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THE  FOURTH  ESTATE 


Reflections  on  a  Pnlitzer 


The  Boston  Globe  has  won  a 
Pulitzer  Prize  for  what  the  Pulitzer 
jurors  cited  as  “massive  and  bal¬ 
anced”  coverage  of  school  desegrega¬ 
tion  in  Boston.  It  is  received  with 
mixed  feelings — pride  at  being  cited 
by  one’s  peers  for  excellence  and  hu¬ 
mility  at  being  only  one  part  of  our 
city’s  effort  to  work  through  this  time 
of  agony. 

“It  is  fine  to  win  prizes,”  Davis 
Taylor,  the  Globe  publisher,  said  “but 
it  is  sobering  to  realize  that  this  honor 
grew  out  of  such  a  trying  period  in  our 
city’s  history.”  And,  if  the  prize  rec¬ 
ognizes  and  emphasizes  the  implica¬ 
tions  for  the  entire  nation  of  what  is 
happening  in  Boston,  it  differs  from 
past  awards  in  coming  at  a  point  when 
Boston’s  problem  still  has  not  been 
resolved. 

The  award  is  accepted  by  the  en¬ 
tire  Globe;  by  the  reporters,  photog¬ 
raphers  and  copy  editors  who  worked 
on  the  stories,  by  the  advertising  sales¬ 
men,  by  the  printers,  the  pressmen, 
the  photoengravers  and  all  the  skilled 
craftsmen  who  produce  and  distribute 
the  newspaper.  They  too  accept  it 
with  mixed  emotion  because,  like  the 
people  of  Boston,  they  also  come  to 
this  story  with  mixed  feelings. 

But  here  it  is  fundamental  to 
understand  just  what  this  newspaper 
did  and  what  it  did  not  do. 

The  Brown  Case  ordering  the  end 


of  dual  school  systems  in  America  was 
handed  down  by  the  US  Supreme 
Court  21  years  ago. 

If  there  had  been  no  Boston 
Globe,  there  would  have  been  a  Fed¬ 
eral  Court  order  directing  the  desegre¬ 
gation  of  the  Boston  school  system.  If 
there  had  been  no  Boston  Globe,  there 
would  have  been  busing.  If  there  had 
been  no  Boston  Globe,  there  would 
have  been  the  agony  of  decision  for 
Boston  parents,  both  black  and  white, 
for  they  are  the  ones  who  bear  the 
brunt  of  the  remedy. 

The  Boston  Globe  did  two  things. 
On  its  editorial  page,  it  supported  the 
principle  of  desegregation  and  pointed 
out  that,  like  it  or  not,  a  Federal  law  in 
America  must  be  obeyed  and  that  the 
Boston  Police  Department  must  be 
supported  in  keeping  the  peace. 

And  in  the  news  columns,  for 
which  it  was  awarded  the  Pulitzer 
Prize,  The  Boston  Globe  went  to  great 
length  to  give  its  readers  details  of  the 
court  order  and  reports  on  how  it  was 
implemented  and  how  the  forces  were 
at  work  to  change  that  order.  In  the 
process,  the  newspaper  tried  to  present 
the  concerns  and  frustrations  of  all 
Boston  neighborhoods  and  will  con¬ 
tinue  to  do  so. 

It  is  a  fact  of  history  in  our  demo¬ 
cratic  society  that  an  informed  people 
make  good  decisions. 


(This  editorial  appeared  in  The  Boston  Globe  on  May  8, 1975) 
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A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


It’s  hard  to  believe,  but  the  Maryanne  Com¬ 
bination  of  the  Times  Union  and  Knicker¬ 
bocker  News  reaches  over  70%  more 
households  than  “Cher  "does  in  the  five  county 
Albany  SMSA. 

That’s  70%  more  households  at  a  CPM  that’s 
28%  less. 

Before  you  buy  the  wrong  “share  ”  of  the 
market,  remember  that  the  Maryanne  Com¬ 
bination  of  the  Times  Union  and  Knicker¬ 
bocker  News  will  reach  more  of  your  potential 
customers  than  any  single  show  now  on  tele¬ 
vision  in  the  Albany  metro  market. 


babe! 


Source:  ABC  Audit  9/30/74 

Nielsen  Station  Index.  2/75 


Represented  by  HearsI  Advertising  Service.  Inc. 

CAPITAL  NEWSPAPERS  GROUP- ALBANY,  NEW  YORK 

Morning  and  Sunday  Times  Union*  Evening  Knickerbocker  News/Union  Star 


We  think 

the  public  has  a  right  to  know 


That’s  why  Donrey’s  Pomona 
(California)  Progress-Bulletin 
Publishing  Co.  was  one  of  the 
two  companies  who  challenged  a 
gag  order  prohibiting  the  Pomona 
Progress-Bulletin,  the  Ontario 
Daily  Report  and  other  news  media 
from  publishing  the  names  and 
photographs  of  nine  prison  inmate 
witnesses  at  a  murder  trial. 

The  challenge  was  successful, 
and  the  gag  order  was  lifted  on  the 
basis  that  the  order  violated  the 
basic  freedom  of  the  press  and  the 
public’s  right  to  an  open  trial. 

Unless  publication  will  injure  the 
defendant’s  right  to  a  fair  trial,  the 
public  does  have  a  right  to  know. 
That’s  why  we’re  proud  this  case 
has  set  a  precedent  for  all  similar 
cases. 


An  Equal  Opportunity  Employer  M/F 


Donrey  Media  Group 
920  Rogers  Avenue 
- iFort  Smith,  Arkansas  72901 
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What  is  the  worth 
of  a  child's 
enthusiasm? 

When  a  proud  grin  crosses  the  face  of  10 -year-old 
clarinetist  Kelly  Mullholand,  even  the  cynic  senses 
a  feeling  of  warmth.  The  thrill  of  discovery  and 
satisfaction  in  accomplishment  renews  us  all. 

The  St.  Petersburg  Times  and  Evening  Independent 
encourage  this  enthusiasm.  With  businessmen  and 
schools,  we  annually  present  Youth  Flair,  a 
showcase  of  the  best  efforts  of  Pinellas  County 
students  in  social  studies,  language  arts,  math, 
physical  education,  the  visual  and  performing  arts. 
In  April,  7,500  students  participated. 

Youth  Flair  recognizes  the  talents  of  young  people 
who  usually  don't  make  headlines.  Challenges 
students  to  submit  to  the  vigorous  discipline  that 
res  j  its  in  excellence.  Encourages  a  questioning, 
imaginative  approach  to  learning. 

Anyone  who  doubts  the  rewards  should 
take  another  look  at  the  uninhibited  sparkle  in 
Kelly's  eyes! 


JJrtprBburg  iilimpB 

FlOtlOAS  MST  NCWSTAfflt 


E\eninK  Independent 


490  First  Avenue  South, 

St.  Petersburg,  Florida  33701 


MAY 

28- 31 — Canadian  Managing  Editors'  Conference,  London,  Ontario. 

29- 31 — International  Circulation  Managers  Assn.  Seminar  on  Circulation 

Management,  Troy  State  University,  Troy,  Ala. 

30-  Canadian  Press  Meeting,  West  News  Editors,  Saskatoon,  Sask. 
30‘31 — National  Headliners  Club  Awards  Weekend,  Convention  Hall,  At¬ 
lantic  City,  N.J. 


JUNE 

1- 13 — American  Press  Institute  Management  and  Costs  Seminar  for 

newspapers  under  75,000  circulation,  Reston,  Va. 

2- 3 — AP  Sports  Editors  Assn.  Annual  Meeting,  Alameda  Plaza  Hotel,Kan- 

sas  City,  Mo. 

S-6 — Ohio  Newspaper  Offset  Clinic,  Holiday  Inn  and  Sidney  Daily  News, 
Sidney,  Ohio. 

5- 7 — N.Y.  State  Dailies  Advertising  Managers  Bureau  Convention,  Otesa- 

ga,  Cooperstown.  N.Y. 

6- 7 — Atlanta  Chapter,  Sigma  Delta  Chi,  Media  Seminar,  "Urban  Life  in  the 

New  South;  The  Negotiable  City,"  Georgia  State  U.,  Atlanta,  Ga. 
8-12 — Special  Libraries  Association/Newspaper  Division  Palmer  House 
Chicago,  Illinois. 

11- 14— National  Newspaper  Publishers  Assn.  Annual  Convention,  Hotel 

St.  Francis,  San  Francisco,  Calif. 

12- 13— -Georgia-Alabama  Newspaper  Advertising  Executives  Assn.  Sum¬ 

mer  Seminar,  Savannah  Inn,  Savannah,  Ga. 

12- 14— Kentucky  Press  Assn.  Summer  Convention,  Kentucky  Dam  Village 

State  Park,  Gilbertsville,  Ky. 

13- 14 — Arkansas  Press  Assn.  Summer  Convention,  Velda  Rose  Towers, 

Hot  Springs. 

15-18 — Newspaper  Personnel  Relations  Assn.  Annual  Conference,  Walt 
Disney  World,  Orlando,  Fla. 

15-18 — SNPA  Foundation  Workshop,  Managing  and  Motivating  News¬ 
room  Personnel,  Atlanta,  Ga. 

15-19— ANPA  Research  Institute  Annual  Production  Management  Con¬ 
ference,  Astrohall,  Houston,  Tex. 

15-19 — Assn,  of  Newspaper  Classified  Advertising  Managers.  Inc.  Annual 
Conference,  Chateau  Frontenac,  Quebec  City,  Canada. 

15-27 — American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Chiefs 
Seminar,  Reston,  Va. 

19- 21 — Arizona  Newspapers  Assn.  Annual  Summer  Workshop,  Little 

America,  Flagstaff  Ariz. 

20—  Canadian  Press  Regional  Meeting  of  French-language  news  editors, 
Chicoutimi,  Que. 

20-21 — South  Carolina  Press  Assn.  Summer  Convention,  Myrtle  Beach 
Hilton,  Myrtle  Beach. 

20-22 — Utah  Press  Assn.  Summer  Convention,  Sweetwater  Park.  Bear 
Lake.  Utah. 

22-25— ANPA  Foundation  Seminar.  "The  Economy  and  Business  Report¬ 
ing,"  U.  of  Wisconsin,  Madison,  Wise. 

22-26 — International  Circulation  Managers  Assn.  Annual  Sales  Confer¬ 
ence,  Philadelphia  Marriott,  Philadelphia,  Pa. 

24-27 — U.S.  Suburban  Press  National  Advertising  Sales  Convention, 
Drake  Hotel,  Chicago,  III. 

24- 28 — National  Press  Photographers  Assn.  Business  and  Education 

Seminar,  Jackson  Lake  Lodge,  Jackson  Lake,  Wyo. 

25- 26 — Ohio  Retail  Advertising  Workshop,  Salt  Fork  Lodge.  Cambridge, 

Ohio. 

25- 28 — Georgia  Press  Assn.  Annual  Convention,  Buccaneer  Motor 

Lodge,  Jekyll  Island,  Ga. 

26- 28 — Texas  Press  Assn.  Summer  Convention,  Holiday  Inn  Downtown, 

El  Paso.  Tex. 

26-28 — Virginia  Press  Assn.  Annual  Meeting,  Virginia  Beach  Hilton,  Vir¬ 
ginia  Beach,  Va. 

27-29 — New  Jersey  Press  Assn.  Summer  Conference,  Essex  and  Sussex 
Hotel,  Spring  Lake,  N.J. 


JULY 

3-5 — Tennessee  Press  Assn.  Summer  Convention,  Mountain  View  Hotel, 
Gatlinburg,  Tenn. 

13-16 — International  Newspaper  Advertising  Executives  Summer  Meet¬ 
ing,  Brown  Palace.  Denver,  Colo. 

13-18 — ANPA/INPA/ASNE  Newspaper  Research  Workshop.  Sheraton  Inn, 
Reston.  Va. 

17-19 — Alabama  Press  Assn.  Summer  Convention,  Point  Aquarius,  Al¬ 
pine,  Ala. 

20-23 — SNPA  Foundation  Seminar,  Agri-Business.  Louisiana  State  Uni¬ 
versity. 
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KNIGET-RIDDER 

NEWSPAPEBS 


America  is  treading  water. 

We  seem  to  be  afraid  to  move.  Afraid 
that  if  we  do  move,  we  will  make  a 
mistake.  And  things  will  get  worse. 

Our  leadership  seems  paralyzed, 
our  people  dazed.  We  are  told  we  are 
running  out  of  resources.  Our  money 
is  worth  less.  Our  jobs  are  being 
threatened.  Our  water  remains 
polluted.  So  much  has  happened 
to  us  so  fast,  that  we  are  over-  4 ' 

whelmed.  And  so  we  sit.  Hoping  « 

that  somebody,  anybody  will  ^  •  / 
come  along  and  make  it  all  /iV 
go  away. 

Well,  this  time  it  looks 
like  the  cavalry  isn't  coming.  • 

And  if  we  want  something  ^  i 
done  we're  going  to  have 
to  do  it  ourselves.  ^ 

We  have  already  tried 
doing  nothing.  Hoping  things  tRW 
will  right  themselves,  and 
it  hasn't  worked.  The  time  S 

has  come  to  make  some  deci- 
sions.  Take  some  action.  Make  < 

some  hard  choices,  and  some 
tough  sacrifices.  I 

We  can  start  by  believing  in  ^ 


ourselves  again.  By  believing 
that  the  more  than  200  million  of  us 
can  have  an  effect  on  our  situation. 

We  can  demand  action  from  our 
leaders.  We  can  give  them  our  ideas. 
Tell  them  our  problems. 

And  tell  them  that  we  are  ready 
to  do  whatever  it  takes  to  solve  them. 

At  Knight-Ridder  Newspapers, 
we  believe  that  this  country  can  find 
answers  to  the  problems  facing  it. 
Because  we  believe  in  the  people 
that  live  here. 

^  And,  as  leaders  in  the 
f  newspaper  industry,  we  will  do 

everything  we  can  to  present  the 
people  of  America  with  the  issues 
,  and  the  problems  as  fully 
•  and  fairly  as  we  can. 

^  And  in  our  editorial  pages 
we  will  continue  to  provide 
a  forum  for  ideas.  Ours,  yours. 

The  next  few  years  of  American 
history  are  going  to  demand  more 
than  a  few  acts  of  courage  from 
all  of  us.  The  ground  is  uncharted. 
But  however  things  turn  out, 
it  will  be  because  we  did  something. 
Not  because  we  did  nothing. 


ABKRDEEN  AMERICAN  NEWS 
AKRON  BEACON  JOURNAl. 

BOCA  RATON  NEWS 
BOULDER  DAILY  CAMERA 
BRADENTON  HERALD 
CHARLOTTE  NEWS 
CHARLOTTE  OBSERVER 
COLUMBUS  ENQUIRER 
COLUMBUS  LEDGER 
DETROIT  FREE  PRESS 
DULUTH  HERALD 
DULUTH  NEWS-TRIBUNE 
GARY  POST  TRIBUNE 
GRAND  FORKS  HERALD 
LEXINGTON  HERALD 
LEXINGTON  LEADER 
LONG  BEACH  INDEPENDENT 
LONG  BEACH  PRESS-TELEGRAM 
lOURNAL  OF  COMMERCE 
AND  COMMERCIAL 
MACON  NEWS 
MACON  TELEGRAPH 
MIAMI  HERALD 
NILES  DAILY  STAR 
PASADENA  STAR-NEWS 
PHILADELPHIA  DAILY  NEWS 
PHILADELPHIA  INQUIRER 
SAN  lOSE  MERCURY 
SAN  lOSE  NEWS 
ST.  PAUL  DISPATCH 
ST.  PAUL  PIONEER  PRESS 
SEATTLE  TIMES 
(49.5%  ol  voting  stock, 

65%  of  non-voting  common  st<x:k) 
TALLAHASSEE  DEMOCRAT 
WALLA  WALLA 
UNION-BULLETIN 

(a  subsidiary  of  Seattle  Times  Comfiany) 
WICHITA  BEACON 
WICHITA  EAGLE 


lifour  Direct  Line 
to  the 
Insurance 

World 


When  you  need  facts  or  comment  about  auto, 
home,  life,  or  other  personal  lines  of  insurance, 
pick  up  your  phone  and  call  us  collect. 


Our  staff  of  former  newsmen  will  try  to  give  you 
the  information  right  away.  If  we  don't  know  the 
answers,  we  ll  get  them  from  someone  who  does 
and  call  you  back  in  time  for  your  deadline. 

When  you  want  comment  from  the  world's 
largest  auto  and  home  insurer,  we  ll  arrange  for 
you  to  talk  with  one  of  our  top  executives. 

If  you  need  tables,  charts,  or  other  written 
material,  we  can  usually  get  it  to  you  within  minutes 
through  our  telephone  facsimile  transmission 
hookup. 

Hundreds  of  news  writers  and  broadcasters 
have  called  us  for  help  on  insurance  stories. 

Next  time,  why  don’t  you? 

Call  collect  309/662-2521  or  309/662-2063. 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza  E-2 
Bloomington.  Illinois  61701 


CATCH-1  ines _ 

By  Lenora  Williamson 

THE  ULTIMATE  in  CREDIBILITY— Keith  Williams, 
while  searching  for  a  closing  phrase  for  an  “In  Britain” 
magazine  piece  on  local  newspapers  in  England,  came 
across  an  old  issue  of  the  Hampshire  Chronicle.  At  the  bot¬ 
tom  of  an  otherwise  blank  page  was  this  brief  statement: 
“The  past  week  has  been  productive  of  no  occurrence, 
either  foreign  or  domestic,  of  sufficient  public  interest  to 
claim  particular  notice.” 

Writing  about  some  of  the  oldest  provincial  papers,  the 
Worcester  Journal,  1709,  and  the  Kentish  Gazette,  1717, 
both  of  which  still  survive,  Williams  explained  they  were 
local  only  in  the  sense  of  being  published  in  some  locality. 
Their  main  content  was  national  and  international 
news — which  they  got  by  the  direct  method  of  hiring 
agents  to  buy  first  editions  of  London  papers  and  then 
rush  madly  through  the  night  to  reach  the  local  newspaper 
with  the  news. 

Postboys  who  provide  the  rapid  messenger  service  had 
occupational  hazards.  In  1726,  the  Exeter  Journal  reported 
its  postboy  downed  while  swimming  his  horse  across  a 
river.  However,  the  horse  made  it — evidentally  with  saddle 
bags  intact — and  the  paper  came  out  on  time.  It  was  not 
unknown  for  competing  papers  to  employ  highwaymen  to 
hi-jack  dispatches  destined  for  rival  papers. 

Williams  suggests  tourists  look  at  provincial  newspapers 
for  an  enriched  flavor  of  the  countryside.  He  mentions 
“tow'ering  local  identification”  of  provincial  newspapers, 
quoting  Mr.  Hews,  editor  of  the  Kent  Herald  (founded  1792) 
and  the  Kentish  Gazette.  “We  are  completely  parish 
pump,”  said  Hews.  His  explaination  of  how  they  handle 
news  of  the  Women’s  Institute,  small  village  clubs  linked 
nationally,  might  give  some  pause  to  editors  giving  the  ax 
to  women’s  club  news.  Hews  declared,  “Women’s  Insti¬ 
tutes  get  the  complete  and  full  treatment  .  .  .  Each 
branch  has  got  its  own  correspondent  and  they  send  re¬ 
ports  of  their  meetings  .  .  .”  Of  the  area  meetings  of  the 
institutes  in  Canterbury  or  Kent,  Hews  added,  “We  treat 
that  with  far  more  importance  than  we  would  a  Par¬ 
liamentary  report.” 

«  *  « 

AND  THE  LAST  SHALL  BE  FIRST— That’s  not  the 
way  IRS  promised  on  the  refund/rebate  business.  They 
said  those  who  filed  close  to  April  15  would  have  to  wait 
weeks  for  r  &  r — right?  Wrong,  say  the  Royal  Oak  (Mich.) 
Daily  Tribune's  wire  editor  A1  Coley  and  reporter  Arnold 
Adler.  The  Tribune  carried  a  story  detailing  how  the  two 
newsmen  mailed  returns  within  a  week  of  the  deadline, 
and  little  more  than  two  and  one-half  weeks  later  both 
received  their  checks:  Adler  a  refund  of  approximately 
$540  and  $182  rebate;  Coley,  a  check  for  $200  rebate  and 
$167  refund. 

President  Ford  probably  wants  to  know  how  the  two 
newsmen  are  handling  the  rebates.  The  story  told  that  too: 
Coley  put  his  check  in  the  bank;  Adler  is  spending  his  on 
home  improvements  “putting  the  money  back  in  the 
economy  ‘like  President  Ford  wants.’  ” 

•  •  * 

THE  GOOD  OLD  DAYS— On  July  17,  1900,  the  Virginia 
Press  Association  was  meeting  in  annual  convention  at 
Old  Point  Comfort  and  a  special  committee  was  authorized 
to  consider  forming  a  newsprint  buying  organization,  the 
association  having  met  with  no  success  when  it  asked  Con¬ 
gress  to  reduce  the  tariff  on  wood  pulp.  The  association 
was  irked  with  the  price  of  newsprint.  An  educated  guess, 
notes  the  story  in  the  May,  1975,  issue  of  Virginia  Pub¬ 
lisher  &  Printer,  would  have  put  the  cost  of  newsprint  at 
$25  a  ton  in  1900. 

The  look-back  story  quotes  president  W.  McDonald  Lee 
as  complimenting  the  association  on  its  resolve  to  “get 
down  to  work  and  think  less  of  pleasure.”  Next  day,  the 
convention  boarded  the  steamer  Chesapeake  to  view  a 
Menhaden  fish  catch  at  sea. 

So  much  for  the  president’s  compliments. 
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Globe-Democrat  Food  Editor 
Sue  B.  Huffman  won  the  coveted 
Vesta  Award  over  every  other  big 
circulation  newspaper  food  editor. 
Sue  has  also  won  many 
nutrition  awards. 

Sue  and  her  Globe-Democrat 
Food  Pages  give  readers  the  help 
and  information  they  need  to 
feed  their  families  better 
nutrition  for  less. 

Sue  and  her  prize  winning 
Food  Pages  are  only  two  of  the 
reasons  why  Simmons*  says  there 
are  more  readers  in  households 
of  $1 0,000  and  over  Income 
reading  and  enjoying  the 
Earlybird  Globe-Democrat. 

We'll  be  happy  to  prove  it. 


A  NEWHOUSE  PUBLICATION 


St.  Louis’  Earlybird  Newspaper 


To  see  Simmons  call  your  Globe  Salesman 
WALTER  J.  SCHWARTZ 
314-342-1448 
or  your  nearest 

Newhouse  Newspaper  Representative 


VESTA  AWARD 


Si.  Louis  Globe  -  Denofral 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U  Brown  James  Wrtght  Brown 

Publisher  and  Editor  Publisher.  Chairman  of  the  Board.  1912-1959 


Charter  Member 
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All  this  advertising! 

All  that  {jlisters  is  not  gold,  according  to  Chaucer,  Shakespeare, 
Cervantes  and  assorted  other  authors  who  wrote  the  same  thing  in 
different  ways.  That  might  be  true  with  the  growing  flood  of  adver¬ 
tising  inserts  in  newspapers. 

The  Newspaper  Advertising  Bureau  and  the  Newspaper  Pre 
print  Corporation  have  compiled  figures  showing  that  preprinted 
advertising  supplements  in  daily  newspapers  increased  25%  in 
1974  reaching  16  billion  which  is  twice  the  1970  volume.  Further¬ 
more,  there  is  an  increasing  trend  to  distribution  of  preprints 
week-days. 

This  relatively  new  category  of  advertising  has  provided  impor¬ 
tant  revenue  to  newspapers  at  a  time  when  some  of  them  have 
needed  it  badly.  It  must  work  for  the  advertiser,  otherwise  so  many 
would  not  be  rushing  to  use  the  technique.  But,  we  wonder,  are  any 
publishers  concerned  about  how  much  is  a  good  thing  for  the  read¬ 
ers. 

During  the  recent  ANPA  convention  in  New  Orleans,  the 
Staten-Item  published  a  letter  signed  “Alice”  which  said:  “My  pet 
peeve  is  with  all  this  advertising  that  is  being  forced  upon  us  in  the 
magazines  and  papers  we  buy.  One  cannot  pick  up  a  paper  or 
magazine  without  loose  enclosures  or  advertising  falling  out,”  etc. 
At  that  same  convention  there  was  discussion  of  problems  with 
carriers  over  stuffing  preprints. 

One  letter  does  not  portend  a  trend.  On  the  other  hand,  it  could 
be  a  warning  signal.  New  York  State  Publishers  Association  linage 
reports  for  the  first  two  months  of  this  year  show  that  about  12%  of 
all  linage  in  55  evening  papers  was  preprint,  about  5%  in  12  morn¬ 
ing  papers,  and  10%  in  16  Sundays. 

At  the  rate  this  ad  category  is  growing  it  is  time  someone  tried  to 
find  out  how  much  is  too  much  for  the  reader.  Are  one  or  two 
inserts  per  day  tolerable?  More  than  that?  How  many  more?  Or,  do 
the  majority  of  newspaper  readers  welcome  this  advertising  as 
they  do  r-o-p,  and  are  we  just  seeing  things  under  the  bed? 

Copyright  revision 

Photocopying  techniques  have  raised  problems  of  copyright  in¬ 
fringement  and  the  House  Judiciary  Committee  subcommittee  is 
receiving  testimony  with  respect  to  revisions  of  the  copyright  law. 
Librarians  and  educators  take  the  position  that  their  right  to 
photocopy  should  not  be  restricted.  Copyright  owners  and  authors 
take  the  position  that  photocopying  without  consent  or  considera¬ 
tion  is  infringement.  Newspapers  don’t  seem  to  be  concerned  one 
way  or  the  other,  but  they  should  be  because  photocopies  of  news¬ 
paper  pages  or  articles  can  be  distributed  in  bulk  just  as  easily  as 
those  of  magazines  or  trade  publications. 

Horrible  example  being  used  by  the  American  Business  Press  is 
an  in-house  memorandum  from  the  “Market  Research  Library”  of 
a  large  corporation  to  “all  home  office  executives”  including  a 
check  list  of  79  publications  (including  E&P)  so  that  “Xerox  copies” 
of  articles  can  be  distributed  “to  help  supplement  your  current 
reading  and  to  eliminate  or  cut  back  on  your  present  subscription 
cost.” 

If  a  publication,  even  a  newspapers,  doesn’t  have  the  subscribers 
and  readers  to  interest  advertisers,  how  is  it  going  to  be  able  to 
afford  to  produce  the  editorial  content  now  so  attractive  for  photo¬ 
copying?  The  circle  is  insidious  and  vicious. 
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Year  Book  subscribers 

Editor  &  Publisher  regrets  the  de¬ 
lay  in  publication  of  the  1975  Year 
Book.  Unexpected  difficulties  and  delays 
have  been  met  at  a  new  composition 
house  in  completely  resetting  the  issue 
by  photo-composition.  Final  page  nega¬ 
tives  have  been  approved  and  mailing 
of  issues  will  start  May  29. 


letters 

WOMEN  TITLES 

Compliments  to  Editor  &  Publisher 
for  applying  the  same  style  to  usage  of 
the  names  of  men  and  women. 

The  United  Press  International-Associ¬ 
ated  Press  stylebook  committee  is  con¬ 
sidering  among  recommendations  for 
name  usage  a  resolution  from  the  Nation¬ 
al  Federation  of  Press  Women  which 
states  in  part: 

“Whereas,  the  use  of  Mrs.  with  hus¬ 
band’s  name  is  an  antiquated  and  out¬ 
dated  usage  distinguishing  and  sepa¬ 
rating  married,  divorced  and  single 
women,  and 

“Whereas,  we  as  media  women  cannot  or  “Mrs.”  It  is  poor  policy,  in  my  esti-  MISLEADING  HEADLINE 


MEET  OUR  NEWEST  STAFFER 


justify  our  right  to  use  our  own  names  on 
bylines  while  denying  other  women  the 
right  to  use  their  own  names, 

“Therefore,  be  it  resolved  that  the 
National  Federation  of  Press  Women 
urges  the  adoption  of  a  style  by  the  wire 
services  and  other  media  that  enables  the 
media  to  consistently  refer  to  a  woman 
by  her  legal  name  or  known  professional 
name  with  subsequent  references  by  the 
last  name  only.” 

Also  gaining  in  popularity  is  a  more 
informal  style  I  have  been  using  in 
human  interest  features  for  some  years 
— first  name  in  second  reference.  The 
consensus  of  interview  subjects,  readers 
and  other  professional  communicators  I 
have  queried  is  that  it  “humanizes”  a 
story,  enhances  identification  and  com¬ 
munication.  {Why  not  leave  style  up  to 
person  whose  name  it  is?) 

More  recently,  I  have  been  using  first 
names  in  letter  salutations  to  persons 
such  as  Patricia  Lindh,  special  assistant 
to  President  Gerald  Ford  and  Karen 
Keesling,  The  White  House  Office  of 
Women’s  Programs  director.  They  have 
responded  with  first  person  salutations, 
despite  the  fact  they  know  me  not! 

Standardized  styles  are  justifiable  for 
consistency  in  mass  communications,  but 
the  controversy  over  style  for  use  of 
women’s  names  is  a  manifestation  of  the 
deeper  struggle  for  equality  of  all  per¬ 
sons. 

Jean  W.  Huyler 
(Huyler  is  1st  vicepresident  (research) 
National  Federation  of  Press  Women 
Inc.) 

*  »  * 

Donald  Williams’  letter  in  the  April  26 
issue  cannot  go  without  my  noting  my  ire. 
Women  are  no  more  or  no  less  deserving 
of  a  title  preceding  their  last  name  than 
men  are.  If  a  publication  decides  not  to 
use  “Mr.”,  it  is  only  logical  and  con¬ 
sistent  that  it  not  use  “Ms.”,  “Miss”, 


mation,  to  title  one  sex  and  not  the  other. 
The  question  has  nothing  to  do  with  re¬ 
spect,  fanatics,  misguided  college  stu¬ 
dents,  or  Williams’  personal  mores  which 
cause  him  to  take  offense.  I  encourage 
E&P,  and  publications  everywhere,  to  be 
consistent  in  whichever  editing  policy  it 
chooses. 

Chris  Cihlar 
(Cihlar  is  director  of  public  information 
for  Luther  College,  Decorah,  Iowa.) 

*  *  * 

4-LETrER  CONTROVERSY 

A  controversy  over  you  or  any  other 
publications  using  letters  or  articles  with 
four-letter  words  is  ridiculous.  As  a  prac¬ 
ticing  journalist  and  author.  I’ve  never 
found  it  necessary  to  use  such  words  in 
print  or  in  discussions  with  associates. 

The  use  of  four-letter  words  would 
turn  me  off  except  for  these  reasons: 

1.  A  large  segment  of  our  population 
believes  using  these  words  will  help  them 
present  their  causes  or  feelings  better.  If 
the  media  should  forbid  these  words,  it 
would  undermine  its  credibility  and  vio¬ 
late  the  First  Amendment,  at  least  in 
spirit,  in  giving  these  people  a  chance  to 
communicate.  I  think  that  the  public,  in¬ 
cluding  young  people,  has  matured  to 
judge  ideas  instead  of  only  words. 

2.  While  words  can  be  obscene,  our 
society  in  recent  years  has  been  through 
eras  that  have  been  more  obscene  than 
words:  thousands  of  young  men  dying  on 
battlefields  and  reigns  by  politicians  who 
violated  their  trusts  and  used  any  means 
to  justify  their  ends.  Certainly  these  ac¬ 
tions  are  worse  than  obscene  words. 

And  we  must  face  the  reality  of  the 
fact  that  the  frequent  use  of  obscenities 
makes  them  meaningless;  society  must 
manufacture  words  with  even  more  filthy 
connotations  to  replace  them. 

Spencer  Crump 

Corona  del  Mar,  Calif. 


Your  attention  is  called  to  the  head¬ 
line  over  a  story  on  page  23,  in  the  April 
19  issue  of  Editor  &  Publisher.  It 
states:  “Triangle  sues  ITU  for  $101,000,- 
000. 

The  headline  is  in  error  and  mislead¬ 
ing.  No  suit  of  any  kind  by  the  Triangle 
Publication  Co.  is  pending  against  the  In¬ 
ternational  Typographical  Union  (ITU). 

Horst  A.  Reschke 
(Reschke  is  director  union  label  and 
public  relations  for  the  ITU.) 

(Editor’s  note:  As  the  story  made  clear. 
Triangle’s  suit  is  against  Typographical 
Union  Local  6,  tvhich  is  affiliated  with 
the  ITU.) 

♦  *  * 

CONTRASTING  VALUES 

I  was  struck  by  the  sharp  contrast  in 
value  systems  reported  on  page  11  (April 
19  issue),  where  we  learn  that  “News¬ 
papers  should  accept  nothing  of  value 
from  news  sources  or  others  outside  the 
profession,”  and  on  page  23,  where  we 
learn  that  the  New  York  Press  will  “wine 
and  dine  advertising  agency  executives 
and  their  spouses  on  the  QE2  to  Ber¬ 
muda”  in  “one  of  the  flashiest  and  cost¬ 
liest  junkets  ever  staged  this  side  of  the 
Euphrates.” 

No  further  comment. 

Jean  Anwyll 

Arlington,  Mass. 

Short  Takes 

One  of  the  dogs  bit  him  on  the  right 
forearm,  punctuating  a  nerve. — New 
York  Times. 

<t>  *  * 

“When  I  w'as  a  little  girl,  my  grand 
father  used  to  sit  me  on  his  knee  and 
tell  me  I’d  be  a  beauty  contest  dinner 
some  day.”  says  the  newly  crowned 
Miss  USA. — Santa  Barbara  News- 
Press. 
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The  Boston  Globe 
Chicago  Tribune 
The  Detroit  News 
Detroit  Free  Press 
The  Houston  Chronicle 
Newsday 

Milwaukee  Journal  &  Sentinel 
National  Enquirer 
National  Observer 
New  York  News 
New  York  Post 

San  Francisco  Chronicle  and  Examiner 
San  Jose  Mercury  &  News 
The  Wall  Street  Journal 

The  Morning  News/Evening  Journal  (Wilmington) 

Asahi  Shimbun 
The  Daily  Telegraph 
The  Financial  Times 
International  Herald  Tribune 
Nihon  Keizai  Shimbun 
Suddeutsche  Zeitung 
Sunday  Times  (of  Great  Britain) 

What  do  these  newspapers 
have  in  common? 


Another  newspaper. 

In  the  last  year,  each  of  these  U.S. 
and  foreign  newspapers  wanted  to  reach 
advertisers  interested  in  its  market.  So 
they  came  to  The  New  York  Ti  mes  and  to 
New  York,  where  over  60  per  cent  of  all 
U.S.  national  and  general  advertising  bill¬ 
ings  are  placed. 

The  New  York  Times  reaches 
more  important  decision-makers  on 
these  accounts -both  at  the  client  and 
the  agency -than  any  other  publication. 
And,  both  U.S.  and  foreign  advertisers 
note.  The  Times  is  read  by  many 


decision-makers  in  key  advertising 
centers  outside  of  New  York— such  as 
Boston,  Philadelphia,  Chicago  and 
Los  Angeles. 

Little  wonder  that  more  promotion 
dollars  are  spent  in  The  New  York  Times 
than  in  any  other  advertising  medium. 
How  about  your  advertising  dollar?  Is  it 
buying  you  the  audience  it  should? 

®l)e  J^eUf  Jlork  Stme$ 

Makes  things  happen 
where  affluence  and  influence  meet 


Dr.  Bogart  prescribes  cure 
for  circulation  ailments 


Dr.  Leo  Bogart,  executive  vicepresi¬ 
dent  and  general  manager  of  the 
Newspaper  Advertising  Bureau,  said 
strengthening  the  newspaper  reading 
habit  should  he  the  numter  one  item  on 
the  agenda  of  business. 

He  told  the  International  Promotion 
Managers  Association  in  Mexico  City 
May  19  the  two  prime  areas  in  build¬ 
ing  newspaper  circulation  are  young 
people  and  minority  groups. 

Noting  that  the  Newspaper-in-the- 
Classroom  programs  are  now  reaching 
about  one-tenth  in  the  schools,  Bogart 
acknowledged  that  children  and  teen¬ 
agers  are  important  to  newspapers’  fu¬ 
ture,  but  said  that  newspapers’  most 
pressing  concern  should  be  the  people 
in  their  twenties,  “the  ones  who  are 
out  of  school  and  in  the  world  of  work 
and  the  search  of  work. 

“Converting  the  current  crop  in  their 
twenties  is  a  more  challenging  propo¬ 
sition  than  it  used  to  be.  I  don’t  ac¬ 
cept  the  thesis  that  it’s  because  they’re 
the  first  generation  that  has  no  mem¬ 
ories  of  a  world  without  television,’’  he 
said. 

Bogart  indicated  newspapers  aren’t 
doing  enough  to  attract  the  readers  in 
their  twenties.  “Young  people  are  not 
only  below  average  as  newspaper  re.ad- 
ers,  they  are  below  average  as  view'ers 
of  television  news.”  He  said  they  are 
the  politically  most  apathetic  part  of 
the  population,  that  young  adults  are 
establishing  their  o\vn  independence 
sooner  and  are  less  likely  to  get  caught 
up  in  the  family’s  reading  patterns. 

“As  our  studies  show,  they  are  more 
likely  to  feel  estranged  from  the  edi¬ 
torial  policies  of  their  local  papers.  To 
a  greater  degree  than  their  prede¬ 
cessors,  they  are  disenchanted,  disori¬ 
ented,  and  disapproving  of  many  of 
the  values  and  institutions  which  they 
have  inherited  from  the  rest  of  us.” 

He  said  newspapers  represent  (to 
the  young  adult)  a  “continuing  re¬ 
minder  of  realities  that  a  lot  of  them 
would  prefer  to  forget  about.”  Yet  by 
the  millions  they  are  reading  books 
and  magazines  that  match  their  in¬ 
terest,  he  said. 

Drop  in  features 

According  to  Bogart’s  research,  reg¬ 
ular  newspaper  features,  he  said,  are 
comparatively  more  important  to 
younger  readers  than  to  older  ones. 
The  NAB  recently  completed  a  survey 
to  find  out  what  specific  areas  of  edi¬ 
torial  content  and  features  are  cov¬ 
ered  by  the  press  on  a  regular  continu¬ 
ing  basis,  receiving  replies  from  78 
percent  of  all  daily  newspapers.  Seven 
years  ago  the  NAB  made  an  identical 


survey. 

“In  the  interim,”  said  Bogart,  “there 
has  been  a  remarkable  drop  in  the 
proportion  of  papers  which  offer,  at 
least  once  a  week,  coverage  of  many 
other  specialized  reader  interests:  fash¬ 
ion,  beauty,  resorts,  and  travel,  pets, 
boating,  books,  child  care,  ‘do-it-your¬ 
self’  activities,  farm  and  ranch,  gar¬ 
dening,  hunting  and  fishing,  home 
building,  home  furnishing  and  decorat¬ 
ing,  photography,  radio,  science,  educa¬ 
tion,  school  and  teenage  news.” 

He  said  such  features  have  a  natural 
tie-in  value  for  advertisers  and  that 
they  also  represent  precisely  the  kind 
of  specialized  appeal  to  subgroups  of 
readers  that  makes  newspapers  unique. 
“It’s  an  appeal  that  television  can’t 
match.  If  the  trend  we  found  nation¬ 
ally  has  been  happening  on  your  pa¬ 
per,  isn’t  it  something  you  might  ask 
your  editors  about?”  said  Bogart,  who 
also  questioned,  “Will  the  growing  in¬ 
vestment  in  newspaper  production  tech¬ 
nology  be  matched  by  an  investment  in 
the  editorial  product  itself?” 

Research  needed 

The  promotion  department,  Bogart 
stated,  is  in  the  key  position  to  help  a 
newspaper  form  its  image  of  itself. 
“When  you  decide  w'hat  features  to 
promote,  you  are  describing  your  pa¬ 
pers  not  only  to  your  readers,  but  to 
your  editors,  too.  By  stressing  the 
writers,  sections,  and  characteristics 
that  you  consider  the  main  attrac¬ 
tions,  you  are  telling  your  manage¬ 
ments  where  the  strengths  of  your  pa¬ 
pers  lie.  If  this  self-image  is  based  on 
sound  evaluations,  it  can  help  guide 
your  editors  to  build  up  the  attributes 
that  will  win  more  readers.” 

Strengthening  the  newspaper  read¬ 
ing  habit,  said  Bogart,  should  be  a 
personal  and  professional  challenge. 
“Progress  to  meet  it  requires  more  re¬ 
search.  But  I  don’t  think  that  research, 
however  stimulating  and  valuable  it 
may  be,  can  tell  us  how  to  adapt  our 
product  to  the  needs  of  a  new  genera¬ 
tion  without  alienating  the  readers  we 
currently  have.” 

Bogart  said  newspapers  need  to  ex¬ 
periment,  and  need  to  carefully  com¬ 
pare  and  study  the  case  histories  of 
papers  that  have  bucked  the  trend  and 
shown  unusual  success  in  attracting 
young  subscribers.  In  his  speech,  the 
executive  reminded  the  audience  that 
last  year,  for  the  first  time  in  many 
years,  daily  newspaper  circulation 
show’ed  an  actual  numerical  decline 
and  that  the  ratio  of  circulation  to 
households  fell  by  an  even  greater 
margin. 


May  24,  1975 


Every  Saturday  since  1 884 


Part  of  this  loss  is  accounted  for,  he 
said,  by  the  death  of  another  large 
metro,  but  he  said  “large  papers  have 
fallen  by  the  wayside  before  without 
producing  a  net  drop  in  the  totals  .  .  , 
Some  papers  have  cut  back  on  their 
distribution  in  outlying  areas,  but  this 
explains  no  more  than  a  fraction  of  the 
loss.”  Bogart  said  newspaper  circula¬ 
tion  managers  attribute  their  losse.s 
primarily  to  the  higher  cost  of  the 
paper  to  the  reader,  but  he  refuted 
that  argument  by  saying  that  papers 
that  have  shown  circulation  losses 
have  actually  increased  their  price  to 
the  reader  less  than  those  that  have 
shown  circulation  gains. 

He  also  debunked  another  theory. 
“Editors  are  inclined  to  blame  the  com¬ 
petition  from  television  news,  but 
heavy  tv  news  viewers,”  he  said,  “also 
tend  to  be  heavy  newspaper  readers, 
and  the  ratings  of  new  programs  are 
not  significantly  different  in  markets 
where  papers  have  been  gaining  circu¬ 
lation  and  in  those  where  they’ve  been 
losing.” 


Minority  consideration 

The  target  areas  Bogart  listed  for 
building  newspaper  circulation — young 
people  and  minority  groups — are  not 
unrelated,  he  said,  since  black  and 
Spanish-speaking  populations  are  con¬ 
siderably  younger  than  the  average. 
He  warned:  “Because  our  country  is 
preoccupied  with  many  pressing  eco¬ 
nomic  and  political  problems,  this 
should  not  give  us  in  the  newspaper 
business  any  illusions  that  our  rela¬ 
tions  with  minority  Americans  are  of 
lower  priority  today  than  they  were 
when  the  cities  were  burning  a  few 
years  ago. 

“Recruiting  minority  staff  members, 
covering  minority  news,  and  gaining 
minority  readers  are  all  part  of  a  sin¬ 
gle  task — to  maintain  the  newspaper’s 
essential  function  of  serving  all  the 
people  in  its  home  community,”  said 
Bogart,  who  said  he  “can  only  ask 
whether  INPA  .  .  .  and  your  papers 
individually  are  devoting  as  much 
thought  and  energy  to  this  subject  as 
it  deserves.” 

The  more  he  studies  the  performance 
of  new'spapers,  said  Bogart,  the  more 
he  is  convinced  that  generalizations  are 
not  meaningful.  National  trends  in 
both  advertising  and  readership  can’t 
possibly  apply  everywhere.  He  illus¬ 
trated  this  from  a  study  made  possible 
with  help  from  the  Newspring  Infor¬ 
mation  Committee,  in  five  disparate 
markets:  Boston,  Atlanta,  Omaha, 
Portland,  Oregon,  and  Erie,  Pa.  Week¬ 
day  newspaper  readership  among 
women  was  35  percent  higher  in  one 
of  these  markets  than  in  another. 
Among  young  women  under  30,  it  was 
73  percent  higher,  and  it  was  more 
than  double  among  those  who  had  not 
gone  beyond  high  school. 
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Better  commuiiicators, 
says  INPA’s  Twilling 


“In  the  25  years  I  have  been  active 
in  International  Newspaper  Promotion 
Association,  the  one  thing  that  has  im¬ 
pressed  me  most  is  the  increased  pro¬ 
fessionalism  of  newspaper  promotion 
and  newspaper  promotion  people.  Pro¬ 
motion  is  a  communications  job,  and 
we  have  become  better  communicators,” 
said  Robert  Twilling,  nevdy  elected 
resident  of  the  International  Newspa¬ 
per  Promotion  Association. 

Twilling  made  his  remark  to  more 
than  300  delegates  attending  the  45th 
annual  conference  of  INPA  in  Mexico 
City. 

“More  and  more  of  us  are  involved 
in  the  total  marketing  concept  for  our 
newspapers,”  he  said.  “We  plan  more 
and  farther  ahead.  The  net  result  is 
that  we  are  reaching  our  readers,  our 
advertisers  and  our  communities  with 
higher  quality  work  which  reflects  the 
great  advances  made  in  newspapers 
themselves  over  the  years.” 

Twilling  is  promotion  and  public  re¬ 
lations  manager  for  the  Chicago  Trib¬ 
une.  He  joined  The  Tribune’s  promo¬ 
tion  department  in  1956  and  later 
served  as  advertising  promotion  man¬ 
ager  and  assistant  manager  of  the  de¬ 
partment. 

Before  joining  the  Tribune,  Twilling 
served  as  research  manager  of  the 
Cincinnati  Enquirer,  advertising  pro¬ 
motion  manager  of  the  Indianapolis 
Star  &  Neu's,  and  as  advertising  pro¬ 
motion  specialist  with  the  Des  Moines 
Register  &  Tribune. 

Integrity  important 

A  newspaper’s  integrity,  its  believa- 
bility,  and  the  confidence  of  the  public 
are  things  a  newspaper  must  command 
from  its  readers  ...  or  there  will  be 
no  readers,  says  Davis  Taylor,  pub¬ 
lisher  and  chairman  of  the  board  of 
Boston  Globe. 

“The  best  promotion,  public  rela¬ 
tions  and  research  are  worth  very  little 
unless  they  are  bound  together  by  the 
single  ingredient  that  gives  the  entire 
newspaper  meaning  .  .  .  and  that  is 
integrity,”  Taylor  said. 

‘We  cannot  treat  promotion,  public 
relations  and  research  in  isolation  from 
that  effort.  It  is  not  something  that 
should  concern  only  those  on  the  edi- 
trial  side. 

“We  in  the  newspaper  business  can¬ 
not  view  our  readers  and  advertisers 
in  isolation.  Our  advertisers  are  our 
readers  and  our  readers  are  our  adver¬ 
tisers.  And  what  makes  them  our 
readers  and  advertisers  instead  of 
somebody  else’s  is  their  confidence  in 
us,  in  the  product  we  produce.” 

“By  telling  us  honestly  and  frankly 
what  our  readers  think  about  us  .  .  . 
who  they  are  .  .  .  what  they  want,  you 
provide  guideposts  along  our  path,  sav¬ 
ing  us  from  the  pitfalls  that  might 
otherwise  be  in  our  way. 


“Otherwise,”  he  said,  “we  would  run 
the  risk  of  believing  all  the  things  our 
friends  tell  us  on  the  golf  course  and 
at  dinner  parties.” 

Taylor  spoke  of  the  less  publicized 
rewards  that  come  from  assuming  the 
newspaper  in  a  community  is  a  part  of 
and  working  for  that  community. 

As  an  example,  he  cited  Boston 
Globe’s  Santa,  a  Christmas  fund-rais¬ 
ing  drive  for  the  XKwr.  The  Globe,  he 
said,  also  promotes  art  awards,  drama 
festivals,  sports  clinics  and  an  annual 
science  fair  for  young  men  and  women. 

Must  be  needed 

Robert  P.  Clark,  executive  editor  of 
the  Louisville  Times  and  Courier- 
.Joumal,  said  the  newspaper  must  be  a 
product  that  people  want,  or  all  the 
promotion  and  public  relations  in  the 
world  won’t  do  newspaper  management 
or  the  public  any  good. 

Clark,  president  of  the  Associated 
Press  Managing  Editors  Association, 
told  the  promotion  directors  that  “When 
people  say  they  don’t  read  us  because 
they  don’t  have  time,  you  can  bet  they 
don’t  read  us  because  they  don’t  need 
us  as  much  as  they  used  to.” 

“If  tv  is  shorter  and  more  interest¬ 
ing,”  he  continued,  “we’ve  got  to  be 
shorter  and  more  interesting  too.  We 
must  give  detail  and  depth,  news  sum¬ 
maries  and  capsules,  the  things  tv 
can’t  ...  or  doesn’t  provide.” 

Clark  feels  leisure  time  is  becoming 
a  distinct  challenge  to  readership  of 
daily  newspapers.  He  noted  that  on 
Saturdays  most  readers  are  content  to 
sleep,  mow  the  grass,  play  golf,  go  to  a 
party  or  otherwise  occupy  their  time 
without  reading  the  newspaper.  “So 
far,  Sunday  readership  is  holding  up 
well.  But  if  readers  can  get  along  with¬ 
out  us  on  Saturdays,  they  can  do  it  on 
other  days,”  Clark  continued. 

Story  ideas 

To  meet  the  challenge,  the  APME 
president  suggests  newspapers  brighten 
their  “deadly  dull”  image  by  providing 
answers,  in  depth,  to  questions  like: 

— What  does  the  new  city  tax  really 
mean  to  your  pocketbook? 

— What  does  a  tariff  on  gasoline  im¬ 
ports  mean  down  at  the  comer  Shell 
station?  At  the  gas  pump? 

— What  streets  are  closed  in  the 
downtown  area  this  week? 

— Is  that  movie  at  the  local  theatre 
any  good? 

— What  sports  events  are  on  tv  to¬ 
night  and  tomorrow? 

Those  are  the  things  tv  doesn’t  do, 
says  Clark,  but  newspapers  can  stay 
a  jump  ahead  if  we’re  really  serious 
about  having  a  genuinely  useful  prod¬ 
uct. 

“If  we  can  package  the  traditional 
staples  with  the  many  other  ‘new’ 


kinds  of  news  such  as  Action  Line  so 
that  they’re  easy  to  find,  easy  to  read, 
interesting  .  .  .  and  if  we  can  deliver 
them  well  and  on  time,  then  we  really 
have  something  to  sell  and  promote  . . . 
and  these  things  surely  deserve  promo¬ 
tion  by  you,  who  know  how  best  to  do 
it,”  Clark  said. 

Regarding  newspaper  research, 
Clark  noted  his  newspapers  have 
found  out  more  about  readers  and  non¬ 
readers  than  ever  before.  “We  know, 
for  example,  that  our  readers  want 
more  religion  news  and  travel  news, 
and  we  know  the  reasons  people  give 
these  days  for  not  buying  our  papers 
.  .  .  they  cost  too  much,  they  don’t  have 
time,  their  delivery  service  is  lousy, 
and  so  forth.” 

Upgrading  the  carrier 

Harry  E.  Coggins,  circulation  direc¬ 
tor,  Greenville  (S.C.)  News  and  Pied¬ 
mont,  called  upon  the  promotion  ex¬ 
ecutives  to  deliver  “quality  carrier 
training  and  recognition  programs”  as 
a  step  in  upgrading  the  carrier’s 
image. 

Coggins  said  newspapers  “have  al¬ 
lowed  the  image  of  a  carrier  to  de¬ 
teriorate  ...  by  using  recruitment  ad 
illustrations  of  youths  who  more 
closely  resemble  what  we  once  called 
‘street  urchins.’  ” 

Such  illustrations,  he  said,  have  been 
a  factor  in  causing  parents  to  look  on 
managing  a  newspaper  route  as  “below 
the  dignity  of  their  child,  further  com¬ 
pounding  the  problem  of  quality  car¬ 
rier  recruitment.” 

As  an  idea,  Coggins  suggested  a 
presentation  be  created  that  portrays 
the  contributions  of  carriers  to  the 
economic  welfare  of  the  communities 
they  serve.  “You  may  be  surprised  at 
the  millions  of  dollars  carriers  pour 
into  the  economic  coffers,”  he  said. 

Noting  that  there  are  few  circula¬ 
tion  problems  that  are  not  related  to 
finding,  training  and  retraining  qual¬ 
ity  carriers  and  district  managers,  Cog¬ 
gins  said  it  was  imperative  that  pro¬ 
motion  and  circulation  departments  co¬ 
operate  for  the  benefit  of  newspapers. 

Legal  problems 

Coggins  said  more  and  more  inde¬ 
pendent  contractor  carriers  are  filing 
lawsuits.  Those  that  want  to  be  ruled 
employes,  he  said,  are  not  having  much 
trouble.  He  said  17  court  decisions 
since  1950  have  ruled  the  carrier  to  be 
an  employe  of  the  newspaper. 

Other  carriers,  he  said,  want  to  re¬ 
main  independent  contractors  and  are 
bringing  actions  under  anti-trust  laws. 
Carriers,  he  said,  “claim  price-fixing 
by  the  newspaper.  The  newspaper 
fights  price  gouging  by  the  carrier.” 

Some  papers,  he  said,  are  turning  to 
employes  as  carriers,  risking  unioniza¬ 
tion  but  gaining  control  over  pricing 
and  service. 

Breaking  down  barriers 

“Any  advertising  director  worth  his 
(Continued  on  next  page) 
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salt  realizes  that  it  takes  a  fine  quality 
editorial  product  that  is  intently  read, 
sold  aggressively  and  delivered  punc¬ 
tually  and  properly,  without  this,  the 
adman  has  nothing  to  sell,”  James  Ur- 
banski,  business  manager,  Tampa 
Times  and  Tribune,  said. 

“We  must  break  do\\Ti  walls  between 
various  departments  and  coordinate  the 
sale  of  the  entire  package.  It’s  going  to 
take  the  support  of  top  management, 
along  with  the  wholehearted  coopera¬ 
tion  of  each  of  the  newspaper’s  depart¬ 
ment  heads,”  he  added. 

“It’s  not  enough  for  our  promotion 
manager  to  be  a  passive  agent  waiting 
for  division  heads  to  come  to  him  with 
their  projects.  He  is  expected  to  go  to 
them  with  his  proposals  for  increasing 
their  business.  We  expect  him  to  quar¬ 
terback  the  marketing  team,”  Urbanski 
said.  “We  expect  him  to  help  us  estab¬ 
lish  goals,  strategies  and  programs  for 
our  newspapers.” 

Urbanski  asked  the  aid  of  promotion 
managers  in  industry-wide  problems, 
including  the  newspaper  industry’s 
ability  to  provide  major  accounts  with 
linage  data,  including  national  and  key 
retail  chain  stores.  He  urged  help  in 
getting  them  sufficient  comparative  and 
competitive  data  on  linage  and  adver¬ 
tising  expenditures. 

Urbanski  also  cited  the  growing, 
chaotic  lack  of  uniformity  and  prolif¬ 
eration  of  newspaper  page  and  column 
size  changes. 

Reaching  minority  readers 

Virgil  Fassio,  vicepresident,  Chicago 
Tribune  asked  the  promotion  group  to 
help  news  and  circulation  to  reach  mi¬ 
nority  groups.  He  said  that  in  the  top 
ten  U.S.  cities  non-white  readers  rep¬ 
resent  from  20  to  70%  of  the  popula¬ 
tion.  He  urged  marketing  studies  to  de¬ 
termine  attitudes  and  interests  of  mi¬ 
nority  groups,  so  that  the  editorial 
product  might  be  tailored  to  their  needs 
and  interests. 

He  recommended  special  promotions 
directed  to  these  groups,  including  use 
of  radio  on  stations  they  listen  to, 
rack  cards  promoting  features  and  cov¬ 
erage  of  special  interest  to  minority 
groups.  He  also  recommended  special 
developmental  reading  programs  and 
teacher  training  in  minority  schools  as 
part  of  the  newspaper  in  the  classroom 
program. 

William  J.  White,  Philadelphia  In¬ 
quirer,  reported  on  a  survey  of  leading 
print  media  buyers  and  advertising  ex¬ 
ecutives.  He  ranked  their  reports  of  im¬ 
portance  of  promotional  sales  appeals 
as  follows:  (1)  the  newspaper’s  audi¬ 
ence;  (2)  advertising  vitality;  (3)  cir¬ 
culation  coverage;  (4)  facts  about  the 
market;  (5)  editorial  vitality;  (6) 
other  information.  He  reported  that  9 
out  of  10  stated  that  facts  about  the 
newspaper’s  audience  was  most  eagerly 
received. 

Communicating  goals 

In  a  presentation,  “effective  liaison 
with  top  management,”  Richard  J.  V. 
Johnson,  president,  Houston  Chronicle, 


pointed  out  that  the  promotion  depart¬ 
ment  begin  to  be  the  catalyst  of  com¬ 
munication  between  advertising,  cir¬ 
culation  and  news  divisions  of  the 
newspaper. 

He  urged  promotion  executives  to 
learn  the  languages  of  finance  and  pro¬ 
duction  to  more  effectively  communi¬ 
cate  with  publishers. 

“The  only  way  to  open  the  door  to 
good  communication  with  your  man¬ 
agement  is  to  have  a  clear  understand¬ 
ing  of  your  responsibilities  and  wbat 
is  expected  of  you,  you  must  articulate 
to  your  management  wbat  you  expect  to 
effectively  accomplish  your  assigned 
goals  and  objectives.” 

• 

Veiled  sources 
analyzed  in 
study  for  ANPA 

Veiled  or  non-specific  attribution  used 
in  news  stories  has  come  into  sharp 
focus  in  the  aftermath  of  the  Pentagon 
Papers  and  Watergate  and.  in  the  ques¬ 
tion  of  protecting  confidential  news 
sources.  A  study  released  by  the  Amer¬ 
ican  Newspaper  Publishers  Association 
analyzes  the  frequency  and  nature  of 
veiled  attributions. 

Seven  major  conclusions  were  drawn 
from  tbe  study. 

First,  about  46%  of  all  veiled  sources 
were  organizations  and  nations.  The 
remaining  54%  were  one  or  more  per¬ 
sons. 

Second,  newspapers  were  more  likely 
to  provide  information  about  the  veiled 
source’s  organizational  affiliation  than 
about  his  job  or  role  within  the  organ¬ 
ization. 

Third,  the  veil  was  thicker  and  at¬ 
tribution  was  more  vague  in  interna¬ 
tional  news  than  in  domestic  copy. 

Fourth,  adjectives  and  phrases  such 
as  “senior,”  “high,”  “high-ranking,” 
“responsible”  or  “top”  were  quite  rare 
in  descriptions  of  veiled  sources.  When 
they  were  used,  they  usually  implied  a 
source  was  well  informed  or  was  of 
high  status. 

Fifth,  reporters  seldom  relied  solely 
on  a  single  veiled  source  within  a  story. 

Sixth,  while  government  sources  ac¬ 
counted  for  a  large  number  of  veiled 
attributions,  veiled  non-government 
sources  are  common.  Unnamed  military 
soui'ces  are  especially  common  in  inter¬ 
national  news  and  corporate  sources  in 
national,  state  and  local  news. 

Seventh,  in  Watergate  coverage 
veiled  attribution  to  the  White  House 
was  at  least  as  common  as  to  other 
sources. 

The  study  was  commissioned  by  the 
ANPA  News  Research  Center  and  con¬ 
ducted  by  Professor  Hugh  M.  Culbert¬ 
son  of  Ohio  University.  It  found  that 
36%  of  5182  stories  analyzed  in  the 
study  of  12  newspapers  contained  at 
least  one  veiled  attribution.  The  fre¬ 
quency  of  the  practice  varied  widely 
from  one  newspaper  to  another. 
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Goldish  award 
presented  to 
Frank  Orenstein 

Frank  E.  Orenstein,  vicepresident 
and  director  of  research  for  the  News¬ 
paper  Advertising  Bureau,  has  been 
named  the  tenth  recipient  of  the  Sid¬ 
ney  S.  Goldish  award  for  “a  significant, 
continuing  contribution  to  newspaper 
research.” 

The  Goldish  award  was  presented 
Wednesday,  May  21,  to  Orenstein  be¬ 
fore  300  INPA  members,  their  wives 
and  guests  attending  the  association’s 
45th  annual  awards  banquet  at  the 
Maria  Isabel  Hotel  here  by  William 
R.  Shover,  1974-75  president  of  INPA 
and  director  of  public  relations  and 
personnel,  Phoenix  (Ariz.)  Republic 
and  Gazette. 

Orenstein  has  been  vicepresident  and 
director  of  research  for  the  Newspaper 
Advertising  Bureau  since  July  1966. 
He  joined  the  Bureau  in  1960  as  man¬ 
ager  of  survey  research  and  has  also 
served  as  marketing  manager. 

Before  joining  the  Bureau,  Orenstein 
was  associated  with  Marplan  Division 
of  McCann-Erickson,  Inc.,  where  he 
served,  successively,  as  senior  analyst 
in  the  market  research  department  and 
manager  of  the  communications  re¬ 
search  department. 

From  1949  to  1955,  Orenstein  held 
research  positions  with  the  Information 
Program  of  the  U.S.  Department  of 
State.  For  the  larger  part  of  that  time, 
he  was  chief  of  the  evaluation  staff  of 
the  International  Education  Exchange 
of  Persons  Service.  Earlier,  he  was  sen¬ 
ior  project  director  in  R.  H.  Macy’s 
corporate  research  department  and  sen¬ 
ior  project  director  for  the  Market 
Research  Company  of  America. 
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ThaVs  funny — they  cut  edition 
but  didn ’t  save  any  newsprint 


An  “amusing  thing”  happened  in  the 
year  since  the  Charleston  (S.C.)  News 
&  Courier  and  Evening  Post  combined 
Saturday  editions.  They  didn’t  save  any 
newsprint. 

The  board  of  strategy  voted  to  pro¬ 
ceed  with  the  plan  primarily  to  con¬ 
serve  newsprint  and  also  realize  some 
gains  in  profit  from  reduced  expenses 
all  along  the  line. 

But  it  worked  out  that  way  only 
partly,  according  to  Joseph  F.  Smoak, 
assistant  general  manager  of  the  Eve¬ 
ning  Post  Publishing  Co.,  in  a  report 
to  the  spring  conference  of  the  Insti¬ 
tute  of  Newspaper  Controllers  &  Fi¬ 
nance  Officers  (May  14)  at  Tarpon 
Springs,  Fla. 

What  happened  to  upset  the  news¬ 
print  projection,  he  explained,  was  that 
about  20,000  subscribers  elected  to 
switch  from  the  Saturday  evening  pa¬ 
per  to  the  combined  morning  paper, 
even  with  its  premium  price  of  10^  a 
copy.  The  regular  weekday  editions  of 
the  p.m.  paper  cost  about  8.3^  per  copy 
home  delivered. 

Underestimate  switch 

“We  had  estimated  that  only  about 
12,000  subscribers  would  make  the 
switch,”  said  Smoak. 

What’s  more,  the  addition  of  a  tv 
supplement  to  make  Saturday  a  more 
attractive  package  required  more  news¬ 
print  than  had  been  anticipated  be¬ 
cause  of  the  volume  of  advertising  in 
it. 

The  estimate  of  $100,000  in  tv  sup¬ 
plement  linage  was  entirely  fulfilled, 
Smoak  said,  but  it  came  close  so  that 
there  was  a  net  gain  of  $7,000. 

The  old  Saturday  afternoon  paper 
was  a  loser.  With  its  elimination  some 
substantial  savings  were  made,  such  as 
$25,300  in  newsroom  payroll  (three  re¬ 
porters  and  a  copy  girl).  All  of  the  ex¬ 
pected  cuts  in  production  department 
expenses  haven’t  been  realized  yet  be¬ 
cause  a  policy  of  job  attrition  results 
in  an  excess  of  employes  for  a  time. 

On  the  circulation  side,  Smoak  said, 
it  was  deemed  desirable  to  give  the 
combined  edition  a  distinctive  name 
(Saturday)  rather  than  combine  the 
full  titles  of  both  papers.  However,  the 
double  logo  is  subordinated  to  the  main 
one.  And  this  change  prompted  a  simi¬ 
lar  one  for  the  combined  Sunday  edi¬ 
tion,  now  featured  as  Sunday.  Sub¬ 
scription  to  both  the  weekend  editions 
is  forced,  Smoak  said.  The  HD  price 
is  35<‘. 

He  reported  current  circulation  as 
70,000  a.m.  weekdays,  40,000  p.m.  five 
days,  and  98,000  Sunday. 

455  at  conference 

The  Charleston  story  was  one  of 
many  on  the  subject  of  cost  control 
told  to  the  INCFO  conference,  which 


had  a  total  registration  of  455  persons 
from  newspapers  of  the  U.S.  and  Can¬ 
ada  and  affiliated  organizations. 

Considerable  emphasis  was  given  by 
the  finance  officers  to  the  introduction 
of  new  production  technology.  Nearly 
all  took  advantage  of  the  opportunity 
to  visit  the  $280,000  mobile  laboratory 
of  the  Frank  E.  Gannett  Newspaper 
Foundation  and  participate  in  hands-on 
classes  under  the  instruction  of  Ralph 
I.  Squire,  the  former  linecasting  ma¬ 
chinist  who  is  special  projects  director. 
Squire  remarked  that  the  huge  truck 
which  contains  all  the  electronic  equip¬ 
ment  necessary  to  produce  a  newspa¬ 
per,  had  logged  25,000  miles  in  its  first 
year.  It  had  been  visited  by  thousands 
of  journalism  students  and  teachers, 
as  well  as  working  newspaper  people  in 
29  states.  This  year ’s  itinerary.  Squire 
said,  will  he  curtailed. 

As  keynoter  for  the  controllers’  in¬ 
terest  in  VDTs,  OCRs,  and  all  sorts  of 
EDP  machinery.  Peter  P.  Romano,  di¬ 
rector  of  the  ANPA/RI  Production  De¬ 
partment,  described  some  of  the  ad¬ 
vances  in  technology  which  will  be 
highlighted  at  the  June  conference  and 
trade  show  in  Houston.  These  fabulous 
production  systems,  he  stressed,  open 
the  doors  for  nublishers  to  change  the 
time-honored  image  of  the  new’spaper 
and  break  new  ground  in  editorial  pre¬ 
sentation. 

In  informal  shop  talk,  the  controllers 
queried  each  other  on  such  matters  as 
clothes  allowances  for  social  news  edi¬ 
tors  (“Yeh,  said  one,  “we’ve  had  the 
request  but  nothing’s  been  done  yet.”) 
.\nother  inquiry  concerned  the  proner 
title  for  personnel  in  charge  of  EDP 
(electronic  data  processing)  as  this 
newsnaper  department  grows  rapidly 
and  becomes  a  decision-maker  in  top- 
level  management.  From  the  punch 
card  days  of  “systems  programmer” 
has  evolved  a  professional  nomencla¬ 
ture  which  Hugh  M.  Eaton  Jr.  of  Land¬ 
mark  Communications  said  has  devel¬ 
oped  a  title  like  Scientific  Applications 
Programmer. 

“The  title  is  being  expanded  to  fit 
the  ego,”  commented  Uzal  H.  Martz 
Jr.,  publisher-treasurer  of  the  Potts- 
ville  (Pa.)  Republican. 

‘I.«t  vendor  do  de-bugging’ 

Some  hard  advice,  based  on  experi¬ 
ence,  was  offered  by  Luke  Greene  Jr,, 
Columbia  (S.C.)  State  and  Record,  on 
the  subject  of  purchasing  computerized 
equipment.  By  all  means,  he  empha¬ 
sized,  don’t  allow  regular  employes  to 
spend  time  helping  the  equipment  peo¬ 
ple  to  get  the  machinery  working. 

“Right  after  the  sales  contact,” 
Greene  advised,  “all  further  discussion 
should  be  with  the  vendor’s  technicians, 
because  the  sales  people  will  promise 
everything.” 


TIME  TO  CHANGE? — Publisher  Robert  N. 
Brown'  left,  of  the  Columbus  (Ind.)  Republic 
argued  at  newspaper  controllers'  meeting  in 
Florida  that  this  is  not  the  time  to  adopt  a 
variety  of  formats;  but  Peter  P.  Romano,  right, 
of  ANPA/Research  Institute  urged  publishers 
to  use  new  technology  to  further  imaginative 
ideas  in  newspaper  content. 


MONEY  TALKS — Three  leaders  of  the  Institute 
of  Newspaper  Controllers  &  Finance  Officers 
at  conference  in  Tarpon  Springs,  Fla.:  from 
left — Donald  J.  Massa,  Milwaukee  Journal  & 
Sentinel;  Uial  H.  Marti  Jr.,  Pottsville  (Pa.) 
Republican;  and  Ned  J.  Bradley,  Columbus 
(Ind.)  Republic. 

At  the  outset,  Greene  said,  the  pub¬ 
lisher  should  submit  a  detailed  listing 
of  what  he  expects  from  the  system 
and  this  should  be  incorporated  in  the 
contract.  Then  the  successful  comple¬ 
tion  of  these  details  can  be  worked 
into  the  payment  schedule,  after  a  rea¬ 
sonable  dowTi  payment. 

Too  many  changes  from  the  original 
outline,  involving  extra  costs  and  in¬ 
stallation  delays,  will  injure  relation¬ 
ships  between  the  publisher  and  the 
vendor,  Greene  warned.  Also,  he  rec¬ 
ommended,  the  publisher  should  insist 
that  maintenance  of  a  good  relationship 
begin  at  the  top  and  go  all  the  way 
down. 

“Let  the  vendor  set  up  the  hardware 
and  de-bug  the  system,”  Greene  urged. 

No  featherbedding 

INCFO’s  program  also  touched  on 
labor  relations  matters  in  respect  to 
creation  of  new  production  areas  in 
the  newspaper  plant.  Bobby  G.  Reid, 
director  of  industrial  relations  for  the 
(Continued  on  next  page) 
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and  other  electronic  equipment  in  the  Gannett  mobile  lab  at  Tarpon  Springs,  Fla.  At  the 
entrance  are:  William  Lindsay,  Son  Jose  Mercury  &  News;  George  Justice,  North  Bay  (Ont.) 
Nugget,  and  Henry  McAdams,  Alton  (III.)  Telegraph. 


.lacksonville  (Fla.)  Times-Union  and 
Journal,  declared  that  “featherbedding 
must  be  prevented.” 

He  also  asserted  it  is  “mandatory 
that  no  publisher  agree  to  language 
in  contracts  that  will  inhibit  his  most 
economical  and  productive  use  of  new 
equipment.”  Generally,  he  observed,  the 
National  Labor  Relations  Board  has 
ruled  that  a  publisher  has  the  right 
to  place  and  use  whatever  new  equip¬ 
ment  he  has  in  the  most  economical 
method.  But,  he  added,  the  NLRB  is 
gravely  concerned  about  the  effects  of 
new  tochnolopry  on  employment. 

Reid  said  the  number  of  collective 
bargaining  elections  won  by  publishers 
had  increased  from  46%  to  50.4%  in 
the  past  four  years. 

In  Canada,  newspapers  are  encoun¬ 
tering  some  strange  rulings  by  tax 
authorities,  it  was  reported  by  John  B. 
Howard,  Hamilton  (Ont.)  Spectator. 
He  cited  a  case  in  which  blankets  used 
on  letterpress  were  held  subject  to  the 
sales  tax  while  those  used  on  offset 
presses  were  exempted.  The  Spectator 
appealed  and  won  a  decision  that  the 
blankets  which  touch  the  paper,  as  in 
offset,  would  not  be  taxable. 

Now,  Howard  said,  these  is  a  dispute 
over  applying  the  sales  tax  to  photo¬ 
type  fonts  because  the  supplier’s  in¬ 
voice  listed  them  as  type  disks  which 
are  taxable  by  default  since  they  are 
not  specifically  exempted  in  the  statute. 
The  old  rectangular  fonts  were  men¬ 
tioned  in  the  law,  therefore  they  were 
not  taxable. 

T.  M.  Keith,  business  manager  of 
the  Greenville  (S.C.)  News  and  Pied¬ 
mont,  gave  some  pointers  on  how  to  cut 
the  bill  for  electric  power.  He  said  the 
IBM  System  7,  which  shuts  down  ma¬ 
chinery  on  a  priority  basis,  is  feasible 
only  where  the  paper’s  bill  exceeds 
$18,000  a  month.  The  Greenville  bill 
runs  alwut  $15,000  of  which  $4,000  is 
the  fuel  adjustment  fee.  Keith  recom¬ 


mended  use  of  a  demand-recorder  which 
is  being  marketed  by  a  finn  in  Fort 
Lauderdale,  Fla. 

Marlene  T.  Hill,  Meridian  (Miss.) 
Star,  described  how  a  Burroughs  E6000 
4k  solid  state  computer,  which  needs 
only  90  square  feet  of  space,  has  been 
handling  accounts  for  the  26,000  circu¬ 
lation  paper,  a  radio  station,  a  weekly 


Newspapers  are  moving  into  the 
drivers  seat  to  control  distribution  and 
escape  antitrust  suits. 

Since  mid  February',  David  T.  Fluk- 
er,  circulation  director,  St.  Petersburg 
(Fla.)  Times  and  Evening  Independent, 
told  the  Institute  of  Newspaper  Con¬ 
trollers  &  Finance  Officers,  that  his 
newspapers  have  made  nearly  all  of  the 
457  adult  carriers  full  members  of  the 
staff  at  a  cost  of  about  $250,000  a 
year  for  fringe  benefits. 

Only  nine  of  the  carriers  chose  to 
continue  their  status  as  independent 
contractors,  Fluker  said,  and  they  are 
now  subject  to  competition  by  the  pa¬ 
pers  own  staffers  if  they  fail  to  serve 
customers  for  any  reason  or  charge 
more  than  the  price  set  by  the  pub¬ 
lisher.  From  now  on  no  carriers  may 
opt  for  the  independent  contractor  sta¬ 
tus. 

Check  contracts 

Fluker  urged  controllers  to  read  their 
papers  carrier  contracts  and  check 
them  against  the  criteria  which  the 
National  Labor  Relations  Board  and 
the  courts  have  spelled  out  to  determine 
if  they  are  employees  or  independent 
merchants. 


newspaper,  a  circulation  company,  a 
real  estate  firm,  and  a  bi-weekly  pub¬ 
lished  for  the  Air  Station  at  a  cost  of 
$750  a  month  under  lease.  She  said  the 
Star  would  prefer  to  buy  replacements 
to  take  advantage  of  investment  credit 
and  accelerated  depreciation  allow’- 
ances. 

INCFO  president  Ned  J.  Bradley  an¬ 
nounced  the  election  of  two  directors  to 
fill  unexpired  ternis.  They  are:  Duane 
P.  Rosenthal,  general  manager  of  the 
Observer  &  Eccentric  group  of  news¬ 
papers,  Livonia,  Mich.,  and  Frederick 
J.  Hetzel,  treasurer  of  the  Wall  Street 
Journal. 

• 

N.Y.  hall  of  fame 

The  Deadline  Club  in  New  York  City 
inducted  ten  living  and  40  deceased 
newspersons  from  the  metropolitan 
area  into  its  new  Hall  of  Fame  on 
May  20  at  the  club’s  50th  anniversary 
dinner. 

The  living  men  and  women  enrolled 
were  as  follows:  Homer  Blgart,  New 
York  Times,  Robert  Considine,  Hearst 
Newspapers;  Walter  Cronkite,  CBS; 
Pauline  Frederick,  NBC;  Wes  Galla¬ 
gher,  AP;  Julian  Goodman,  NBC;  Syl¬ 
via  Porter,  Publishers-Hall  Syndicate; 
James  Reston,  New  York  Times;  Roger 
Tatarian,  UPI;  and  Lowell  Thomas, 
CBS. 

Among  the  deceased  members  in¬ 
ducted  were  James  Wright  Brown,  pub¬ 
lisher  and  chairman  of  the  board,  1912- 
1959,  of  Editor  &  Publisher. 


He  noted  that  the  Miami  (Fla.)  Her¬ 
ald  is  being  required  to  defend  suit 
brought  by  50  carriers  who  claim  $10 
million  in  damages  which  could  be 
trebled  if  the  courts  rule  against  the 
publishing  company. 

Following  up  settlement  of  a  dispute 
with  the  new  union  of  Independent 
News  Dealers,  Fluker  said  the  St. 
Petersburg  papers  decided  to  go  ahead 
with  the  staffer  plan  which  had  been 
under  discussion  for  nearly  20  years. 

Staffers  receive  workmans  compen¬ 
sation  coverage  unemployment  insur¬ 
ance  pensions,  profit  sharing,  free  life 
insurance  for  the  amount  of  one  years 
earnings  disability  insurance  and  major 
medical  insurance  which  is  paid  50-50 
by  the  company  and  the  individual. 

Under  special  provisions  of  Federal 
statute  Fluker  said  the  company  is  not 
required  to  withhold  taxes  or  social 
security  records  for  the  staffers.  All 
earn  more  than  the  minimum  wage,  he 
said,  and  none  work  overtime. 

This  change  in  the  circulation  system 
has  resulted  in  a  marked  improved 
morale  with  staffers  showing  a  greater 
personal  interest  in  the  papers  than 
ever  before.  Already  Fluker  reported 
newspapers  in  Miami,  Atlanta,  and 
Tampa  adopted  similar  plans. 


Some  newspapers  abandon 
indie’  carrier  system 
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Circulation  branch  offices  Publisher  says 
established  by  Texas  daily  ^rse^ce 


stress.  Believed  to  be  the  only  such 
trailers  in  the  United  States,  they  are 
built  close  to  the  pround  for  easy  load¬ 
ing  and  unloading. 

The  .\merican-Statesman  purcha.sed 
15  trailers  to  ser%'e  the  new  branch 
offices.  Six  half-ton  to  quarter-ton 
trucks  pull  the  units.  Once  delivered  to 
a  branch  office,  the  part-time  driver 
returns  with  the  truck  to  the  news¬ 
paper  to  pick  up  another  unit.  The 
trailers  stand  on  their  own  when  dis¬ 
connected. 

Flaeh  driver  delivers  two  units  per 
shift  and  then  returns  to  pick  up  the 
empty  trailers. 

The  trailers  were  constructed  to 
carry  4,000  .300-page  newspapers;.  Each 
truck  has  a  radio  unit  to  provide  com¬ 
munication  and  maps  of  the  easiest  and 
shortest  routes. 

The  branch  office  and  trailer  con¬ 
cept,  is  designed  to  facilitate  tremen¬ 
dous  increases  in  circulation. 

Direct  billing  started 

Because  of  the  branch  offices,  direct 
billing  can  now  be  implemented  of  the 
newspaper’s  customers.  In  the  past, 
Easter  said,  it  was  almost  impossible 
for  a  central  office  to  process  that  many 
letters  in  a  short  period  of  time. 

Each  branch  handles  its  own  billing. 
Carriers  who  once  went  door-to-door 
collecting,  are  expected  to  be  phased 
out  by  December. 

Tbe  direct  billing  has  been  popular 
with  sub.scribers,  Ea.ster  said,  adding 
that  at  one  branch  with  5,900  subscrib¬ 
ers,  1,M0  have  paid  two  months  to  a 
year  in  advance. 

Costs  have  also  been  cut,  he  said, 
because  the  large  downtown  staff,  which 
once  handled  complaints  and  supervi¬ 
sory  positions,  has  been  reduced. 

Cost  of  maintaining  the  new  system 
is  now  no  more  than  the  previous  inde¬ 
pendent  contractor  relationship,  Easter 
said,  and  further  cost  reductions  are 
in  sight. 

“We  have  found  so  many  things  that 
will  work  that  wouldn’t  under  the  old 
system,”  Easter  said,  “We’re  much 
more  flexible.  We  are  reaching  a  mar¬ 
ket  we  have  never  reached  before.” 

(Continued  on  page  39) 


The  Austin  (Tex.)  American-States- 
vinn  has  taken  its  circulation  depart¬ 
ment  out  into  the  community,  and  in  re¬ 
turn  has  reaped  benefits  far  beyond 
its  original  estimates. 

Through  the  implementation  of  self- 
.sufficient  branch  offices,  a  specially- 
designed  trailer  distribution  system, 
direct  billing,  and  on-the-street  youth 
salespersons,  the  newspaper  has  in¬ 
creased  circulation  and  cut  costs. 

The  branch  offices  can  be  compared 
to  “mini-circulation  departments,”  ex¬ 
plains  Bob  Easter,  circulation  director. 
At  present,  there  are  15  such  offices 
throughout  the  city  and  plans  are  un¬ 
derway  for  seven  more. 

Staff  structure 

Each  branch  has  a  director  and  two 
assistant  managers  who  are  responsi¬ 
ble  for  hiring  and  firing  part-time  em¬ 
ployees,  as  well  as  promotion  and  dis¬ 
tribution  in  that  neighborhood. 

Subscribers  are  encouraged  to  stop 
by  the  branch  offices,  located  in  a  shop¬ 
ping  center  or  on  a  major  thorough¬ 
fare,  to  pay  bills  and  to  discuss  any 
problems  with  their  carrier  or  the 
newspaper. 

Easter  explained  that  the  branch 
offices  have  made  it  possible  for  the 
newspaper  to  own  and  maintain  a  daily 
listing  of  subscribers  by  name  and 
address  in  each  branch.  An  exact  per¬ 
centage  of  coverage  in  each  area  plus 
a  listing  of  each  address,  apartment 
and  business  address  to  call  on  for  new 
subscriptions  is  known  at  all  times. 

Promotion  is  also  better,  he  said,  be¬ 
cause  branch  directors  can  fit  their  ac¬ 
tivities  to  specific  areas.  For  instance, 
one  branch  may  be  made  up  of  single’s 
apartments  while  another  is  a  low-in¬ 
come  housing  area. 

Each  branch  is  responsible  for  its 
own  promotion  costs  and  results. 

The  system  was  designed  by  Easter 
and  general  manager  Bill  Meroney. 

With  the  branch  offices,  mailroom 
costs  and  employees  are  reduced. 

Special  trailers  used 

To  get  the  newspapers  to  the  branch 
offices,  Easter  designed  gooseneck  trail¬ 
ers  built  for  newspaper  weight  and 


William  F.  Blackburn,  editor  and 
publisher  of  the  Joliet  (Ill.)  Herald 
•Veirs  took  strong  exception  to  testi¬ 
mony  of  a  Lockport,  Ill.  independent 
newspaper  distributor  before  the  .Anti¬ 
trust  and  Monopoly  Subcommittee  of 
the  Senate  Judiciary  Committee  on 
May  12. 

Marie  Cook  told  the  Senators  (E&P, 
May  17)  that  she  was  being  forced  out 
of  business  by  the  Joliet  daily  because 
of  her  deci.sion  to  raise  the  price  of  de¬ 
livery  of  the  newspaper. 

Blackbuim  said  that  actually  the  Her¬ 
ald  News  had  lost  circulation  in  the 
Lockport  area  and  complaints  from  res¬ 
idents  prompted  the  newspaper  to  make 
the  unilateral  decision  to  offer  the 
newspaper  to  Lockport ians  under  the 
same  terms  and  conditions  that  were 
available  to  their  neighbors  in  the 
Joliet  area. 

Blackburn  made  the  following  state¬ 
ment: 

“.At  no  time  did  the  Herald  News  at¬ 
tempt  to  dictate  the  price  at  which  the 
distributor  could  resell  the  papers  they 
had  purchased  ($1.05  per  week). 

“The  distributor  was  told  that  the  re¬ 
tail  price  was  a  decision  for  the  agency 
alone.  The  distributor  was  not  ter¬ 
minated  and  the  public  generally  bene- 
fitted  from  the  competition  between  the 
two  sources  of  supply. 

“Solution  of  the  issue  involved  must 
address  itself  to  the  best  interests  of 
the  people  in  the  community,  with  less 
regard  to  the  profitability  of  the  opera¬ 
tion  of  either  the  distributor  or  the 
newspaper,  if  the  public  is  to  be  prop¬ 
erly  served. 

“The  antitrust  laws  are  intended  to 
foster  competition  and  to  discourage 
monopolies.  .And  if  the  distributor 
could  maintain  the  sole  right  to  sell 
the  paper  to  the  exclusion  of  the  pub¬ 
lisher  it  might  well  result  in  it  being 
available  to  a  small  number  of  people 
who  could  afford  an  extremely  high 
price  for  its  purchase.” 


A&P  testing 
discount  offer 

To  tie  in  with  tax  rebates,  the 
Greater  .Atlantic  and  Pacific  Tea  Co,, 
parent  of  the  .A&P  food  chain  stores,  is 
testing  a  10%  discount  certificate  offer 
in  Washington,  Baltimore,  Columbus 
and  Boston. 

The  newspaper/tv  campaign  offers 
consumers  certificates  worth  10%  more 
than  their  dollar  value  when  pur¬ 
chased  with  tax  rebate  checks,  i.e.  a 
$10  certificate  is  worth  $11  in  food. 

If  successful,  the  program  may  be 
expanded  to  other  markets.  McCann- 
Erickson  is  the  agency  for  .A&P. 
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Special  trailers  cart  papers  to  branches 


Favor  predicts  demise 
of  ‘Little  Merchant’ 


By  I.  William  Hill 

If  the  general  manager  of  the  Inter-  (Here  th 
national  Circulation  Managers  Associa-  that  servic< 
tion  is  right,  the  day’s  approaching  loses  conta 
when  future  notables  like  Harry  S  the  customi 
Truman,  Dwight  David  Eisenhower  or  paper  about 
J.  Edgar  Hoover  couldn’t  have  had  boy-  paper  seek 
hood  careers  to  learn  business  as  “little  employe,  th 
merchant’’  newspaper  carrier  boys.  grudge  tha 

“In  about  10  years,’’  Cyrus  H.  Favor  scriber  nor 
told  E&P  at  his  Reston,  Va.  office  last  Merritt  sai 
week,  “boys  will  no  longer  be  independ-  where  thei 
ent  little  businessmen  who  buy  news-  that  they 
papers  wholesale,  canvass  on  their  o^^'n  service  of 
for  customers,  and  collect  for  what’s  ployes.’’) 
owned  them  from  subscribers.  Instead,  The  secoi 
w'hat  carrier  boys  there  are,  will  be  manager  cil 
newspaper  employes  whose  sole  func-  tion  patten 
tion  will  be  to  deliver  the  newspaper,  the  local  o 
What’s  more,  many  boys  and  girls  will  news  deale: 
have  been  replaced  by  adults.”  paper. 

There  are  other  circulation  officials.  The  key 
however,  who  disagree.  Timothy  F 

Take  William  G.  Merritt,  ICMA  West  Coas 
finance  chairman  and  circulation  direc-  creasingly 
tor  of  the  Washington  Star.  “My  opin-  could  exerl 
ion  is  that  we’ll  still  have  ‘little  mer-  Trust  Act. 

chant’  carrier  boys  50  years  from  now,”  case  of  All 

Merritt  told  E&P.  “And  I’m  not  the  only  U.S.  Supr< 
circulation  executive.  The  same  belief  newspaper 
was  expressed  by  representatives  of  the  restrain  sa 
Baltimore  Sun,  the  Boston  Globe  and  of  the  Shei 
the  Philadelphia  Bulletin.”  This  me£ 

Favor,  however,  was  very  articulate  could  legall 
in  his  views.  fixed  by  a 

“There  are  a  number  of  things  going  set  their  o' 
on  that  point  in  the  direction  I’ve  been  Isn’t  it  be 
expressing,”  he  said.  asking,  to 

“First  is  the  growth  of  paid-in-ad-  ployes  so  t 
vance  subscribers  who  deal  directly  appeal  car 
with  the  newspaper  and  may  never  Labor  Reis 
even  see  the  person  delivering  the  news-  ICMA  ( 
paper  to  the  doorstep.  In  Miami,  for  Ballow'  ha 
instance,  there’s  a  tremendous  growth  anti-trust  i 
in  the  number  of  subscribers  that  be-  all  across  t 
long  to  the  newspaper,  not  to  the  car-  Ballow  des 
rier  boy.”  A  newsf 

“Other  newspapers  are  encouraging  the  circula 
this  paid-in-advance  practice,”  Favor  forms  him 
said.  “There  are  many  reasons.  The  tors  to  sel 
biggest  perhaps  is  the  size  of  the  cash  price.  He 
flow  it  provides  for  the  newspaper.  circulation 
Further,  with  the  introduction  of  the  tributors  f 

computer,  it’s  possible  to  do  all  the  side  of  th 

bookkeeping  necessary  when  the  car-  circulation 
riers  are  held  to  be  employes  charged  an  anti-tn 
with  nothing  but  newspaper  delivery.  the  newspi 
Another  advantage  of  the  paid-in-ad-  per  will  se 
yance  system  is  that  it  eliminates  hav-  of  court, 
ing  the  carrier  make  collections  that  dropped.  ‘ 
leave  him  vulnerable,  especially  in  large  even  if  the 
cities,  to  assault  and  robbery.  Already,  tor’s  succe 
Michigan  has  a  law  protecting  carriers  tion  costs  ( 
by  forbidding  them  to  collect  money.  enormous— 
“Of  course,  with  the  carrier  an  em-  will  be  in\ 

ploye,  the  newspaper  does  lose  a  per-  than  payir 

sonal  contact  with  its  customers  and  to  settle  oi 
the  carrier  loses  out  on  valuable  busi-  you  do?  B( 
ness  training.  The  question  is,  is  this  the  allegat 
offset  by  the  cash  flow  made  possible?”  paying  anj 
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(Here  the  opposing  Merritt  view  is 
that  service  will  suffer  if  the  carrier 
loses  contact  with  the  subscriber.  If 
the  customer  complains  to  the  news¬ 
paper  about  bad  service,  and  the  news¬ 
paper  seeks  to  discipline  the  carrier 
employe,  the  carrier  is  likely  to  bear  a 
grudge  that  will  benefit  neither  sub¬ 
scriber  nor  newspaper.  “You’ll  note,” 
Merritt  said,  “that  it’s  only  in  cities 
where  there  is  only  one  newspaper 
that  they  dare  to  risk  the  effect  on 
service  of  making  the  carriers  em¬ 
ployes.”) 

The  second  reason  the  ICMA  general 
manager  cited  for  the  changing  circula¬ 
tion  pattern  is  the  growing  activity  of 
the  local  organizations  of  independent 
news  dealers  who  distribute  the  news¬ 
paper. 

The  key  figure  in  promoting  this  is 
Timothy  Fine,  who  began  first  on  the 
West  Coast  to  make  news  dealers  in¬ 
creasingly  aware  of  the  power  they 
could  exert  under  the  Sherman  Anti- 
Trust  Act.  Several  years  ago,  in  the 
case  of  Albrecht  v.  the  Herald  Co.,  the 
U.S.  Supreme  Court  held  that  for  a 
newspaper  to  arbitrarily  fix  prices  or 
restrain  sales  territories  is  a  violation 
of  the  Sherman  Act. 

This  meant  that  independent  dealers 
could  legally  invade  the  sales  territories 
fixed  by  a  newspaper  and  could  legally 
set  their  own  price  for  the  newspaper. 
Isn’t  it  better,  some  newspapers  are 
asking,  to  have  the  distributors  em¬ 
ployes  so  that,  in  cases  of  conflict,  an 
appeal  can  be  made  to  the  National 
Labor  Relations  Board? 

ICMA  General  Counsel  Robert  L. 
Ballow'  has  called  attention  to  “the 
anti-trust  game  currently  being  played 
all  across  the  country”.  Here  is  the  way 
Ballow  described  the  game: 

A  newspaper  distributor  knocks  on 
the  circulation  manager’s  door  and  in¬ 
forms  him  that  he  has  forced  distribu¬ 
tors  to  sell  newspapers  at  a  specified 
price.  He  may  also  charge  that  the 
circulation  manager  has  prohibited  dis¬ 
tributors  from  selling  newspapers  out¬ 
side  of  their  assigned  territory.  The 
circulation  manager  is  informed  that 
an  anti-trust  suit  will  be  filed  against 
the  newspaper  shortly.  If  the  newspa¬ 
per  will  settle  for  a  certain  amount  out 
of  court,  however,  the  suit  will  be 
dropped.  “Such  suits  are  threatened 
even  if  the  possibilities  of  the  distribu¬ 
tor’s  success  are  marginal.  The  litiga¬ 
tion  costs  of  an  anti-trust  law  suit  are 
enormous — usually  much  more  money 
will  be  involved  in  litigating  the  issue 
than  paying  the  dollar  amount  offered 
to  settle  out  of  court.  .  .  .  What  should 
you  do?  Be  sure  there  is  some  merit  in 
the  allegations  of  the  distributor  before 
paying  anything.  Looking  at  the  short¬ 


term  economic  picture,  settling  out  of 
court  seems  to  be  the  most  prudent 
course  of  action.  What  about  the  long 
range  picture?  The  circulation  man¬ 
agers  at  some  point  may  have  to  fight 
the  distributor’s  claim  to  establish 
credibility.” 

A  recent  suit  charging  anti-trust 
violation  to  the  Oregonian  Publishing 
Company,  filed  by  two  news  dealers, 
was  described  in  the  April  19  issue  of 
e:&p. 

In  another  case  that  Favor  recalled, 
a  dealer  had  refused  outright  to  de¬ 
liver  the  Saturday  edition  of  a  news¬ 
paper,  contending  that — if  a  customer 
wanted  a  Saturday  newspaper — he 
should  go  after  it  himself.  In  this  case, 
the  dealer  lost  in  court. 

“There  are  many  gray  areas  in  the 
legal  circulation  picture,”  Favor  said, 
next  taking  up  the  Newsday  case.  This 
w’as  on  where  a  newspaper  benefited  by 
the  fact  it  held  its  distributors  and 
carrier  boys  were  employes  (e&p,  Apr. 
26). 

The  pressmen’s  union  at  Newsday 
organized  district  circulation  managers 
and  both  parties  took  the  position  that 
they  constituted  a  proper  bargaining 
unit.  Newsday,  however,  took  the  posi¬ 
tion  that  the  district  managers  were, 
in  fact,  supervisors  and  therefore  did 
not  constitute  a  proper  bargaining  unit. 
The  National  Labor  Relations  Board 
upheld  this  position  and  dismissed  the 
petition  filed  by  the  pressmen’s  union. 
This  decision,  in  itself,  did  not  make 
newspaper  carriers  employes  for  other 
purposes;  and  they  are  still  exempt  by 
statute  for  some  purposes,  and  remain 
employes  for  workmen’s  compensation 
in  New  York  state. 

The  latest  ICMA  tally  indicates  that, 
in  addition  to  New  York,  11  other 
states  require  that  newspaper  carriers 
be  covered  with  workmen’s  compensa¬ 
tion  insurance.  They  are  Arizona,  Cali¬ 
fornia,  Georgia,  Hawaii,  Kentucky, 
Louisiana,  Maryland,  Nevada,  New 
Jersey,  West  Virginia  and  Wisconsin. 

Many  objections  have  been  raised  to 
the  cost  of  workmen’s  compensation 
insurance.  This  is  largely  because,  in 
areas  where  the  carriers  are  not  under 
workmen’s  compensation,  the  cost  of 
protective  accident  insurance  is  much 
cheaper,  running  about  25  cents  a 
week,  an  amount  carrier  parents  have 
been  more  than  willing  to  pay  because 
it  has  protected  their  child  24  hours  a 
day,  on  or  off  the  job.  In  contrast,  since 
passage  of  the  Burton  bill  in  Cali¬ 
fornia,  which  repealed  the  employe 
exemption  for  newspaper  carriers, 
carriers  who  contract  directly  with  the 
newspaper  have  had  insurance  rates 
increase  from  about  $12  a  year  to  $20, 
and  carriers  contracting  with  adult 
dealers  increase  from  about  $20  to  $30. 

Another  legal  ramification  has  been 
a  Labor  Department  ruling  that  news¬ 
paper  carriers  who  engage  in  a  “circu¬ 
lation  blitz”  would  be  involved  in  work 
not  exempt  from  the  Fair  Labor  Stand¬ 
ards  Act  if  they  obtain  newspaper  sub¬ 
scriptions  for  delivery  by  carriers  other 
{Continued  on  page  16) 
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Press  admitted 
to  comedian’s 
divorce  hearing 

The  Jackie  Gleason  divorce  proceed¬ 
ings  will  not  KO  uncovered  by  the  Fort 
Lauderdale  (Fla.)  News  and  Sun-Sen¬ 
tinel. 

The  newspaper  was  favored  in  a  2-1 
precedent-setting  decision  is.sued  by  the 
Fourth  District  Court  of  Appeal,  which 
ruled  May  15  that  a  Broward  County 
Circuit  Court  judge  did  not  have  the 
right  to  exclude  the  press  and  public 
from  the  proceedings  of  the  comedian 
and  his  wife  Beverly. 

During  the  November  4  Gleason  di¬ 
vorce  hearing,  Judge  Robert  W.  Tyson 
had  closed  the  doors  of  his  chambers 
to  press  and  public  after  attorneys  for 
the  Gleasons  requested  it. 

But  in  writing  the  appeal  court’s  de- 


Carriers 

(Continued  from  page  15) 


than  themselves.  If,  however,  the  solic¬ 
iting  carrier  is  also  to  be  the  delivering 
carrier,  then  the  Department  says  that 
.subscription  soliciting  would  be  exempt 
from  minimum  wage,  overtime  and 
child  labor  provisions  of  the  Fair  Labor 
Standards  Act. 

ICMA  General  Ck)unsel  Ballow  re¬ 
cently  listed  17  factors,  taken  from  a 
court  decision  in  NLRB  v  Lindsay 
Newspapers,  Inc.,  that  indicate  employe 
status  of  newspaper  carriers  and  dis¬ 
tributors.  The  presence  of  any  one  of 
the  factors  is  not  determinative,  Ballow 
said,  but  the  presence  of  more  than 
half  would  probably  result  in  a  finding 
of  employe  status.  Here  are  the  factors: 

1.  The  Company  selects  and  controls 
the  scope  of  a  distributor’s  territory. 

2.  The  Company  alone  establishes  the 
price  at  which  newspapers  are  to  be 
bought  and  sold. 

3.  The  Company  assists  in  obtaining 
new  subscribers. 

4.  The  Company  requires  that  cer¬ 
tain  subscribers  are  serviced  whether 
or  not  the  distributor  wishes  to  do  so. 

5.  The  Company  insists  that  delivery 
l»e  made  in  paper  tubes  despite  the  dis¬ 
tributor’s  objection  to  the  increased 
cost. 

6.  The  Company  requires  papers  to 
be  waxed  under  certain  weather  condi¬ 
tions. 

7.  The  (Company  requires  papers  to 
be  folded  in  a  manner  indicated  by  the 
Company. 

8.  The  Company  accepts  “returns”. 

9.  The  Company  replaces  a  certain 
number  of  papers  lost  in  delivery. 

10.  The  Company  refuses  to  allow 
the  distributor  to  bill  his  subscribers 
as  he  sees  fit. 

11.  The  Company  requires  that  a 


cision.  Judge  Gerald  Mager  said,  “Even 
though  litigants  may  prefer  to  have 
their  dissolution  proceeding  conducted 
in  private  away  from  the  prying  eyes 
of  the  public  and  glare  of  the  media, 
these  desires  cannot  serve  as  a  suffi¬ 
cient  predicate  upon  which  to  exclude 
the  public  and  press  completely.  The 
courts  belong  to  the  people,  they  have 
been  establi.shed  by  the  people  for  the 
administration  of  justice  according  to 
law  and  are  not  to  be  considered  as  the 
private  domain  of  any  person  or  group 
of  persons.” 

The  lawsuit  had  been  filed  by  Gore 
Newspapers  Company,  publishers  of 
the  News  and  Sun-Sentinel,  and  one  of 
its  reporters. 

Continued  the  opinion:  “Whenever 
litigants  utilize  the  judicial  processes 
they  place  themselves  in  the  position 
w’here  the  details  of  their  difficulties 
w'ill  invariably  be  made  public.  It  is 
sometimes  felt  that  this  is  too  high  a 
price  to  pay  for  living  in  a  civilized 
society,  particularly  when  measured 
against  a  person’s  right  to  privacy.” 


distributor  make  payment  by  depositing 
the  amount  owed  the  Company  directly 
to  the  latter’s  bank  account. 

12.  The  Company  retains  payments 
made  by  subscribers  for  more  than 
three  months  in  advance  (thus  depriv¬ 
ing  the  distributor  of  the  use  of  such 
funds.) 

13.  The  Company  insists  that  it  must 
pass  on  the  qualifications  of  certain  dis¬ 
tributor  helpers. 

14.  The  Company  has  required  that 
a  distributor  discharge  a  helper  despite 
the  fact  the  distributor  does  not  wish 
to  do  so. 

15.  The  Company  precludes  its  dis¬ 
tributors  from  delivering  any  other 
publication. 

16.  The  Company  precludes  its  dis¬ 
tributors  from  holding  any  other  job. 

17.  The  Company  has  and  can  ter¬ 
minate  the  relationship  at  will. 

So  complicated  have  the  legal  fac¬ 
tors  in  the  circulation  picture  become 
that  the  ICMA  held  a  legal  symposium 
at  Reston  in  March  and  has  scheduled 
another  for  August  27-28  at  the  Chi¬ 
cago  Marriott,  near  O’Hare  Airport. 
Fees  will  be  the  same  as  before — $200 
for  the  first  registrant  from  each  news¬ 
paper  and  $150  for  each  additional  per¬ 
son  from  the  same  company.  The  sym¬ 
posium  will  be  chaired  by  General 
Counsel  Ballow  and  a  staff  of  legal  ex¬ 
perts  he  is  recruiting.  It  is  expected  the 
.\ugust  symposium  will  develop  all  the 
differences  bet\veen  dealing  with  inde¬ 
pendent  contractors  and  with  employes. 

“Meantime,”  Favor  told  E&P,  “pub¬ 
lishers  and  circulation  managers 
shouldn’t  panic  over  the  prospect  of 
having  to  regard  carriers  as  employes, 
rather  than  ‘little  merchants’,  but 
should  keep  on  closely  observing  the 
changes  in  procedures  throughout  the 
country,  especially  those  making  car¬ 
riers  employes  and,  at  a  time  when 
recruitment  of  boys  is  getting  harder 
and  harder,  the  use  of  adults  as  car¬ 
riers. 
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The  court  held  that  no’t  every  divorce 
proceeding  or  civil  matter  can  be 
deemed  a  matter  of  great  public  in¬ 
terest  or  that  every  public  person’s 
dissolution  proceeding  is  beyond  con¬ 
trol  of  the  court,  but  are  factors  to  be 
considered  by  the  court  in  closing  the 
court  room  to  the  public. 

The  divorce  hearing  will  be  resched¬ 
uled  at  a  later  date. 

“We  didn’t  think  we  should  be  ex¬ 
cluded  from  a  divorce  hearing  of  a  fa¬ 
mous  entertainer  in  our  city.  We’re 
happy  to  have  had  a  landmark  case,” 
said  William  E.  Bondurant,  managing 
editor. 

Knight-Ridder  names 
new  ad  agency 

D’Arcy-MacManus  &  Masius  have 
been  named  the  advertising  agency  for 
both  Knight-Ridder  Newspapers  and 
its  Detroit  Free  Press.  The  quarter 
million  dollar  account  was  handled  by 
Grey  Advertising’s  Detroit  office,  which 
was  closed  recently.  The  new  agency 
maintains  an  office  in  Bloomfield  Hills, 
Mich. 


NAMED  EDITOR — Dennis  Shore,  34,  city  edi¬ 
tor  of  the  Detroit  News  has  been  named  edi¬ 
tor  of  the  Dayton  Journal  Herald.  Shore  re¬ 
places  Charles  Alexander,  who  resigned  in 
a  dispute  with  the  publisher  over  the  use  of 
obscene  words  in  a  news  story.  Shere  will 
take  over  his  position  on  June  23.  He  has 
been  city  editor  of  the  News  since  1973.  Prior 
to  that  ho  was  night  city  editor  of  the  paper. 
He  joined  the  News  in  1970  as  business  and 
financial  editor  after  completing  a  year  as 
a  journalism  professor  at  Bowling  Gree.s  Uni¬ 
versity.  He  was  with  the  Dayton  Daily  News 
in  1966  as  a  reporter  before  he  took  the 
teaching  job.  David  E.  Easterly,  who  has  been 
serving  as  interim  editor  since  March  24 
when  Alexander  resigned,  will  return  to  his 
former  job  as  business  manager  of  Dayton 
Newspapers  Inc. 
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Visit  our  Think  Tank  at  Booth  1110,  ANPA/RI  Convention  Exhibition, 
Astro  Hall,  Houston,  Texas,  June  15-19, 1975. 
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Vietnamese  refugees  start 
a  daily  with  Gannett  aid 


When  a  tide  of  more  than  100,000 
South  Vietnamese  refugees  hit  the  Pa¬ 
cific  island  of  Guam,  a  torrent  of  news 
was  produced  for  refugee  readers, 
Guamanians  and  a  watching  world. 

Word  that  the  first  contingent  of 
evacuees  was  coming  to  the  U.  S.  ter¬ 
ritory  hit  newsrooms  of  the  morning 
Pacific  Daily  News  (circulation  19,000) 
and  the  evening  Pacific  Dateline  (cir¬ 
culation  1,300)  when  the  refugees  were 
already  in  the  air. 

The  newspapers,  both  members  of 
the  Gannett  Group,  responded  to  the 
steadily  swelling  flood  of  refugees  with 
64  local  stories,  108  local  pictures,  two 
special  eight-page  sections  and  12  pages 
of  information  and  advice  in  the  first 
seven  days  of  Operation  New  Life. 

Special  reports  were  transmitted  by 
Telex  to  Gannett  New's  Service  head¬ 
quarters  in  Kochester,  N.Y.,  for  dis¬ 
tribution  to  the  50  Gannett  daily  news¬ 
papers,  supplementing  wire  service  re¬ 
ports. 

Copies  of  the  Pacific  Dateline  were 
delivered  free  to  the  refugees’  tent  city. 
As  one  young  English-speaking  refugee, 
Ly  Thanh  Tam,  put  it:  “We  are  all 
hungry  for  news.  We  read  the  local 
newspapers;  then  we  tell  our  friends 
what  is  happening.” 


WEEKLY  WINE  COLUMN 
AGAIN  ON  OFFER 

In  response  to  the  growing  nationwide 
interest  in  wine,  the  popular  weekly  col¬ 
umn  “Wine  on  the  Table”  is  again  on  offer 
to  daily  and  weekly  papers  in  communities 
where  it  docs  not  yet  appear. 

Now  in  its  seventh  year,  the  column  is 
written  by  William  Clifford,  author  of 
numerous  magazine  articles  on  wine  and 
other  subjects,  as  well  as  four  books. 

“Wine  on  the  Table”  is  a  short  practical 
feature,  only  300  to  400  words  in  length, 
intended  for  the  women's,  life-style,  or 
entertainment  pages.  It  currently  appears 
in  more  than  100  papers. 

The  cost  is  a  nominal  $1.35  per  week  for 
papers  under  75,000  circulation,  $3.35  for 
papers  over  75,000. 

Editors  who  wish  to  see  samples  should 
write  or  call: 

WILLIAM  CLIFFORD 

“Wine  on  the  Table” 

Morris,  Connecticut  06763 
Phone  (203)  567-5336 


Newspaper  for  refugees 

But  the  need  for  a  Vietnamese  lan¬ 
guage  newspaper  quickly  became  evi¬ 
dent,  and  one  was  produced  with  emer¬ 
gency  assistance  from  the  Frank  E. 
Glannett  Newspaper  Foundation,  Inc. 

The  foundation,  established  by  the 
late  founder  of  the  Gannett  Group, 
aids  charitable,  civic  and  educational 
causes,  mostly  in  communities  where 
the  Gannett  newspapers  are  published. 
At  the  request  of  Guam  publisher  Rob¬ 
ert  E.  Udick,  the  foundation  granted 
$16,000  to  the  American  Red  Cross, 
which  used  it  to  buy  paper  for  a  six- 
days-a-week  newspaper  produced  in  a 
U.  S.  Navy  print  shop. 

Called  Chan  Troi  Moi  (New  Hori¬ 
zons),  the  four-page  tabloid  was  writ¬ 
ten  and  edited  primarily  by  Vietnamese 
refugees  with  previous  news  experi¬ 
ence.  It  carried  stories  in  both  Viet¬ 
namese  and  English  and  was  read  av¬ 
idly  by  the  refugees  as  they  awaited 
processing  for  transportation  to  ref¬ 
ugee  camps  in  mainland  America.  The 
newspaper  covered  conditions  in  the 
Guam  camps,  instruction  and  reassur¬ 
ance  about  processing  procedures  and 
the  Communist  take-over  in  Saigon. 

Rear  Adm.  G.  Steve  Morrison,  head 
of  the  U.  S.  evacuation  effort,  paid  this 
tribute  to  the  indispensable  role  of  the 
two  Gannett  newspapers  and  the  ref¬ 
ugee  publication: 

“They  allayed  the  fears  of  those  in¬ 
side  and  outside  the  camp,  and  kept  all 
fully  informed  of  what  was  going  on.” 

• 

Hotel  ad  manager 

Patricia  H.  James  has  joined  Hilton 
International  as  advertising  man¬ 
ager,  based  in  the  company’s  New  York 
headquarters. 

EDITOR 


Professor  says  U.S. 
gov't  should  subsidize 
paper  for  refugees 

A  Vietnamese  language  newspaper, 
subsidized  by  the  U.S.  government, 
could  help  the  refugee  situation  at  this 
point,  says  historian  Dr.  Raymond 
Lorantas  of  Drexel  University’s  Col¬ 
lege  of  Humanities  and  Social  Sciences. 

“The  newspaper  would  help  broken 
families  find  one  another,  offer  job  op¬ 
portunities  and  paint  an  accurate  pic¬ 
ture  of  political  and  social  changes  in 
their  homeland  and  in  the  U.S.,”  said 
Lorantas. 

“Once  families  are  together,  jobs  for 
which  they  are  trained  become  avail¬ 
able  and  the  government  of  South  Viet¬ 
nam  is  stabilized,  these  refugees  can 
make  logical  decisions  about  their  fu¬ 
ture.  The  newspaper  eventually  would 
become  self-sufficient,”  he  said. 


Multimedia  acquires 
four  radio  stations 

Multimedia,  Inc.,  Greenville,  S.  C., 
completed  the  purchase  (May  15)  of 
four  radio  stations. 

The  stations  involved  are  WAKY-am, 
Louisville,  Ky. ;  KEEL-am  and  KMBQ- 
fm,  Shreveport,  La.,  and  KAAY-am, 
Little  Rock,  Ark. 

It  was  disclosed  April  22  that  the 
selling  price  had  been  reduced  to  $8,- 
650,000  from  the  original-disclosed  fig¬ 
ure  of  $9,300,000.  Of  the  total.  Multi- 
media  paid  $8,150,000  in  cash  with 
$500,000  more  to  be  paid  at  7%  interest 
dependent  on  satisfaction  of  certain 
technical  operating  conditions  at  one 
of  the  stations. 

When  the  purchase  was  agreed  upon, 
the  combined  operating  profits  of  the 
four  stations  was  about  $1,200,000,  be¬ 
fore  taxes  and  depreciation,  on  reve¬ 
nues  of  approximately  $3,300,000.  He 
said  more  recent  results  showed  some 
improvement  in  those  figures. 

Multimedia’s  broadcast  revenues  ac¬ 
counted  for  32  percent  of  the  compa¬ 
ny’s  business  in  1974. 

Shanahan  elected  to 
board  of  directors 

Eileen  Shanahan,  New  York  Times 
reporter,  has  been  elected  to  the  board 
of  directors  of  the  Fund  for  Investi¬ 
gative  Journalism.  Ms.  Shanahan  has 
worked  for  the  Times  since  1962.  She 
now  covers  domestic  economic  policy, 
taxation  and  women’s  rights.  The 
Fund,  since  1969,  has  made  more  than 
200  grants  totaling  almost  $250,000  to 
free-lance  writers  to  investigate  a  wide 
range  of  public  abuses.  Two  grantees 
have  won  Pulitzer  prizes.  Foundations 
and  private  donors  finance  the  fund. 
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517  ads  in  87classificatioiis. 
Started,  stopped,  skipped, 
killed  and  updated  in  less 
than  45  minutes  with  AKI’s 
newPROfile. 


r 


See  it  in  the  field  at  ANPA, 

Houston,  June  15  through  19.  Booth  856. 


For  more  information  write; 

Automix  Keyboards,  Inc.,  4200  150th  N.E. 
Redmond,  Washington  98052 


AKI  puts  it  all  together 


CIA  and  FBI 
get  few  queries 
from  newspapers 

By  I.  William  Hill 

If  the  experience  of  the  two  most- 
queried  government  agencies  is  fair 
measure,  the  newspaper  industry  is 
making  small  use  of  the  Freedom  of 
Information  Act  amendments  passed  by 
Congress,  over  a  presidential  veto,  to 
get  more  facts  to  the  public. 

The  two  agencies  are  the  Federal 
Bureau  of  Investigation  and  the  Cen¬ 
tral  Intelligence  Agency.  Spokesmen 
for  both  recently  told  Editor  &  Pub¬ 
lisher  that,  of  the  more  than  a  hun¬ 
dred  queries  received  each  working  day 
by  the  two  agencies,  queries  from  news¬ 
papers  comprise  less  than  2  percent. 

“It  may  be  that  the  10  days  allowed 
by  law  for  us  to  answer  a  query  is  far 
too  slow  to  satisfy  a  newspaper  re¬ 
porter,”  said  James  C.  Farrington, 
chief  of  the  FBI’s  Freedom  of  Informa¬ 
tion  Act  section.  He  went  on  to  say 
that  the  queries  his  section  receives 
break  down  roughly  into  about  2  per¬ 
cent  from  lawyers,  8  percent  from  his¬ 
torians  and  between  85  and  90  percent 
from  the  general  public. 

Seek  data  on  acquaintances 

“The  latter,”  Farrington  said,  “con¬ 
sist  almost  entirely  of  John  Does  writ¬ 
ing  in  to  ask  what  information  the  FBI 
has  on  John  Doe.” 

And,  in  many  cases,  the  query  about 
John  Doe  may  be  signed  “John  Doe,” 
though  it  actually  comes  from  Richard 
Roe,  John  Doe’s  very  curious  neighbor. 

Countless  queries  received  by  the 
CIA  are  of  that  nature,  the  agency’s 


spokesman  said,  and — before  any  action 
is  taken — the  Cl. A  must  make  every  ef¬ 
fort  to  establish  the  validity  of  the 
query  and  the  actual  identity  of  the 
person  writing  in. 

The  FBI’s  Farrington  went  so  far 
as  to  say:  “One  of  the  greatest  services 
the  press  could  render  us  would  be  to 
inform  the  public  that,  when  an  indi¬ 
vidual  writes  in  for  a  personal  record, 
to  be  sure  to  include  his  or  her  first 
name,  the  date  and  place  of  his  or  her 
birth,  and  his  or  her  social  security 
number.” 

The  CIA  spokesman  said  it’s  often  a 
“Catch  22”  situation.  “We  write  to 
someone  making  an  inquiry  to  ask  for 
full  identification  and  he  or  she  will 
write  back  to  us  and  say:  “A-ha!  I 
know  what  you’re  doing.  You’re  trying 
to  build  up  your  file  on  me!” 

Extent  of  burden 

The  extent  of  the  burden  on  the  FBI 
was  brought  out  recently  in  a  speech  by 
Attorney  General  Edward  H.  Levi  be¬ 
fore  the  New  York  City  Bar  Associa¬ 
tion: 

“The  administrative  burdens  of  com¬ 
pliance  with  the  Act  are  enormous.  The 
demands  for  information  have  con¬ 
stantly  increased.  Betw'een  October  1, 
1973  and  December  1  of  that  year,  for 
example,  the  FBI  received  64  requests 
for  information  under  the  Act,  or  1  per 
work  day.  Throughout  the  whole  of 
1974,  the  Bureau  received  447  requests. 
In  the  current  year,  the  Bureau  is  now 
receiving  an  average  of  88  to  92  re¬ 
quests  per  work  day.  From  January  1 
to  March  31  of  this  year,  the  Bureau 
received  705  requests,  including  483  in 
the  month  of  March  and  161  on  March 
31  alone. 

“As  of  March  31,  compliance  with 
outstanding  requests  would  require  dis¬ 
closure  of  more  than  765,000  pages 
from  Bureau  files.  This  does  not  include 
a  request  for  information  relating  to 


the  Communist  Party  which  itself 
would  entail  over  3,000,000  pages.” 

What  Attorney  General  Levi  refers 
to  as  the  “leviathan  proportions”  of 
handling  all  the  queries  is  borne  out 
further  with  Farrington’s  revelation 
that  100  FBI  employes  have  had  to  be 
shifted  from  other  work  to  handle  the 
FOI  queries. 

Over  at  the  CIA,  in  the  typical  week 
between  May  5  and  9,  82  clerical  work¬ 
ers  worked  1023  man  hours  and  133  pro¬ 
fessional  employes  worked  1665  hours 
to  try  and  keep  up  with  the  flow  of 
queries. 

From  January  1  till  May  8  of  this 
year,  the  CIA  received  1613  requests 
for  information.  Of  these,  1340  had 
been  “logged”  as  of  May  14.  Of  these, 
1144  were  requests  for  personal  files. 

“The  fees  charged  are  negligible  in 
comparison  to  what  the  job  is  costing,” 
the  CIA  official  said.  “We  charge  for 
each  15  minutes  of  labor  required — one 
dollar  per  quarter  hour  for  clerical 
work,  two  dollars  for  professional  work. 
Obviously,  such  fees  don’t  come  any¬ 
where  near  paying  for  the  work  in¬ 
volved.  Even  worse  is  the  way  other 
work  has  to  be  neglected  in  order  to 
provide  personnel  to  handle  the  FOI 
requests.” 

Such  revelations  have  meantime 
stirred  rumors  on  Capitol  Hill  that,  be¬ 
fore  long.  Congress  will  be  taking  a 
new  look  at  the  results  of  the  FOI  Act 
amendments  that  technically  went  into 
effect  on  February  19.  Presumably,  the 
amendments  will  have  to  be  backed  up 
with  appropriations  for  personnel. 

One  effect,  of  course,  of  the  new 
laws  is  to  flush  out  such  information 
as  the  following  from  the  hitherto  su¬ 
per-secret  CIA: 

•  The  CIA’s  side  of  the  original  agree¬ 
ment  on  responsibilities  between  the 
CIA  and  the  FBI, 

•  Part  of  the  CIA  dossier  on  Peter 
Camejo,  the  Socialist  Workers  party’s 
presidential  candidate. 

•  A  secret  study  prepared  by  the  CIA 
in  September  of  1968  entitled  “Restless 
Youth”,  a  view  of  youthful  militancy 
and  radicalism  around  the  world. 

• 

All-sports  supp 
debuts  in  dailies 

The  newspaper  sports  supplement. 
Weekend  Kickoff,  that  faltered  last  fall 
after  publishing  four  issues  in  three 
markets  and  five  issues  in  one  market, 
has  returned  in  a  three-city  test  the 
first  week  of  May,  with  a  new  name — 
Weekend  Sports. 

Published  by  the  Weekend  Co.,  60  E. 
42nd  St.,  New  York  10017,  it  will  reach 
30,000  households  in  a  sample  of  neigh¬ 
borhoods  with  a  $15,000  or  more  median 
income.  It  will  be  distributed  with  the 
Cincinnati  Enquirer,  the  Los  Angeles 
Times  and  the  Philadelphia  Inquirer. 

Publisher  Roy  Lord  expects  ultimate 
distribution  in  20  markets,  with  cir¬ 
culation  after  December  about  2,250,- 
000.  The  four-color  book  is  keyed  to  tel¬ 
evised  sporting  events. 
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There's  A  New  Excitement 
At  Classified  International/ 


New  People,  New  Concepts,  and  a  fresh,  new 
product.  That's  what  the  new  Classified 
International  Advertising  Services  spirit 
of  excitement  is  all  about. 

If  you're  already  one  of  Classified  International's 
family  of  motivated,  well  trained,  and  profitably 
operating  Classified  Advertising  Departments, 
you  have  noticed  the  dramatic  changes 
in  our  content  and  format. 

And,  Classified  International  is  originating  a 
host  of  new  material  for  Telephone  Salespeople! 
Our  "Classified  Telephone  Workshop" 
will  be  a  welcome  addition  to  all  Telephone 
Sales  Departments. 

So  don't  miss  out  on  the  volume  building, 
profit  generating,  and  sales  motivating 
services  of  Classified  International. 


Send  for  our  new  brochure  that  outlines 
what  Classified  International  offers,  and 
a  free  sample  of  our  service. 

Call  us  today  (Collect  of  course)  at 
(305)  885  4526. 


CLASSIFIED  INTERNATIONAL 
ADVERTISING  SERVICES,  INC. 

174$  East  TcntIi  Avenue 
HiAlEAk,  FlonidA  77010 


EDITO 
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Report  of  Newspaper 
Advertising  Linage 
for  1974 


An  exclusive  annual 

E€rP  pullout  section 

•  This  Annual  Report  includes  individual  linage  totals  for 
1,151  daily  and  Sunday  newspapers  in  690  cities  in  the  United 
States  and  Canada  for  the  year  1974.  Total  figures  are  given 

for  retail,  general,  automotive,  financial  and  classified  advertis¬ 
ing.  The  grand  total  for  all  newspapers  measured  is  14,009,- 
762,315.  agate  lines. 


•  Linage  for  215  newspapers  published  in  70  cities  mea¬ 
sured  by  Media  Records,  Inc.,  was  compiled  by  that  organiza¬ 
tion  and  released  exclusively  to  E&P.  Editor  &  Publisher  sent 
questionnaires  to  all  other  daily  and  Sunday  newspapers  to 
obtain  equivalent  figures.  936  newspapers  in  620  cities  re¬ 
ported  linage  to  E&P. 

•  Tabulations  include  national  advertising  appearing  in 
Family  Weekly,  Parade,  Puck-the  Comic  Weekly,  and  Metro 
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Sunday  Magazines,  as  well  as  other  publications  distributed 
as  sections  of  weekend  editions. 


The  BIG  INCH  is  coming  to 

TERRIFIC  f 

Effective  June  1st,  1975 

6  COL.  FORMAT 


COLUMN  WIDTHS  AND  DEPTHS 

Allow  one  point  shrinkage 
for  each  one  inch  in  depth. 

PRINTED  Full  page  —  6  columns  by  301  lines 
AREA  SIZE:  Tabloid  —  4  columns  by  190  lines 
TV  World  —  3  columns  by  140  lines 


NOW! 


Better  readership,  more 
value  per  inch,  in  Terrific  Tulsa,  the  City 
that’s  far  ahead  of  the  national  econ- 
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Two  Independent  and  separately  owned  Newspapers 
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1974  Total  Advertising  Linage  in  1,151  Newspapers  (690  Cities) 


Source 

Cities 

Papers 

Retail 

(^neral 

Automotive 

Financiol 

Clossified 

Totols 

Medio  Records  . 

. 70 

215 

2.938.045.763 

394,202,308 

102,191,073 

111,686,133 

1,437,902,440 

5,013,138.645 

Editor  &  Publisher 

.  .  .620 

936 

6,253,999,290 

509,211,934 

55,340,529 

126,261,580 

2,055,074,129 

8.996,623,670 

Grond  Totols  . 

.  .  .690 

1,151 

9,192,045,053 

903,414,242 

157,531,602 

237,947,713 

3,492,976,569 

14,009,762,315 

NOTE:  Figures  in  the  second  column  of  this  toble  (number  of  newspopers)  includes  both  doily  and  Sundoy  newspapers,  both 
for  Medio  Records  ond  E&P  tobulotions.  Totals  do  not  odd  ocross  since  mojor  classifications  ore  shown 


1974  Newspaper  Linage,  measured  by  Media  Records 


Totol 

Auto*  Adver- 


Newspoper 

Retoil 

(Mneral 

motive 

Financial 

Classified 

tising 

pr-Akron  Beacon 

Journol  . 

p-pr*Akron  Beacon 

.  .(•) 

22,857,924 

1,824,944 

444,401 

601.680 

7,803,356 

33,860,525 

Journol  . 

. .  .(5) 

10,100,825 

1,403,025 

121,076 

88,365 

3,913,527 

15,629,891 

Atlonto  Constitution 

■  .(m) 

22,948,810 

2,910,288 

922,584 

804,514 

15,349,288 

43,062,399 

pr-Atlonto  Journal  .... 
Atlonto  Journol  & 

..(•) 

28,080,100 

3,062,202 

1,116,433 

960,141 

15,162,709 

48,535,947 

Constitution  . 

p-pr-Boltimore  News 

.(5) 

11,413,742 

1,755,390 

268,947 

285,367 

9,005,408 

22,732,396 

American  . 

pr*Boltimore  News 

..(5) 

6,959,657 

1,423,839 

161,358 

89,589 

1,355,567 

10,013,869 

American  . 

11,176,984 

1,520,164 

592,723 

393,654 

2,793,898 

16,765,530 

Boltimore  Sun  . 

..(m) 

8,875,814 

2,401,300 

842,572 

578,963 

6,645,353 

19,631,074 

Boitimore  Sun  . 

..(e) 

15,571,525 

2,430,658 

1,097,888 

565,835 

6,525,140 

26,354,021 

Baltimore  Sun  . 

..(5) 

14,550,365 

1,497,865 

480,741 

273,851 

5,720,919 

22,550,625 

*-Boton  Rouge  Advocote  & 

Stote  Times  . 

(m&e) 

21,364,560 

1,151,801 

382,224 

726,845 

7,214,562 

31,523,215 

p-Beton  Rouge  Advocate 
fd.pr-Bergen  County 

.  (5) 

7,112,812 

1,057,948 

57,006 

206,716 

2,207,633 

10,645,536 

Record  . 

.  .  .(e) 

19,929,398 

2,042,677 

598,615 

1,254,321 

6,407,071 

30,561,072 

i-pr-Bergen  County 
Record  . 

. .  (5) 

9,356,738 

1,182,641 

83,609 

232,721 

2,543,337 

13,415,337 

Binghomton  Press  .  .  .  . 

. .  .(•) 

14,100,644 

1,024,148 

232,924 

414,259 

4,083,567 

20,028,483 

P'Binghomton  Press  .  .  . 
Birminghom  Post  Herold/ 

. .  (5) 

4,542,088 

1,019,730 

75,299 

133,915 

1,237,923 

7,064,261 

N«w>  . 

.(me5) 

See  "Linage 

Reported  by 

Publishers." 

Boston  Herald 

American  . 

pr-Boston  Herold 

.  .  (m) 

7,042,093 

2,307,174 

538,705 

409,438 

3,027,410 

13,609,657 

Advertiser  . 

.  .  (5) 

8,084,567 

1,487,531 

154,933 

67,828 

2,240,081 

12,037,288 

fd-Bo$ton  Globe  . 

.  .  .(•) 

9,342,552 

2,918,838 

642,883 

570,560 

6,437,902 

20,090,920 

Boston  Globe  . 

.  .  .(m) 

11,165,970 

3,312,224 

690,150 

623,629 

9,089,530 

25,085,837 

p-pr-Boston  Globe  .  .  .  . 
pr*Buffalo  Courier 

. .  (5) 

12,763,606 

2,943,866 

240,475 

113,612 

10,215,229 

26,285,475 

Express  . 

P'pr*Buffolo  Courier 

.  .  .(m) 

6,109,030 

1,089,573 

971,927 

537,930 

2,733,001 

11,565,081 

. .  (5) 

11,063,751 

1,762,636 

502,915 

78,037 

1,086,598 

14,494,438 

pr-Buffolo  News  . 

Comden  Courier 

.  .  (e) 

25,068,182 

2,556,531 

1,762,621 

874,799 

7,183,187 

37,605,505 

Press  . 

. .  .(•) 

19,995,977 

1,214,587 

622,909 

821,566 

9,009,982 

32,245,495 

Charlotte  News  . 

.  .  .(•) 

11,044,364 

2,078,458 

406,894 

465,005 

8,796,810 

22,907,482 

pr-Charlotte  Observer  . 

.  .  .(m) 

17,608,050 

1,902,718 

350,208 

424,364 

8,788,353 

29,253,103 

p-Charlotte  Observer 

.  .  (S) 

6,566,464 

1,540,562 

136,870 

251,599 

4,096,934 

12,604,700 

pr-Chicogo  Tribune  .  .  . 

.  .  .(m) 

38,784,655 

5,238,251 

2,100,194 

2,953,058 

15,414,282 

64,662,010 

pr-Chicogo  Tribune 

.  (S) 

15,980,009 

4,763,495 

191,026 

609,951 

10,662,309 

32,214,104 

pr*Chicogo  News  . 

pr-Chicogo  Sun 

. .  (e) 

14,582,909 

3,773,882 

725,895 

1,173,149 

3,965,406 

24,463,239 

Times  . 

p-pr-Chicogo  Sun 

.  .(m) 

22,308,858 

2,900,450 

532,146 

745,541 

9,553,080 

36,106,597 

Times  . 

. .  (5) 

13,279,211 

1,991,107 

109,466 

365,448 

2,895,643 

18,642,572 

Chicogo  Today  . 

.  .  .(e) 

4,024,134 

1,491,933 

479,316 

446,287 

972,069 

7,708,155 

Cincinnoti  Enquirer  .  .  . 

.  .(m) 

17,444,361 

1,957,757 

566,594 

1,053,342 

13,713,857 

34,876,146 

Cincinnoti  Enquirer 

. .  (5) 

13,791,660 

1,300,299 

110,831 

286,018 

5,289,678 

20,782,457 

pr-Cincinnoti  Post  .  .  .  . 
pr-Clevelond  Pioin 

. .  .(•) 

18,576,122 

2,302,513 

568,341 

511,472 

7,089,921 

29,170,350 

Deoler  . 

pr-Cleveland  Pioin 

.  .  .(m) 

16,989,989 

2,415,076 

582,919 

1,249,918 

11,214,111 

32,692,790 

Deoler  . 

.  .  .  (5) 

9,665,273 

1,729,582 

96,192 

230,000 

5,777,835 

17,507,430 

pr-Clevelond  Press  .  .  .  . 

.  . .  .(e) 

19,251,430 

2,307,699 

596,111 

884,938 

5,251,549 

28,439,639 

Columbus  Dispotch  ... 

. .  .  .(e) 

22,568,033 

2,197,824 

1,533,817 

1,072,668 

9,425,956 

37,011,633 

Columbus  Dispotch  ... 
Columbus  Citizen 

. .  .  (5) 

13,266,565 

1,383,934 

313,553 

238,209 

6,873,558 

22,082,080 

Journol  . 

.(e&m) 

7,247,563 

1,720,498 

564,226 

968,527 

2,694,541 

13,407,040 

pr-Dollos  News  . 

26,836,821 

2,751,168 

689,185 

637,610 

15,887,935 

46,921,682 

pr-Dollos  News  . 

pr-Oollos  Times 

. . .  (5) 

9,097,885 

1,744,434 

89,812 

191,970 

6,442,514 

17,600,042 

Herold  . 

p-pr-Dollos  Times 

. .  .  .(e) 

26,416,634 

2,995,898 

577,074 

517,363 

11,484,371 

42,180,369 

Herald  . 

pr*Doyton  Journal 

. .  .  .(5) 

11,287,268 

1,918,585 

100,734 

204,348 

5,139,370 

18,665,948 

17,637,261 

19,266,907 

1,570,475 

1,728,763 

646,044 

686,948 

464,461 

478,555 

7,925,449 

7,974,782 

28,437,353 

30,256,351 

pr-Doyton  News  . 

. . .  (e) 

p-Doyton  News  . 

. . .  .(5) 

7,505,210 

1,194,186 

68,440 

96,495 

2,440,920 

11,308,612 

Denver  Rocky  Mountoin 

News  . 

22,756,426 

1,701,166 

689,814 

764,004 

15,563,746 

41,539,725 

p-Denver  Rocky  Mountain 

News  . 

. . .  (5) 

5,705,544 

1,378,482 

90,078 

159,157 

2,259,807 

9,598,511 

pr-Denver  Post  . 

• . .  (e) 

24.236.889 

2,638,565 

796,243 

1,013,201 

16,410,146 

45,192,658 

Denver  Post  . 

pr-Detroit  Free 

. . .  .(5) 

10,114,389 

1,921,498 

134,612 

285,485 

9,443,598 

21,906,933 

Preis  . 

p-pr*Detroit  Free 

.  .(m) 

15,501,569 

2,723,547 

654,281 

628,640 

4,305,864 

23,867,061 

Press  . 

■  (5) 

7,514,443 

2,172,612 

131,526 

300,610 

1,995,143 

12,119,761 

pr-Detroit  News  . 

. . .  (e) 

23.838,882 

3,251,077 

684,858 

553,897 

8,365,298 

36,734,302 

pr-Detroit  News  . 

•  .  (5) 

11,339,807 

2,134,200 

88,522 

234,777 

6,064,823 

19,865,978 

*-Erie  Times  & 

News  . 

.  .(e&m) 

12,767,296 

766,032 

142,199 

287,077 

4,643,882 

18,809,541 

p-Erie  Times  News 
fd-pr-Fort  Louderdale 

■ . .  (5) 

5.448,326 

1,176,197 

37,131 

325,015 

2,583,518 

9,572,362 

News  . 

.  . .  .(e) 

28.523.068 

1,779,565 

1,180,654 

1,573,431 

14,521,314 

47,924,991 

EDITOR  &  PUBLISHER 
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Adver¬ 

tising 

p-Fort  Lauderdale 

News  . 

. .  (5) 

12,399,039 

1,488,146 

161,157 

643,792 

4,996,081 

19,690,789 

Fort  Louderdale  News 

.(jot) 

8,254,738 

89,015 

103,982 

56,010 

4,195.999 

12,763,721 

Fort  Wayne  Journol 
Gozette  . 

(m) 

9,680,455 

1,475,625 

538,095 

287,851 

6,749,524 

18.916.333 

p-Fort  Wayne  Journal 
Gozette  . 

.  .  (5) 

5,558,820 

1,123.484 

90,911 

97,596 

1,422,701 

8.358,298 

Fort  Woyne  News 

Sentinel  . 

.  . .(.) 

15,327,436 

1,640,260 

615,579 

320,022 

6,806,625 

24,984,931 

Fresno  Bee  . 

pr-Hnrtford  Courant  .  . 

• .  .(•) 

.  .  ,(m) 

See  "Linage  Reported  by  Publishers." 

16,672,218  2,276,904  699,703 

869,029 

11,786,375 

32,616,108 

p-pr-Hortford 

Courant  . 

■  .  (S) 

12,800,231 

2,321,053 

289,406 

112,391 

3,553,654 

19,085,117 

pr-Hartford  Times  .  .  .  . 

.  .  .(•) 

8,601,852 

1,535,994 

444,534 

523,519 

3,377,858 

14,726,750 

x-pr-Hortford  Times  .  .  . 

. .  .(5) 

3,325,720 

1,265,275 

57,116 

36,149 

683,315 

5,373,839 

Honolulu  Advertiser 

.  .(m) 

18,951,001 

1,941,744 

447,999 

1,431,736 

9,124,878 

33,173,642 

Honolulu  Star 

Bulletin  . 

.  .  .(.) 

21,464,404 

2,000,493 

444,415 

1,440,133 

9,156,308 

34,681,965 

p-Honolulu  Stor  BuHetin 
Advertiser  . 

.  .  .(5) 

6,864,087 

1,498,832 

101,206 

285,787 

5.016,568 

13,798,153 

pr-Houston  Chronicle  .  . 

.  .  .(•) 

30,080,505 

2,641,518 

685,328 

524,452 

22,137,205 

56,508,507 

pr-Houston  Chronicle  .  . 

.  .  (5) 

11,243,993 

1,501,925 

72,936 

283,925 

13,189,092 

26,322,317 

pr-Houston  Post  . 

.  .  .(m) 

29,863,728 

2,586,925 

625,287 

567,364 

15,813,408 

49,701,579 

p-pr-Hou$ton  Post  .  . . . 

.  .  .(5) 

8,200,445 

1,717,490 

89.719 

229,115 

7,545,606 

17.812,454 

Indionapolis  News  .  .  .  . 

.  .  .(•) 

15,733,931 

1,755,022 

687,074 

11,024,809 

29,390,259 

Indianapolis  Star  .  .  .  . 

.  .  .(m) 

19,693,667 

1,874,949 

735,947 

11,045,648 

33,729,054 

indionapolis  Stor  . 

.  .  (5) 

12,430,203 

1,399,141 

108,345 

5,110,713 

19,049,894 

pr-Jocksonville  Times 
Union  . 

.  .  .(m) 

22,380,277 

1,589,755 

1,258,340 

793,074 

10,082,910 

36,324,097 

Jacksonville  Times 

Union  . 

. . .  (5) 

7,841.307 

771,747 

137,250 

189,047 

3,849,957 

12,793,023 

Jocksonville  Journal 

. .  . .(.) 

8,808,276 

1,493,237 

846,801 

550,713 

10,027,150 

21,818,677 

Konsas  City  Times  .  .  .  . 

.  .  .(m) 

22,069,783 

1,526,592 

928,713 

349,108 

6,198,385 

31,124,905 

{Continued  on 

page  2A) 

In  Colorado  Springs,  The 

GAZETTE 

TELEGRAPH 

is  first  in  Penetration 
of  the  Colorado  Springs 
Corporate  Limits 

96.8% 

COVERAGE 

Based  on  Sunday  circulation 

93.7%  DAILY  COVERAGE 

Source:  Compiled  by  the  Gazette  Telegraph  on  basis 
of  data  in  the  Sept.  30. 1974  ABC  audit. 


GAZETTE  TELEGRAPH 


lA 


Totol 

Auto-  Adver- 

Newspoper  Retotl  Genorol  motive  Finonciol  Clossified  ti$ing 

pr-Konsos  City 

Stoi  . (o)  9.295.062  1.5S1.1S6  763.837  388.306  6.120.591  18.221.623 

Kooioi  City  Stor  . (5)  9.333.793  1.560.208  136.089  332.748  4.296,088  15.673,166 

LHHe  Rock  Arkonioi 

Goiotto  . (m)  12,336,978  826,392  336,744  513,421  4.444,665  18.668,703 

p-Little  Rock  Arkonsos 

Goiotto  . (5)  4.338,373  1.169,932  121,968  350,810  1,816.525  7,810,492 

LdHo  Rock  Arkoncot 

Domocfot . (o)  5.667,711  887,954  246,934  231.952  2,619.983  9,887,659 

i-Littlo  Rock  Arkoncos 

Domocrot  . (5)  2.053,803  1,122,326  119.174  187.467  1.091,222  4.581,627 

*'pr-long  8ooch  PrOH 

loUgcom  . (o)  18.228.706  2,040,001  567,945  514.404  9,173,248  30.536,175 

p-pr-Long  Oooch  IndopondonI 

Pro»  Tologrom  . (5)  5,390,610  1,410,163  58,572  53,925  2,667,718  9,581,408 

pr-Long  Islond 

Nowidoy  . (o)  24,956,101  1,912,882  862,741  1.456,793  7,431,696  37,088,541 

pr-Long  Islond 

Novrsdoy  ..(5)  7,191,424  1,005,517  178,607  227,149  1,518,818  10,121,655 

pc-Lot  Angolos  Times  .  .  (m)  48,109,835  5,129,208  1,424,780  1,496,046  23,678,445  79,978,854 

pc-los  Angeles  Times  . (5)  23,123,573  3,702,909  197,068  423,280  17,359,605  44,821,722 

Los  Angeles  Herold 

Euminer  . (e)  6,465,182  1,976,941  499,680  201,242  1,319,451  10.537.833 

Los  Angeles  Herold 

Eiominer  . (5)  2,046,893  864,869  38,827  9,213  652,286  3,626,867 

Lowell  Son  . (e)  7,465,998  749,316  130,917  356,928  3,549,751  12,532,729 

i-Lowell  Sun  . (5)  5,676,292  832,668  38,162  125,229  1,572,108  8,262,509 

M-pr-Mocon  Telegroph  .  (m)  9.414.801  834,418  264,166  244,229  2,156,176  12,984,149 

pr-«Aocon  News  . (e)  9,931,709  840,057  273,219  250,387  2,625,150  14,204,499 

p-pr-Mocon  Telegroph  & 

Hews  . (5)  3,482,749  1,029,544  86,167  285,966  1,096,767  5,985,673 

Monchester  Union 

Lender . (d)  10,228,173  1,507,359  205,616  353,769  3,755,533  16,230,940 

i-Monchester  New 

Hompshire  News  . (5)  3,628,616  1,037,688  55,529  189,647  1,271,091  6,185,580 

pr-Miomi  Herold  . (m)  38,532,707  3.420,895  1,379,530  1,861,183  16,364,410  61,729,905 

pr-Miomi  Herold  . (S)  15,182,114  2,442,701  450,727  816,213  12,046,783  30,956,254 

pr-Miomi  News  . (e)  6,837,532  3,162,058  720,476  734,446  16,263,165  27,805,312 

pr-Milwoukee  Sentinel  .(m)  8,817,686  2,027,552  1,001,476  1,057,933  8,549,740  21,480,949 

pr-Milwoukee  Journol  .  .  .(e)  27,500,833  2.358.591  830,896  930.113  13,881,947  45,449,737 

pr-Mihvoukee  Journol  .(5)  11,950,852  1,542,081  399,566  538,073  12,072,514  36,494.911 

Minneopolis  Tribune  . (m)  8,651,800  1,990,477  745,400  924,637  11.128,613  23,440,926 

Minneopohs  Tribune  . (5)  12,953.309  1,703.597  229,734  367,094  8,878,097  24,131,731 

Minneopolis  Stor  . (e)  31,578,470  2,181,109  812,657  1,158,030  11,121,712  36,851,978 

Noshville  Bonner  . (e)  17,069,084  1,570,930  883,789  454,415  8,319,711  28,443,108 

Noshville  Tennsseon  . (m)  17,088,270  1,548,175  868,337  452,434  8,293,191  28,382,178 

Noshville  Tennsseon  . (5)  7,856,534  735,071  213,273  106,831  3,009,169  11,928,503 

pr-New  Hoven  Journol 

Courier  . (m)  8,951,630  1,934,987  1,121,596  957,099  5,094,992  18,060,304 

pr-New  Hoven 

Register  . (e)  12,889,055  1,747,280  628,595  874,821  6,347,442  22,487,193 

p-pr-New  Hoven 

Register  . (S)  11,261,193  1,472,545  608,691  173,527  2,663,206  16,179,162 

pr-New  Orteons  Times 

Picoyune  . (m)  26,891,065  2,232,645  562,537  1,047,582  11,123,283  41,955,692 

pr-New  Orleons  Times 

Picoyune  . (5)  11,291,719  1,267,278  168,868  311,530  4,806,237  17,868,163 

pr-New  Orleons  Stotes 

&  Hem  . (e)  11,703,389  2,089,872  597,696  966,011  11,273,637  27,026,673 

New  York  Times  . (m)  13,634,769  5,933,922  1,021,682  3,143,067  10,818,889  34,791,474 

pr-New  York  Times  . (5)  16,525,855  9,940,692  666,238  862,996  12,119,266  40,127,621 

pr-New  York  News  . (m)  19,365,638  2,501,967  712,090  1,364,573  1,887,643  25,914,528 

pr-New  York  News  . (5)  21,758,440  2,202,142  312,402  234,689  634,557  25,143,046 

New  York  Post  . (e)  7,391,170  2,438,211  461,666  1,148,296  1,605,058  13,135,886 

pr-Nework  Stor  Ledger  . .  .(m)  17,059,995  2,329,597  653,501  380,647  10,492,528  31,482,083 

p-pr-Nework  Stor 

Ledger  (S)  13,283,227  1,920,355  132,233  241,138  5,920,349  21,626,659 

Oronge  County 

Register  . (e&m)  23,742,728  2,170,934  548,408  617,420  19,139,339  46,417,504 

p-Oronge  County 

Register  . (5)  8,528,594  1,288,605  87,403  79,173  5,680,429  15,666,986 

pr-OHondo  Sentinel  Stor  .  .(d)  27,049,194  1,743,549  522,031  920,155  12,361,949  43,214,956 

p-pr-Orlondo  Sentinel 

Stor  . (5)  11,074,360  1,719,187  114,990  571,850  3,777,491  17,480,865 

pr-Philodelphio 

Bulletin  . (e)  22,775,772  2,825,112  746,900  748,288  6,542,117  33,866,902 

p-pr-Philodelphio 

Bulletin  . (5)  11,003,196  2,197,134  151,251  132,098  1,933,327  15,418,124 

pr-Philodelphio 

Inquirer  . (m)  11,944,826  2,288,897  666,717  730,878  7,671,093  23,508,197 

pr-FIrilodelphio 

Inquirer  . (5)  17,955,330  2,388,134  176,158  177,910  5,439,866  26,138,724 


2A 


Total 

Auto-  Adver- 

Newspoper  Retail  Generol  motive  Financial  Classified  tising 


pr-Philodelphio 

News  . (e)  6,616,561  1,190,527  831,224  233.802  3,012,800  12,254,759 

Phoenis  Republic  . (m)  33,140,184  2,445,729  985,745  966,616  15,229,947  52,887,152 

Phoenii  Republic  . (5)  12,644,918  1,389,063  120,633  349,000  5,762,045  20,278,877 

Phoenii  GoieHe  . (e)  32,664,821  2,369,236  984,891  952,821  15,131,569  52,188,178 

Pittsburgh  Post  Gozette 

&  Sun  Telegroph  . (m)  5,256,872  1,901,135  486.441  433,282  1,334,088  9,740,955 

pr-PiHsburgh  Press  . (e)  12,994,001  2,147,269  569,334  575,729  4,197,241  20,742,311 

p-pr-PiHsburgh  Press  . (S)  11,147,211  1,567,804  92,248  138,307  3,815,320  16,760,905 

pr-Providence  Bulletin  .  .  (e)  13,308,412  2,124,779  677,848  517,812  7,640,488  24,370,996 

fd-Providence  Journol  .  .  .  (m)  8,343,272  2,015,677  1,455,861  544,187  6,538,755  19,483,388 

pr-Providence  Journol  .  .  .  (5)  11,348,976  1,600,245  1,043,041  364,208  2,207,822  16,570,312 

Quincy  Patriot 

Ledger  . (e)  9,132,191  857,265  529,068  795,750  5,443,797  16,902,947 

pr-Rochester  Democrat 

&  Chronicle  . (m)  11,474,273  1,435,872  1,694,275  652,747  6,740,314  22,254,314 

pr-Rochester  Democrat  & 

Chronicle  . (5)  6,991,447  1,230,480  289,755  284,049  3,858,843  12,666.293 

pr-Rochester  Times 

Union  . (e)  14,999,913  1,611,776  1,026,271  681,024  5,708,333  24,156,167 

pr-5ocromento  Bee  . (e)  22,037,294  2,332,738  1,255,632  469,632  9,770,660  35,978,945 

p-5ocromento  Bee  . (5)  6,308,773  1,584,112  126,642  64,788  3,681,748  11,923,701 

Socromento  Union  . (m)  13,833,661  1,471,553  751,250  431,147  5,641,459  22,408,698 

i-5acromento  Union  . (5)  1,575,191  952,126  67,671  22,532  1,157,767  3.795.980 

ld-pr-5t.  Louis  Globe 

Democrat  . (m)  9,904,563  2,047,119  597,517  1,202,634  2,829,762  16,799,022 

pr-5t.  Louis  Globe 

Democrol  . (w&e)  4,640,728  974,538  156,403  224,042  1,755,148  7,820,377 

pr-5t.  Louis  Post 

Dispotch  . (e)  14,365,046  2,162,858  480,201  1,019,234  5,957,796  24,119,238 

p-5t.  Louis  Post 

Dispotch  . (5)  11,049,339  1,923,123  95,301  175,283  6,580,640  19,838,467 

pr-5t.  Petersburg 

Independent  . (e)  13,335,304  2,090,435  558,221  1,057,835  13,333,540  30,724,550 

pr-St.  Petersburg 

Times  . (m)  29,271,581  2,067,328  906,833  1,911,736  17,650,829  51,882,439 

p-pr-St.  Petersburg 

Times  . (5)  14,177,464  1,888,279  173,085  645,588  4,035,382  20,921,861 

Id-Son  Antonio  Eipress  .  .(m)  15,888,873  1,456,115  273,813  550,525  9,422,714  27,665,675 

x-5on  Antonio  Express 

News  . (5)  7,629,668  1,329,669  38,131  133,750  3,919,330  13,062,737 

Son  Antonio  Express 

News  . (sot)  2,174,143  126,772  18,635  56,862  3,189,798  5,582,698 

Id-Son  Antonio  News  . (e)  12,236,195  1,436,931  287,688  550,469  9,322,483  23,902,117 

fd-5on  Antonio  Light  . (e)  20,508,777  1,618,718  268,663  515,466  7,859,118  30,830,575 

p-5on  Antonio  Light  . (5)  9,309,409  1,404,656  43,093  160,057  3,126,161  14,051,491 

Son  Antonio  Light  . (sot)  1,316,827  87,673  9,071  20,879  2,295,624  3,738,160 

pr-5on  Bernordino  Sun  .  .(m)  17,630,620  1,614,736  507,576  375,192  6,064,383  27,168,112 

p-pr-5on  Bernardino  5un 

Telegrom  . (5)  4,596,170  1,182,316  95,444  67,491  1,431,253  7,386,995 

Son  Diego  Union  . (m)  19,232,624  2,184,630  891,342  613,480  11,419,964  34,542,254 

p-Son  Diego  Union  . (5)  10,893,676  1,625,746  109,672  93,708  3,569,208  16,366,749 

5on  Diego  Tribune  . (e)  25,133,372  2,334,513  941,159  642,783  11,224,603  40,417,073 

Son  Froncisco  Chronicle  .  (m)  10,978,259  3,038,799  729,082  587,958  8,684,749  24,069,364 

5on  Froncisco  Exominer  .  .  .(e)  11,520,375  2,786,223  673,918  522,032  8,566,502  24,347,481 

Son  Francisco  Examiner 

Chronicle  . (5)  6,368,007  2,271,397  95,419  93,198  4,205,361  13,087,049 

pr-5on  Jose  Mercury  .  .  (m)  28,652,848  2,702,749  1,626,829  677,219  17,618,211  51,326,201 

pr-Son  Jose  News  . (e)  27,162,969  2,674,953  1,665,197  663,970  17,256,437  49,687,126 

p-5on  Jose  Mercury 

News  . (5)  9,715,670  1,951,888  342,108  82,141  4,897,880  16,994,750 

pr-5eattle  Post 

Intelligencer  . (m)  9,768,430  1,801,076  595,500  446,007  6,993,088  19,670,002 

p-5eattle  Post 

Intelligencer  . (5)  3,173,900  1,604,986  71,334  49,437  1,630,162  6,533,861 

Shreveport  Journol  . (e)  9,471,971  868,263  254,430  239,819  5,733,738  17,046,907 

Shreveport  Times  . .(m)  17,434,507  965,306  267,474  289,506  5,701,768  24,743,906 

Shreveport  Times  . (5)  7,630,420  455,189  43,597  126,339  1,928,828  10,188,711 

pr-South  Bend  Tribune  .  .  .(e)  15,772,918  1,283,442  587,607  451,883  4,591,426  22,918,150 

p-pr-5outh  Bend 

tribune  . (5)  6,278,795  1,183,114  146,360  308,435  1,253,441  9,170,450 

Spokane  Spokesmen 

Review  . (m)  9,879,384  780.181  281,105  3,963,892  14,904,562 

p-Spokone  5pokesmon 

Review  . (5)  4,928,387  1,138,969  98,238  2,045,910  8,211,504 

5pokone  ChronicU  . (e)  11,291,022  761,699  314,014  3,894,277  16,261,021 

pr-5yracuse  Herald 

Journol  . (e)  15,379,131  1,615,131  1,070,377  407,088  4,193,592  22,869,999 

p-pr-5yrocuse  Herold 

Americon  . (5)  6,055,545  1,515,003  435,974  174,908  2,092,023  10,275,591 

pr-Syrocuse  Post 

Stondord  . (m)  7,238,517  1,485,783  804,959  404,686  2,440,378  12,811,361 
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CALCULATED  FROM  MEDIA  RECORDS  AND  ABC  AUDIT  REPORTS  1953-1974 


Newspoper 

Retail 

Generol 

motive 

Finonciol 

Classified 

tising 

pr-Tollohossee 

Democrat  . 

(e) 

12,414,332 

741,641 

135.764 

658.650 

5.011.236 

19.375.436 

p-Tollohossee 

Democrat  . 

..(S) 

4,311,460 

1,038,853 

72,478 

256,975 

1,465,223 

7,197,594 

pr-Tompo  Tribune  . 

■  (m) 

25,985,341 

2,424,430 

594,318 

1,151,242 

14,794,792 

45,106,017 

Tompo  Tribune  . 

..(5) 

8,860,573 

974,309 

95,466 

175,346 

4,805,764 

15,011,175 

Tompo  Times  . 

..(e) 

11.161,600 

2,094,385 

438,631 

761,934 

13,714,808 

28,352,123 

fd-Trenton  Times  . 

..(e) 

10,991,548 

933,920 

307,204 

463.350 

4,173,800 

16,869.822 

x-pr-Trenton  Times 

Advertiser  . 

..(S) 

8,462,869 

1,357,089 

63,062 

196,910 

1,626,676 

11.706.606 

Trenton  Trentonion  .... 

■  (m) 

10,427,248 

464,453 

202,973 

387,150 

4,766.678 

16,398,994 

pr-Woshington  Post 

•  (m) 

34,744,325 

3,695,357 

1,064,389 

1,545,900 

16,270,918 

57,466,057 

p-pr-Woshington  Post 

..(S) 

15,338,612 

2,693,253 

164,076 

434,246 

7,669,111 

26,343,015 

pr-Woshington  Stor 

News  . 

..(e) 

17,797,156 

2,317,657 

742,476 

838,086 

7,618,577 

29,850,691 

x-pr-Woshington  Stor 

News  . 

..(S) 

7,276,805 

1,581,136 

72,866 

319,119 

2,719,031 

12,004,428 

pr-West  Palm  Beach 

Post  . 

■  (m) 

21,931,456 

1,232,848 

299,743 

586,466 

8,648,337 

33,028,540 

fd-pr*West  Polm  Beach 

Times  . 

..(e) 

18,974,780 

1,177,127 

283,199 

578,576 

6,654,076 

27,811,308 

p*pr*West  Palm  Beach 

Post  Times  . 

..(S) 

9,809,185 

1,530,508 

144,740 

381,431 

1,985,694 

13,911,007 

White  Ploins  Reporter 

Dispotch  . 

..(e) 

12,400,948 

2,301,464 

628,243 

1,261,027 

3,557,987 

20,364,947 

Youngstown  Vindicator 

..(e) 

15,939,979 

1,272,122 

231,638 

543,295 

4,987,325 

23,133,010 

p-Youngstown  Vindicotor 

..(5) 

11,443,669 

1,223,200 

92,462 

141,719 

2,889,615 

15,918,135 

DIRECTORY  OF  NOTES,  YEAR— 1974 


Akron  (0.)  Beacon  Journal  did  not  pub¬ 
lish  May  1  due  to  strike  conditions. 

Baton  Rouge  (La.)  Advocate  (m)  and 
State-Times  (e)  sold  in  combination; 
Linage  of  one  edition.  Advocate  (m)  is 
shown. 

Birmingham  (Ala.)  Level  IV  Service— Me¬ 
dia  Records  measured  General  and  Auto¬ 
motive  linage  only. 

Camden  (N.J.)  Courier  Post  (e)  did  not 
publish  July  15  due  to  strike  conditions. 

Chicago  (III.)  Figures  obtained  from  Neu- 
stadt  Report:  Today  discontinued  publi¬ 
cation  Sept.  13. 

Cleveland  (0.)  Plain  Dealer  did  not  pub¬ 
lish  Nov.  2  through  Dec.  21.  Press  did 
not  publish  Nov.  9  through  Dec.  22  due 
to  strike  conditions. 

Detroit  (Mich.)  News  (e)  did  not  publish 
Dec.  2  due  to  severe  snowstorm  condi¬ 
tions. 

Erie  (Pa.)  Times  (e)  and  News  (m)  sold 
in  combination;  linage  of  one  edition. 
Times  (e)  is  shown. 

Fresno  (Calif.)  Level  IV  Service— Med'a 
Records  measured  General  and  Automotive 
linage  only. 

Indianapolis  (Ind.)  Figures  shown  include 
General  and  Automotive  linage  measured 
by  Media  Records  plus  Retail  (including 
Financial),  Classified  and  Legal  supplied 
by  publisher. 

Kansas  City  (Mo.)  Star  (e)  did  not  pub¬ 
lish  May  4.  11.  18.  25  and  June  1  due 
to  pressmen’s  problems. 

Long  Beach  (Calif.)  Press-Telegram  (e) 
and  Independent  (m)  sold  in  combina¬ 
tion;  linage  of  one  edition.  Press-Tele¬ 
gram  (e)  is  shown. 

Macon  (Ga.)  Telegraph  (m)  and  News  (e) 
has  a  combined  Saturday  edition;  the 
linage  is  only  shown  in  the  News  (e). 

Minneapolis  (Minn.)  Figures  shown  include 
General  and  Automotive  Linage  measured 
by  Med'a  Records  plus  Retail.  Financial 
and  Classified  (including  Legal)  supplied 
by  publisher. 

New  Haven  (Conn.)  Figures  shown  include 
General  and  Automotive  Linage  measured 
by  Media  Records  plus  Retail,  Financial 
and  Classified  (including  Legal)  supplied 
by  publisher. 


New  York  (N.Y.)  News  (m&S)— due  to 
work  slowdown  and  work  stoppage  during 
the  arbitration  period,  considerable  ad¬ 
vertising  linage  was  not  printed  in  April 
and  May. 

Orange  County  (Calif.)  Register  (e&m) 
sold  in  combination;  linage  of  one  edi¬ 
tion.  evening  is  shown. 

Philadelphia  (Pa.)  Bulletin  (e)  July  1, 
2  and  3.  and  Dec.  2  and  3;  Inquirer  (m) 
-July  1.  2.  3.  4  and  10;  News  (e) 
July  1.  2,  3  and  10  not  distributed  due 
to  strike  conditions,  and  no  record  is 
shown  in  this  report. 

Pittsburgh  (Pa.)  Due  to  strike  conditions, 
papers  did  not  publish  as  follows;  Press 
(e)  Jan.  3.  4.  5  and  Apr.  1  through 
May  16;  Press  (S)  Apr.  1  through  May 
16;  Post  Gazette  &  Sun  Telegraph  (m) 
4.  5  nnd  Apr.  1  through  May  16. 

Providence  (R.I.)  Bulletin  (e)  and  Jour¬ 
nal  (m)  has  a  combined  Saturday  edi¬ 
tion;  the  linage  is  only  shown  in  the 
Bulletin  (e). 

Spokane  (Wash.)  Figures  shown  include 
Genvral  and  Automotive  linage  measured 
by  Med  a  Records  plus  Retail  (including 
Financial)  and  Classified  (including  Le¬ 
gal)  supplied  by  publisher. 

Tampa  (Fla.)  Figures  include  General  and 
Automotive  linage  measured  by  Media 
Records  plus  Retail.  Financial  and  Classi¬ 
fied  (including  Legal)  for  Jan..  Feb.  and 
March  supplied  by  publisher.  April 
through  December  all  classifications  meas¬ 
ured  by  Media  Records. 

Trenton  (N.J.)  Times  (e)  and  Times  Ad¬ 
vertiser  (S)  changed  from  nine  column 
width  (2772  lines  per  page)  to  six  col¬ 
umn  width  (1848  lines  per  page)  effec¬ 
tive  Sept.  10— linage  converted  six-col- 
ums  to  nine  colums  Sept.  10  to  Dec.  31. 

West  Palm  Beach  (Fla.)  Post  (m)  and 
Times  (e)  has  a  combined  Saturday  edi¬ 
tion;  the  linage  is  only  shown  in  the 
Post  (m). 

CODE  MARKS 

X  Includes  Family  Weekly  Linage, 
p  Includes  Parade  Linage, 
pr  Includes  Part  Run  Linage, 
fd  Published  5  days  a  week  only. 

*  Combination  Newspapers. 


Akron  (0.)  Btocon  Journol  (o)  .  644,572 

Akron  (0.)  Btocon  Journal  (S)  . 1,2B2,792 

Ationto  (()o.)  Journal  (t)  . 2,B7B,10S 

Bohimore  (Md.)  Nows-  Amtricon  (S)  ...  1,123,576 
Bohimore  (Md.)  Ntws-Amtricon  (t)  ...  195,36B 

Bergon  County  (NJ.)  Rocord  (t)  2,714,065 

Borgtn  County  (HJ  )  Rocord  (5)  2,469,219 

Btrminabom  (Alo.)  Nows  (t) 

(Gtntrol  &  Auto  only) . 69,444 

Boston  (Mots.)  Harold  Advortisor  (5)  ...  3,14B,32B 

Boston  (Moss.)  dob#  (S)  . 2.B73.724 

BuHolo  (N.Y.)  Couritr  Exprtss  (m)  .  31,40B 

Buffalo  (N.Y.)  Couritr  Exprtss  (5)  .  132,104 

BuHolo  (N.Y.)  Ntws  (t)  . 1,351,616 

ChorfoHt  (N.C.)  Obstrvtr  (m)  .  99,822 

Chicogo  (III.)  Tribunt  (m)  23,128,758 

Chicogo  (111.)  Tribunt  (S)  .  7,097,907 

Chicogo  (III.)  Ntws  (t)  2,894,496 

Chicago  (III.)  5un  Timts  (in)  .  2,322,348 

Chicogo  (III.)  Sun  Timts  (S)  .  5,541,876 

Cincinnati  (0.)  Post  (t)  .  92,039 

Cltvtlond  (0.)  Ploin  Dtoltr  (m)  . 2,011,830 

CItvolond  (0.)  Plain  Dtoltr  (5)  .  453,845 

Cltvtlond  (0.)  Prtss  (t)  4,273,311 

Dollos  (Ttx.)  Ntws  (m)  .  1,633,323 

Dollos  (Ttx.)  Ntws  (5)  .  434,777 

Dollos  (Ttx.)  Timts-Htrold  (t)  . 1,514,059 

Dallas  (Ttx.)  Timts-Htrold  (5)  .  929,344 

Doyton  (0.)  Journal  Htrald  (m)  .  312,556 

Doyton  (0.)  Ntws  (t)  .  925,902 

Dtnvtr  (Colo.)  Post  (t)  .  1,757,847 

Dotroit  (Mich.)  Frtt  Prtss  (m)  2,466,476 

Dttroit  (Mich.)  Frtt  Prtss  (5)  .  3,152,437 

Dotroit  (Mich.)  Ntws  (t)  .  4,092,654 

Dttroit  (Mich.)  Ntws  (S)  .  2,685,195 

Fort  Loudordolt  (Fla.)  Nows  (t)  .  1,439,284 

Hartford  (Conn.)  Couront  (m)  .  6,080 

Hartford  (Conn.)  Couront  (5)  . 3,212,692 

Hortford  (Conn.)  Timts  (t)  .  26,400 

Hartford  (Conn.)  Timts  (S)  .  815,256 

Houston  (Ttx.)  Chroniclt  (t)  .  5,826,396 

Houston  (Ttx.)  Chroniclt  (S)  .  2,053,796 

Houston  (Ttx.)  Post  (m)  .  4,684,487 

Houston  (Ttx.)  Post  (5)  . 1,413,471 

Jocksonvillt  (Flo.)  Timts-Union  (m)  ....  259,181 

Konsos  City  (Mo.)  Stor  (t)  .  1,552,202 

Long  Btoch  (Colif.)  Prtss- 

Ttltgrom  (t)  ....■ . 4,841,814 

Long  Btoch  (Colif.)  Indtptndtnt  Prtss- 

Ttltgrom  (5)  .  168,864 

Long  Island  (N.Y.)  Nowsdoy  (t)  .  7,147,361 

Long  Islond  (N.Y.)  Ntwsdoy  (5)  . 2,717,739 

Los  Angtits  (Colif.)  Timts  (m)  . 21,751,740 

Los  Angtits  (Colif.)  Timts  (S)  . 15,797,847 

Macon  (Go.)  Ttlogroph  (m)  .  108,421 

Macon  (Go.)  Nows  (t)  .  110,695 

Mocon  (Go.)  Ttlogroph  &  Ntws  (S)  ....  203,932 

Miomi  (Flo.)  Htrold  (m)  .  2,606,843 

Miami  (Flo.)  Htrold  (5)  .  1,577,267 

Miami  (Flo.)  Nows  (t)  .  642,087 

Milwouktt  (Wis.)  StntintI  (m)  164,307 


Milwouktt  (Wis.)  Journol  (t)  .  3,850,492 

Milwouktt  (Wis.)  Journal  (S)  .  2,555,094 

Now  Hovtn  (Conn.)  Journal 

Couritr  (m)  .  14,616 

Now  Hovtn  (Conn.)  Rogistor  (t)  35,616 

Now  Hovtn  (Conn.)  Rogistor  (5)  . 1,178,156 

Now  Orltons  (Lo.)  Timor 

Picoyunt  (m)  .  468,259 

Now  Orltons  (Lo.)  Timts 

Picoyunt  (5)  .  751,752 

Now  Orltons  (Lo.)  Stotts  &  Horn  (t)  ...  703,022 

Now  York  (N.Y.)  Timts  (5)  4,989,578 

Now  York  (N.Y.)  Ntws  (m)  .  9,494.718 

Now  York  (N.Y.)  Ntws  (5)  . 14,635,467 

Ntwork  (NJ.)  Star  Ltdgtr  (m)  698,829 

Ntwork  (NJ.)  Stor  Ltdgtr  (5)  .  358,816 

Orlando  (Flo.)  StntintI  Star  (d)  .  5,944,044 

Orlando  (Flo.)  StntintI  Stor  (5)  . 2,182,012 

Philodtiphio  (Po.)  Bullttin  (t)  . 10,241,070 

Philodtiphio  (Po.)  Bullttin  (S)  . 5,412,511 

Philodtiphio  (Po.)  Inquirtr  (m)  3,305,641 

Philodtiphio  (Po.)  Inquirtr  (S)  .  6,576,621 

Philodtiphio  (Po.)  Ntws  (t)  .  253,024 

Pittsburgh  (Po.)  Prtss  (t)  .  718,126 

Pittsburgh  (Po.)  Prtss  (5)  .  1,728 

Providtnco  (R.I.)  Bullttin  (t)  .  1,736,579 

Providtnct  (R.I.)  Journal  (5)  .  127,488 

Quincy  (III.)  Potriot  Ltdgtr  (t)  .  683,738 

Rochosttr  .(N.Y.)  Otmocrot  & 

Chroniclt  (m)  .  152,071 

Rochosttr  (N.Y.)  Otmocrot  & 

Chroniclt  (5)  .  168,814 

Rochosttr  (N.Y.)  Timts-Union  (t)  .  18,912 

Socromonto  (Colif.)  Btt  (t)  .  147,589 

St.  Louis  (Mo.)  GJobo-Otmocrot  (m)  .  . .  2,243,311 

St.  Louis  (Mo.)  Globo-Domocrot  (w/t)  .  93,332 

St.  Louis  (Mo.)  Post-Oispotch  (t)  .  1,201,274 

St.  Potorsburg  (Flo.)  Indtptndtnt  (t)  .  .  204,104 

St.  Potorsburg  (Flo.)  Timts  (m)  . 11,922,319 

St.  Potorsburg  (Flo.)  Timts  (5)  .  4,289,342 

Son  Btrnordino  (Colif.)  Sun- 

Ttltgrom  (m)  .  1,733,824 

Son  Btrnordino  (Colif.)  Sun- 

Ttltgrom  (5)  .  307,119 

Son  Jost  (Colif.)  Mtrcury  (m)  .  2,386,263 

Son  Jost  (Colif.)  Ntws  (t)  .  2,376,298 

Soottlo  (Wash.)  Post- 

Inttlligtnctr  (m)  .  6,640 

South  Bond  (Ind.)  Tribunt  (t)  .  269,655 

South  Bond  (Ind.)  Tribunt  (S)  .  327,523 

Syrocust  (N.Y.)  Htrold-Journol  (t)  ....  113,790 

Syrocust  (N.Y.)  Horold-Arntricon  (5)  ...  217,321 

Syrocust  (N.Y.)  Post-Stondord  (m)  .  168,808 

Tallohosstt  (Flo.)  Otmocrot  (t)  .  112.089 

Tompo  (Flo.)  Tribuno  (m)  3,005,450 

Trtnton  (NJ.)  Timts  Advtrtistrs  (5)  ....  164,134 

Woshington  (D  C.)  Post  (m)  .  456,920 

Woshington  (D  C.)  Post  (5)  .  1,745,324 

Woshington  (O.C.)  Star  Nows  (t)  .  163,448 

Woshington  (D  C.)  Stor-Nows  (5)  .  377,752 

Wost  Palm  (Flo.)  Btoch  Post  (m)  469,124 

Wost  Polm  (Flo.)  Btoch  Timts  (t)  .  499,647 

Wtst  Palm  (Flo.)  Btoch  Post- 
Timts  (5)  .  18,240 


Certainly,  the  advertising  execu¬ 
tives  buying  space  in  newspapers  read 
EDITOR  &  PUBLISHER. 

Where  else  can  they  get  the  kind 
of  information  they  need  to  make  the 
best  use  of  their  advertising  dollars? 
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1974  Advertising  Linage 
Surveyed  by  Editor  &  Publisher 

Totol 


Auto- 

Adver- 

Nowspoper 

Retail 

(Mnerol 

motive 

Finonciel 

Clossified 

tising 

AUBAMA 

Birminghom  Nowt  Poit 

Horold  . (i 

n,e,s,) 

35,733,621 

4,321,443 

3,178,735 

1,931,944 

17,589,572 

62,755,322 

Docotur  Doily  . 

.(•S) 

9,435,020 

333,130 

N.A 

68,418, 

3,037,776 

12,874,344 

Noto:  Prepriflh  not  included 

Huntsvilio  Timos  . 

.(tS) 

16,504,390 

1,079,470 

N.A. 

158,158 

4,893,614 

22,635,690 

Jotpor  Mountain  Fogit 

..(•) 

3,157,721 

229,292 

In  Class. 

149,072 

604,072 

4,140,157 

Scottsboro  Sontinol  ■  .  .  . 

(tS) 

3,516,114 

77,308 

233,464 

113,344 

263,312 

4,220,218 

Tollodogo  Homo  . 

.  .(m) 

3,936,604 

160,174 

In  (Wn'l 

43,470 

741,230 

4,881,478 

AU5K4 

Anchorogt  Timos  . 

..(•) 

18,199,860 

779,898 

N.A. 

N.A. 

9,487,100 

28,466,858 

Note:  Sundoy  odition  (bog.  Doc.  1,  1974)  not  includod 

ARIZONA 

Coso  Grondo  Dispotch 

(•) 

2,868,000 

125,000 

29,000 

295,000 

252,000 

3,569,000 

Moso  Tribuno  . 

(•) 

7,609,378 

409,514 

N.A. 

225,260 

3,759,112 

12,003,264 

Scottsdolo  Progross  .  .  .  . 

(•) 

3,679,536 

568,624 

6,832 

425,012 

2,416,057 

7,096,061 

Tucson  Star  . 

m) 

22,876,238 

1,474,998 

202,496 

8,694,182 

33,247,914 

Tucson  Stor  . 

(S) 

1,924,268 

549,024 

7,252 

2,962,946 

5,a3,490 

Tucson  Citizon  . 

•)  : 

13,171,918 

1,476,076 

35,112 

8,675,030 

33,358,136 

Totals  . 

47.972.424 

3,500,098 

NA 

244,860 

20,332,158 

72,049,540 

Vumo  Sun  . 

.(•S) 

7.617,904 

196,070 

NA 

207,480 

3,497,984 

11,519,438 

ARKANSA5 

Botosvillo  (word  . 

.  (e) 

2,633,053 

114,658 

16,342 

54,005 

540,482 

3,358,540 

Comdon  Nows  . 

.  .(•) 

222,583 

7,590 

In  Closs. 

4,701 

38,457 

273,331 

Hope  Stor  . 

.  (.) 

1,805,062 

88,648 

NA 

64,988 

476,966 

2,435,664 

Hot  Springs  Sontinol 

Record  . 

(meS) 

7,586,348 

307,804 

In  Class. 

71,176 

2,924.782 

10,890,110 

Porogould  Press  . . 

.  .(•) 

3.421.992 

146,143 

NA 

NA 

616,420 

4,184,555 

CALIFORNIA 

Anoheim  Bulletin  . 

. .  .(•) 

7,727,160 

2,854,838 

NA 

515,746 

1,163,022 

12,260,766 

Antioch  ledger  . 

.  .  .(e) 

4,754,834 

490,630 

NA 

155,610 

2,196,544 

7,597,618 

Bokersfield  Colilornions 

.  (eS) 

16,533,874 

1,120,896 

79,492 

448,070 

5,005,742 

23,188,074 

Bonning  Record  (Mzette 

. (e.  mon  \ 

to  fri.) 

1,169,644 

83,748 

NA 

156,296 

314,874 

1,724,562 

Berkeley  (vozette  . 

. .  (e) 

5,125,638 

451,283 

NA 

127,225 

4,701,984 

10,406,130 

El  Cojon  Colitornion  .  . . 

. .  .(e) 

3,082,758 

59,112 

NA 

NA 

2,075,680 

5,217,550 

Chko  Enterprise-Record 

.  .  (e) 

7,685,923 

583,394 

NA 

NA 

2,870,882 

11,140,199 

Corona  Independent  .  . . 

.  .  .(e) 

3,716,496 

124.418 

In  Class. 

128,142 

1,088,010 

5,057,066 

ll  Centro  Imperiol  Volley 

Press  . 

.  .(m) 

3,653,118 

273,434 

NA 

308,042' 

1,564,430 

5,799,024 

Escondido  Times-Advocota 

-  (eS) 

10,664,136 

635,600 

NA 

248,010 

6,044,752 

17,592,498 

Eureko  Timos-Stondord  . 

.  .(eS) 

7,118,097 

488,639 

NA 

271,395 

3,144,882 

11,023,013 

Fotrtield  Republic  . 

.  (eS) 

5,040,000 

12,000 

NA 

168,000 

3,645,600 

8,865,600 

Fontono  Herold-News 

. .  (e) 

1,833,272 

62,370 

NA 

284,648 

509,726 

2,690,016 

Fresno  Bee  . 

. .  .(e) 

21,433,216 

3,357,662 

468,874 

226,590 

9,437,078 

34,923,420 

Goieto  Volley  Todoy 

.  .(m) 

1,223,040 

834,704 

422,352 

611,070 

1,460,530 

4,551,696 

Hoywrord  Review  . 

.  .(eS) 

15,309,462' 

878,304 

NA 

471,982 

6.419.154 

23,078,902 

Note:  Ketoil  includes  S, 0/4, 244  pre-print  lines 

Lo  Hobro'Breo 

Stor-Progress  . 

.  .  (e) 

3,399,242 

2,372,720 

NA 

183,694 

691,488 

6.647,144 

Livermore  Tri-Volley 

Herold  . 

.(mS) 

9,722,342' 

292,096 

NA 

118,958 

2,829,358 

12,962,753 

Lodi  News-Sentinel  .  .  . 

.  .(m) 

4,854,934 

232,099 

NA 

130,690 

2,017,785 

7,235,508 

Lompoc  Record  (e.  mon. 

to  fri.) 

3,266,200 

207,508 

NA 

104,216 

870,828 

4,448,752 

Morysville  Appeal  Democrot  (e) 

11,977,896 

444,346 

NA 

184.814 

2,880,192 

15,487,248 

Merced  Sun-Stor  . 

.  .  .(e) 

7,095,900 

497,924 

197,148 

438,412 

2,238,334 

10,074,764 

Monterey  Peninsula  Herald  (eS) 

13,828,864 

729,134 

NA 

282,436 

6,573,168 

21,413,602 

Newport  Beoch-Costo  Meso 

Pilot  . 

.  .(eS) 

8,751,750 

426,205 

2,659,476 

1,014,317 

5,462,786 

18,314,534 

Ooklond  Tribune  . 

.  .  .(e) 

14,809,516 

3,038,332 

719,057 

627,849 

5,823,592 

25,018,345 

Uokiond  Iribune  . 

.  (S) 

6,661,222 

821,807 

99,216 

55,097 

3,206,464 

10,843,807 

Totals  . 

21,470,738 

3,860,139 

810,273 

682,946 

9,030,056 

35,862,152 

Ontario  Report  (e.  mon.  to  fri.-S) 

10,616,466 

977,858 

NA 

287,574 

4,194,722 

16.076.620 

Orange  County  Fullerlon 

News  Tribune  . 

.  . .  .(e) 

6,474,090 

868,224 

In  (Mneral 

200,564 

2,261,686 

9,804,564 

Oroville  Mercury  . 

. .  .(e) 

3,067,764 

345,149 

89,495 

240,541 

1,548,673 

5,291,622 

Polo  AHo  Times  . 

.  .  .  .(e) 

11,234,748 

1,146,306 

342,734 

372,260 

6,114,290 

18,723,250 

Pasadena  Ster-News 

.(meS) 

9,826,594 

1,445,006 

NA 

NA 

6,294,595 

17.566.195 

Paso  Robles  Press  .  .  . 

.  .  .(e) 

2,298,111 

62,005 

19,515 

246,281 

439,460 

3.065.372 

Pittsburg  Post- 

Dispotch  .  .  .  .(e-mon. 

to  fri.) 

2,970,772 

109,243 

31,164 

119,784 

884,268 

4,115.231 

Porterville  Recorder  .  . 

.  .  (e) 

5,202,771 

199.783 

NA 

142,107 

2,192,337 

7,736,998 

Red  Blutt  News  . 

.  . .  .(e) 

2,734,466 

176,750 

NA 

208,502 

1,038,240 

4,158,158 

Redding  Record-Seorchlight  (e) 

6,839,588 

709,534 

NA 

NA 

3,497,536 

11,046,658 

Redwood  City  Iribune 

.  .  .  .(e) 

6,307,126 

740,950 

NA 

NA 

2,888,522 

9,936,598 

Richmond  independent 

.  .  (e) 

6,630,904 

465,598 

NA 

223,321 

4,751,327 

12,071,150 

Riverside  Press  Enterprise  (meS) 

18,051,782 

1,743,728 

NA 

NA 

8,124,984 

27,920.494 

Solinos  Colitornion  .  .  . 

.  . .  (e) 

12,875,702 

664,510 

NA 

325,262 

4.610.536 

18,476,010 

Son  Bernardino 

Sun-Telegram  . 

.  .(meS) 

22,226,790 

2,797,052 

603,020 

1,432,609 

7,495,636 

34,555,107 

Son  Luis  Obispo 

Telegrom  Tribune  .  .  . 

. .  .  (e) 

4,401,096 

409,052 

NA 

315,938 

2,098,894 

7,224,980 

Son  Moteo  Times  & 

Newsleoder  . 

.  . .  .(e) 

9,139,074 

1,382,094 

NA 

546,312 

5,327,546 

16,395,526 

Note:  (Mm.  includes  Finomiel, 

Automotive  in 

Class.  &  Display 

bon  Pedro  News-Pilot 

.  . .  .(e) 

7,817,586 

763,910 

NA 

152,292 

2.004.982 

10,738,770 

Son  Rofoel  Independent 

Joumol  . 

.  .  .  .(e) 

10,558,688 

1,259,034 

NA 

407,176 

7,297,570 

19,522,468 

bonta  Borboro  News-Press  (eS) 

15,632,099 

1,299,915 

NA 

NA 

7,055,979 

24.503,704 

Sonto  Cruz  Sentinel  .  . 

.  . .  (e) 

10,351,278 

410,284 

NA 

441,882 

4,750,438 

15,953,882 

Sonto  Moria  Times 

.  .  .  .(e) 

6,597,346 

416,444 

NA 

169,400 

2,185,750 

9,368,940 

Sonto  Poulo  Chronicol 

.  . .  .(e) 

2,800,000 

123,760 

84,000 

29,140 

145,600 

3,182,500 

Sonto  Rosa  Press 

Democrot  .  .(e-mon.  to  fri.  S) 

11,092,508 

985,530 

NA 

253,022 

6,720,252 

19,051,312 

Stockton  Record  . 

.  .  (eS) 

13,668,284 

1,436,331 

127,390 

961,053 

4,009,474 

20,202,532 

Ihousond  Ooks  News- 

Chronicle  . 

.  .  (eS) 

355,715 

39,871 

NA 

15,400 

301,232 

712,218 

Torronce  Breeze  .  .  .  . 

.  (eS) 

20,477,506 

1,163,246 

NA 

493,710 

12,626,320 

34,760,782 

Tulore  Advance 

Register  . 

. .  .  .(e) 

2,795,996 

234,260 

28,142 

114,436 

1,299,256 

4,472.090 

Turlock  Journol  . 

.  .  .  .(e) 

5,355,210 

107,112 

24,414 

203,438 

1,291,556 

6,981,730 

Total 

Auto*  Aifver- 


Newspaper 

Retail 

(Mnerol 

motive 

Finenciol 

Clossified 

tising 

Van  Nuys  Volley  News  & 
(keenbheet  . 

31,164,168 

1,631,812 

NA 

848,890 

20,319,726 

53,964496 

Note:  General  includes  Fomily  Weekly 

Visolio  Times-DeHo  . (e)  8,693,874 

457,478 

457,590 

210,714 

2,514,386 

12,334,042 

Wolnut  Creek  Contra  Costa 

Times  . .(mS) 

12,373,480 

788,088  ’ 

1,161,350 

188,608 

8,617,098 

23,128,624 

Wotsonville  Register- 
Pojaronian  . 

■  ■  M 

5,342,442 

121,176 

816,936 

1,277,444 

1,134,644 

8,692,642 

West  Covina  Son  (Mbriel 
Volley  Tribune  . 

■  (tS) 

14,778,189 

1,127,573 

NA 

292,829 

10,606,078 

26,804,669 

Whittier  News  . 

. .  .(•) 

5,636,330 

280,896 

54,612 

410,548 

2,806,144 

9,188,530 

Alomoso  Volley 

Courier  . (o-mon. 

to  fri.) 

1,587,864 

COLOUDO 

65,940 

81,398 

141,764 

578,396 

2,455,362 

Boulder  Comero  . 

.  .(tS) 

18,891,355 

455,742 

NA 

NA 

5,442,857 

24,789,954 

Colorodo  bprings  (iozette 
Telegroph  . 

.  .(*5) 

27,953,492 

1,048,271 

90,419 

177,548 

12,885,250 

42,154,980 

Durango  Herald  . 

.  .(tS) 

3,121,202 

157,752 

NA 

59,024 

1,288,756 

4,626,734 

Fort  Collins  Colorodoon 

.  Ui) 

11,468,800 

450,002 

59,836 

869,582 

3,643,920 

16,820,104 

Fort  Morgon  Times 

■ .  .(#) 

3,301,382 

153,253 

430,976 

76,888 

570,598 

4,533,097 

(Sreeley  tribune  . 

. .  .(t) 

13,133,190 

360,864 

NA 

210,322 

3,891,678 

17,596,054 

Trinidod  Chronicle 

News  . 

. .  .(#) 

1,477,987 

85,785 

In  Oen. 

142,814 

154,518 

1,861,104 

Bristol  Press  . 

• .  .(#) 

6,308,680 

CONNEGlCtn 

169,134 

NA 

99,750 

2,036,258 

8,613,822 

Manchester  Herold 

• .  (t) 

6,682,858 

133,434 

NA 

NA 

1,789,844 

8,728,902 

Meriden  Record  . 

9,833,656 

422,688 

NA 

112,602 

2,281,538 

12,650,484 

Meriden  Journal  . 

. .  .(•) 

9,292,696 

425,838 

NA 

75,026 

2,276,372 

12,069,932 

Totals  . . 

19,126,352 

848,526 

NA 

187,628 

4,557,910 

24,720,416 

Middletown  Pross  . . . . 

. .  .(t) 

6,831,076 

262,367 

NA 

138,978 

1,543,150 

8,775,571 

Milford  Citizen  . 

.  .(.S) 

2,785,412 

100,618 

NA 

68,026 

879,732 

3,883,788 

New  BrHoin  Herald  . . . 

. .  .(•) 

8,733,412 

478,473 

NA 

71,317 

1,781,581 

11,064,783 

New  London  The  Day  . . 

. .  •(.) 

10,968,083 

735,017 

842,534 

In  Class 

3,111,976 

15,657,610 

Norwolk  The  Hour  .  .  .  . 

. .  .(•) 

11,785,396 

1,062,236 

NA 

In  Closs. 

2,775,122 

15,622,754 

Torrington  Register 

. .  .(#) 

7,055,734 

218,778 

NA 

NA 

1,983,884 

9,258,396 

Vemon/Rockville  Journol 
Inquirer  . 

. .  .(t) 

3,194,000 

75,500 

564,844 

87,444 

1,067,024 

4,988,812 

Woterbury  Republicon  . 

. .  .(m) 

9,859,948 

902,804 

NA 

4,931,598 

In  Legol 

15,694,350 

Woterbury  American 

. .  .(e) 

9,881,494 

896,056 

NA 

4,900,462 

In  Legal 

15,678,012 

Woterbury  Republicon 

. .  (S) 

3,618,146 

115,164 

NA 

1,653,442 

In  Legol 

21,064,764 

Totals  . 

23,359,588 

1,914,024 

NA 

11,485,502 

In  Legol 

36,759,114 

Wilmington  News  .  . . . 

. .  .(m) 

20,580,300 

DEUWARE 

1,896,417 

NA 

NA 

7,617,291 

29,949,960 

Wilmington  Journol 

■  • .  .(e) 

20,580,300 

1,896,417 

NA 

NA 

7,617,291 

29,949,960 

Totals  . 

41,160,600 

3,792,834 

NA 

NA 

15,234,582 

60,188,016 

FLORIDA 


Boca  Raton  News  . 

.(•S) 

7,140,000 

22,000 

NA 

387,200 

3,667,300 

11,226,500 

Cocoo  Todoy  . 

(mS) 

16,540,006 

603,946 

NA 

NA 

6,950,356 

24,094,336 

Dode  City  Pasco 

News  . (e-mon.  to  fri.) 

2,424,240 

5,544 

NA 

113,582 

240,814 

2,784,180 

Ft.  Myers  News-Press  .  .  . 

.(m) 

18,579,064 

397,645 

738,100 

767,340 

6,943,510 

27,425,659 

Ft.  Myers,  FI.  News-Press 

(S) 

7,440,692 

150,593 

302,100 

1.078 

1,415,218 

9,309,681 

Totals  . 

26,019,760 

548,238 

1,040,200 

768,418 

8,358,728 

36,735,340 

Hollywood  bun-Iottler 

.  .'(•) 

17,607,324 

599,648 

NA 

NA 

11,503,156 

29,710,128 

Kissimmee  Osceola  Sun 

..(.) 

1,974,533 

93,214 

300,000 

91,893 

1,369,635 

3,529,275 

Melbourne  Times  . 

..(•) 

4,586,008 

220,850 

NA 

NA 

3,389,372 

8,196,230 

Noples  News  . 

.(•5) 

15,102,976 

468,230 

In  locol 

42,251 

2,282,151 

17,895,608 

Orfondo  Sentinel 

Stor  . (AH  Ooy) 

27,049,194 

1,743,549 

522,031 

920,155 

12,361,949 

42,596,878 

Pensocolo  Journal  . . 

.  .(m) 

16,562,924 

626,626 

NA 

107,058 

5,017,964 

23,116,366 

Pensocolo  News  . 

..(•) 

5,998,146 

616,000 

NA 

98,630 

4,196,766 

10,746,680 

Pensocolo  News-Journol  . 

..(S) 

5,151,944 

114,352 

NA 

3,556 

1,330,042 

7,598,080 

Totols  . 

27,713,014 

1,356,978 

NA 

209,244 

10,544,772 

41,461,126 

Tollohassee  Democrat  . . . 

.'(eS) 

12,414,470 

741,641 

135,764 

658,650 

5,011,236 

29,279,832 

Titusville  Stor-Advocote 

..(•) 

4,593,792 

177,058 

NA 

NA 

3,432,814 

8,203,664 

West  Polm  Beach  Post 

.  (m) 

21,931,456 

1,232,848 

299,743 

916,156 

8,648,337 

33,028,540 

West  Palm  Beoch  Times 

..(•) 

18,974,780 

1,177,127 

283,199 

578,576 

6,654,076 

27,667,758 

West  Polm  Beoch 

Post-Times  . 

..(S) 

9,809,185 

1,530,508 

144,740 

381,431 

1,985,694 

13,851,558 

Totols  . . 

50,715,421 

3,940,483 

727,682 

1,876,163 

17,288,107 

74,547,856 

Winter  Haven  News  Chief 

(tS) 

9,893,352 

149,212 

NA 

104,076 

3,791,018 

13,937,658 

GEORGIA 

Athens  Banner  Herald 

..(») 

6,121,080 

369,250 

189,246 

NA 

2,981,296 

9,471,626 

Athens  News  . 

5,706,176 

342,538 

188,146 

NA 

3,044,356 

9,093,070 

Totals  . 

11,827,256 

711,788 

377,392 

NA 

6,025,652 

18,564,696 

Columbus  Enauirer  .  .  .  . 

8,596,364 

922,040 

NA 

68,852 

3,687,180 

13,274,436 

Columbus  Le^er  . 

. .  .(t) 

7,725,242 

902,258 

NA 

358,694 

3,025,414 

12,011,608 

Columbus  Led^r-Enquirer 

(S) 

2,558,612 

139,482 

NA 

13,202 

991,676 

3,702,972 

Totols  . 

18,880,218 

1,963,780 

NA 

440,748 

7,704,270 

28,989,016 

Moultrie  Observer  . . . .  . 

.  (.) 

5,107,032 

149,870 

NA 

NA 

833,000 

6,089,902 

Rome  News-Tribune 

.(mS) 

8,641,230 

343,885 

NA 

167,482 

1,750,304 

10,902,902 

Tifton  (Sazette  . 

. .  .(t) 

4,383,624 

154,994 

13,909 

105,427 

1,601,915 

6,259,869 

Woycross  Journal  Herold 

..(t) 

8,573,470 

261,017 

NA 

NA 

180,000 

9,014,487 

IDAHO 

Idoho  Foils  Post-Register 

..(•) 

9,697,555 

318,591 

53,844 

154,934 

2,403,835 

12,628,749 

Lewiston  Tribune  . 

.(mS) 

8,577,800 

309,234 

NA 

153,762 

2,023,182 

11,063,978 

Pocatello  Idoho  btote 

Journol  . 

. .  .(•) 

7,981,946 

526,554 

NA 

156,002 

2,454,354 

11,118,856 

ILLINOIS 

Arlington  Heights  Paddock 

Newspopers  . 

.  .(#) 

10,185,556 

836,530' 

1,107,144 

NA 

5,224,296 

17,353,526 

Bloomington 

Pantograph  . (iUI  Doy) 

14,988,118 

716,158 

47,745 

606,073 

6,225,924 

22,584,018 

Centrolio  Sentinel  ■  . .  . 

. .  .(•) 

4,619,496 

233,189 

19,189 

250,586 

1,244,012 

6,366,472 

Centrolio  Sentinel  .... 

. .  (S) 

1,193,346 

25,662 

840 

91,896 

327,810 

1,639,554 

Totals  . 

5,812,842 

258,851 

20,029 

342,482 

1,571,824 

8,006,026 

Clinton  Journal  &  Public 

..(•) 

1,628,046 

68,176 

In  (ran. 

71,806 

432,908 

2,200,936 

DeKolb  Chronicle  . 

. .  .(#) 

6,599,712 

226,506 

NA 

186,186 

2,485,336 

9,497,740 
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Effingham  News  . 

..(•) 

4.391.163 

218,803 

NA 

107,674 

1,834,560 

6,552,200 

Freaport  Journal-Standard 

.(•) 

4.924.297 

243,663 

NA 

112,413 

2,396,961 

7,677,334 

Horrishurg  Rogister  .... 

3.422.300 

178,565 

In  Retail 

126,400 

617,540 

4,344,805 

Jocksonvillo  Journal 

Courier  . (meS) 

6.075.062 

243,865 

332,255 

NA 

1,531,215 

8,182,397 

Kankokee  Journol  . 

.(•S) 

10.846.542 

428,534 

In  Closs. 

187,789 

3,123,852 

14,586,717 

Utchfieid  News-Herold 

..(•) 

2.068.738 

37.968 

13,454 

31,668 

317,604 

2.469,432 

Mocomb  Journol  . 

5.648.804 

142,836 

52,465 

9,993 

824,026 

6,678,124 

OIney  Mail  . 

..(e) 

3.356.976 

168,000 

322,000 

518,000 

694,400 

4,569,376 

Poris  Beocon-Newt  .... 

..(e) 

3.180.380 

76.832 

In  Local 

86,786 

470,610 

4,134,228 

Peorio  Journal  Stor  .  .  .  .(meS) 

21.953.483 

2,132,957 

NA 

NA 

6,116,306 

30,202,746 

Robinson  Doily  News  .  .  . 

..(e) 

3.643.864 

109,382 

In  Locol 

64,358 

411,810 

4.259.915 

Rockford  Star  . 

.(m) 

12.230.148 

985,474 

NA 

NA 

6,446,692 

19,662,314 

Rockford  Register-Republic 

(e) 

12.270.440 

984,788 

NA 

NA 

6,446,692 

19,701,920 

Rockford  Register-Star 

..(S) 

3.689.084 

291,186 

NA 

NA 

1,651,706 

5,631,976 

Totols  . 

28.189.672 

2,261,448 

NA 

NA 

14,545,090 

44,996,210 

Springfield  State  Journol- 

Register  . (All  Day) 

17.628.072 

1,236,494 

2,481,962 

326,046 

4,896,206 

26,568,780 

Woukegon  News-Sun  .  .  . 

..(e) 

16.026.976 

662,354 

NA 

NA 

6,064,268 

22,753,598 

INDIANA 

Bedford  Times-Moil  .... 

..(e) 

5.159.952 

428,050 

63,476 

91,518 

1,299,074 

6,978,594 

Bloomington  Herold-Telephonefe) 

and  Herald-Times  . 

..(S) 

12.326.048 

331,268 

61,390 

371,840 

3,798,592 

16,889,138 

Bluffton  News-Banner 

..(e) 

2.668.890 

93,310 

NA 

78,099 

184,968 

3,025,267 

Columbus  Republic  . 

..(c) 

18.247.166 

619,234 

NA 

249,914 

4,408,852 

23,525,166 

Elkhort  Truth  . (sot-m) 

1.759.142 

89,810 

11,172 

7,364 

922,908 

2,790,396 

Elkhart  Truth  .  .(e-mon.  to  fri.) 

9.562.938 

503,496 

94,850 

166,376 

3,257,954 

13,585,614 

Totols  . 

11.322.080 

593,306 

106,022 

173,740 

4,280,862 

16,376,010 

Evansville  Courier  . 

(m) 

11.882.668 

807,940 

NA 

NA 

1,662,332 

14,352,940 

Evonsville  Press  . 

..(e) 

12.099.122 

843,052 

NA 

NA 

1,662,332 

14,604,506 

Evansville  Courier-Press 

..(S) 

5.432.042 

490,280 

NA 

NA 

979,538 

6,901,860 

Totals  . 

29.413.832 

2,141,272 

NA 

NA 

4,304,202 

35,859,306 

Franklin  Journal  . 

.  .'(ej 

3.783.178 

150,640 

NA 

142,044 

747,040 

4,822,902 

(Mry  Post  Tribune  . 

..(e) 

NA 

NA 

NA 

NA 

NA 

22,834,475 

(Mry  Post  Tribune  . 

..(S) 

NA 

NA 

NA 

NA 

NA 

8,673,125 

Totals  . 

NA 

NA 

NA 

NA 

NA 

31,507,600 

Greensburg  News  . 

.  .(e) 

3.178.686 

106,120 

NA 

74,102 

998,820 

4,357,728 

Hertford  City  News-Times 

(e) 

1.847.827 

44,343 

NA 

52,934 

460,208 

2,405,312 

Lafoyette  Journol  end 

Courier  . 

..(e) 

18.590.292 

694,078 

NA 

NA 

5,053,566 

24,337,936 

Morion  Chronicle-Tribune 

(mS) 

10.701.334 

480,326 

NA 

NA 

3,387,692 

14,569,352 

Muncie  Stor  . 

(m) 

9.004.015 

961,528 

In  Gon. 

193,898 

2,774,720 

12,934,161 

Muncie  Press  . 

..(e) 

9.956.912 

1,097,246 

In  Gen. 

86,128 

2,784,397 

13,924,683 

Muncie  Star  . 

..(S) 

2.722.748 

424,427 

In  Gon. 

267 

998,345 

4,145,787 

Totols  . 

21.683.675 

2,483,201 

In  Gen. 

280,293 

6,557,462 

31,004,631 

New  Castle  Courier-Times 

.(e) 

6.675.256 

133,714 

NA 

114,184 

1,398,950 

8,322,104 

Richmond  Polladium  Item  (meS) 

6.300.224 

64,302 

NA 

NA 

NA 

6,364,512 

Rochester  Sentinel  . 

..(e) 

1,637.412 

39J36 

32,830 

74,676 

606,088 

2,390,542 

Seymour  Tribune  . 

..(e) 

5,371,716 

166,418 

153,566 

452,802 

1,181,404 

7,325,906 

Shelbyville  News  . 

..(e) 

5,704,289 

48,755 

46,886 

92,470 

1,138,956 

6,305,418 

South  Bend  Tribune  .  .  .  . 

..(e) 

15,773,978 

1,283,502 

587,607 

682,757 

4,591,426 

22,919,270 

bouth  Bend  Tribune  .  . .  . 

..(S) 

6,278,795 

1,183,114 

146,360 

308,740 

1,253,441 

9,170,450 

Totols  . 

22,052,773 

2,466,616 

733,967 

991,497 

5,844,867 

32,089,720 

Terre  Houte  Indiono  Stor 

(m) 

7,848.848 

620,466 

NA 

137,256 

1,954,022 

10,560,592 

lerre  Houte  Tribune 

..(e) 

7,753,956 

621,446 

NA 

144,564 

1,962,814 

10,482,780 

lerre  Houte  Iribune-Stor 

..(S) 

6,098.610 

161,196 

NA 

0 

1,633,002 

7,892,808 

Totol  . 

21,701,414 

1,403,108 

NA 

281,820 

5,549,838 

28,936,180 

Volporaiso  Vidette- 

Messenger  . 

..(e) 

6.080,578 

108,346 

In  Gen. 

185,458 

1,990,842 

8,365,224 

Note  ''reprints  1,891,006  lines 

Vincet.nes  Sun-Commerciol  (eS) 

6,655,432 

215,614 

NA 

84,952 

1,516,830 

8,472,828 

Wo-v'iington  Times-Herold 

..(e) 

4,678,072 

97,258 

NA 

82,124 

1,013,726 

5.871,180 

\%irtchester  News-(Mzette 

.(e) 

2,579,466 

60,102 

NA 

80,388 

284,228 

3,104,184 

IOWA 

Atlantic  News-Telegroph 

..(e) 

2,556,582 

119,420 

25,830 

96,684 

248,388 

3,046,904 

Boone  News-Repubticon  . 

..(e) 

2,268,280 

153,692 

72,800 

95,662 

727,482 

3,047,632 

Corroll  Times  Herold  .  .  . 

..(e) 

2,760,016 

139,720 

14,210 

76,202 

621,880 

3,612,028 

Cedar  Ropids  Gazette 

(eS) 

15,031,940 

873,474 

87,850 

252,574 

4,918,116 

21,163,954 

Charles  City  Press  . 

..(e) 

2,579,045 

91,917 

NA 

87,710 

347,585 

3,106,257 

Clinton  Herold  . 

..(e) 

7,203,124 

145,244 

49,126 

190,708 

1,890,922 

9,479,124 

Davenport  Quod  City 

Times  . 

(meS) 

15,108,772 

1,523,707 

186,765 

316,251 

6,768,216 

17,813,711 

Oes  Moines  Register  . .  . 

.  (m) 

3,368,760 

896,594 

588,169 

437,671 

4,472,889 

9,764,083 

Des  Moines  Tribune  .  .  .  . 

..(e) 

8.951.441 

852,998 

573,839 

362,285 

4,472,889 

15,213,452 

Des  Moines  Register  .  .  . 

..(S) 

5,293.670 

1,584,541 

114,251 

144,580 

3,241,662 

10,378,704 

Totols  . 

17,613,871 

3,334,133 

1,276,259 

944,536 

12,187,440 

35,356,239 

Foirfield  Ledger  . 

..(e) 

3,013,080 

80,010 

NA 

71,554 

397,124 

3,561,768 

lowo  City  Press-Citizen 

..(e) 

8,365,378 

233,940 

NA 

207,718 

2,157,932 

10,964,982 

Keokuk  (Mte  City  . 

..(e) 

3,346,336 

124,628 

In  Closs. 

81,340 

685,594 

4,237,898 

Moson  City  Globe-Gozette 

.(e) 

5,206,194 

357,196 

NA 

106,092 

1,659,084 

7,328,566 

Mt  Pleosont  News  . 

..(e) 

2.649,858 

89,656 

NA 

67,438 

426,048 

3,233,000 

Muscatine  Muscotine 

Journal  . 

..(e) 

4,898,656 

142,240 

39,830 

NA 

1,256,822 

6,337,548 

Nevodo  Journol  . 

..(e) 

1.633,786 

92,680 

NA 

70,112 

303,842 

2,100,420 

OeKvein  Register  . 

..(e) 

2,979,620 

133,826 

NA 

75,810 

788,312 

3,977,568 

Perry  Chief  .  .  .(e-mon.  to  fri.) 

1,827.826 

111,776 

In  Gen.  & 

81,284 

488,600 

2,509,486 

Closs. 

Shenondooh  Sentinel  (e  ei 

(.  sot.) 

1,440,222 

125,636 

NA 

79,506 

258,664 

1,904,028 

Note:  Sii  column  format 

Spencer  Reporter  .... 

. .  .(e) 

1,900,744 

165,550 

NA 

74,760 

579,530 

2,810,584 

Washington  Journol  .  .  . 

. .  (e) 

2,940,126 

94,570 

NA 

86,422 

422,058 

3,543,176 

Webster  City  Freemen 

Journal  . 

.  (e) 

3,700,928 

136,514 

NA 

81,620 

604,226 

4,523,288 

KANSA5 

Arkonsos  City  Traveler 

. .  .(e) 

3,749,732 

164,122 

NA 

82,530 

256,060 

4,252,444 

Note:  Six  column  formot 

Atchison  Globe  . 

.  .(eS) 

3,394,972 

115,949 

29,017 

123,494 

747,250 

4,410,682 

Chonute  Tribune  . 

.  .  .(e) 

2,490,572 

80,262 

NA 

110,817 

681,261 

3,362,912 

Note:  6  Col.  (Retoil/Generol);  8  Col.  (Legol/Classified) 

Cloy  Center  Dispatch 

. .  (e) 

2,439,332 

45,156 

27,546 

108,262 

254,506 

2,874,802 

Coffeyvilie  Journal  .... 

.  .(eS) 

4.197.228 

127,876 

14,756 

252,224 

818,986 

5,411,070 

El  Dorodo  Times  . 

. .  (e) 

3.244,654 

143,696 

NA 

243,922 

579,838 

4,397,820 

Note:  Includes  )BS,Jl0  lines  preprints 

Emporia  Gozette  . 

. .  (e) 

5.416,432 

180,593 

332,598 

158,417 

961,268 

7,049,308 

Hiowotho  World  (e-mon. 

to  fri.) 

2,082,877 

546,877 

NA 

144,713 

146,010 

2,920,477 

Hutchinson  News  .  .  .(All  Doy) 

8,323,098 

429,366 

63,328 

215,054 

3,477,670 

12,230,134 

Junction  City  Union  .  .  . 

. .  ;j) 

6,131,730 

134,320 

NA 

131,208 

1,424,864 

7,722,222 

Kansos  City  Kansan  .  . . 

.  .(eS) 

2,931,264 

214,368 

NA 

159,446 

2,211,958 

5,507,082 

{Continued  on  page  6A) 


In  these  times  of  high  costs  it's  good  to  know . . . 

ACB’s  Checking 
Proof  Service 
stiii  costs  iess- 

costs  than 
doing  it  yourself! 

ACB’s  Checking  Proof  Service  is  stiii  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets.”  No  wonder  virtually 
all  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete' service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  ot  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  office — 353  Park  Avenue  South,  New  York,  New  York 
10010,  Phone  212/685-7300  •  434  South  Wabash  Avenue.  Chicago,  Illinois 
60605,  Phone  312/922-2841  •  941  North  High  Street.  Columbus,  Ohio  43201. 
Phone  614/294-4761  •  52  South  Second  Street.  Memphis,  Tennessee  38103 
Phone  901/526-3281  •  20  Jones  Street.  San  Francisco,  California  94102. 
Phone  415/626-6546 


Total 


Auto*  A<lvor* 


Nowspopor 

Rotoil 

(jonorol 

Financial 

Clossifiod 

tising 

Lowronco  Joumol-Worl^ 

..(•) 

9,717,442 

323,246 

NA 

109,224 

1,927,114 

12.157,026 

Uborol  Southwoit  limot 

..(») 

S,1iS,9SI 

162,792 

241,054 

260,540 

921,564 

6,751,900 

Nowton  Konton  . 

. .  .(•) 

4,590,712 

135,050 

NA 

173.200 

1,103,154 

6.002,132 

Olotho  Nowi  . 

.(m) 

4,045,554 

107,670 

In  Gon. 

441,230 

1,647,212 

7,121,674 

Parsons  Sun  . .(o-set.-m) 

2,907,704 

131,362 

NA 

101,000 

926,600 

5,937,932 

Noto:  Includos  989,016  linos  insorts 

Pittsburg  Sun  . 

.  .(m) 

6,313,370 

201,442 

NA 

117,460 

1,064,014 

7,776,206 

lopoko  (.opitol-Joumol 

.(mtS) 

26,614,462 

2,503,030 

NA 

320,340 

10,225,012 

39,663,652 

Wichita  Eoglo  . 

.  .(m) 

16,690,571 

1,270,721 

776,567 

444,969 

7,337,473 

26,536,301 

Wichito  Boocon  . 

.  .(•) 

4,210,914 

1,162,426 

441,227 

457,091 

5,431,096 

11,710,754 

Wichita  Eoglo  &  Boocon 

..(S) 

4,202,009 

470,455 

179,056 

100,700 

2,376,357 

7,504,737 

Totals  . 

25,199,574 

2,919,602 

1,396,050 

1.090,040 

15,144,926 

45,751,792 

KONTUCKY 

Ashland  Indopondont 

.  .(tS) 

12,090,359 

403.451 

NA 

NA 

1,747,006 

14,241,696 

Noto:  All  figuros  obovo  convortod  to  8-column  bosis. 

Bowling  Groon  Pork 

City  Nows  . 

.  .(tS) 

10,649,050 

574,096 

NA 

127,062 

1,479,270 

12.031,094 

Corbin  Timos- 

Tribuno  .  .  .(o-mon.  to  fri.-S) 

4,050,200 

140,260 

NA 

35,900 

937,426 

5,179,074 

Nopkinsvillo  Now  Era 

.  .  .(•) 

0,004,022 

204,200 

NA 

NA 

T. 111.208 

9,320,310 

Louisvillo  Courior-Journol 

20,056,439 

1,909,409 

In  Rotoil  &  NoH. 

7,775,275 

29,741,203 

Louisvillo  Timos  . 

.  .  .(•) 

23,254,409 

1,024,433 

In  Rotoil  &  NoH. 

7,705,343 

32,064,105 

Louisvillo  Courior-Journol  & 

Timos  . 

.  .(S) 

13,314,141 

995.967 

In  Rotoil  &  Notl. 

3,023,636 

17,333,7a 

Totols  . 

56,624,909 

4,729,009 

In  Rotoil  B  Notl. 

11,504,254 

79,939,123 

Noto:  Llossitiod  on  9  col.  bosit/10  col.  bog.  Juno  19/4. 

Modisonvillo  Mossongor 

.  .  .(•) 

5,303,546 

137,270 

NA 

139,600 

041,106 

6,501,530 

Moysvillo  Lodgor* 

Indopondont  . 

.  .(m) 

4,934,930 

112,574 

04,672 

40,146 

291,410 

5,471,632 

Owonsboro  . 

.  .(mS) 

12,110,036 

405,576 

NA 

NA 

1,882.447 

14,406,059 

Poducoh  Sun- 

Domocrot  .  .(o-mon.  to  fri.-S) 

13,942,474 

416.038 

64,020 

In  Class. 

2.640,000 

17,063,340 

Somorsot  Commonweolth 

Journol  . 

.  .(•) 

2,624,000 

175,392 

125,000 

200,000 

512.064 

3.636,000 

LOUI5l/U(6 

AloKondrio  Town  Talk  . 

.  .  .(tS) 

10,592,532 

365,700 

N6 

NA 

3,103,104 

22,061,424 

Noto:  Logoi  inciudod  in  i 

clossifiod. 

Bogoluso  Nows  . 

. .  .(•$) 

4.241,188 

187,145 

NA 

06.492 

640,745 

5,155,570 

Monroo  World  . 

.  .  .(m) 

11,931,402 

516,596 

NA 

2,079 

3,697,219 

16,147,376 

Monroo  Nows-Stor  .  .  .  . 

. .  .(.) 

11,052,949 

501.067 

NA 

177,303 

3,003,017 

14,015,136 

Monroo  World  . 

.  .  .(« 

3,640,652 

107,329 

NA 

602 

1,463,206 

5,299,069 

Totols  . 

26.633.003 

1,205,79? 

NA 

179,904 

0,243,522 

36.262,301 

Morgan  City  . 

.  . .(.) 

3,647,210 

277,494 

N6 

NA 

1,000,900 

4,933,604 

Opolousos  World  . 

.  . ,(.) 

3,079,764 

231,265 

NA 

224,042 

700,196 

5,035,267 

Opolousos  World  . 

. .  .(S) 

1,523,102 

1,765 

NA 

22,140 

350,090 

1,097,113 

Totols  . . 

5.402,066 

233,030 

NA 

246,190 

1,050,294 

6,932,300 

MAINE 


Nowspoptr 

Retail 

General 

Auto¬ 

motive 

Financial 

Clossifiod 

Total 

Adver¬ 

tising 

Wond  ttovtn  Iribuno  .  .  . 

.(•) 

4,925,550 

79.366 

307,104 

300,188 

1,429,120 

7,041,328 

Hillsdolo  Nows  . 

.(t) 

4,642,498 

108,192 

NA 

NA 

1.038.3M 

5,789,056 

Iron  Mountain  Nows 

.(t) 

6,202,448 

418,978 

53,940 

29,540 

1,367,954 

8,043,320 

Ironwood  (^obo  . 

.(•) 

4,188,688 

113,358 

63,840 

92,260 

547,498 

5.005,6a 

Kolomoioo  (meoHo  .... 

.(t) 

18,102,266 

1,231,482 

In  Retail  &  (Mn'I. 

4,916,828 

24,250,576 

Kolomozoo  (SoEOtt#  .... 

.(5) 

6,732,222 

190,932 

In  Retail  B  (mo'I. 

1.762,278 

8.U5,a2 

Totols  . 

24.834,488 

1,422,414 

In  Retoil  B  (Mn'I. 

6,679,106 

32,936,008 

Note:  Lo^ol  inciudod  in  Rotoil. 
Loosing  State  Journol  .  .  .  .(oS) 

26,053,160 

1,641,766 

NA 

NA 

9,774,940 

37.469.866 

Manistee  News-Advocote 

..(t) 

2,381,176 

87,612 

15,890 

138,754 

631,764 

3,255,196 

Morquette  Mining  Journal 

.(t) 

6,403,737 

132,419 

235,921 

220,223 

863,838 

7,856,138 

Monroe  News  . 

..(•) 

6,504,932 

391.412 

NA 

NA 

2,094,816 

10.839.832 

Note:  Does  not  include  preprints 

Muskegon  Chronicle  .  .  .  .(oBS) 

1,848,672  lints 
8,353,604 
16,068,360 

934,871 

124,731 

387,998 

4,340,196 

21,856,156 

Niles  Star  . (e-Sot.-m) 

NA 

NA 

NA 

NA 

NA 

5,996,704 

(Xvosso  Argus-Press  .  .  .  . 

..(•) 

6,726.958 

112,596 

45,422 

106,162 

1.450,834 

8,ai.972 

Petoskey  News-Review 

..(•) 

5,4a.048 

157,690 

7,852 

108,035 

i.2a.a6 

6,958,111 

Pontioc  Ooklond  Press 

..(t) 

16,961,378 

869,876 

NA 

NA 

4.089.878 

21,921,132 

Port  Huron  Times  Herald 

.(•5) 

11,050,172 

653,660 

NA 

68,558 

2,934,704 

14.696,094 

St.  Joseph  Herold  Press  (a 
Three  Rivers  Commerciol 

.-sot. -m)— see  Benton  Harbor,  Mich. 

.  .(e)  2,047,864  88,620  NA 

450,772 

43.064 

2,630.320 

Bemidji  Pioneer  . 

..(#) 

MINNE50TA 

3,211,054  140,308 

33,208 

163,688 

888,552 

4,436,810 

Breckenridge.  MinnjWohpeton, 

N.  D.  News  . (e) 

3,368,960 

168,924 

NA 

176,162 

469,658 

4,183,704 

Duluth  News  Tribune  .  .  . . 

.(m) 

NA 

NA 

NA 

NA 

NA 

11,521,556 

Duluth  Herold  . 

..(•) 

NA 

NA 

NA 

NA 

NA 

10.909.7a 

Duluth  News  Tribune  .  . . 

..(5) 

NA 

NA 

NA 

NA 

NA 

7,655,573 

Totals  . 

NA 

NA 

NA 

NA 

NA 

30.086,873 

ForibouH  News  . 

.  .'(•) 

4,619,510 

167,230 

59,416 

158,6a 

1,176,658 

6,188,462 

Nibbing  Tribune  . 

.(•5) 

4,843,062 

333,004 

111,230 

131,506 

895,818 

6,314,620 

Monkoto  Free  Press  .... 

..(#) 

10,457,132 

440,762  In 

Retail  B 

114,380 

2,312,674 

13.334,9a 

New  Ulm  The  Journal 

..(t) 

4,317,376 

120,134 

(Mn'I. 

In  (^n'l. 

122.2a 

911,512 

5.471,270 

Gwotonno,  People's 

Press  . (m-tues.  to  sot.) 

4,094,580 

366,954 

26,054 

127,162 

1,090,992 

5,705,742 

Red  Wing  Republicon 

Eagle  . 

..(•) 

3.372,376 

80,360 

21,602 

119,350 

1,525,314 

5.119.002 

Rochester  Post-Bulletin 

14,426,608 

598,624 

28,240 

194,964 

4,252,010 

19,500,4a 

St.  Cloud  Times  . 

.  .(•) 

12,495,308 

383,018 

175.5a 

a5,992 

3,231,972 

16,751,836 

St.  ftui  Pioneer  Press 

.(") 

NA 

NA 

NA 

NA 

NA 

17.109,842 

St.  Paul  Dispatch  . 

..(•) 

NA 

NA 

NA 

NA 

NA 

29,731,120 

St.  Paul  Pioneer  Press 

..(S) 

NA 

NA 

NA 

NA 

NA 

14.500,217 

Totals  . 

NA 

NA 

NA 

NA 

NA 

61,341,179 

Willmor  West  Central 
Tribune  . 

..(t) 

7,371,798 

228,680 

31,4a 

119.6a 

1,137.556 

8,894,578 

Winono  News  . 

.(•5) 

5,647,222 

294,518 

NA 

111,258 

1.339,660 

7,392,659 

MISSISSIPPI 


Augusto  Kennebec  Journal 

(m) 

8,107.2a 

289,352 

333,305 

NA 

1,999,508 

10,396,ia 

Bangor  News  . 

.(m) 

10,626,828 

893,780 

in  Class. 

In  Class. 

2,U1.208 

14,ai,816 

Biddelord-Saco  Journal 

..(t) 

6,593,090 

105,980 

NA 

115,094 

1,163,134 

7,977,298 

Brunswick  Times  Record 
Note:  6  column  format. 

.(t) 

4,106.172 

84,3M 

NA 

80,752 

420.098 

4.691.3a 

Lewiston  Sun  . 

.(m) 

11.100.5a 

471,184 

NA 

NA 

2,458.190 

14,029,918 

Lewiston  Journal  . 

.  .(t) 

9,538.5M 

472,052 

NA 

NA 

3,433,858 

12.4a.474 

Totals  . 

20,639,108 

9a,336 

NA 

NA 

4,892,048 

26,474,392 

Portlond  Press  Herold  .  .  . 

.(m) 

10,129,486 

1,012,383 

NA 

264,825 

2.961,333 

14.368.017 

Portlond  Eipress  . 

..(t) 

9,585,677 

975,925 

NA 

199,200 

3.ai.ai 

13,622,233 

Portlond  Maine  Telegram 

..(5) 

5,794,008 

419,602 

NA 

16,856 

1,496,576 

7,727,042 

Totols  . 

25,609,171 

2,407,9)0 

MARYLAND 

NA 

480,U1 

7,319,330 

35,717,292 

Cumberland  Times/News  (eBm) 

8,127,508 

396,056 

In  Local 

In  Local 

1,541,3a 

10.a4.908 

Cumberlond  Times  . 

..(5) 

4.3a.160 

a.315 

In  Local 

In  Local 

3M,272 

4.770,M7 

Totals  . 

12,473,668 

436,271 

In  Local 

In  Local 

1,925,616 

14,835,555 

Hagerstown  Herold  . 

.(m) 

14,408,404 

506,912 

NA 

NA 

2,436,042 

17,351,358 

Hogerstown  Moil  . 

..(t) 

15,296,519 

635,357 

NA 

NA 

2.ai.4U 

18,373.2M 

Totals  . 

29,704,923 

1,143,169  NA 

MA55ACHU5ETT5 

NA 

4,877,530 

35,724,622 

Athol  News  . . 

..(t) 

2,410.0U 

97,370 

NA 

63,574 

809,5M 

3,380,594 

Brockton  Enterprise  .  . . 

..(t) 

10,833,074 

779,352 

NA 

290,528 

3,424,078 

15,327,032 

Fell  River  Herold  News 

..(t) 

12,9M,199 

5M.780 

8a.a6 

733,597 

2,358.M9 

17.a5.2l1 

(tardner  News  . 

..(t) 

3,500,791 

125.ai 

NA 

82,761 

523,572 

4.232,525 

Greenfield  Recorder 

..(t) 

6.381,856 

232,302 

In  Local 

1  Not'l. 

163,492 

1,232,378 

8,010.028 

Haverhill  (MEette  . 

Hyennis  Cope  Cod 

..(t) 

5,765,956 

349,902 

NA 

135,058 

2,556,890 

8.807,IM)6 

Stondord  Times  . 

Hyennis  Cape  Cod 

..(t) 

7,936,516 

a3.116 

NA 

ai.112 

3,275,314 

12.056,058 

Standard  Times  . 

.(5) 

2.ia.600 

a.870 

NA 

6,818 

912,072 

3,104,360 

Totals  . 

10,077,116 

a7,986 

NA 

a7,930 

4,187.3a 

15.160,418 

Lawrence  Eagle-Tribune 
New  Bedford  Standard- 

..(t) 

14,541,811 

933,636 

NA 

NA 

4,417,376 

19,892,823 

Times  . 

New  Bedford  Stondord- 

..(t) 

6.423,158 

5a.4M 

576,660 

607,404 

2.394,056 

10.549,742 

Times  . 

..(5) 

2,704,184 

138,082 

349,356 

a,618 

1,083.292 

4.ai.532 

Totals  . 

9,127,342 

6a, 5a 

926,016 

694,022 

3,477.3a 

14,911,274 

North  Adams  Transcript 

.  .(t) 

4,674,320 

237,7a 

NA 

NA 

i,ai.2a 

6,393,324 

Salem  News  . 

..(t) 

5,691,324 

573.0a 

In  Class. 

In  Class. 

3.450.7a 

9,715,020 

Wolthom  News-Tribune 

..(t) 

3,811.752 

693.196  2a.608 

MICHIGAN 

NA 

NA 

4,749,5M 

Alpeno  News  . 

. (t) 

5,205,018 

218,092 

NA 

NA 

1.270,9a 

6,694,058 

Bed  Aie  Tnbune 

. .{.) 

90S.2a 

153,776 

In  Gen'I. 

142,142 

671,398 

4.13S.6M 

Battle  Creek  Enquirer 
and  News  . 

. US) 

13,333,474 

729.288 

NA 

54,068 

4,051,152 

18,167,982 

Benton  Harbor  News  Palladium 
(e-sot. -m)  and  St.  Joseph 
Herold  Press  . (e-sot.-m) 

10,413,872 

474.852 

79,590 

172,270 

2,a7,620 

13,5U.204 

Esconobo  Press  ... 

.(e-sat.-m) 

5,070,954 

224,812 

76,054 

24.1M 

55,582 

5.4S1.5a 

Flint  Journal  . 

. U) 

23,463,622 

1,9a.702 

399.896 

NA 

7,8M,792 

33,M7.012 

Flint  Journol  . 

. .(5) 

6,492,094 

282.5a 

2U.9a 

NA 

1,a2.322 

8,905,904 

Totals  . 

29,955,716 

2,231,250 

6688a 

NA 

9,697,114 

42,552,916 

Grand  Repids  Press 

. US) 

23,291,562 

2,095,705 

NA 

NA 

13.5U,960 

U.976.227 

6A 


Clorksdole  Press  Register 

.  W 

5,681,200 

103,992 

113,624 

110,810 

ai,670 

6,791,296 

Cleveland  Bolivar 

Commercio)  .  .(o-mon.  to  fri.) 

2,3a,605 

125.384 

13,a8 

195,720 

231,5a 

2,872,723 

Corinth  Corinthian  . 

..(•) 

3,135,8n 

147,154 

NA 

167,006 

675,878 

4,125,986 

Gulfport-Biloii  South 

Mississippi  Sun  . 

.(m) 

4,949,224 

261.6a 

NA 

NA 

2,180,038 

7,395,108 

(SuHport-Biloii  Herald 

•U) 

15,253,476 

4M.408 

NA 

NA 

2.523.5a 

18,241,4a 

Gulfport-Biloxt  Sun- 

Herald  . 

..(5) 

4,127,214 

95,102 

NA 

NA 

717,276 

5,4a,606 

Totols  . . 

24,329,914 

821,ia 

NA 

NA 

5,420,870 

31. 080,1  a 

Pascagoula  Mississippi 

Press  . 

..U) 

6,589,800 

700,000 

321,804 

630,000 

1,960.5a 

10,202,150 

Pascogoule  Mississippi 

Press  Register  . 

..(5) 

3,080,812 

112,308 

70,812 

152,076 

4a.042 

3.a5.050 

Totals  . 

9,670,612 

812,308 

392,616 

782,076 

2,408,588 

14,067,200 

Sterkville  News  . 

.  .(m) 

3.298.8a 

41,5M 

24,800 

154,616 

584,150 

4,103,9a 

M1550URI 

BoonviRe  News  and 

Advertiser  . 

..(•) 

2,ai.a9 

90,275 

NA 

129,766 

429.282 

3,030,712 

Cope  (Mrordeou  Southeast 

Missourion  . 1 

U&5) 

7.M2,196 

330.568 

2a.iM 

109,620 

2,493,890 

10,204,516 

Carthage  Press  . 

..U) 

4,025,082 

46,490 

35,200 

85,890 

632,702 

4.825.3M 

Columbia 

Missourian  .  .(m-tues.  to  sat.) 

3,782,100 

1688U 

NA 

153,622 

1.8a.030 

5.9a.3a 

Flat  River  Journal  . 

..(•) 

3.954.7a 

a.ia 

NA 

16,926 

974,624 

5,002,438 

Hannibal  Courier  Post 

•U) 

4.012.6a 

173,3a 

15,830 

ia.034 

960,610 

5.308.a6 

Jefferson  City  Copital  News  (e) 

&  Post  Tribune  . 

..(m) 

7,247,238 

300.6a 

23,282 

153,888 

1.2a,164 

8,8M,208 

Jefferson  City  News  Tribune  (S) 

3,0a,2U 

112,3a 

4,3a 

14,5M 

635,208 

3,812,732 

Totols  . 

10.293826 

412,972 

27,622 

1M,4a 

1.U9,372 

12,672,9a 

Joplin  (^obe  . 

■  ■(«<) 

7,123,984 

ai.098 

16,718 

50,554 

2,812,404 

10.404,7a 

Joplin  (Mobe  . 

.  (S) 

2,a7.ia 

95,270 

NA 

8,526 

771,694 

3,742.6a 

Totals  . 

9,991,128 

496,368 

16,718 

59,080 

3.a4.098 

14,147,392 

Kirksville  Eipress  B  News 

(t5) 

5,021,828 

ia.7a 

NA 

89,474 

6a,a6 

6,158,110 

Morsholl  Democrot-News 

U) 

2,894,4a 

123,494 

N6 

69,1  a 

670,952 

3,758,038 

Mexico  Ledger  . 

.  .(t) 

4,612,454 

114,702 

NA 

87,710 

745,9M 

5,5M,800 

Neosho  News  . 

.  (tS) 

3.2a.471 

a,051 

29,674 

95,606 

649.ai 

4,077,283 

Nevada  Moil  . 

. .  .(•) 

2.a8.910 

113,498 

NA 

130,592 

332,108 

2,985,108 

Nevada  Herald  . 

.  (5) 

9M,3a 

8,5M 

NA 

a.608 

95,704 

1.0a,224 

Totols  . . 

3,313,254 

132.0a 

NA 

165,200 

427,812 

4,028,332 

Poplor  Bluff  American 

Republic  . 

. .  .(•) 

6,705,6M 

193.2U 

NA 

103,964 

1,694,560 

8,697,416 

St.  Joseph  (MzeHe  .  . .  . 

■  (m) 

5,741,778 

433,916 

NA 

83.8a 

2,496,753 

8,7a.293 

St.  Joseph  News-Press 

.  .(•) 

9.2a.430 

a5.471 

NA 

81,158 

3.092.3a 

12,867,393 

St.  Joseph  News-Press 

. .  (5) 

3,715.600 

2a,397 

NA 

4,403 

664,370 

4,620,777 

Totals  . 

18,a5.8a 

1,155,784 

NA 

169,406 

6,253,457 

26,2a.a3 

Sedelie  Capitol  . 

■  (m) 

6801,984 

158.0U 

29,610 

106,6M 

791, 6U 

7.888.0a 

Sedolio  Democrat  .... 

.(•) 

6.801.9M 

158.m8 

29,610 

106.6M 

791, U6 

7,888,034 

Sedalio  Democret  .... 

. .  (5) 

2,255,652 

56,798 

8,064 

2,870 

353,808 

2,677,192 

Totals  . 

15.859,6a 

372,974 

67,284 

216,202 

1,937,180 

18.453.2U 

Note:  Financial  in  Retail; 

Financial  column  figure  is  legal  only. 

Sikeston  Standard  .... 

■  U) 

6,219,360 

198,660 

17,290 

95,970 

1,119,314 

7,650,594 

Springfield  News  . 

■  (m) 

12.ia,101 

704,298 

NA 

28.7M 

2,577,806 

15,458,961 

Springfield  Leader-Press 

..(•) 

12.165,0a 

7a.153 

NA 

116,655 

2,577,806 

15,565,U2 

Springfield  News  B  Leader  (S) 

4,985,974 

224.3a 

NA 

9,604 

1,354,871 

6,574,792 

Totals  . 

29,299,123 

1,6a.794 

NA 

155,015 

6,510.a3 

37,599,415 

Worrensburg  Star-Journal 

.(•) 

3,113,110 

170.a3 

NA 

U.716 

6a.828 

4,017,216 

Note:  Retoil  includes  954,072  insert  lines. 

West  Ptains  Quill  . 

. .  .(•) 

3.749,438 

u.6a 

In  Retail 

NA 

272,488 

4,ia.634 
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Newspaper 

Retail 

General 

motive 

Finonciol 

Clossified 

Using 

MONTANA 

Greot  FaKi  Tribune  . 

.(m) 

5,765.088 

525,714 

NA 

NA 

2.247.406 

8,538,208 

Great  Foils  Tribune  .... 

..(S) 

2,257,458 

142,548 

NA 

NA 

703,262 

3,103,268 

Totals  . 

8,022,546 

668,262 

NA 

NA 

2,950,668 

11,641,476 

Note;  Tribune  on  strike,  not  published  Oct.  19  to  Dec.  19,  1974. 

Homilton  Republic  . 

.(.) 

1,676,738 

In  Retoil 

NA 

NA 

483,945 

2,160,683 

Helena  Independent 

Record  . 

(»S1 

■'^450 

578,760 

NA 

NA 

1,921,570 

9,509,780 

Missoulo  Missoulion  .  .  .  . 

.(m) 

9,745,344 

677,600 

NA 

4,375,854 

162,848 

14,961,646 

NEBRASKA 

Beatrice  Sun  . 

..(e) 

5,647,824 

187,208 

53,858 

168,980 

839,734 

6,897,604 

Note:  Retoil  includes  1,248,954  preprint  lines. 

Columbus  Telegrom  .... 

..(e) 

5,604,256 

206,024 

61,054 

256,718 

1,336,720 

7,464,772 

Fremont  Tribune  . 

..(e) 

3,837,484 

110,740 

267,948 

NA 

NA 

4,176,172 

Grand  Islond  Independent 

(e) 

12,724,040 

494,060 

NA 

229,026 

2,275,840 

15,722,966 

Hastings  Tribune  . 

..(e) 

9,036,986 

384,384 

NA 

217,252 

1,896,468 

11,535,090 

Keorney  Hub  . 

..(e) 

5,261,312 

272,286 

121,324 

177,058 

1,305,710 

7,137,690 

Lincoln  Journol  (e)  Star 

9,730,518 

592,039 

100,110 

11,382 

4,759,636 

15,193,685 

Lincoln  Journal- Stor  .  .  .  . 

..(S) 

4,151,938 

186,284 

17,702 

12,993 

1,745,408 

6,114,325 

Totals  . 

13,882,456 

778,323 

117,812 

24,375 

6,505,044 

21,308,010 

McCook  Doily  Goiette  .  . 

..(e) 

5,808,026 

170,268 

54,152 

NA 

935,746 

6,968,192 

Nebraska  City  News-Press  (e&S) 

2,655,856 

135,772 

49,182 

78,022 

588,126 

3,506,958 

Note:  Not  included — 920,668  preprint  lines. 

Norfolk  News  . (m&e) 

6,141,856 

279,412 

54,866 

80,876 

1,622,244 

8,452,254 

North  Platte 

Telegraph  . (e-sot.-m) 

4,600,050 

277,242 

NA 

NA 

1,214,167 

6,247,094 

Omaha  Worid-Herold  .  .fm&e) 

18,016,488 

1,632,666 

In  Gel‘1. 

In  (jen'I. 

6,370,812 

26,019,966 

Omoho  World-Herold  .  .  . 

..(S) 

8,913,282 

1,221,948 

In  Gen'I. 

In  Gen'I. 

4,409,328 

14,544,558 

Totols  . 

26,929,770 

2,854,614 

In  (^n'l. 

In  Gen'I. 

10,780,140 

40,564,524 

Scottsbiuff  Star- 

Herald  .  .  .(m-tues.  to  sot.-S) 

6,875,062 

398,433 

NA 

238,705 

1,878,983 

9,391,183 

NEVADA 

Las  Vegos  Review  Journol 

(eS) 

24,277,596 

1,045,910 

NA 

NA 

13,393,282 

38,716,788 

NEW  HAMPSHIRE 

Keene  Sentinel  . 

..(e) 

4,715,662 

339,810 

NA 

NA 

1,255,632 

6,311,104 

Monchester  Union 

Lender  . (All  Day) 

10,228,173 

1,507,359 

205,616 

534,259 

3,755,533 

16,230,940 

Monchester  N.H.  Sundoy 

N«w,  . 

.  (S) 

3,628,616 

1,037,688 

55,529 

192,656 

1,271,091 

6,185,580 

Totals  . 

13,856,789 

2,545,047 

261,145 

726,915 

5,026,624 

22,416,520 

Nashuo  Telegroph  . 

..(e) 

9,349,000 

774,795 

NA 

98,494 

3,626,269 

13,848,558 

Portsmouth  Herold  .  .  . 

.  .(e) 

8,308,199 

574,480 

NA 

N4 

3,533,602 

12,416,281 

Lebanon  Volley  News 

.  .(e) 

5,595,363 

306,179 

NA 

NA 

1,174,904 

7,076,446 

Note:  Logoi  in  classified. 


NEW  JERSEY 


Comden  Courier-Post  .  .  . 

..(•) 

19,996,261 

1,214,587 

622,909 

1,402,040 

9,009,982 

32,245,779 

Dover  Advance  . 

..(•) 

4,581,837 

723,181 

NA 

140,385 

1,948,671 

7,392,692 

Long  Branch  Record 

.(m) 

1,735,353 

117,707 

NA 

144,826 

290,192 

2,288,078 

Morristown  Record  .... 

..(•) 

6,029,288 

421,182 

In  Class. 

NA 

3,492.081 

9,942,551 

Morristown  Record  .  .  .  . 

..(5) 

1,714,551 

50,050 

In  Closs. 

NA 

1,055,889 

2,820,490 

Totols  . 

7,743,839 

471,232 

In  Closs. 

197,867 

4,547,970 

12.762,041 

New  Brunswick  Home 
Hews  . 

.(•5) 

15,777,883 

1,698,158 

NA 

461,135 

7,020,864 

24,958,040 

Peterson  Morning/ Evening 

News  . (m&e) 

8,421,669 

849,338 

646,132 

938,893 

3,720,671 

14,576,703 

Solem  Today's 

Sunbeam  (mon.  to  fri.) 

3,640,000 

257,000 

500,000 

91,000 

722,400 

5,210,000 

Trenton  Trentonian  .... 

8,637.696 

444,526 

195,773 

499,626 

4,766,678 

14,544,298 

Union  City  Dispatch  .  .  . 

5,003,639 

419,304 

NA 

554,588 

2,585,206 

8,562,737 

Vinelond  Times  Journol  . 

..(•) 

7,632,452 

501,523 

NA 

85,809 

1,582,925 

9,802709 

Willingboro  Burlington 
County  Times  . 

..(t) 

11,832,459 

633,466 

999,283 

259,176 

2,822,276 

16,546,660 

Woodbury  (^oucester  County 
Times  . (e) 

6,419,924 

436,492 

In  Closs. 

215,124 

3,414,740 

10,486,280 

Alamogordo  News  .... 

.  .(t5) 

4,542,132 

NEW  MEXICO 

180,810  N6 

NA 

809.704 

5,532,646 

Albuquerque  Journol  .  .  . 

.(m5) 

28,830,788 

1,570,590 

NA 

268,660 

10,180,324 

40,850,362 

Albuquerque  Tribune  .  .  . 

.  .(•) 

21,718,122 

1,156,022 

NA 

101,500 

7,568,652 

30,536,296 

Totals  . 

50,548,910 

2,726.612 

NA 

370,160 

17,748,976 

71,386,658 

Formington  Times  .... 

.(•5) 

5,254,956 

240,506 

In  Retail 

100,772 

609,070 

6,205,304 

Gallup  Independent  .  .  . 

..(•) 

5,858,678 

139,034 

NA 

99,008 

530,964 

6,627.684 

Hobbs  News-Sun  . 

.(.5) 

6,687,646 

90.854 

303,324 

130,928 

668,976 

7,881,728 

Roswell  Record  . 

.(.5) 

7,591,626 

272,424 

37,382 

105,308 

2,154,908 

10,161,648 

Amsterdom  Recorder  .  . 

. .  .(•) 

5,671,064 

NEW  YORK 

308,461 

NA 

143,570 

1,113,966 

7,237,061 

Auburn  Citixen 

Advertiser  . 

.  .(•5) 

6,200,968 

373,985 

In  Closs. 

142,996 

1,471,862 

8,189,810 

Batavia  News  . 

. .  .(•) 

5,352,956 

479,850 

77,350 

147,126 

1,209,796 

7,189,728 

Cortlond  Stondord  .... 

. . .(.) 

7,167,584 

333,486 

In  (Wn'I. 

In  (^n'l. 

992,510 

8,493,580 

Elmira  Stor- 

(Miette  . (Alt  Day) 

987,316 

73,018 

11,354 

7,720 

24,156 

1,103,564 

Elmiro  Telegrom  . 

.  .  (5) 

116,772 

6,966 

52,387 

8,682 

18,949 

203,756 

Totols  . 

1,104,088 

79,984 

63,741 

16,402 

43,105 

1,307,320 

(Hoversville/ Johnstown 
Lender  Herald  . 

■  .(•) 

5,212,088 

299,250 

NA 

226,044 

1,171,772 

6,909,154 

Hhoca  Journol  . 

. .  .(•) 

6,608,462 

594,734 

195,780 

525,333 

2,762,608 

10,686.917 

Kingston  Freemon  .  .  .  . 

.  .(.5) 

10,233,790 

606,784 

91,979 

267,298 

1,619,730 

12,667,690 

Little  Foils  Times  .  .  .  . 

. .  .(t) 

2,555,013 

118,552 

NA 

150,864 

353,836 

3,178,265 

Note:  Retell  includes  705,473  preprint  lines. 
Malone  Telegrom  . (e)  2,317,644 

115,220 

N4 

191,646 

260,246 

2.884,756 

Mamoroneck  Times  .  .  . 

.  .  .(•) 

8,599,402 

2,635,990 

NA 

39,522 

2,614,962 

13,889,876 

Mount  Vernon  Argus 

. .  .(t) 

8,681,960 

2,586,066 

NA 

57,414 

2,729,398 

14,054,838 

New  Rochelle  Stondord 
Stor  . 

.  (t) 

8.750,322 

2,619,988 

NA 

56,350 

2,749,306 

14,175,966 

North  Tonowonda 
Tonowondo-News  .  .  .  . 

. .  .(•) 

4,942,252 

324,789 

NA 

74,120 

995,853 

6,337,014 

Nyock  Rockiond  County 
Journol-News  . 

. .  .(•) 

14,457,884 

2,479,610 

NA 

306,404 

3,884,006 

21,127,904 

Nyock  Rockiond  County 
Journal-News  . 

.  (5) 

2,215,710 

78,722 

NA 

126 

700,644 

2,995,202 

Totols  . 

16,673,594 

2,558,332 

NA 

306,530 

4.584,650 

24.123.106 

(Continued  on  page  8A) 
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the 

Schenectady 

GAZETTE: 

LINAGE  LEADED 

IN  UPSTATE  NEW  YORK 

The  Schenectady  Gazette 
ranks  FIRST  among 
Upstate  New  York's 
morning  newspapers  in 
total  advertising  linage 

1974 

TOTAL  ADVERTISING  LINAGE 

(Morning  Newspapers) 


SCHENECTADY  GAZETTE .  24,951,638 

Rochester  Democrat  &  Chronicle .  22,216,359 

Albany  Times  Union .  21,218,464 

Middletown  Times  Herald-Record  .  16,150,498 

Utica  Press .  15,234,660 

Syracuse  Post  Standard  .  13,203,462 

Glens  Falls  Post  Star  &  Times .  13,027,570 

Buffalo  Courier-Express .  10,939,612 


Source:  New  York  State  Publishers  Association 

Schenectady  Gazette 

Schenectady’s  Only  Daily  Newspaper 


Newspaper 

Retoil 

General 

Auto¬ 

motive 

Financial 

Classified 

Total 

Adver¬ 

tising 

Oleon  Times  Herold 

(o) 

6,961,808 

469,308 

NA 

121,814 

1,653.428 

9,206,358 

Oneido  Dispotch  . 

. .  (o) 

4,581,675 

249,317 

In  Retail 

105,091 

714,133 

5,650.216 

Oneonto  Stor  . 

.  (m) 

5,154,982 

317,156 

In  Closs. 

140,000 

1,521,352 

7,133,400 

Ossining  Citiien 

Register  . 

.  .  .(o) 

9,033,276 

2.578,814 

NA 

39,914 

2,598,022 

14,250,026 

Plottsburgh  Press- 
Republicon  . 

.  .  .(m) 

5,913,418 

531,902 

NA 

186,242 

2,014,138 

6,647,170 

Port  Chester  Item  .  . .  . 

.  .  .(o) 

9,729,636 

2,623.642 

NA 

54.894 

2,902,074 

15,310,246 

Port  Jervis  Union 

.  .  .(.) 

2,670.010 

140,056 

NA 

45.892 

1,024,996 

3,880.954 

^oughkeepsie  Journal 

(o&S) 

18,283,380 

1,031,730 

NA 

358,620 

4.382,742 

24,056,473 

Rome  Sentinel  . 

,  ,  .(e) 

10,305,545 

390.152 

NA 

156,790 

1.785,274 

12,637,761 

Solomonca  Republican- 
Press  . . 

.  . .  .(o) 

1,025,507 

194,199 

38,992 

74,032 

299,894 

1.632.624 

Sarotogo  Springs 
Sorotogion  . 

.  .  .  .(o) 

5,256,384 

277,914 

277,830 

1,403,388 

8,413,468 

Sarotogo  Springs 
Sorotogion  . 

.  . .  (5) 

1,662,920 

33,978 

4,088 

385,294 

2,290,792 

Totols  . 

6,919,304 

311,892 

281,918 

1,788,682 

10,704,260 

Note:  Grond  totoi  includes  1,402,464  preprint 
Schenectady  GozeHe  .  .  .  .(m)  15,926,402 

lines. 

1,459,032 

In  Gen'l. 

213,865 

6,189,859 

24,951,638 

Note;  Included  in  grond  totoi— 
Steten  Islond  Advonce  .  .  .fe) 

-1,106,460  preprint  lines. 
13,420,729  1,646,966 

NA 

133,094 

6,299,577 

21,502,336 

Torrytown  News  . 

.  .  (o) 

7,999,446 

2,572,584 

NA 

47,922 

2,611,000 

13,230,952 

Utico  Press  . 

.  .  .(m) 

9.362,864 

1,080,926 

NA 

199,458 

2,742,320 

13,385,568 

Utico  Ubserver-Dispotch 

..(o) 

7,390,180 

1,124,340 

NA 

130,564 

2.390,360 

11,035,444 

Utico  Observer-Dispotch 

..(5) 

3,071,922 

190,036 

NA 

NA 

852,628 

4,114,586 

Totols  . 

19,824.966 

2,395,302 

NA 

330,022 

5,985,308 

28.535,598 

Wotertown  Times  ... 

. .  .(0) 

6,374,722 

576,681 

NA 

105,916 

1,962,341 

9,019,660 

White  Plains  Reporter 
Dispotch  . 

. . .  .(0) 

14,514,570 

2,718,674 

NA 

221,648 

3,726,226 

21,181,118 

Yonkers  Herold 
Statesmen  . 

. .  .  .(o) 

10,878,042 

2,631,440 

NA 

137,550 

3,199,504 

16,846,536 

NOBTH  CAROLINA 


Newspaper 

Retail 

Generol 

Auto¬ 

motive 

Finonciol 

Clossified 

Total 

Adver¬ 

tising 

Hillsboro  Press 

Gozette  . 

(o) 

2,500,000 

95,000 

NA 

146,000 

280,000 

3,021,000 

Ironton  Tribune  . 

oS) 

3,363,636 

166.584 

NA 

131,532 

726,408 

4,388,160 

Kent-Revenne  Record- 
Courier  . 

(o) 

6,694,240 

343,956 

436,800 

289,144 

2,095,800 

9,854,940 

Kenton  Times  . 

.(o) 

3,221,932 

142,730 

NA 

74,760 

650,272 

4,089,694 

Loroin  Journol  . 

•S) 

17,969,042 

525,434 

358,708 

6,116.348 

24,969,532 

Monslield  News  Journol 

.(o) 

10,492,034 

440,104 

NA 

196,518 

3,468,564 

14^97,220 

fWenslield  News  Journol 

(5) 

4,155,060 

86,072 

NA 

0 

1,941,240 

6,182,372 

Totols  . 

14,647,094 

526,176 

NA 

196,518 

5,409,804 

20,779,592 

Marietta  Times  . 

.(•) 

8,498,196 

265.160 

NA 

169,929 

1,863,165 

10,796,450 

Middletown  Journol  .... 

>5) 

13,846,224 

365,722 

NA 

NA 

4,430,594 

2,642,540 

Nework  Advocote  . 

.(•) 

10,506,790 

343,364 

NA 

795,816 

2.265,984 

13,911,954 

Niles  Times  . 

.(o) 

5,982,872 

66,598 

24,360 

111,580 

1,502,186 

7,687,596 

Sondusky  Register  . 

.(o) 

10,063,368 

212,380 

76,790 

450,870 

2,774,184 

13,577,592 

Sidney  News  . 

(o) 

5,711,752 

197,869 

NA 

92,379 

1,208,032 

7,210,032 

Toledo  Times  . 

(m) 

2,358,762 

974,841 

615,836 

437,188 

2,264,814 

6,651,441 

Toledo  Beode  . 

.(e) 

17,347,652 

1,180,773 

754,031 

576,138 

6,692,004 

26,550,598 

Toledo  Blode  . 

(5) 

9,312,104 

1,047,796 

202,592 

74,139 

2,924,264 

13,560,895 

Totols  . 

29,018,518 

3,203,410 

1,572,459 

1,087,465 

11,881,082 

46,762,934 

Upper  Sandusky  Chief- 
Union  . 

(e) 

2,334,371 

84,476 

NA 

51,870 

22,635 

2,334,371 

Urbono  Citizen  . 

(e) 

2,824,958 

117,614 

NA 

81,424 

1,089,186 

4,113,382 

Wopokoneto  News . 

(e) 

2,194,220 

40,124 

37,170 

78,260 

575,442 

2,925,216 

Worren  Tribune 

Chronicle  . 

.(e) 

19,595,996 

655,536 

NA 

245,742 

5,488,966 

25,986,240 

Willoughby  News-Herold 

(eS) 

8,713,488 

169,946 

NA 

134,022 

5,162,864 

14,180,320 

Wooster  Record  . 

(e) 

7,707,854 

189,826 

NA 

125,370 

2,541,826 

10,564,876 

Xenia  Gazette  . 

.  (m) 

4,507,132 

194,880 

27,370 

182,854 

1,850,282 

6,762,518 

Note:  Evening  until  t/24; 

Ado  News  . 

morning  since  8/26/' 74 

OKLAHOMA 

.(eS)  6,189,750  198.408 

NA 

38,738 

1,104,194 

7,531,090 

Duncon  Bonner  . 

.(eS) 

7,090,216 

237,986 

NA 

910,000 

1,525,342 

8,944,544 

Duront  Democrat  . 

..(e) 

3,093,986 

28,896 

2,408 

7,224 

698,880 

3,132,514 

Durant  Democrat  . 

..(5) 

1,456,028 

140 

17,888 

1,474,056 

Asheville  Citizen  . 

.  .  .(m) 

12,717,642 

968,282 

NA 

237,958 

3,078,488 

17,002,370 

Asheville  Times  . 

.  .  .(.) 

12,549,586 

932,666 

NA 

153,328 

2,840,586 

16,476,166 

Asheville  Citizen-limes 

. .  (5) 

5,172,440 

258,132 

NA 

3,108 

1,308,482 

6,742,162 

Totals  . 

30,439,668 

2,159,080 

NA 

394,394 

7,227356 

40,220,698 

Burlington  Times-News 

.  (tS) 

13,431,558 

300.804 

NA 

96,698 

2,940.840 

16,769,900 

Durhom  Herold/Sun  .  . 

.(meS) 

26,608,960 

1,498,350 

NA 

NA 

9,022,594 

37,129,904 

Goldsboro  News-Argus 

.(.&5) 

8,427.713 

352,905 

90,013 

2,742,943 

14,382.774 

Note:  Grond  total  includes  2,7A9,200  preprint 

lines. 

Ureenvilie  Reflector 

.  (vS) 

6.325,830 

402,836 

NA 

112,868 

1,267,028 

8,108,562 

Henderson  Dispotch  .  . . 

. .  .(•) 

4,450,180 

88,116 

NA 

74,872 

690,284 

5,303,452 

Hendersonville  Times- 

News  . 

. .  .(t) 

6,109,404 

155,486 

NA 

NA 

NA 

6,264,890 

High  Point  Enterprise 

.  .(vS) 

15,104,404 

585,830 

NA 

NA 

5,242,510 

21,079,534 

Jacksonville  News  .  .  .  . 

. .  .(e) 

9,150,512 

260,722 

In  Closs. 

96,684 

2,966,446 

12,474,364 

Morgontown  News 

Herald  . 

. . .  .(e) 

5,912,732 

101,836 

NA 

NA 

35,142 

6,049,710 

Roleigh  News  & 

Observer  . 

.  .(mS) 

18,594,450 

2,079.336 

NA 

NA 

11,246.914 

31,920,700 

Raleigh  Times  . 

. .  .(e) 

13,462,778 

1,426,964 

NA 

NA 

7,669,942 

22,559,684 

Totals  . 

32,057,228 

3,506,300 

NA 

NA 

18,916,856 

54.480.384 

Solisbury  Post  . 

. .  .(eS) 

12,323,626 

313,782 

NA 

120,050 

2,889,166 

15,646,624 

Statesville  Record  & 

Londmork  . 

. . .  .(e) 

7,698,094 

180,000 

462,000 

352,562 

1,377,544 

10,070,200 

Wilson  Times  . 

.  . .  .(e) 

7.711.985 

336,126 

57,021 

249,802 

1,495,760 

9,850,695 

NORTH  DAKOTA 

Bismarck  Tribune 

.  .  .  .(e) 

10,075,842 

496,720 

NA 

NA 

2,078,818 

12,651,380 

Forgo  Forum  . (All  Doy) 

12,597,816 

931,910 

NA 

286,188 

3.461,402 

17,277,316 

Grond  Forks  Herold 

■  .  .  .(e) 

10,576,678 

514,099 

54,077 

299,782 

2,721,908 

14,166,544 

OHIO 

Allionce  Review  .  .  .  . 

.  . .  .(e) 

7,693,606 

121,704 

1,500 

464,742 

2,150,328 

10,431,880 

Ashlond  Times-(Mzette 

.  .(e) 

4,247,208 

149,537 

NA 

NA 

1,887,102 

6,283,847 

Bellefontaine  Examiner 

.  .  .(e) 

4,655,504 

203,527 

NA 

122,906 

786,324 

5,798,261 

Bowling  (Keen  Sentinel- 

Tribune  . 

.  .  .  .(e) 

4,429,726 

238,924 

NA 

158,732 

1,678,054 

6,505,436 

Combridge  JeHersonian 

. .  .(e) 

5,275,284 

101,182 

151,284 

124,572 

1,880,340 

7,532,662 

Delowore  (Mzette  .  .  . 

. . .  .(e) 

3,304,574 

95,872 

NA 

86,954 

888,716 

4,376,116 

Elyria  Chronicle 

Telegram  . 

. .  .(e-S) 

19,555,368 

332,276 

NA 

260,638 

5,575,367 

25,723,649 

Note:  Totolt  inckiilo  4,860,870  linei  of  preprints. 

Foititorn  Herald  . (e)  3,832,500  110,000  0  87,500  936,000  4,966,000 

Fremont  News- 

*««<wn9«'  . (e)  7,131,754  90,146  85,974  130,032  1,772,400  9,210,306 

Golion  Inquirer  . (e)  4,068,400  108,640  180,507  60,004  1,022,877  5,440,428 


Tolols  .  4,550,014  29,036  2,408  7,224  716,768  4,606,570 

El  Reno 

Tribune  ...(e-mon.  to  Iri.-S)  3,403,302  164,206  NA  164,416  426,860  4,158,784 

Enid  News  . (ns)  7,210,476  228,578  NA  73,542  1,872,374  9,384,970 

Enid  Eoqle  . (e)  7,428,890  239,218  NA  5,880  2,220,512  9,894,500 

Enid  News  . (5)  2,585,548  60,774  NA  10,178  1,194,312  3,850,812 

Totals  .  17,224,914  528,570  NA  89,600  5,287,198  23,130,282 

Miomi  News-Record  . (e)  6,293,896  186,242  NA  66,346  595,938  7,124,422 

Normon 

Transcript  .  ,(e-moa.  to  Iri.)  9^45,270  217,294  NA  259,845  3,403,718  13,403,718 

Olilohomo  City  Oblohomon  (m)  19,891,869  1,495,249  NA  NA  8,995,098  30,382,216 

OIrlohoma  City  Times  . . .  .(e)  16,543,870  1,420,149  NA  NA  9,008,060  26,972,079 

Oblohomo  City  5undoy 

Oblohomon  . (5)  7,534,831  1,175,647  NA  NA  3,917,615  12,628,093 

Totals  .  43,970,570  4,091,045  NA  NA  21,920,773  69,982,388 

Sopulpo  Herald  . (eS)  5,823,678  60,214  In  Retail  In  Retail  432,614  6,316,506 

5tillwoter  News  Press  . . .  .(e)  6,361,810  2,141,740  In  Closs.  9,291  2,071,356  10,584,197 

Tulso  World  (m5)Tribune  .(e)  NA  NA  NA  NA  NA  58.958.393 

OREGON 

Albony  Democrot  Herold  .  .(e)  8,735,594  161,924  NA  136,668  3,111,690  12,547.458 

8end  BulleNn  . (e)  6,666,926  194,110  NA  83,190  1,746,683  8,690,909 

Corvollis  Goiette  Times  .  ..(e)  8.428.182  273,483  In  Gen'l  &  11,361  2,943,262  11,656,288 

Class 

Eugene  Register-Guard  .(e&S)  16,623,880  1,333,758  NA  292,838  8,794,044  27,044,500 

Gronts  Poss  Courier  . (e)  6,608,546  346.206  NA  NA  2,280,474  9,402,120 

Medford  Moil 

Tribune  . (e)  7,353,640  562,324  NA  NA  2,938,012  10,853,976 

Medford  Moil 

Tribune  . (S)  2,600,892  53,368  NA  NA  909,720  3,563,980 

Totals  .  9,954,532  615,692  NA  NA  3,847,732  14,417,956 

Ontario  Argus 

Observer  .  .  .(e-mon.  to  fri.)  2,280,500  93,000  13,200  101,700  1,098.500  4,586,900 

Pendleton  East 

Oregonion  . (e)  3,641,708  351,288  NA  88.501  1,473,983  5,555,480 

Porllond  Oregonion  . .  .  .(mS)  31,846,808  3,925,726  17,026,982  52,799,516 

Portlond  Oregon  Journol  .  .(e)  8,595,188  2,766,358  5,301,576  16,663,122 

Totals  .  40,441,996  6,692,084  22,328,558  69,462,638 

Roseburg  News-Review  .  .  .(e)  6,236,020  374,640  NA  184,674  2,405,676  9,201,010 

5olem  Oregon 

Stotesmon  . (mS)  15,736.401  931,539  NA  200,118  6,010,504  22,878,562 

Solem  Copitol  Journol  .  . .  .(e)  14,752.467  922,097  NA  79,647  5,124,548  20,878,759 

Totals  .  30,488,868  1,853,636  NA  279,765  11,135,054  43,757,321 

PENNSYLVANIA 

Allentown  Coll  . (m)  14,166,978  997,038  NA  NA  4,265,814  19,429,830 

Allentown  Chronicle  . (e)  12,500,460  943,194  NA  NA  3,341,268  16,784,922 


DIG  ALTOONA'S 
$449-MILUON* 
RETAIL  SALES 


We  deliver  Altoona! 


ALTOONA  MIRROR  advertisers  hit  pay  dirt  every  time, 
reaching  98%  of  Altoona  families,  4  out  of  5  homes 
in  our  market.  Our  linage  figures  tell  the  story  best. 

1974  NATIONAL  LINAGE  UP  10%  •  TOTAL  LINAGE  UP  T.9%! 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 


Market  Guide 


O  - 


Eltoona  SlRicror 

For  more  about  telling  Altoona,  call  Richard  E.  Beeler,  Advertising  Manager,  8I4-944-7I7I. 
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Total 

Totol 

Auto¬ 

Adver¬ 

Auto¬ 

Adver¬ 

Newspoper 

Retail 

Generol 

motive  Finonciol  Clossified 

tising 

Newspaper 

Retoil 

General 

motive  Finonciol  Classified 

tising 

Allentown  ColUChronicle 

(S) 

6,173,020 

250,166 

NA 

NA 

1,361,780 

7,784,966 

Dyersburg  State  Gazette 

..(•) 

3,455,844 

134,680 

NA 

31,598 

848,008 

4,470,270 

Totols  . 

32,840,458 

2,190,398 

NA 

NA 

8,968,862 

43,999,718 

Greeneville  Sun  . 

. . .(.) 

7,822,456 

71,554 

In  Class. 

1,540,000 

9,034,000 

Note:  Above  figures  ere  c 

m  6  column  format. 

Jackson  Sun  . 

. .  (.5) 

13,530,266 

521,336 

NA 

NA 

2.681,825 

16,733,427 

AHoono  Mirror  . 

.(•) 

13,387,066 

1,099,693 

NA 

173,978 

3,205,279 

17,866,016 

Kingsport  Times-News 

.(meS) 

10,920,896 

394,758 

NA 

66,240 

2,777,556 

14,159,450 

Beover  County  Times  .  .  . 

(t) 

16,331,393 

487,637 

In  Closs. 

153,843 

2,470,551 

19.443,424 

Knoxville  Journal  .  .  .  . 

.  .  .(m) 

7,793,198 

1,157,240 

NA 

NA 

4,547,018 

13,497,456 

Beover  Foils  News- 

Knoxville  News- 

Tribune  . 

.(•) 

7,325,612 

391,524 

NA 

128,492 

1,044,428 

8,890,056 

Sentinel  . 

.  .  .  .(•) 

13,559,462 

1,190,448 

NA 

NA 

4,448,402 

19,198,312 

Bethlehem  Globe-Times  . 

.(•) 

11,447,702 

596,974 

NA 

118,244 

2,484.496 

14,647,416 

Knoxville  News- 

Bradford  Ere  . 

6,863,982 

251,832 

NA 

82,855 

875,038 

8,073,709 

Sentinel  . 

. . .  (5) 

5,526,038 

463,498 

NA 

NA 

2,002,826 

7.992,390 

Corfisle  Sentinel  . 

.(•) 

5,551,546 

220,164 

86,223 

139,734 

1,667,834 

7,665,501 

Totols  . 

26,878,698 

2,811,181 

NA 

NA 

10,998,246 

40,688,158 

Chester  Delaware  County 

Memphis  Commercial 

Times  . 

.(•) 

7,156,590 

455,159 

52,985 

248,808 

3,970,876 

11,084,418 

Appeol  . 

21,620,522 

1,906,786 

In  Retoil  &  Closs. 

9,447,606 

32,974,914 

Cleorfield  Progress  .... 

.(#) 

7,202,412 

181,902  In  Ret.  & 

80,332 

1,563,296 

9,027,942 

Memphis  Press-Scimitar 

. . .(.) 

10,366,706 

1,997,730 

In  Retoil  &  Class. 

9,483,432 

21,847,868 

ben'I. 

Memphis  Commercial 

Corry  Journal  . 

.(•) 

2,230,802 

93,604 

55,930 

285,390 

2,665,726 

Appeol  . 

. .  .  .(5) 

9,353,400 

1,199,128 

In  Retail  &  Closs. 

4,040,316 

14,592,844 

Danville  News  . 

.(•) 

2,739,264 

68,138 

NA 

79,271 

473,711 

3,360,385 

41,340,628 

5,103,644 

In  Retail  &  Class. 

22,971,354 

69,415,626 

ElKvood  City  Ledger  .  .  . 

.(•) 

3,728,760 

101,976 

In  (jen'I. 

67,550 

900,102 

4,798,388 

Morristown  Citizen  .  .  . 

. . .  .(•) 

5,228,115 

9,580 

In  Class. 

In  Closs. 

1,448,693 

6,686,388 

Greensburg  Tribune 

Morristown  Tribune 

.  .  .  .(5) 

1,307,029 

1,289 

In  Class. 

In  Class. 

780,065 

2.088,383 

Rnvinw  . (All  Doy) 

.1,367,230 

477,022 

NA 

NA 

3,308,732 

15,152,984 

6,535,144 

10,869 

In  Closs. 

In  Class. 

2,228,758 

8.774.771 

Greenville  Record  Argus 

..(•) 

4,007,871 

67,406 

in  Closs. 

98,453 

1,115,428 

5,289,158 

Horrisburg  Patriot- 

Intelligencer  . 

.  . . .(.) 

4,083,086 

51,326 

80,366 

90,188 

912,884 

5,217,850 

Nnwl  . (All  Day) 

14,740,505 

1,435,015 

NA 

NA 

4,749,062 

20,924,582 

Shelbyville  Times- 

Harrisburg  Potriot-News 

..(5) 

7,697,379 

499,545 

NA 

NA 

2,200,769 

10,397,693 

Gazette  . 

. . .  .(.) 

3,778,460 

124,523 

NA 

57,407 

481,544 

4,441,934 

Totals  . 

22,437,884 

1,934,560 

NA 

NA 

6,949,831 

31,322,275 

Hozleton  Stondord- 

TEXAS 

Speaker  . (All  Doy) 

11,016,838 

329,738 

74,218 

90,608 

2,169,160 

13,680,562 

Huntingdon  News  . 

..(•) 

5,716,116 

134,960 

NA 

157,724 

751,030 

6,759,830 

Abilene  Reporter-News 

20,736,324 

840,154 

NA 

70,112 

7,201,950 

28,848,540 

Indiono  Gozette  . 

..(•) 

9,217,952 

183,134 

NA 

93,848 

1,858,822 

11,353,756 

. .  .  .(•) 

3,645,222 

32,718 

NA 

36,470 

876,330 

4,590,740 

Jeonnette  News-Dispatch 

..(•) 

5,046,444 

321,496 

NA 

63,182 

1,184,652 

6,615,774 

Lancaster  Intelligencer 

15,616,762 

865,334 

52,657 

41.018 

4,612,601 

21,188,372 

Journal  . 

■  (m) 

14,161,208 

1,241,019 

275,978 

25,183 

5,761,995 

21,465,383 

Loncoster  New  Ero  .  .  .  . 

..(a) 

14,425,195 

1,247,980 

275,978 

25,183 

5,732,266 

21,706,602 

17,984,036 

994,910 

NA 

NA 

6,445,418 

25,424,364 

Loncoster  Sundoy  News 

..(5) 

7,073,085 

738,935 

33,537 

10,370 

1,801,165 

9,657,092 

. (5) 

4,569,180 

224,042 

NA 

NA 

1,506,904 

6,300,126 

Totals  . 

35,659,488 

3,227,934 

585,493 

60,736 

13,295,426 

52,829,077 

Corpus  Christi  Times 

. (•) 

15,934,744 

978,908 

NA 

NA 

5,054,546 

21,968,198 

Lonsdole  North  Penn 

38,587,960 

2,197,860 

NA 

NA 

13,006,868 

53,692,688 

Reporter  . 

..(•) 

7,234,785 

259,945 

746,432 

421,906 

2,710,436 

11,373,504 

Lebonon  News  . 

..(•) 

13,340,446 

529,704 

NA 

180,978 

2,636,270 

16,687,398 

. (•) 

6,796,902 

244,076 

2,187,836 

9,228,814 

Lock  Haven  Eipress  .  .  .  . 

..(t) 

5,424,063 

198,989 

NA 

119,776 

1,169,683 

6,912,511 

Milton  Standard  . 

..(t) 

3,229,176 

84,905 

NA 

57,058 

327,229 

3,933,676 

. (5) 

2,565,794 

66,458 

634,900 

3,267,152 

New  Costle  News  . 

•(.) 

12,185,012 

439,082 

NA 

82,400 

1,924,934 

14,631,428 

9,362,696 

310,534 

2,822,736 

12,495,966 

Norristown  Times 

18,173,680 

811,440 

NA 

NA 

7,345,688 

26,330,808 

Harold  . 

.  .{•) 

9,799,524 

714,690  In  Clots.  & 

233,016 

3,402,545 

14,149.775 

El  Paso  Times  . 

. (S) 

6,468,322 

207,648 

NA 

NA 

1,861,832 

8,537,802 

Nat'l. 

. (.) 

14,529,970 

793,982 

NA 

NA 

7,239,736 

22,563,688 

Oil  City  Derrick  . 

•  .(m) 

5,871,340 

274,209 

NA 

76,746 

1.993,487 

8,155,782 

39.171.972 

1,813,070 

NA 

NA 

16,447,256 

57,432,298 

Pottstown  Mercury  .... 

•  (m) 

11,133,811 

654,788 

890,084 

327,303 

2,826,012 

15,831,998 

Ouokertowm  Free  Press 

..(•) 

4,118,443 

210,150 

In  Class, 

99,496 

1,295,444 

5,723,533 

Reoding  Times  (m)/Eegle 

..(e) 

13,133,756 

1,276,634 

In  (jen'I. 

In  Class. 

3,519,013 

17,929,403 

14.533,134 

2,394,770 

32,724 

28,310 

9,279,494 

26,268,432 

Rending  Eogle  . 

. .  .(5) 

6,259,266 

454,038 

In  (Mn'I. 

In  Class. 

713,804 

7,427.108 

Totols  . 

19,393,022 

1,730,672 

In  Gen'I. 

In  Class. 

4,232,817 

25,356,511 

. . . . .(.) 

21,198,296 

2,391.326 

36,672 

25,349 

9,256,072 

32,907,715 

Note:  Doily  Times  &  Eagle  sold  ii 

n  comb.  only. 

St.  Morys  Press  . 

.  .  .(e) 

2,415,577 

57,370 

12,467 

39,264 

302,689 

2,805,158 

. (5) 

9,100.882 

579,488 

10,661 

7,921 

3,789,282 

13,488,234 

Scronton  Times  . 

.  .(e) 

9,794,176 

1,013,796 

639,339 

126,056 

917,181 

12,490,548 

44,832,312 

5,365,584 

80,057 

61,580 

22,324,848 

72,664,381 

Scranton  Times  . 

. .  .(S) 

1,599,920 

196,168 

326,619 

4.844 

208,643 

2,536,296 

Totals  . 

11,394,096 

1,209,964 

965,958 

130,900 

1,125,824 

15,026,844 

.  .  .  .(eS) 

7,981,432 

187,526 

126,343 

322,140 

2,375,688 

10,992,786 

Somerset  American  .  . .  . 

.  .(m) 

3,605,305 

133,403 

168,032 

137,793 

912,274 

4,956,807 

(^iveston  News  .  .  .  . 

. . .  .(.5) 

10,537,170 

182,630 

3,312,918 

14,032,718 

Stroudsburg  Pocono 

. . .  .(>5) 

4,325,351 

63,546 

NA 

2,744 

1,247,582 

5,639,223 

Record  . 

.  .(">) 

5,907,832 

355,096 

NA 

130,886 

3,000,298 

9,394,112 

. . .  .(>5) 

4,529,567 

144,564 

NA 

17,073 

509,831 

5,201,035 

Tarentum  Volley  News 

Dispatch  . 

. .  .(e) 

11,280,698 

285,345 

NA 

242,707 

2,884,320 

14,693,070 

6,675,284 

381,416 

1,997,618 

9,054,318 

Titusville  Herold  . 

.  (m) 

3,647,294 

80,545 

NA 

NA 

1,073,940 

4,801,779 

Towondo  Review  . 

.  .(mj 

2,742,460 

180,334 

NA 

86,800 

832,608 

3,842,202 

Uniontown  Herald  & 

17,666,040 

826,238 

NA 

NA 

10,361,260 

28,853,538 

Stondord  . (All  Day) 

11,592,714 

433,622 

NA 

199,486 

2,337,538 

14,563,360 

Note:  Retail  includes  preprints. 

. (e) 

15,978,704 

808,080 

NA 

NA 

8,543,178 

25,329,962 

Vondergrift  News  Citizen 

..(e) 

1,795,214 

69,940 

NA 

76,399 

146,746 

2,088,300 

Woshington  Observer- 

. (5) 

6,052,172 

275,338 

NA 

NA 

1,173,836 

8,501,346 

Reporter  . (AR  Doy) 

9,812,709 

441,686 

62,650 

337,585 

2,303,749 

12,958,379 

39,696,916 

1,909,656 

NA 

NA 

21,078,274 

62,684,846 

West  Chester  Local 

News  . 

. .  .(e) 

5,690,302 

525,215 

NA 

NA 

3,110,714 

9,326,231 

6,184,514 

233,632 

259,210 

269,626 

973,546 

7,920,528 

Wilhes-Borre  limes-Leoder 

News/Record  . (All  Doy) 

9,861,138 

897,862 

NA 

217,826 

2,234,694 

13,211,520 

. (.) 

7,243,362 

368,564 

NA 

31,570 

2,458,218 

10,101,714 

Wilkes-Borre  Times-Leoder 

News/Record  . 

. .  (5) 

494,760 

32,494 

NA 

8,246 

195,846 

731,346 

. (5) 

2,853,578 

68,558 

NA 

3,934 

704,368 

3,630,438 

Totals  . 

10,355,898 

930,356 

NA 

226,072 

2,430,540 

13,942,866 

10,096,940 

437,122 

NA 

35,504 

3,162,586 

13,732,152 

Williomsport  Sun- 

Gozette  . 

. .  (e) 

8,199,324 

536,074 

NA 

NA 

2,370,592 

11,105,990 

. (e) 

3,033,380 

52.150 

NA 

NA 

878,626 

3,964,156 

Note:  Above  figures  on  6-column  formot. 

York  Record  . 

. .  .(m) 

7,427,000 

435,092 

885,570 

310,396 

2,633,916 

11,691,974 

Press  . 

. (S) 

1,388,394 

11,746 

NA 

NA 

250,446 

1,650,586 

Totols  . 

4,421,774 

63,896 

NA 

NA 

1,129,072 

5,614,742 

RHODE  ISLAND 

Pecos  Enterprise 

. (•) 

1,985,886 

55,076 

In  Gen'I. 

21,266 

257,026 

2,319,254 

Port  Arthur  News  .  .  . 

. . .  .(.5) 

10,975,720 

524,902 

NA 

85,442 

2,831,878 

14,417,942 

Newport  News  . 

. .  .(e) 

6,192,923 

174,604 

NA 

124,413 

1,604,309 

8,096,249 

Rosenberg  Herold- 

Powtucket  Times  . 

. .  (e) 

7,718,880 

292,633 

NA 

189,401 

1,724,262 

9,925,176 

Coaster  . 

. (tS) 

2,552,718 

139,272 

NA 

70,588 

635,484 

3,398,062 

San  Morcos 

SOUTH  CAROLINA 


Flortno  News  . (mS)  10,275,944  650,524  In  Gnn'I.  284,746  3,047,660  14,258,874 

Crnnyilln  Nnws  . (mS)  19,392,646  1,881,894  NA  144,256  8,128,848  29,547,644 

GrMnvill*  Pindmont  . (.)  13,244,574  1,405,068  NA  551,446  4,975,754  20,176,842 

lololi  .  32,637,220  3,286,962  NA  695,702  13,104,602  49,724,486 

CfMnwocd  Indni  Jogriwl  .(t)  6,071,898  225,181  286,720  NA  549,766  6,178,647 

Rock  Hill  Hnrold  . .(•)  6,772,094  527,912  NA  NA  2,496,830  9,796,836 

5iimlnr  Itnm  . (i)  6,653,444  334,768  In  Clo».  &  124,040  2,244,228  9,356,480 

Gnn'I. 


50UTH  DAKOTA 


Record  .  . .  .(e-tues.  to  fri.-S) 

3,752,000 

192,200 

240,400 

372,000 

592,704 

5,149,304 

Texos  City  Sun  . 

.  .(.5) 

6,153,206 

136,241 

In  Class. 

In  Closs. 

1,400,462 

7,689,910 

Vernon  Record  . 

.  (aS) 

3,644,210 

45,234 

NA 

NA 

819,322 

4,308,766 

Solt  Loke  City  Tribune 

.  .  .(m) 

22,098,994 

UTAH 

1,210,815 

NA 

NA 

9,315,417 

32.625,326 

Salt  Loke  City  Deseret 

News  . 

.  . .  .(e) 

21,595,802 

1,004,051 

NA 

NA 

9,315,417 

31,915,270 

Solt  Lake  City 

Tribune  . 

.  . .  (5) 

8,695,121 

471,677 

NA 

NA 

2,286,381 

11,453,179 

Totols  . 

52,389,917 

2,686,543 

NA 

NA 

20,917,215 

75,993,675 

Aberdeen  Americon  News 

(#5) 

8,097,096 

313,628 

2,008,146 

10,418,870 

VERMONT 

Brookings  Register  . 

..(e) 

1,902,096 

81,434 

8,274 

153,846 

304,892 

3,450,532 

Huron  Plainsmon  . 

.(e5) 

4,388,273 

168,924 

87,822 

312,270 

1,628,256 

6,585,544 

Newport  Express  . 

. .  (e) 

3,444,540 

28,909 

60,160 

45,518 

12,001 

3,591,128 

Sioux  tolls  Argus- 

Rutlond  Herold  . 

6,428,016 

830,608 

In  Gen'I. 

2,169,540 

9,428,164 

Leader  . 

(eS) 

13.488,406 

557,522 

699,496 

389,492 

3,689,434 

17,724,350 

Wotertown  Public  Opinion 
Yankton  Press  & 

(e) 

5,183,290 

166,378 

14,852 

167,230 

1,355,130 

6,886,880 

VIRGINIA 

Dokoton  . 

..(e) 

2,685,715 

200,564 

61,320 

157,332 

620,298 

4,151,294 

Bristol  Herold-Courier' 

Virginia-Tennessean 

.  .(meS) 

8,310,150 

581,210 

NA 

61,275 

2,964,345 

11,916,990 

TENNE5SEE 

Covington  Virginion  .  . 

. . .  .(ej 

4,459,521 

86,640 

NA 

NA 

238,208 

4,784,369 

Culpeper  Stor-Exponent 

3,676,418 

106,798 

NA 

45,175 

542,346 

3,370,637 

Chottonoogo  News-Free 

Fredericksburg  Free 

Press  . 

.(e5) 

14,680,083 

792,861 

NA 

NA 

4,773,324 

20,246,268 

Lance-Star  . 

. . .  .(e) 

8,631,526 

360,755 

NA 

88,487 

1,583,162 

10,663,930 

Note:  Retoil  includes  2,466,346  preprint  lines. 

Harrisonburg  News-Record  (m) 

8,435,000 

312,410 

NA 

NA 

1,116,458 

9,863,868 

Cleveland  Banner  . 

.(e5) 

7,921,562 

183.396 

172,482 

NA 

1,012,242 

9,389,682 

Lynchburg  News  . 

.  .(m5) 

10,385,396 

642,726 

NA 

NA 

2,521,456 

13,549,578 
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Totol 


Auto-  Advor- 


Ntwipopur 

Retoii 

(Rnorol 

motivt 

Finonciol 

Ckissifiod 

tising 

Lynchburg  Advonct  .  .  . 

. .  .(•) 

10,289,832 

573,902 

NA 

NA 

1,803,340 

12,667,074 

TotoU  . 

20,875,228 

1,216,628 

NA 

NA 

4,324,796 

26,216,652 

Nuwporl  Nuws  Pruis  .  .  . 
Ntwport  Nuws  Timut- 

.  .(">) 

NA 

NA 

NA 

NA 

NA 

26,598,740 

Htrold  . 

. .  .(•) 

NA 

NA 

NA 

NA 

NA 

23,603,412 

Nuwport  Num  Pruss  .  . 

. .  (S) 

NA 

NA 

NA 

NA 

NA 

10,112,158 

TotoU  . 

Norfolk  Virgiflion- 

NA 

NA 

NA 

NA 

NA 

60,314,310 

Riot  . 

21,861,169 

1,798,829 

NA 

NA 

11,685,193 

35,345,191 

Norfolk  Lodgor-Stor  .  . . 
Norfolk  Virginian- 

. .  .(•) 

15,903,047 

1,719,822 

NA 

NA 

12,544,504 

30,167,373 

Mot  . 

. .  .(S) 

13,866,792 

588,937 

NA 

NA 

3,504,702 

17,960,431 

TotoU  . 

51,631,008 

4,107,588 

NA 

NA 

27,734,399 

83,472,995 

Richmond  Timos-Dispotch 

.(m) 

13,292,087 

1,475,873 

376,540 

622,988 

7,250,402 

23,017,890 

Richmond  Nows  loodor 

.  .  ■(•) 

13,698,879 

1,451,172 

365,585 

686,581 

6,966,460 

23,168,677 

Richmond  Timos-Dispotch 

..(S) 

10,289,107 

437,840 

42,440 

285,036 

2,925,006 

13,979,429 

TotoU  . 

Stounton  Loodor 

37,280,073 

3,364,885 

784,565 

1,594,605 

17,141,868 

60,165,996 

Nours-Loodor  . 

Woynosboro  Nows- 

.(mtS) 

9,296,932 

213,758 

NA 

45,108 

1,229,144 

10,784,942 

Virginion  . 

.  .  .(•) 

6,881,388 

105,913 

NA 

NA 

1,367,968 

8,355,269 

WASHINGTON 

Rromorton  Sun  . 

..(•) 

7,158,970 

557,354 

324,968 

218,568 

3,389  J86 

11,649,246 

Controlio  Chronklo 

..(•) 

5,245,800 

245,224 

NA 

109,746 

2,370,424 

7,971,194 

Longviow  Nows  . 

9,232,986 

352,828 

NA 

172,564 

2,106,482 

11,864,860 

Olympio  Olympion  .  .  .  . 
PoKo,  Konnowick  &  Rich- 

.(•S) 

9,400,566 

498,822 

NA 

NA 

3,989,300 

13,888,688 

lond  Tri-City  Horold 

.(tS) 

9,192,358 

580,216 

NA 

183,078 

3,649,926 

13,605,578 

Port  Angolos  Nows  .  .  .  . 

.(.S) 

5,509,392 

142,198 

NA 

161,994 

1,471,736 

7,285,320 

SoatHo  fimos  . 

Tocomo  Nows-Tribuno  & 

(tS) 

21,204,778 

3,512,924 

519,391 

595,707 

13,151,530 

38,984,330 

Lodgor  . 

.(•S) 

17,366,944 

2,720,074 

NA 

391,034 

7,574,238 

28,052,290 

Voncouuor  Columbion  .  . 
Wolle  Wolio  llnion 

(tS) 

5,624,471 

348,515 

252,171 

559,750 

3,267,679 

10,052,586 

Buliotin  . .  .(o-mon.  to  fri.-S) 

7,032,382 

350,207 

40,596 

74,102 

1,602,552 

9,099,839 

Yokimo  Horold- 

Ropublic  . 

Yokimo  Horold- 

. .  .(S) 

2,913,096 

119,462 

NA 

9,816 

897,564 

3,939,938 

Ropublic  . (All  Doy) 

8,182,764 

911,036 

693,532 

218,232 

2,970,888 

12,976,452 

WEST  VIRGINIA 

Bocldoy  Post  Horold  & 

Roloigh  Rogistor  .  .  . . 

.(mob) 

8,222,985 

207,140 

NA 

125,832 

2,755,645 

11,391,601 

ClorksiHfrg  Eiponont 

.  .  .(m) 

5,452,248 

329,364 

NA 

95,186 

776,737 

6,653,535 

Clorksburg  Tologrom 
Clorksburg  Eiponont 

.  .  .(•) 

5,482,649 

332,140 

NA 

119,942 

847,721 

6,782,452 

Tologrom  . 

Totois  . 

.  .  .(S) 

4,631,781 

80,836 

NA 

NA 

759,766 

5,472,383 

15,566,678 

742,340 

NA 

215,128 

2,384,224 

18,908,370 

Huntington  Horold- 

Dispatch  . 

. .  .(m) 

9,781,352 

810,670 

NA 

NA 

3,581,284 

14,173,306 

Huntington  Advortisor 
Huntington  Horold* 

.  .  .(t) 

9,036,216 

764,358 

NA 

NA 

2,733,164 

12,533,738 

Advortisor  . 

.  .  (S) 

3,760,148 

110,026 

NA 

NA 

744,228 

4,614,402 

TotoU  . 

22,577,716 

1,685,054 

NA 

NA 

7,058,676 

31,321,446 

Koysor  Nows  Iribuno  .  . 

.  .  .(•) 

2,238,600 

59,024 

178,640 

144,956 

2,621,220 

Williomson  Nows  . 

.  .  .(•) 

4,282,355 

64,890 

305,543 

138,376 

177,464 

4,968,628 

WISCONSIN 

Antige  Journol  . 

Apploton  Post- 

.  .  .(•) 

2,699,242 

87,486 

17,528 

157,710 

262,220 

3,206,658 

CroKont  . 

. .  .(tS) 

11,273,626 

672,462 

205,632 

3,242,952 

18,873,750 

Chippowo  Horold  Tologrom  (o) 

3,749,606 

123,690 

203,098 

978,502 

5,054,896 

Lou  Lioiro  Loodor- 

TtUfrom  . 

. . .  .(•) 

736,532 

38,857 

NA 

19,888 

247,867 

1,143,247 

Fort  Atkinson  JoHorson  County 

Union  . (o-mon.  to  fri.) 

2,467,640 

75,026 

56,182 

56,n6 

685,230 

3,284,672 

(Koon  Boy  Pross- 

(mioHo  . 

. .  (tS) 

16,766,106 

828,058 

117,936 

248,346 

6,138,776 

24,099,222 

Jonosvillo  (iozotto  .  .  . 

. . .  .(•) 

12,054,056 

587,636 

112,112 

675,396 

2,841,276 

15,595,080 

Noto:  Abovo  figuros  convortod  from  6  to  8  column  bosis. 

Lo  Crosso  Tribuno  .  .  . 

■  ■ .  .(•) 

8,397,858 

637,083 

NA 

199,542 

1,922,284 

11,156,767 

La  Crosso  Tribuno  .  . . 

. . .  .(S) 

2,974,384 

146,618 

NA 

11,732 

988,554 

4,121,288 

Totals  . 

Modison  Wis.  Stoto 

11,372,242 

783,701 

NA 

211,274 

2,910,838 

15,278,055 

Journol  . 

. .  .(m) 

14,411,418 

986,370 

NA 

451,472 

8,011,122 

23,860,382 

Wedison  Copitol  Timos 

■ . .  .(•) 

14,456,960 

985,894 

NA 

97,188 

7,988,239 

23,528,281 

Totel 

Auto-  Advor- 


Ntwspopor 

Rotoil 

(Mnorol 

motive 

Financial 

Clessifiod 

tising 

Modison  Wis.  Stoto 

Journol  . 

. .  (5) 

5,188,834 

259.994 

NA 

NA 

2,105,299 

7,554,127 

TotoU  . 

34,057,212 

2,232,258 

NA 

548,660 

18,104,660 

54,942,790 

Shoboygon  Pross  . 

. .  .(•) 

11,701,788 

375,172 

31,515 

194,236 

3,424,148 

15,726,859 

Stovons  Point  Journol 

. .  .(•) 

6,745,380 

378,772 

NA 

930,456 

1,636,446 

9,691,056 

Suporior  Tologrom  .  .  .  . 

. .  .(•) 

4,443,096 

287,392 

22,848 

150,346 

1,573,838 

6,477,520 

Wotortown  Timos  .  .  . 

. .  (.) 

4,288,046 

144,606 

NA 

130,816 

1,297,240 

5,860,708 

Wousou  Horold  . 

. .  .(•) 

12,018,374 

407,049 

26,083 

853,815 

3,353,546 

16,658,867 

Wost  Bond  Nows  . 

.(•) 

4,531,362 

150,780 

In  (^n'l. 

185,242 

2,158,520 

7,025,904 

WYOMING 

Cospor  Stor-Tribuno  .  . . 

•  (m) 

8,589,112 

534,968 

NA 

289,422 

3,496,276 

12,909,778 

Shoridon  Pross  . 

•  .(•) 

3,838,968 

131,530 

19,180 

240,142 

815,052 

5.044,872 

CANADA 

ALBERTA 

Colgory  Horold  . . 

. .  .(•) 

22,202,017 

6,678,857 

438,649 

98,906 

13,921,067 

43,339,496 

Edmonton  Journol  .... 

. .  .(#) 

22,816,582 

5007,839 

NA 

NA 

15,663,198 

44,087,619 

Rod  Door  Advocate  ... 

.  ■  .(•) 

4,456,000 

1,022,000 

NA 

NA 

1,463,000 

6,940,000 

BRITI5H  COLUMBIA 

Now  Westminster 

Columbion  . 

. .  .(#) 

4,927,538 

930,612 

706,820 

163,374 

3,490,298 

10,218,642 

Prince  George  Citiion 

6,283,000 

1,039,000 

NA 

NA 

4,352,000 

11,674,000 

Trail  Timos  . 

. .  .(.) 

3,025,449 

499,364 

NA 

NA 

482,949 

4,007,762 

Voncouvor  Sun  . 

• .  .(t) 

18,508,971 

6,129,423 

NA 

NA 

24,275,632 

48,914,026 

Noto;  Weekend  Mogotino 

included  in  (Senerel. 

MANITOBA 

Brondon  Sun  . 

. .  (t) 

5,086,623 

858,795 

1,699,180 

7,644,598 

Winnipeg  Free  Pross 

. .  .(•) 

15,811,571 

4,597,060 

NA 

NA 

14,074,990 

34,483,621 

Winnipeg  Tribuno  .... 

. .  .(#) 

9,591,461 

3,195,217 

NA 

NA 

6,946,049 

19,732,727 

NEW  BRUN5WICK 

Moncton  L'Evongolino  . . 

. .(") 

3,679,698 

536,367 

NA 

NA 

133,085 

4,349,150 

Moncton  Timos  . 

.  .(m) 

337,488 

119,345 

NA 

NA 

NA 

456,833 

Moncton  Transcript 

. .  .(•) 

593,478 

119,345 

NA 

NA 

NA 

712,823 

TotoU  . 

930,966 

238,690 

NA 

NA 

NA 

1,169,646 

NOVA  5COTIA 

Truro  Nows  . 

. .  .(•) 

4,036,481 

474,963 

NA 

NA 

634,155 

5,145,599 

ONTARIO 

Brockvillo  Recorder  end 

Timos  . 

. .  .(t) 

5,289,194 

459,899 

In  Retail  &  (^n'l. 

962,938 

6,712,031 

Homilton  Spoctotor  . . . 

. .  .(•) 

18,703,879 

2,969,687 

1,979,888 

469,136 

9,850,956 

33,973,546 

Kingston  Whig-Stondord 

..(•) 

12,440,239 

1,233,084 

NA 

NA 

4,114,112 

17,787,435 

Kitchener  Record  . 

. .  .(•) 

18,704,366 

2,289,434 

NA 

NA 

8,200,217 

29,194,017 

North  Boy  Nugget  . . . . 

. .  .(•) 

7,610,471 

976,132 

NA 

NA 

3,099,635 

11,686,238 

Noto:  Retail  includes  1451,840  preprint  linos;  (Sonorol  includes  54.944  preprint  linos. 

Ottowo  Citizen  . 

. .  (.) 

19021,765 

3,684,129 

NA 

NA 

15,465,584 

38,171,478 

Ottowo  Journal  . 

. .  .(t) 

16,697,593 

2,787,552 

NA 

NA 

11,364,264 

30,849,409 

Ottawa  Lo  Droit  . . .  .(All  Doy) 

14,035,415 

1,952,535 

NA 

NA 

8,228,046 

24,215,996 

Owen  Sound  Sun-Times 
St.  Thomas  Times- 

. .  .(•) 

5,676,434 

467,773 

NA 

NA 

1,622,797 

7,767,004 

Journal  . 

. .  .(•) 

4,095,062 

453,290 

NA 

80,893 

1,084,344 

5,713,589 

Soult  Sto.  Mario  Star 

12064,930 

1,004,374 

In  Retoil 

63,504 

2,025,156 

15,657,964 

Simcoo  Reformer  . 

. .  .(•) 

2,490,429 

385,136 

In  Retail 

In  Retoil 

825,266 

3,700,831 

Stretford  Beocon  Herald 

4,480,000 

464,000 

1,833,000 

6,777,000 

Toronto  Stor  . 

. .  .(•) 

28,039,973 

3,907,761 

567,989 

613,594 

22,449,075 

55,578,392 

Toronto  Sun  . 

.,(mS) 

6,256,983 

1,653,900 

NA 

NA 

4,354,888 

12,265,771 

Windsor  Star  . 

. .  .(•) 

16,753,996 

2,608,286 

In  Retoil 

In  Clots. 

6,076,785 

25,439,067 

QUEBEC 

Montreal  Le  Presse  . . . 

. .  .(•) 

23,251,163 

6,456,684 

788,885 

291,988 

9,707,019 

40,495,739 

Quebec  Le  Soleil  . 

TroU-Rivieres  Le 

...(•) 

19,077,247 

5,260,239 

6,134,091 

30,471,577 

Nouvelliste  . . 

. . .  .(•) 

11,248,253 

1,523,325 

412,641 

32,857 

2,521,861 

15,738,837 

'4  Important  Reasons  Why' 


A  billion  $  market  should  be  a  part  of  your 
marketing  strategy.  Ask  us.  You'll  be  glad  you  did. 

^ric  (Times -News  ” 

Morning  Evening  Sunday 

TIMES  PUBLISHING  CO  ,  t2th  &  Sassolros  Sts  .  Ene.  Pa  ,  16501 
Represented  by  Story  &  Kelly  Smith.  Inc 


EDITOR 


Converts  to  6  and  6 

The  Courier-News,  Bridgewater,  N.J., 
a  Gannett  newspaper  converted  from 
an  eight  to  a  six  column  format 
on  May  6  for  all  editorial  and  display 
advertising  content  except  classified 
throughout  the  paper.  The  paper  also 
reduced  the  page  width  by  3  inches,  de¬ 
creasing  its  web  from  59  inches  to  56 
inches. 

• 

Courant  to  grow 

The  Hartford  (Conn.)  Courant  has 
announced  plans  for  construction  of  a 
$2.5-million,  40,000-square-foot  addi¬ 
tion  to  its  main  plant,  to  house  $6-mil- 
lion  worth  of  new  presses  plus  an  ex¬ 
panded  mailroom. 
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Rose  Capital  of  the  World 


arranged  by  MEDIA  RECORDS  classifications 
(figures  do  not  include  production  costs) 


CLASSIFICATION 


TEXAS 

'Hie  Hottest  Spot  In 
The  Nations  Economy?" 

Business  Is  Great! 


ALCOHOLIC  BEVERAGES 

Beers  . 


liquors 


AMUSEMENTS 


AUTOMOTIVE 

Gasoline  &  Oil  Componies  . 

Leasing  &  Rentals  . 

Parts,  Accessories  &  Supplies  . 

Passenger  Cars  (New)  . 

Trucks.  Troilers  &  Mobile  Homes  .  . 
Automotive  Not  Elsewhere  Classified 


BANK  DEPOSITS  $345,098,522.82 
CONSTRUaiON  $12,723,694 

(Itt  4  montht  of  1975) 

"liJIJfiieDoiiiNANf 

NEWS  MEDIA  IN  EAST  TEXAS  IS 

Qllir  (Unurtfr-uIimFfi 

Qlybr  morning  ©rlrgraply 

Ulglrr  (Sunday) 

Qlourtrr  -  SirnrH  -  Srlrgragl) 

WITH  A  10.6%  LINAGE 
GROWTH  THE  FIRST  4 
MONTHS  OF  1975 


CAMERAS,  PHOTO  SUPPLIES  &  SERVICES 


EDUCATIONAL 


FARM  &  GARDEN 


FOODS 

Baby  Foods  . 

Bakery  Goods  . 

Baking  Mixes,  Flour  A  Ingredients 

Beverages  . 

Coffee  . 

Teo  . 

Fruit  &  Vegetable  Juices  .  .  . 
Soft  Drinks'Carbonated'Diet 
Soft  Drinks-Carbonoted-Non  I 
Miscelloneous  Beverages  .  .  . 

Cereals  . 

Condiments  . 

Confectionery  &  Snacks  . 

Dairy  Products  . 

Desserts  &  Dessert  Ingredients  .  . 

Fruits  &  Vegetables  . 

Mocaroni  Products>Uncooked  .  .  .  ■ 

Meats,  Fish  &  Poultry  . 

Prepared  Dinners  A  Dishes  . 

Shortenings.  Oils  A  Margarines 

Soups  . 

Sugars.  Syrups  A  Jellies  . 

Miscellaneous  Foods  . 


96.3%  Of  The  Homes 
In  Tyler  And  84% 

Of  The  Homes  In 
Smith  County  Receive 
A  Tyler  Morning  Telegraph 
Or  The  Evening  Tyler 
Courier  Times 


FRANCHISE  OFFERS 


HELP  WANTED 


HOTELS  &  RESORTS 

Hotels.  Motels  A  Resorts  ■  . 
Resort  Area  Development  .  . 


HOUSEHOLD  FURNITURE  &  FURNISHINGS 

Floor  Coverings  . 

Furnishings  . 

Furniture  .  . 


HOUSEHOLD  HEATING  & 

HOME  HEATING  EQUIPMENT 

Electric.  Gas  A  Oil  Suppliers  . 

Heating  A  Plumbing  Equipment  . 


In  keeping  pace  wHIi  the  growing 
East  Texas  area  the  Tyler 
newspapers  are  undergoing  a 
modernization  program  with  the 
continued  change  to  photo 
composition  and  a  new  offset 
press.  July  1975  is  the  target  dote 
for  final  changeover. 


HOUSEHOLD  SUPPLIES 

Aluminum  A  Paper  Products  . 

Disinfectonts  A  Insecticides  . 

Home  Building  AAoterials  A  Tools 
Points.  Wall  Coverings  A  Other  Fi 
Soaps.  Cleansers  A  Polishes  .  .  .  . 
Miscelloneous  Household  Supplies 


HOUSEHOLD  EQUIPMENT  &  APPLIANCES 

Air  Conditioning  . 

Phonographs,  Records,  Topes  A  Recorders  . 

Radio  A  TV  Sets  . 

Ranges,  Stoves  A  Dishwashers  . 

Refrigerators  A  Freezers  . 

Small  Electrical  Appliances  . 

Washers  A  Dryers  . 

Miscellaneous  Household  Equip.  A  AppI . 


INDUSTRIAL 

Aircraft  A  Equipment  . 

Industrial  Area  Development  . 

Office  Equipment  A  Stationery  Suppli 
Industrial  AAaterials  A  Machinery  .  .  . 
Miscelloneous  Industrial  . 


Combined  Daily  Circulation.  News¬ 
paper  Publishers  Statement  6  Months 
Ending  March  31,  1975.  Subject  to 
Audit  by  A.  B.  C. 

Write:  Jerry  Wilson 
National  Adv..Mgr. 

P.O.  Box  2030  Tylerjexas  75701 


INSURANCE 

Life,  Heolth  A  Medical 
Fire.  Casualty  A  Other 


JEWELRY,  WATCHES  &  SILVERWARE  $ 

{Continued  on  page  12A) 
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rhoow  €rn ora  wmqo  ffwmtPt  multiples  of  design  elements  to  most  ef-  cut  the  piece  in  many  sections  and  not 

fectively  take  advantage  of  Hi-Fi.  affect  it  at  all.  You  are  able  to  take  ad- 
M.  mW-  •  J  M.  Lubalin’s  ad  introduced  another  myth-  vantage  of  that  total  space  in  the  news- 

tO  tflGir  OuVOtttO^G  jcal  product,  Botanica — a  line  of  six  paper.”  His  ad  presented  “Aloft  Air- 

skin  creams  each  with  a  floral  scent.  lines”  which  is  also  mythical.  The  as- 

What  happens  when  you  hand  three  Fred  Otnes  said,  “In  designing  a  Hi-  signment  was  to  produce  a  Hi-Fi  ad 
award-winning  art  designers  Hi-Fi  p;  with  multiple  small  units,  you  that  suggests  the  combination  of  busi- 
color  and  tell  them  to  produce  ads?  have  the  advantage  of  being  able  to  ness  and  pleasure  on  an  “Aloft”  busi- 

“Nothing,”  some  advertisers  might  ness  trip, 

say.  But,  the  Newspaper  Advertising  (Continued  from  page  llA) 

Bureau  Inc.  disagrees.  The  bureau  did  MAILORDER  s  37,018,000  j  3i,63s,ooo  +  17.0 

just  that  and  what  it  got  was  three  ads  _ _ 

that  would  win  awards  anj'where. 

The  three  artists  called-in  on  the 
project  were  Herb  Lubalin,  Fred  Otnes 
and  Seymour  Chwast.  And  each  one 
demonstrated  the  advantages  of  Hi-Fi 
color  through  ads  that  are  now  part  of 
a  NAB  presentation. 

What  about  the  challenges  of  Hi-Fi? 

Here’s  what  the  art  designers  said.  POLITICAL  ,  n,260,ooo  $  s,487,ooo 

As  a  designer  I  look  for  limitations. 

I  need  limitations  in  order  for  me  to  PROFESSIONAL  &  SERVICE  s  5,3*4,000  $  4,326,000 

narrow  my  possibilities.  And  very  often 

those  limitations  offer  the  creative  ideas  PUBLIC  SERVICE  UTILITIES  &  COMMUNICATIONS  s  19,612,000  5  19,681,000 

that  I  work  with.”  Chwast  who  added 
that  Hi-Fi’s  random  cut-off  stimulates 
his  approach  rather  than  inhibits  it  de¬ 
signed  an  ad  for  the  mythical  “Sun- 
grown”  canned  vegetables.  For  impact, 
he  used  a  poster-like  image  contrary  to  REAL  ESTATE 
the  traditional  concept  of  designing 
such  ads. 

Herb  Lubalin  said,  “It  should  be  de¬ 
signed  just  as  you  would  design  a  step 
and  repeat  pattern.  No  matter  where  TOBACCO 
you  cut  it,  it  works.”  He  pointed  out  cigor, 

that  a  design  should  encompass  small  Tobr«r&  ; 


MEDICAL  PRODUCTS  &  DRUGS 

Cold,  Cough  &  Sinut  Remedies  . 

Digestive  Aids  &  Loxotives  . 

Heodoche  Remedies  &  Sedatives  . 

Vitomins.  Tonics  &  Reducing  Aids  . 

Medicated  Shin  Products  . 

Miscelloneous  Medicol  Products  &  Drugs  -  . 


PETS  &  PET  SUPPLIES 

Pet  Foods  . 

Pets  &  Pet  Supplies  . 


PUBLISHING  &  MEDIA 

Books  . 

Mogozines  . 

Newspopers  . 

Radio  &  TV  Stations  . 


SPORTING  &  LEISURE  TIME  EQUIPMENT 

Sporting  Goods  . 

Boats  &  Equipment  . 

Hobbies,  Toys  &  Games  . 


TOILETRIES  &  TOILET  GOODS 

Cosmetics,  Make-Up  &  Manicure  Products 

Dental  Supplies  &  Mouthvrashes  . 

Feminine  Hjrgienic  Products  . 

Men's  Toiletries  &  Hair  Products  . 

AAen's  &  Women's  Shaving  Equipment  .  .  ,  , 

Perfumes  &  Toilet  Water  . 

Toilet  Soops,  Both  Powders  &  Deodorants 
Women's  Hair  Products  &  Treatments  ...  . 
Miscellaneous  Toiletries  &  Toilet  Goods  .  .  . 


BETHLEHEM -EASTON 
METRO  MARKET 


TRANSPORTATION 

Airlines 

Domestic  . 

International  .... 

Bus  lines  . 

Railroads  . 

Steamships  . 

Tours  &  Trovel  Service  .  . 
Miscelloneous  Tronsportatii 


A  growth  market  and  still  growing  thot 
enjoys; 

•  $2,743,216,000  EJ.I. 

•  $13,110  E.B.I.  per  Household 

•  $1,304,774,000  Retail  Soles 

•  $237,014,000  General 
Merchandise  Sales 

Sales  Mangement  Survey  of  Buying  Power 
7  8  74 

*  21,640,434  lines  of  local  ond 
notionol  odvertising  in  1974 
( 6  column  format  lines) 

•  Daily  Combination . 12S,117 

•  Saturday  Edition . 111,169 

•  Sunday  Call-Chronicle . 14t,S26 

ABC  12  mo.  avg.  ending  9  30  74 


WEARING  APPAREL 


GENERAL  NOT  ELSEWHERE  CLASSIFIED 


GRAND  TOTAL 


Delaware  NEWS- JOURNAL  PAPERS 
go  6-ON-6.  Effective  June  2,  we  will  adopt 
the  modern  6-column  format,  with  the  same  page 
standards  as  the  Philadelphia  Bulletin  and  the 
Inquirer.  Advantages  of  the  $3  billion  Delaware 
Market:  No  Retail  Sales  Tax  •  Sunday  Selling 
•  Single  Rate  Plan. 


The  Allentown  area  market  is 
dynamic  and  growing  and 
we're  the  newspaper  that  cov¬ 
ers  it. 


CALL-CHRONICLE 

NEWSPAPERS 


THE  MORNING  NEWS  •  EVENING  JOURNAL 

WILMINGTON,  DELAWARE 

Telephone  302/654-5351  or  Story  &  Kelly-Smith,  Inc. 


ALLENTOWN,  PA. 

Rep.  by  Story  &  Kelly-Smith,  Inc. 


Newspaper-reading 
New  England  buys 
mere  ef  everything! 


This  year,  New  Englanders  are  spending  at  the 
rate  of  $613-million  every  week  in  local  retail 
stores — an  estimated  $7,968  during  the  year 
for  every  one  of  the  region’s  4.1  million  house¬ 
holds.  New  Englanders  buy  more  newspapers, 
too.  In  the  six  New  England  states,  daily  news¬ 
papers  average  no  less  than  71%  home  cover¬ 
age,  and  at  least  one  local  daily  goes  into  93% 
of  homes.  To  sell  more,  buy  newspapers — in 
New  England! 


Take  a  look  at  the  1975  Market  Guide  figures: 

Per  hh.  Per  hh. 

Retail  Sales  Food  Sales  Retail  Food 

Many  New  England  Connecticut  $  8,767,796,000  $2,110,101,000  $8,540  $2,055 

■lAiarensinAre  rAMArfr  MAINE  2,629,254,000  658,158,000  7,524  1,883 

newspapers  report  MASSACHUSETTS  15,464,808,000  3,822,328,000  7,801  1,928 

linaee  increases  in  new  Hampshire  2,321,664,000  588,953,000  8,370  2,120 

*  RHODE  ISLAND  2,309,691,000  547,255,000  6,975  1,652 

1974  over  1973.  Vermont  i,317,160,ooo  305,548,000  8,607  i,996 

Advertising  gets  results  in  these  ieading  New  Engiand  Newspapers 


Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Which  Dallas  newspaper 
ha  better  travel  agent? 


Ask  transportation  advertisers. 


Getting  there  may  be  half 
the  fun.  But  for  transportation 
advertisers,  getting  people  to  travel 
with  them  is  all  business.  And  in 
Dallas,  transportation  advertisers 
think  it's  good  business  to  put  53% 
of  their  linage  in  The  Dallas 
Morning  News. 

Belden's  latest  survey  helps 
explain  The  News'  transportation 
linage  lead.  For  example,  in  the 


past  year.  The  News  had  7,000 
more  adult  readers  in  the  Dallas 
area  than  the  evening  newspaper 
who  took  one  or  more  trips  by  air; 
5,400  more  who  traveled  by 
steamship;  and  20,000  more  with 
current  passports.  Good  reasons 
why  travel  agents  gave  The  News 
74%  of  their  linage  and  steamship 
advertisers,  57%  of  their  linage. 

Ask  transportation 
advertisers  what  The  Dallas  News 
means  to  their  business,  and  they'll 
tell  you  about  the  response  from  our 
readers.  The  kind  that  helped  us 
increase  our  lead  over  the  evening 
newspaper  in  total  ad  linage  by 
197%  in  1974.  And  helped  us 
increase  our  total  circulation  lead  to 
35,455  daily  and  13,444  on  Sunday. 
That's  response. 


LR.S.  investigating  tap  on 
Baltimore  News-American 


The  Internal  Revenue  Service  is  in¬ 
vestigating  charges  that  its  agents  had 
illegally  wiretapped  the  Baltimore 
(Md.)  News-American  offices,  said 
Commissioner  Donald  C.  Alexander 
May  15  in  a  hearing  before  the  Com¬ 
merce,  Consumer  and  Monetary  Affairs 
Subcommittee  of  the  House  Govern¬ 
ment  Operations  Committee. 

Alexander  said  that  one  of  the  prin¬ 
cipal  complainants  in  the  case  was  not 
cooperating  with  the  I.R.S, 

The  Baltimore  newspaper  case  was 
brought  to  light  when  Michael  Olesker, 
a  News-American  reporter,  said  that  an 
I.R.S.  agent  had  reported,  verbatim,  a 
telephone  conversation  he  had  had  with 
Diane  Schulte,  special  counsel  for  a 
Maryland  Senate  committee  investigat¬ 
ing  alleged  illegal  spying  by  Baltimore 
police. 

The  News-American  released  the 
news  that  it  learned  of  the  eavesdrop¬ 
ping  from  a  source  within  the  I.R.S. 
However,  I.R.S.  district  director  Ger¬ 
ald  Fortney  said  there  was  “no  au¬ 
thorized  electronic  surveillance  of  any 


Ex-publisher  ordered 
to  reveal  news  sources 

stating  that  First  Amendment  rights 
would  be  undermined  for  all  the  peo¬ 
ple  if  he  yielded,  Gilbert  Kelman,  for¬ 
mer  publisher  of  the  Wallingford 
(Conn.)  Post,  said  this  week  that  he 
could  not  in  good  conscience  agree  to 
the  court  order  which  would  force  him 
to  divulge  two  news  sources. 

Kelman  was  ordered  to  reveal  these 
sources  in  a  decision  handed  down  on 
March  19  by  Judge  Joseph  M.  Blumen- 
feld,  of  the  United  States  District 
Court  in  Hartford.  The  decision  was 
released  on  May  15. 

Kelman  wrote  the  newspaper  story 
in  1972  in  the  Wallingford  Post,  and 
the  story  revealed  that  Joseph  Linsey, 
a  Boston  philanthropist,  had  a  major 
interest  in  a  move  to  establish  a  dog 
racing  track  in  Wallingford,  had  a 
history  of  associations  with  persons  in¬ 
volved  in  organized  crime.  Linsey  sued 
Kelman  and  the  paper  for  five  million 
dollars. 

Meyer  Lansky  connection 

The  Post  story  contained  a  resume 
of  numerous  articles  about  Linsey  that 
had  appeared  in  the  Wall  Street  Jour¬ 
nal,  the  New  York  Times  and  the  Bos¬ 
ton  Globe.  Some  of  these  articles  con¬ 
tained  information  that  had  been  gath¬ 
ered  by  reporters  on  the  above  three 
newspapers  during  interviews  with 
Linsey. 

In  these  interviews  Linsey  admitted 
that  he  had  been  friendly  with  the 
well  known,  allegedly  crime  associated 


telephone  at  the  News  American.” 
LR.S.  regional  inspector  Emanuel 
Schuster  said  none  of  his  men  “would 
conduct  an  illegal  telephone  tap.” 

The  conversation  that  was  allegedly 
taped  concerned  written  testimony 
Olesker  was  to  present  the  Senate  com¬ 
mittee  March  24  regarding  surveillance 
tactics  of  the  LR.S.  and  the  Baltimore 
police  department’s  inspectional  serv¬ 
ices  division. 

“My  source  repeated  the  entire  con¬ 
versation,”  said  Olesker.  “He  new  ex¬ 
actly  w’hat  I’d  said  and  exactly  what 
she’d  said.” 

The  source  told  him,  said  Olesker, 
that  the  LR.S.  was  “upset”  by  a  series 
of  Olesker’s  stories  on  the  alleged  use 
of  illegal  wiretaps  and  collection  of  per¬ 
sonal  information  on  citizens  by  the 
LR.S. 

The  newspaper  said  Olesker  asked  his 
source  whether  it  was  passible  Miss 
Schulte’s  telephone  was  the  one  being 
tapped.  “No,  they’re  upset  by  the 
stories  you’re  writing,”  Olesker  quoted 
the  source  as  saying. 


figure,  Meyer  Lansky.  The  Post  arti¬ 
cle  also  reported  that  Linsey  had  been 
jailed  in  a  Massachusetts  prison  for 
bootlegging. 

Gertz  V.  Welch  cited 

In  a  1973  court  proceeding  before 
Judge  Blumenfeld,  Linsey’s  attorneys 
attempted  to  force  Kelman  to  reveal 
two  of  his  numerous  news  sources.  This 
the  judge  refused  to  do.  Late  in  1974 
the  firm  of  Robinson,  Robinson  and 
Cole,  of  Hartford,  representing  Linsey, 
reopened  the  question  of  revealing 
sources  and  after  lengthy  deliberation 
Judge  Blumenfeld  reversed  his  posi¬ 
tion  citing  the  Supreme  Court  decision 
in  Gertz  v.  Welch,  which  changed  the 
law  on  the  degree  of  protection  from 
libel  suits  to  be  given  the  media  when 
matters  of  public  interest  which  do  not 
concern  public  figures  or  officials  are 
reported. 

Kelman  said,  “I  do  not  intend  to  re¬ 
veal  the  sources.  I  think  my  right  as  a 
journalist  is  as  sacred  as  the  lawyer 
and  his  client  or  the  doctor  and  his 
patient.  The  First  Amendment  guaran¬ 
tees  these  rights,  and  acceding  to  this 
order  would  weaken  the  fabric  of  a  free 
press  in  my  opinion”. 

Kelman  is  represented  by  Kathryn 
Emmett  of  the  firm  of  Koskoff,  Koskoff, 
Rutkin  and  Beider,  of  Bridgeport.  The 
Connecticut  Civil  Liberties  Union  has 
joined  as  amicus  for  Kelman  in  two 
court  proceedings  and  recently  the 
Washington-based  national  association. 
The  Reporters  Committee  for  Freedom 
of  the  Press,  Legal  Defense  and  Re¬ 
search  Fund,  has  joined  Kelman’s  de¬ 
fense. 


Roy  H.  Park  buys 
Nebraska  newspaper 

The  Nebraska  City  (Nebr.)  News- 
Press  and  the  Tri-State  shopper  were 
sold  to  Roy  H.  Park  of  Ithaca,  N.Y.  on 
May  15.  Majority  stockholders  of  the 
Press  Printing  Co.  were  Mr.  and  Mrs. 
Arthur  R.  Sweet,  who  are  retiring  from 
active  newspaper  work. 

The  News-Press  is  the  state’s  first 
newspaper,  having  been  founded  No¬ 
vember  14,  1854. 

Business  people  in  the  community 
were  invited  to  meet  with  Park  and 
his  newspaper  consultant,  Robert 
Rossi,  at  a  coffee  at  the  local  bank  on 
May  16. 

Park  is  now  owner  of  five  newspa¬ 
pers,  seven  tv  stations,  seven  am  radio 
stations  and  five  fm  stations  in  addi¬ 
tion  to  outdoor  advertising,  real  estate 
and  investment  interests. 

Park  is  a  member  of  the  board  and 
chairman  of  the  executive  committee 
of  Con-Agra  Inc.,  formerly  Consoli¬ 
dated  Mills,  of  Omaha. 

• 

rrU  local  defeated 

A  bid  by  the  International  Typogra¬ 
phers  Union,  Local  709,  to  organize  ap¬ 
proximately  100  composing  room  em¬ 
ployes  of  Palm  Beach  Newspapers,  Inc., 
West  Palm  Beach,  Fla.,  was  defeated 
in  a  National  Labor  Relations  Board 
election  May  14. 

The  vote  was  54-30  against  the  peti¬ 
tion,  plus  8  ballots  challenged  by  the 
union.  The  petition  was  filed  by  the 
ITU  in  March,  1975. 

After  many  years  of  representation, 
the  ITU  was  decertified  at  Palm  Beach 
Newspapers  in  December  1969. 


WHBIE  ARE  YOUR  KIDS  TONIGHT? 
Better  yet... 

Where  ore  your  supplements? 

Imagine  the  surprise  of  the  circulation 
manager  of  the  Gazette  when  the  manager 
of  the  nearby  Buy  Rite  market  presented 
him  a  $40.00  trash  hauling  bill  for  the 
large  pile  of  supplements  that  had  built  up 
behind  his  store  over  a  period  of  several 
weeks.  These  were  supplements  that  his 
carriers  were  supposed  to  insert  when 
they  rolled  their  routes.  Bundles  and  bun¬ 
dles  of  wasted  materials,  time,  labor  and 
advertising.  And  a  little  bad  publicity  to 
boot. 

You  can  eliminate  this  worry 
completely  with  the  Stepper-Pak  news¬ 
paper  packaging  system.  The  Stepper-Pak 
Bundle-Bag  System  collates,  folds, 
weather  wraps,  ties  and  Bundle-Baggs  a 
route's  worth  of  papers  for  home  delivery 
15  to  20  times  faster  than  hand  operations, 
and  it  pays  for  itself  with  the  time,  labor 
and  money  it  saves.  You  can  be  sure  that 
you,  your  subscribers  and  advertisers  get 
what  you  pay  for. 

Call  today  for  more  information. 

(913)  782-2580 

P.O.  Box  103 
Olathe,  KS  66061 
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Jeanne  Tempest,  associate  editor, 
Rochester  (N.H.)  Courier — ^to  editor. 
Rick  Garnsey,  staff  writer — assumes 
Tempest’s  former  responsibilities.  Ron¬ 
ald  Nadeau,  formerly  advertising  sales¬ 
man,  Diddeford  (Me.)  Journal — to  ad¬ 
vertising  manager  in  Rochester.  Don¬ 
ald  Brust — named  general  manager. 
Courier  Publishing  Co. 

«  *  41 

Roger  Ruwe,  circulation  department, 
Cincinnati  Post — to  assistant  circula¬ 
tion  manager.  Michael  Morrow  as¬ 
sumes  Ruwe’s  former  position  of  county 
and  suburban  circulation  manager. 

4c  *  * 

Dexter  Burnham,  managing  editor, 
Enfield  (Conn.)  Press — elected  presi¬ 
dent  of  the  greater  Enfield  Chamber  of 
Commerce. 

*  4c  4c 

George  Ross,  formerly  meti-opolitan 
editor,  Oakland  (Calif.)  Tribune — pro¬ 
moted  to  assistant  managing  editor. 

4c  4c  4c 

Sol  Broder,  senior  systems  consult¬ 
ant  for  the  McGraw-Hill  Book  Co. — 
named  assistant  to  the  director  of  data 
processing  and  systems  research  at  the 
Washington  Post. 

4c  4c  4c 

Jack  O’Brian,  King  Features  syn¬ 
dicated  Broadway  columnist — awarded 
honorary  doctor  of  humane  letters  by 
St.  Joseph’s  College,  Standish,  Me. 

♦  ♦  ♦ 

Jack  Cady,  formerly  with  This  Week 
magazine — established  Jack  Cady  & 
Associates,  Los  .\ngeles  based  maga¬ 
zine  advertising  rep  firm. 

4c  4c  4c 

Harlon  Fentress,  Waco,  Texas — 
named  chairman  of  the  board  emeritus 
of  Newspapers,  Inc.  Pat  Taggart, 
president  of  the  company  and  publisher 
of  the  B'aco  Tribune-Herald — named 
chairman  of  the  board.  Richard 
Brown,  publisher  of  the  Austin 
(Texas)  American-Statesman — named 
president  to  succeed  Taggart. 

i)c  41  4i 

Donald  Nizen,  previously  director 
of  consumer  marketing,  Mia7ni  Herald 
and  News — rejoined  the  New  York 
Times  as  director  of  consumer  market¬ 
ing. 


news-people 


Kloh 


Roberts 


Kloh  succeeds  Roberts 
as  ad  director 

Conrad  A.  Kloh,  44,  was  appointed 
advertising  director  of  the  Boston  Her¬ 
ald  American  and  the  Sunday  Herald 
Advertiser  effective  June  2,  1975. 

He  succeeds  Paul  S.  Roberts,  who  is 
retiring  after  46  years  wfith  Boston 
newspapers. 

Kloh  currently  is  vicepresident  and 
advertising  director  of  the  San  Antonio 
Express  and  News.  Prior  to  that,  he 
was  retail  advertising  manager,  as¬ 
sistant  to  the  advertising  director  and 
classified  advertising  sales  manager  of 
the  Houston  Post.  He  also  worked  for 
the  San  Fraticisco  Examiner  where  he 
specialized  in  classified  sales  and  train¬ 
ing. 

In  New  York  City,  during  the  1950’s, 
he  was  with  Hanley,  Hicks  and  Mont¬ 
gomery  Advertising  Agency. 

Roberts  joined  the  former  Herald 
Traveler  in  1929  and  continued  with 
the  Hearst  Corporation  when  it  bought 
the  Herald  Traveler  in  1972.  He  served 
as  national  advertising  director  in 
1963.  He  was  appointed  advertising  di¬ 
rector  of  the  Herald  American  in 
.\ugust  of  1974. 

• 

Howard  Rockafellow,  advertising 
manager,  Odessa  (Texas)  American — 
promoted  to  advertising  director.  War¬ 
ren  Regan,  display  advertising  sales¬ 
man — named  assistant  retail  advertis¬ 
ing  manager. 


Indianapolis  papers 
make  staff  changes 

Staff  moves  at  the  Indianapolis  News 
and  the  Indianapolis  Star  have  affected 
the  employee  relations  and  circulation 
departments  of  the  newspapers. 

Kenneth  R.  Todd,  personnel  and  em¬ 
ployee  relations  director  and  former 
assistant  circulation  director,  has  been 
named  to  succeed  Raymond  E.  Houk, 
who  retired  as  circulation  director  af¬ 
ter  30  years  with  the  Indianapolis  pa¬ 
pers.  Houk  became  circulation  director 
for  both  papers  in  1948. 

Kenneth  R.  Kleinschmidt  moved  to 
Todd’s  job  from  the  post  of  assistant 
manager  of  local  advertising. 

Lamar  Q.  Downtain,  assistant  cir¬ 
culation  director  under  Houk,  has  been 
moved  to  the  new  post  of  circulation 
manager  for  both  papers. 

Houk,  before  joining  the  Indianapolis 
publications,  held  circulation  manage¬ 
ment  positions  with  newspapers  in 
Bridgeport,  Conn.;  Minneapolis  and 
Ogdensburg,  N.Y.  Todd  had  been  his 
assistant  after  newspaper  circulation 
jobs  in  Gary,  Ind.,  and  Rockford,  Ill. 

• 

John  Motz,  publisher.  Kitchener 
(Ont.)  Record — retiring  as  publisher 
but  he  will  retain  the  presidency.  Kehth 
Baird,  vicepresident — named  publisher. 

*  4<  4< 

Hector  Morales,  city  editor,  Pensa¬ 
cola  (Fla.)  Journal — named  city /state 
editor,  a  new  position. 

4i  •  4i 

D.  K.  Woodman,  editor,  Mansfield 
(Ohio)  News  Journal — retired.  Frank 
Howard,  managing  editor,  succeeds 
him.  Gaylord  Hake,  news  editor — to 
executive  editor.  K.  Robert  May,  wire 
desk  editor — to  managing  editor.  Terry 
Mapes,  editorial  writer  and  book  re¬ 
viewer — to  editorial  page  editor.  Dan¬ 
iel  E.  KoPP,  reporter — to  wire  editor. 

*  41  4< 

Mick  Hauver,  assistant  real  estate 
advertising  manager,  Washington  Post 


Want  more  travel  linage? 


— to  classified  sales  manager,  a  new  po¬ 
sition. 

4>  *  4i 


GENERAL  MEETINGS:  North  American  Newspaper  Travel 
Managers  Association  (NANTAMA) 

Miami  Beach,  Floricda,  June  16,  17,  18,  1975 

Highlighting  a  presentation  of 

^^THE  LEISURE  MARKET” 

to  key  advertising  executives  by  NAB 
in  cooperation  with  NANTAMA 

Plan  now  to  attond  these  important,  linage-building  meetings.  For 
full  details,  contact:  JOHN  KRIKORIAN,  Treasurer  NANTAMA,  c/o 
The  Courant,  285  Broad  St.,  Hartford,  Conn.  06101.  203-249-6411. 


I  Media  execs  serve 

Edwin  F.  Russell,  president  of  New- 
house  Newspapers  Sales,  and  four 
other  media  and  advertising  executives 
are  assisting  the  National  Commission 
on  Productivity  and  Work  Quality  in 
an  expanded  public  information  pro¬ 
gram.  In  addition  to  Russell,  the  mem¬ 
bers  of  the  group  are:  Shelton  Fisher, 
chairman  of  the  board,  McGraw-Hill, 
Inc.;  Thomas  S.  Murphy,  chairman  of 
Capital  Cities  Communications,  Inc. ; 
William  A.  Bartel,  vicepresident  of 
communications,  the  Celanese  Corpora¬ 
tion;  and  Jane  P.  Cahill,  vicepresident 
of  communications,  IBM. 
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Si  Marlow — new  production  man¬ 
ager  for  the  Courier-Journal  and  Louis¬ 
ville  (Ky.)  Times. 


James  Nolan — an  associate  editor  of 
the  Cotirier-Joumal,  Louisville,  winner 
of  $1,000  award  for  a  year-long  series 
of  articles  on  school  busing  and  de¬ 
segregation. 


John  J.  MacDonald,  Elgin  (Ill.) 
Courier-News,  elected  president  of  the 
Central  States  Circulation  Managers 
Association  at  the  spring  meeting  in 
Chicago. 


Thomas  R.  Rice — named  assistant 
production  manager  in  charge  of  com¬ 
posing  and  engraving  for  the  Chicago 
Sicn-Times  and  Chicago  Daily  News. 


Feature  writer  and  columnist  Jay 
SCRIBA — winner  of  the  Richard  S.  Davis 
Award  for  outstanding  achievement  by 
a  member  of  the  Milwaukee  (Wis.) 
Journal  staff. 


Changes  of  officers  of  Lindsay-Schaub 
Newspapers,  Decatur,  Ill.  are:  Merrill 
Lindsay,  chairman;  Robert  D.  Schaub, 
president;  Donald  M.  Lindsay,  vice- 
president,  newspaper  operations;  By¬ 
ron  C.  Vedder,  vicepresident,  planning. 
Three  officers  who  announced  retire¬ 
ment  are:  F.  W.  Schaub,  Edward 
Lindsay  and  Miss  1.  W.  Zocii.  All  re¬ 
main  directors. 


PRESSROOM  DEDICATED — When  Donnell  F.  Shor+ell,  left,  retired  after  23  years  as  pro¬ 
duction  manager  of  the  St.  Pefenburg  Times  and  Evening  Independent,  the  newspapers 
dedicated  their  pressrooms  to  him.  Publisher  Jack  Lake  and  Mrs.  Jean  Shorteli  participated 
in  ceremonies  at  which  a  plaque  was  unveiled  reading,  "This  Pressroom  is  dedicated  to  the 
man  whose  leadership  brought  these  newspapers  to  a  new  era  of  printing  excellence."  He 
has  been  succeeded  by  Norman  P.  Dusseault,  who,  as  operations  manager,  will  be  responsi¬ 
ble  for  production  at  the  company's  downtown  typesetting  area  and  the  outlying  printing 
plant.  Dusseault  has  been  in  production  administration  and  earlier  headed  the  personnel 
department.  Vernon  W.  Firchow  was  named  plant  manager,  with  responsibility  for  all  pro¬ 
duction  departments  at  the  printing  plant  along  with  warehouse  operations.  He  continues 
to  handle  newsprint  procurement,  which  he  did  in  his  former  position  as  administrative 
services  manager.  Albert  S.  Bass  Jr.  was  elevated  from  composing  room  foreman  to 
production  manager  of  the  type-setting  operation.  Ralph  J.  Anderson,  formerly  pressroom 
superintendent,  was  designated  plant  production  manager. 


Fred  Schweikher,  director  of  public 
relations  for  the  Appleton  (Wis.)  Post- 
Crescent,  retired.  Succeeding  him,  Roy 
F.  Valitchka  II,  public  relations  man¬ 
ager  of  the  parent  company.  Post  Cor¬ 
poration. 


Henry  Richardson,  classified  man-  Gene  Casey,  formerly  managing  edi- 
ager,  Richmond  Newspapers,  Inc. — re-  tor,  Danbury  (Conn.)  News-Times — to 
tiring.  Roland  Taylor,  customer  serv-  editor,  Westfield  (Mass.)  Evening 
ices  manager,  succeeds  him.  Neivs.  Mills  Korte,  former  managing 

"'  *  *  editor  in  Westfield — ^to  managing  editor. 

Smith  Hempstone,  associate  editor  Winstead  (Mass.)  Evening  Citizen.  Cit- 
and  editorial  page  director,  Washington  izen  managing  editor  Robert  McCar- 
Star — resigning  to  devote  himself  full-  THY — promoted  to  editor, 

time  to  his  syndicated  column.  Edwin  ♦  *  * 

Yoder,  Jr.,  editorial  page  editor,  Lawrence  Wallace,  director  of  la- 
Greensboro  (N.C.)  Daily  News,  sue-  bor  relations,  Washington  Post — named 
ceeds  him  at  the  Star,  vicepresident  for  labor  relations. 


Mark  Provano — to  copy  desk  of 
Courier- Journal,  Louisville,  from  fam¬ 
ily  editor,  Augusta  (Ga.)  Chronicle- 
Herald.  Barney  Beidelman,  Courier- 
Journal  copy  editor,  retired. 


Two  win  top  awards 

Robert  B.  Holland,  an  editorial  writer 
for  the  Richmond  (Va.)  Times  Dispatch 
and  Nita  Fran  Hutchinson,  education 
reporter  for  KSLA-tv  in  Shreveport, 
La.  were  cited  by  the  International 
Reading  Association  as  winners  of  its 
top  awards  for  excellence  in  reporting 
in  the  field  of  reading. 


Nancy  Brumback,  editor  of  the  oper-  Marie  Potts,  founder  of  “The  Smoke 
ations  section  of  Superinarket  Neivs —  Signal,”  newsletter  on  Indian  rights 
named  associate  editor,  as  was  Jack  and  culture — honored  by  the  state  of 
Moore,  formerly  with  Fairchild  in  California  for  her  work. 

Paris.  Moore  will  be  in  charge  of  a  new  ♦  ♦  ♦ 

investigative  reporting  department  for  Robert  Ross,  general  manager.  Ra¬ 
the  paper.  cine  (Wise.)  Journal-Times — named 

publisher  to  succeed  John  Dewey,  who 
William  Hieronymus,  Jr.,  staff  is  retiring  June  30.  Wayne  Schile, 

writer  for  the  Wall  Street  Journal  general  manager.  Mason  City  (Iowa) 

Cleveland  office — resigned  to  freelance  Globe-Gazette,  assumes  Ross’  former  po- 

from  Sao  Paulo,  Brazil.  sition. 
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Gene  Gregston,  editor  of  the  San 
Diego  Union — resigned  after  a  sick 
leave. 


Harvey  Call,  assistant  to  the  editor 
and  editorial  page  editor.  Ft.  Lauder¬ 
dale  News — retired. 


John  Baka,  operations  controller,  Osborne  Roberts,  formerly  of  Ebony 
Seatrain  Lines — named  controller  of  and  Psychology  Today — ^to  the  San  Di- 
the  New  York  Times  Newspaper  Divi-  ego  Evening  Tribune  as  a  general  as- 
sion.  signment  reporter. 
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Sealy  credits  newspaper 
co-op  for  sales  boom 


In  the  past  8  years  the  Sealy  Mat¬ 
tress  Company  of  Oakville,  Conn,  has 
quintupled  its  volume  and  Stanley 
Fried,  president  of  Fried  Advertising, 
Melville,  N.Y.,  says  the  company  at¬ 
tributes  much  of  its  success  to  the  news¬ 
paper  cooperative  advertising  program 
which  he  supervises. 

It  all  began  for  Fried  when  he  heard 
their  advertising  commercials  on  the 
radio  back  in  1967.  Their  sign-off  was 
“see  your  local  Sealy  Mattress  dealer”. 
At  that  time.  Fried  explained,  Sealy’s 
distribution  was  negligible  with  no  ma¬ 
jor  chains  or  department  stores  carry¬ 
ing  the  line.  He  pointed  out  to  the 
company  that  the  radio  commercials 
were  really  helping  Sealey’s  competi¬ 
tors  since  most  listeners  would  be  in¬ 
clined  to  go  to  a  major  store  in  re¬ 
sponse  to  the  ads  and,  not  finding 
Sealy,  would  be  shown  another  brand. 

A  former  advertising  manager  for 
L  &  P  Electric,  the  distributor  of  Fod¬ 
ders  Air  Conditioners  in  the  metropol¬ 
itan  market.  Fried  presented  his  pro¬ 
posal  to  Sealy  for  a  newspaper  cooper¬ 
ative  program  which  could  carry  the 
names  of  specific  dealers,  as  he  had 
done  for  Fedders,  which  turned  out  to 
be  his  first  account  when  he  hung  out 
his  own  agency  shingle.  Sealy  bought 
the  idea. 

Currently  he  controls  a  six  figure  ad¬ 
vertising  budget  90%  of  which  is  spent 
on  coop  advertising  in  the  marketing 
area  he  handles — New  York,  Conn., 
Rhode  Island  and  Western  Mass.  And, 
100%  of  the  money  is  spent  in  news¬ 
papers. 

From  an  original  schedule  of  10  pages 
in  the  New  York  News  Sealy  now 
runs  an  average  of  20  pages  per  year 
in  virtually  every  major  daily  in  his 
marketing  area.  The  program,  which  is 
still  expanding,  has  served  as  a  model 
for  what  cooperative  advertising  can 
do  for  a  manufacturer.  Not  only  does 
the  advertising  move  merchandise. 
Fried  notes,  but  it  has  served  as  a 
lever  for  attracting  new  outlets  for 
Sealy.  Currently  the  company  holds 
number  1  spot  in  metropolitan  New 
York  area  mattress  sales  with  over 
250  dealers  including  the  major  stores 
it  lacked  8  years  ago. 

“Newspapers,”  Fried  maintains,  “are 
precisely  right  for  coop  advertising 
with  multiple  listing  of  local  outlets. 
Neither  radio  nor  television  can  hold 
the  listener’s  or  viewer’s  attention  be¬ 
yond  the  second  or  third  listing.”  The 
Sealy  ads  carry  10  or  11  dealer  names, 
addresses  and  phones  not  as  just  lines 
but,  in  the  case  of  a  tabloid  page,  in  35 
line  boxes,  giving  a  clear  identity  with 


Sealy^le! 
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Typical  newspaper  ad 

the  top  line  serving  as  an  area  heading. 

“Our  story  to  the  dealer  is  simple,” 
says  Fried.  “He  has  the  advantage  of 
a  full  page  ad  in  a  major  newspaper, 
since  the  ad  serves  only  his  dealership 
in  his  area  and  he  pays  a  fractional 
cost  of  the  whole.” 

Fried  says  Sealy  ads  are  designed  for 
sales  action,  “We  don’t  fool  around 
with  Soft  Sell.  Every  ad  has  a  price 
appeal  and  we  use  color  where  ever 
it’s  available  for  extra  impact.  A  re¬ 
cent  ad  in  the  Bridgeport  (Conn.)  Post 
featured  “$20  OFF”  in  red  block  let¬ 
ters  followed  by  “Now  69.95”.  Dealer 
listings  in  nearby  Conn,  suburbs  served 
by  the  Post  also  appeared  in  red.  New¬ 
est  promotion  effort  will  include  ex¬ 
tension  of  the  program  into  the  New 
York  News’  roto  section  in  the  near 
future. 

Sealy’s  salesmen  sell  the  ad  programs 
to  the  dealers  at  the  same  time  they’re 
selling  mattresses.  Salesmen  in  each 
area  are  equipped  with  a  6  month  ad 
schedule.  The  dealer’s  coop  advertising 
allowance  is  based  on  the  volume  of 
merchandise  he  orders.  Over  the  last  8 
years  the  company  has  had  convincing 
evidence  that  presentation  of  the 
ready-to-go  coop  ad  program  simultane¬ 
ously  with  the  merchandise  to  the 
dealer  has  been  a  winning  combination. 

“It’s  only  a  matter  of  time,”  Fried 
believes,  “until  furniture  manufactur¬ 
ers  who  have  not  been  involved  with 
coop  get  into  the  act.”  He  believes  it’s 


a  natural  for  them  as  it  has  proven  for 
Sealy. 

Because  Sealy’s  ads  carry  multiple 
signatures  they  do  not  earn  a  retail 
rate.  “Metropolitan  New  York  news¬ 
papers  have  set  up  what  might  be  called 
a  distributors’  rate — somewhere  be¬ 
tween  the  retail  and  the  national  rate 
which  is  commissionable.  Other  papers 
have  established  a  special  coop  rate  but 
in  many  cases  newspapers  apply  the 
national  rate  which,”  Fried  says,  “is  a 
bit  high  for  retail  advertisers.” 

With  newspaper  advertising  rates  on 
the  rise  Fried  sees  coop  advertising  as 
‘the  only  salvation’  for  the  small  re¬ 
tailer  and  too,  for  the  newspaper  which 
wants  to  keep  his  business. 

• 

Memphis  newspapers 
to  9  column  ad  format 

The  Commercial  Appeal  and  the 
Memphis  Press-Scimitar  will  adopt  a 
nine  column  display  advertising/six 
column  editorial  format  July  1,  1975. 
Classified  pages  will  be  printed  in  ten 
columns  and  tabloids  will  be  seven  col¬ 
umns.  At  the  same  time  conversion  to 
photocomposition  will  be  completed. 

The  new  format  is  expected  to  result 
in  significant  newsprint  and  production 
savings  while  retaining  advertising 
flexibility.  Page  size  and  inch  rate  re¬ 
main  the  same.  The  internal  production 
efficiencies  alleviate  the  need  for  an 
immediate  rate  adjustment  and  will 
minimize  future  rate  increases. 

Eight  column  advertisements  will  not 
be  acceptable.  Double  trucks  will  con¬ 
tinue  to  be  acceptable  as  15  columns 
full  centered,  19  columns  full  or  17 
columns  flush  right  or  flush  left. 

The  newspapers  no  longer  accept 
SpectaColor  according  to  a  recent  pro¬ 
duction  policy  change  announcement. 

Conversion  to  photocomposition  or 
‘cold  type’  improves  reproduction  and  is 
a  major  sten  in  preparation  for  change 
in  early  1976  to  offset  printing  by  the 
Memphis  newspapers. 

The  new  display  advertising  measure 
for  one  column  will  be  9  picas  4  points 
with  8  points  between  columns.  The 
new  classified  advertising  column  meas¬ 
ure  will  be  8  picas  8  points  with  4 
points  between  columns.  A  4-page  pro¬ 
totype  section  now  being  distributed 
gives  details  on  column  layout  width 
specifications  and  photocomposition 
production  requirements. 

• 

Wins  AP  news  prize 

The  Boston  Globe  has  won  the  Sevel- 
lon  Brown  Memorial  Award  for  public 
service  in  journalism  for  its  coverage 
of  desegregation  of  the  Boston  public 
schools.  The  award  is  presented  annu¬ 
ally  by  the  New  England  Associated 
Press  News  Executives  Association.  The 
contest  was  judged  by  Howard  H.  Hays 
Jr.,  editor  and  publisher  of  the  River¬ 
side  (Calif.)  Press-Enterprise. 
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Automated  production 
system  acquired 

Initial  installation  work  on  what 
will  ultimately  be  a  92-terminal  news¬ 
paper  production  system  will  begin  at 
Florida  Publishing  Co,  in  Jacksonville, 
Fla.,  early  in  1976. 

Contract  for  the  work,  which  will 
extend  over  a  two-year  period,  was 
signed  by  Robert  R.  Feagin,  president 
of  Florida  Publishing  Co.,  and  repre¬ 
sentatives  of  Data  Disc  Inc.  of  Sunny¬ 
vale,  Calif.  The  system  will  be  used 
in  processing  editorial  and  classified  ad 
copy  for  the  morning  Florida  Times- 
Union  and  afternoon  Jacksonville  Jour¬ 
nal. 

The  contract  calls  for  delivery  of  a 
pilot  system  in  the  first  quarter  of 
1976.  When  the  system  is  completed  in 
two  years,  it  will  include  50  terminals 
in  the  news  departments,  36  in  classi¬ 
fied  and  6  in  production. 

In  addition  to  text  editing,  the  ter¬ 
minals  will  be  used  for  inputting  copy 
directly  to  the  computer  by  reporters 
and  classified  ad  takers.  In  the  com¬ 
pleted  system,  processed  news  and  ad 
copy  will  be  output  directly  to  photo¬ 
composers. 

This  system  will  feature  the  newest 
addition  to  the  Data  Disc  display  prod¬ 
uct  line,  the  Model  6800  Alphanumeric 
Terminal  Controller.  This  device  pro¬ 
vides  local  terminal  character  handling 
and  text  editing  capability  as  well  as 
high  speed  direct  channel  data  transfer 
techniques  designed  to  operate  with  the 
latest  generation  minicomputer  hard¬ 
ware  and  software. 

Dual  main  computers  will  connect  to 
DDI’s  fixed-head  discs  and  a  network 
of  “intelligent”  (microprocessor-based) 
terminal  controllers  and  the  92  video 
display  terminals.  This  system  organi¬ 
zation  allows  the  processing  load  to  be 
distributed  over  the  entire  system  and 
minimizes  the  impact  of  individual 
component  failure. 


Newspaper  pre-press 
study  to  be  made 

Arthur  D.  Little,  Inc,,  of  Cambridge, 
Mass.,  a  diversified  management  con¬ 
sulting.  and  scientific  research  firm,  has 
announced  a  multiclient  pre-press  sys¬ 
tems  study  covering  newspaper  text 
editing,  composition  and  plate  systems. 

The  systems  study  will  be  under  the 
direction  of  J.  J.  Clancy,  head  of  the 
ADL  Paper  and  Graphic  Arts  Group, 
The  study  will  evaluate  a  number  of 
supplier  systems  in  text  editing,  com¬ 
position  and  plate  product  areas  and 
will  include  descriptions  of  user  experi¬ 
ence. 

Both  newspapers  and  suppliers  will 
be  able  to  participate  in  the  multiclient 
program.  Cost  to  newspapers  will  be 
based  on  net  paid  circulation. 


I 

I 


P 
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Publisliers  have  eot 
to  consider  econom¬ 
ics  sooner  or  later. 
Do  you  boy  a  new 
offeet  press?  Or  do 
you  no  shallow  relief 
Plate  as  a  stop  dap? 
Von  can  buy  Dahidren 
DiLitho.  keep  your 
press.and  put  your 
cold  type  savinds 
in  the  bank. 

Your  Goss  or  Hoe  or  Scott  newspaper  press  is  proi)ably  in 
better  shape  than  you  are,  Mr.  Publisher  and  Mr.  Production 
Manager.  And  it’s  sad  but  true  that  it  could  probably  outlast 
both  of  you.  It’s  just  about  broken-in  by  now;  still  under 
warranty,  for  all  practical  purposes. 

And  now  folks  tell  you  that  you  have  to  scrap  it  in  a 
trade  for  a  new  offset  press!  Or,  they  tell  you  that  you  should 
be  running  shallow  relief  or  plastic  plates  to  take  advantage 
of  the  technological  advances  in  cold  type  as  a  stop  gap,  for 
God’s  sake!  Until  you  finally  get  up  the  courage  to  take  your 
bloodbath  on  the  new  offset  press  or  presses. 

Well,  you  can  relax.  Dahlgren  DiLitho  gives  you  quality 
that  approaches  GOOD  offset  while  running  off-the-shelf 
litho  plates  that  cost  between  50  cents  and  a  dollar,  it 
depends  on  the  length  of  your  run. 

With  Dahlgren  DiLitho,  your  press  can  run  for  years 
and  years,  with  extreme  economy.  DiLitho  isn’t  a  stop  gap. 

It’s  a  permanent  solution. 

Dahlgren  Manufacturing  Company,  Inc. 

726  Regal  Row 
Dallas,  Texas  75247 
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SOLEMN  LIHLE  GIRL,  Robyn  Lan,  3.  is 
comforted  by  her  new  mother,  Mrs.  Adele 
Kolinsky  of  Spring  Valley,  N.Y.,  at  La- 
guardia  Airport.  UPl  photo  by  Jerry 
Soloway. 


Assignment:  ^BabylifV  welcome 
as  seen  by  news  photographers 


LOVE  AT  FIRST  SIGHT— Carole  Sheridan 
is  overjoyed  at  meeting  her  new  son.  Jay, 
a  Vietnamese  orphan  arriving  with  65 
other  refugees  in  New  York.  UPl  photo 
by  Joel  Landau. 


JOYOUS  GREETING  between  grandfather  and  grandson  as  Nguyen  Van  Hung, 
now  Daniel  Francis  Dillon,  pinches  William  F.  Dillon,  while  snuggled  in  the  arms 
of  his  new  mother,  Mrs.  Margaret  Dillon  at  Albany,  New  York,  airport.  UPl  photo 
by  Joe  Paeglow. 


'Once  upon  a  time,  when 
humans  were  here,  there 
was  a  baby  air-Uft... ' 

Toronto  Sun  Syndicate 
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IN  SEATTLE,  Mr.  and  Mrs.  Shun  Tamiura 
introduce  their  newly  adopted  baby  to 
newsmen  at  SeaTac  Airport.  UPl  photo 
by  Max  Guitierrez. 


Af  left— 

ENCHANTING  DROOL  is  Le  Thu  Thai 
Thi's  greeting  to  admirers  calling  at  the 
Emerson,  N.J.,  home  of  her  new  parents, 
Dennis  and  Kathleen  Falotico.  Staff  photo 
by  Peter  Karas  for  The  Record  of  Hack¬ 
ensack. 


Produced  by  Lenora  Williamson 


Below,  left — 

ORPHAN  TWIN,  Matthew,  eyes  the  pho¬ 
tographer  while  Mrs.  Barry  Peak  of  Whit¬ 
tier,  California,  Is  exuberant  at  Los  An¬ 
gelos  arrival  of  her  new  twins.  UPl  photo 
by  Ernie  Schwork. 


Below — 

BANNER  GREETING— A  little  boy,  wait¬ 
ing  for  his  new  parents  at  the  Pearl  Buck 
Foundation,  obligingly  studies  the  Wel¬ 
come  Children  of  Saigon'  banner  of  the 
Doylestown  (Pa.)  Intelligencer  for  pho¬ 
tographer  Rudy  Millarg. 
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Court  upholds  right 
to  protect  sources 


Shield  law-less  Iowa  scored  a  victory 
for  the  riphts  of  journalists  there,  when 
a  District  Court  Judge  this  month 
quashed  a  subpoena  requesting  that  a 
reporter  reveal  confidential  notes  and 
sources. 

In  a  ruling  rendered  this  month, 
Judge  Leo  Oxberger  denied  a  motion 
that  Diane  Graham,  a  reporter  for  the 
Dcs  Moines  Register  <C*  Tribune,  be 
forced  to  reveal  information  and 
sources  concerning  an  article  she 
wrote. 

Filing  an  Order  Compelling  Discov- 
er>’  was  John  R.  Winegard,  who  was 
the  subject  of  a  story  published  on 
January  8  and  January  9  about  the 
dissolution  of  marriage  proceedings  be- 
tw'een  him  and  his  wife  Sally  Wine¬ 
gard.  He  was  seeking  information  about 
Ms.  Graham’s  sources  for  an  invasion 
of  privacy  and  libel  suit  against  them. 

The  reporter  was  subpoenaed  on 
March  10  and  refused  to  submit  in  a 
motion  filed  April  1. 

Found  Judge  Oxberger,  “This  suit  on 
the  part  of  Mr.  Winegard  and  the  con¬ 
sequent  motion  to  compel  discovery  as 
to  Diane  Graham,  a  news  reporter, 
gives  rise  to  an  issue  of  which  there 
is  no  decision  from  the  Supreme  Court 
of  Iowa;  namely,  a  party’s  right  in  a 
court  action  to  depose  (subpoena)  wit¬ 
nesses  having  knowledge  of  facts  per¬ 
taining  to  his  or  her  cause  of  action 
versus  the  freedom  of  the  press,  a  right 
created  by  the  First  and  Fourteenth 
Amendments  to  the  Constitution.” 

Citing  the  conflict  between  press 
rights  vs.  personal  rights,  the  judge 
mentioned  early  cases,  tracing  the  his¬ 
tory  of  the  press  in  court. 

His  lengthy  discussion  concluded 
that,  “In  light  of  the  above  discussion 
a  reporter  or  publisher  under  the  First 
.Amendment  to  the  Constitution  is  not 
subject  to  court  discovery  procedures 
when  such  discovery  is  directed  to  as¬ 
certain  the  confidential  sources  of  in¬ 
formation,  the  substance  of  conversa¬ 
tion  \vith  these  sources,  or  the  editing 
procedures  which  produce  the  articles 
unless  the  party  seeking  such  estab¬ 
lishes  by  clear  and  convincing  proof 
that: 

“1.  There  exists  a  critical  need  for 
such  information  in  order  to  maintain 
a  cause  of  action  as  a  defense  to  a 
cause  of  action; 

“2.  This  critical  need  be  of  such  im¬ 
port  to  the  cause  of  action  or  defense 
that  it  clearly  overrides  the  strong  pro¬ 
tections  afforded  to  the  First  Amend¬ 
ment; 

“3.  All  possible  alternate  sources  of 
the  information  sought  have  been  ex¬ 
hausted; 

“4.  The  information  sought  is  rele¬ 
vant  and  material  to  the  cause  of  ac¬ 
tion  or  defense  involved.” 

Ruling  that  this  case  did  not  meet 


these  requirements.  Judge  Oxberger 
ruled  that  the  deposition  of  Diane 
Graham  be  denied. 

Such  a  ruling  which  extensively  lists 
requirements  for  revelation  of  confi¬ 
dential  sources  has  been  seen  as  a 
landmark  for  the  state,  which  presently 
has  no  Shield  Law  to  protect  report¬ 
ers’  sources. 

• 

Uniform  state 
law  unit  drafts 
privilege  act 

The  National  Conference  of  Commis¬ 
sioners  on  Uniform  State  Laws,  Chi¬ 
cago,  has  completed  the  second  tenta¬ 
tive  draft  of  a  proposed  Reporter’s 
Privilege  bill  described  as  being  ’’close” 
to  the  qualified  Kastenmeier  measure 
(E&P,  May  10.) 

The  draft,  prepared  by  a  committee 
of  the  Conference  of  Commissioners 
was  presented  for  discussion  in  Wash¬ 
ington  May  21  (Mayflower  Hotel). 
.August  2-8  in  Quebec  City,  Quebec,  it 
will  be  submitted  to  the  full  conference 
membership. 

If  a  Uniform  .Act  is  completed  and 
approved  by  the  250  judges,  practicing 
lawyers  and  law  professors  who  make 
up  the  conference,  then  every  state 
will  be  asked  to  enact  the  proposal. 

In  addition  to  the  unqualified  priv¬ 
ilege  to  shield  a  confidential  source  of 
information,  the  new  draft  also  would 
grrant  a  “reporter”  a  right  to  refuse  to 
disclose  “confidential  information”  dur¬ 
ing  an  accusative  or  investigative  pro¬ 
ceeding — such  as  a  grand  jury  or  leg¬ 
islative  hearing — as  distinguished  from 
a  judicial  proceeding. 

The  draft  defines  the  term  “reporter” 
to  include  authors  of  books,  lecturers, 
pamphleteers  and  free  lance  writers 
and  film  makers  as  well  as  printers, 
cameramen,  secretaries  and  copy  read¬ 
ers  who  are  involved  in  newrs  process¬ 
ing. 

A  prefatory  note  to  the  draft  said: 
“Of  the  subpoenas  that  have  been 
served  on  reporters  in  recent  years, 
those  that  have  been  issued  during  the 
course  of  investigatory  and  accusatory 
proceedings  have  tended  to  be  the  most 
numerous,  most  wide-ranging  in  scope, 
most  dubious  in  motivation,  most  dam¬ 
aging  to  source  relationships,  and  least 
justifiable  in  terms  of  evidentiary  needs. 

Act  grants  protection 

“From  the  reporter’s  point  of  view, 
these  subpoenas  comprise  the  crux  of 
the  problem.  In  providing  for  an  un¬ 
qualified  protection  against  this  type 
of  subpoena,  the  act  grants  reporters 


the  essential  protection  they  need  in 
order  to  engage  in  the  kind  of  in-depth, 
investigative  reporting  which  ulti¬ 
mately  rebounds  to  the  benefit  of  law 
enforcement  as  well  as  most  other  so¬ 
cietal  interests.” 

However,  when  a  case  is  being  proc¬ 
essed  through  the  courts,  or  any  other 
body  which  “may  render  a  final  judg¬ 
ment”  involving  “imprisonment,  re¬ 
moval  from  office,  revocation  of  license, 
or  loss  of  other  valuable  privilege,”  a 
court  may  order  a  reporter  to  disclose 
“confidential  information.” 

But  before  such  an  order  is  issued, 
the  court  must  determine  that  the  dis¬ 
closure  would  not  reveal  or  materially 
facilitate  the  discovery  of  the  confi¬ 
dential  source,  and  that  the  information 
would  be  “indefensible  to  the  establish¬ 
ment  of  the  offense  charged,  the  claim 
pleaded,  a  defense-raised,  or  the  relief 
sought  in  the  trial.” 

The  committee  draft  also  grants  a 
reporter  a  privilege  to  decline  to  dis¬ 
close  “non-confidential”  information  and 
materials  unless  the  court  “determines 
that  the  probable  value  of  the  report¬ 
er’s  evidence  is  sufficient  to  justify  any 
detriment  to  the  flow  of  information  to 
the  public  that  may  ensue  if  the  re¬ 
porter  is  compelled  to  give  the  evi¬ 
dence.” 

In  a  comment  to  this  section  drafters 
said  this  limited  protection  would  ex¬ 
tend  to  such  things  as  “tapes,  note¬ 
books,  discarded  drafts  of  stories,  film 
‘outtakes’,  lists  of  possible  sources  for 
stories,  daily  log  and  the  like.” 

Before  a  reporter  can  be  subpoenaed 
to  testify  a  judge  must  determine  that 
there  are  reasonable  grounds  to  believe 
that  the  reporter  has  evidence  relative 
to  the  proceeding.”  This  judicial  deter¬ 
mination  is  necessary  for  non-judicial 
proceedings  as  well  as  those  in  the 
courts. 

Solving  state’s  problems 

Conference  members  are  selected  by 
the  50  states,  the  District  of  Columbia 
and  Puerto  Rico.  They  are  responsible 
for  drafting  and  working  for  enactment 
of  legislation  directed  at  solving  prob¬ 
lems  common  to  all  states. 

Described  as  an  optional  section  in 
the  proposal  is  the  following: 

“In  a  civil  action  for  defamation  or 
invasion  of  privacy  in  which  the  plain¬ 
tiff  must  prove  that  the  defendant  had 
knowledge  of  the  falsity  of  his  state¬ 
ment  or  acted  with  reckless  disregard  or 
negligence  concerning  its  truth  or  fal¬ 
sity,  and  in  which  the  plaintiff  may  be 
hindered  by  a  claim  of  privilege  under 
this  act  from  proving  the  level  of  fault 
required  to  establish  liability,  the  plain¬ 
tiff  may  have  the  issue  of  fault  tried 
separately  from  and  subsequent  to  the 
trial  of  the  other  issues  in  the  case. 

“Upon  a  finding  for  the  plaintiff  on 
all  of  the  elements  of  the  cause  of  ac¬ 
tion  necessary  to  recovery,  the  issue  of 
fault  shall  be  tried  and  the  privilege 
provided  by  this  act  shall  not  apply  if 
the  court  determines  that  the  report¬ 
er’s  evidence  is  indispensable  to  the  es¬ 
tablishment  of  the  requisite  fault.” 
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NIKDN  S>1UJTES 
1HE  PHORBR4PHERS 
OF  1HE  YE4R 

They  are  the  Grand  Prize  Winners  in  the  32nd  Annual  Pictures 
of  the  Year  Competition,  sponsored  jointly  by  the  National  Press  Photographers 
Association  and  the  University  of  Missouri  Sohool  of  Journalism, 
and  funded  by  an  educational  grant  from  Nikon  Inc. 

Newspaper  Photographer  of  the  Year 

PAT  CROWE 

of  the  Wilmington  (Del.)  News-Journal. 


Magazine  Photographer  of  the  Year 

EDDIE  ADAMS 

of  Time  Magazine. 

World  Understanding 
through  Photography  Award 

W  EUGENE  SMITH  &  AILEEN  SMITH 


Each  received  a  Nikon  F2  camera, 
plus  $1,000  and  a  trophy.  The  trophy 
symbolizing  the  World  Understand¬ 
ing  Award,  was  specially  com¬ 
missioned  by  Nikon  Inc.  and  A 
designed  by  sculptor 
Gordon  Locke.  JHkI 

The  Competition  drew  SDU 
more  than  8,600  entries 
by  top-ranking  profession-  A  S 
als  throughout  the  U.S.A., 
and  from  other  countries, 
too.  As  in  previous  years,  al- 
most  90%  of  all  photographs 
entered  were  made  with 


Nikon  system  cameras. 

To  the  winners,  we  offer  our  con¬ 
gratulations  for  your  well-earned 
success.  To  all  who  partioipated,  our 
compliments  on  the  superlative 
quality  of  your  work,  and  our  thanks 
for  continuing  to  give  Nikon  your 
overwhelming  preference, 
year  after  year.  Nikon  Inc., 
j^^i^^Garden  City,  N.Y.  11530, 
,,  Subsidiary  of  Ehren- 
reich  Photo-Optical 
Industries,  Inc.  [1@5 
[In  Canada:  Anglo- 
VkJp  photo  Ltd.,  P.Q.] 


Reporters’  work 
may  save  bikers 
from  gas  chamber 

Through  the  efforts  of  Detroit  News 
reporters  and  an  assistant  managing 
editor  4  motorcyclists  may  be  granted 
a  new  trial  that  could  save  them  from 
the  gas  chamber. 

Late  in  1974  two  News  reporters, 
Douglas  Glazier  and  Stephen  Cain,  un¬ 
der  the  direction  of  Boyd  Simmons,  an 
assistant  managing  editor,  began  look¬ 
ing  into  a  New  Mexico  murder  case  in 
which  the  cyclists,  3  of  them  from  Mich¬ 
igan,  had  been  convicted  and  sentenced 
to  die. 

Detroit  area  friends  of  the  4  pro¬ 
tested  that  the  doomed  men  had  been 
in  the  Los  Angeles,  Calif.,  area  on  the 
night  of  February  8,  1974.  That  same 
night  a  parttime  college  student,  Wil¬ 
liam  B.  Velten,  Jr.,  allegedly  was  slain 
in  Albuquerque,  N.M. 

The  Detroit  friends  informed  the 
News  that  they  believed  the  convicted 
4  were  “framed”  because  of  their  anti¬ 
social  life  style.  The  4  also  said  they 
drove  through  the  Albuquerque  area 
on  the  morning  of  February  9  without 
stopping. 

Glazier  and  Cain  dug  up  considerable 
evidence  in  the  case,  including  the  ob¬ 
taining  of  a  sworn  statement  by  a  so- 
called  eyewitness  that  she  had  lied 
during  the  trial  at  the  urging  of  investi¬ 
gators  and  actually  knew  nothing  about 
the  killing  or  the  accused  men. 

On  the  basis  of  that  new  finding,  the 
New  Mexico  Supreme  Court  remanded 
the  case  back  to  the  trial  judge  in  Al¬ 
buquerque  for  a  hearing  on  a  new  trial 
motion.  Most  of  the  testimony  that  en¬ 
sued  at  that  hearing  was  devoted  to 
the  presentation  of  the  new  evidence 
gathered  by  Glazier  and  Cain. 

The  district  attorney  dwelt  heavily  on 
a  recording  of  an  interview  conducted 
with  a  so-called  eyewitness  in  Minne¬ 
sota  by  Cain  and  Simmons,  in  which  the 
woman  had  said  that  3  of  the  district 
attorney’s  aides  had  been  “fired”  as  a 
result  of  the  News’  inquiry.  Simmons 
told  the  woman  that  Albuquerque  au¬ 
thorities  would  “not  dare”  to  charge  her 
with  perjury  without  also  proceeding 
against  the  officials  who  had  prepared 
the  case. 

The  d.a.  conceded  the  3  had  left  his 
staff,  but  denied  their  departure  was 
linked  to  the  murder  case. 

He  accused  the  newspapermen  of 
“pressuring”  the  woman  witness  into 
changing  her  story  despite  denials  on 
the  stand  by  the  woman,  her  husband, 
Cain  and  Simmons,  that  any  pressure 
had  been  involved. 

Judge  William  Riordan,  Jr.,  refused 
to  grant  a  new  trial,  saying  he  still 
believed  the  woman’s  trial  testimony, 
adding  he  could  not  see  how  she  couid 
make  up  such  a  story.  The  judge  called 
her  contention  that  investigators  sup¬ 
plied  her  with  the  details  “ridiculous.” 


Defense  attorneys  immediately  an¬ 
nounced  they  would  appeal  the  judge’s 
ruling.  They  accused  the  judge  of  ig¬ 
noring  the  evidence. 

Later,  the  d.a.  said  he  would  not  pros¬ 
ecute  the  woman  witness  for  perjury. 
He  pointed  out  that  to  do  so  under  the 
circumstances,  he  would  have  to  base 
the  charge  on  her  recantations.  He  said 
he  was  satisfied  that  she  had  nothing 
to  gain  by  the  change  in  testimony  and 
placed  the  blame  on  the  newsmen  for 
“gross  misconduct”  and  the  woman’s 
own  fear  of  “reprisals.” 


Separate  co-op  dept. 

The  Minneapolis  Star  and  Miimeapo- 
lis  Tribune  newspapers  have  estab¬ 
lished  a  separate  department  for  han¬ 
dling  cooperative  advertising.  James 
Sable,  formerly  cooperative  advertising 
coordinator  in  local  display,  is  now 
manager,  cooperative  advertising  de¬ 
partment.  Robert  F.  Huebscher,  for¬ 
merly  assistant  retail  advertising  man¬ 
ager,  has  joined  the  department  as  co¬ 
operative  advertising  sales  manager. 


TOP  100  NATIONAL  NEWSPAPER 
ADVERTISERS.  1974 


Rank  Inve.tmentH 


1.  R.  J.  Reynolds  Industries,  Inc . $  49,160,697 

2.  General  Motors  Corp .  40,190,871 

.3.  Philip  Morris  Co .  22,15.3,981 

4.  Chrysler  Corp .  19,589,444 

5.  Joseph  E.  Seagram  &  Sons,  Inc.  ..  16,716,662 

6.  American  Brands,  Inc .  14,841,546 

7.  Ford  Motor  Co .  14,408,341 

8.  Trans  World  Airlines,  Inc .  1,3,242,180 

9.  Loews  Corporation  .  10,888,786 

10.  Delta  Airlines  .  10,005,537 

11.  British-American  Tobacco,  Ltd.  ...  9,601,987 

12.  American  Airlines,  Inc .  9,520,059 

13.  Eastern  Airlines,  Inc .  8,244,017 

14.  RCA  Corporation  .  8,01.3,031 

15.  General  Foods  Corp .  8,005,880 

16.  Rapid-American  Corp .  7,476,083 

17.  UAL  Incorporated  .  7,007,223 

18.  Toyota  Motor  Co.,  Ltd .  6,402,200 

19.  U.  S.  Government  .  6,206,688 

20.  Pan  AmericanWorld  Airways  .  6,056,824 

21.  Kraftco  Corp .  5,627,146 

22.  Walker-Goooerham  &  Worts  .  5,564,939 

23.  General  Electric  Co .  5,512,323 

24.  Lifrirett  &  Myers  Inc .  5,359,664 

25.  American  Motors  Corp .  5,284,527 

26.  Heublein  Inc .  5,215,311 

27.  Volkswagen  of  America,  Inc .  5,177,798 

28.  Columbia  Broadcasting  System  ...  5,074,36.3 

29.  .American  Telephone  & 

Teleitraph  Co .  4,834,363 

.30.  Mazda  Motors  of  America,  Inc.  ...  4,7.38,254 

.31.  International  Telephone  & 

Telegraph  Corp .  4,.387,969 

32.  Mobil  Oil  Corp .  4,190,919 

.33.  American  Broadcasting  Companies, 

Inc .  3,997,845 

,34.  Braniff  International  .  3,927,803 

.35.  Wrigley,  Wm.  Jr.,  Co .  .3,844,185 

36.  Franklin  Mint  Inc .  3,810,006 

37.  Brown-Forman  Distillers  Corp.  ...  .3,560,600 

38.  National  Airlines,  Inc .  .3,504,156 

.39.  Eastman  Kodak  .  3,503,317 

40.  Quaker  Oats  Co .  3,461,329 

41.  Coca-Cola  Co.,  The  .  ,3,400,818 

42.  Polaroid  Corporation  .  3,202,136 

43.  Norris,  Jay  Corp .  3,168,510 

44.  General  Mills  Inc .  3,104,393 

45.  Standard  Brands,  Inc .  3,061,371 

46.  House  of  Wesley  Inc .  3,020,531 

47.  Ralston  Purina  Co .  3,017,012 

48.  Volvo  of  America  Corp .  2,981,261 

49.  Lever  Brothers  Co .  2,778,481 

50.  .Mercedes-Benz  of  North  America, 

Inc .  2,724,7.35 

51.  Zenith  Radio  Corp .  2,719,196 

52.  Continental  Airlines,  Inc .  2,640,996 

53.  Northwest  Airlines,  Inc .  2,597,799 

54.  Consolidated  Foods  Corp .  2,5.33,271 

55.  Renfield  Importers,  Inc .  2,50.3,349 

56.  Norton  Simon  Inc .  2,503,262 

57.  Western  Airlines,  Inc .  2.500,477 

58.  Colgate-Palmolive  Co .  2,479,588 

59.  Starcrest  Products  of  California  ..  2,463,177 

60.  Avant-Garde  Media,  Inc .  2,446,851 

61.  National  Distillers  & 

Chemical  Corp .  2,401,336 

62.  Campbell  Soup  Co .  2,397,061 

6,3.  Kellogg  Co .  2,379,288 

64.  W’hirlpool  Corp .  2,346,861 

65.  Nissan  Motor  Corp.,  Ltd .  2,303,477 

66.  Rockwell  International  .  2,285,624 

67.  MCA  Incorporated  .  2,261,190 

68.  Doubleday  &  Co.,  Inc .  2,231,251 

69.  Beatrice  Foods  .  2,19,3,493 

70.  Time,  Inc .  2,150,854 
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71.  Borden,  Inc .  2,124,486 

72.  Exxon  Corp .  2,078,990 

7.3.  Greyhound  Corp .  2,068,207 

74.  Nestle  Co.,  Inc .  2,043,743 

75.  National  Liberty  .  1,979,651 

76.  Allegheny  Airlines,  Inc .  1,947,006 

77.  Peugeot,  Inc .  1,790,746 

78.  Haband  Co .  1,768,710 

79.  Procter  &  Gamble  Co .  1,740,094 

80.  American  Dairly  Assn .  1,710,545 

81.  General  Telephone  &  Electronics 

Corp .  1,656,316 

82.  American  Home  Products  Corp.  ...  1,646,414 

8.3.  Sitmar  Cruises  .  1,646,008 

84.  American  Express  Co .  1,639,071 

85.  George  A.  Hormel  &  Co .  1,632,458 

86.  Motorola,  Inc .  1,627,740 

87.  Atlantic  Richfield  Co .  1,602,811 

88.  Carnation  Co .  1,523,308 

89.  Westinghouse  Electric  Corp .  1,518,154 

90.  Texaco,  Inc .  1,499,5.39 

91.  Holiday  Inns  of  America,  Inc .  1,440,656 

92.  Bristol-Meyers  Co .  1,436,048 

93.  Fiat,  S.P.A.,  Torino  Italy  .  1,405,687 

94.  Foremost  McKesson,  Inc .  1,40.3,587 

95.  American  Astrological  Assn .  1,360,140 

96.  Costa  Line,  Inc .  1,31.3,111 

97.  North  American  Philips  Corp .  1,297,108 

98.  Swank,  Inc .  1,285,652 

99.  lU  International  Corp .  1,284,452 

100.  Warner-Lambert  Co .  1,2.31,172 


TOTAL  . $.505,878,113 


Sale  of  Jacksonville 
tv  station  closed 

Robert  G.  Marbut,  president  and 
chief  executive  officer  of  Harte-Hanks 
Newspapers,  Inc.,  announced  the  clos¬ 
ing  of  the  acquisition  by  Harte-Hanks 
Newspapers  of  all  the  outstanding 
capital  stock  of  TeLeVision  12  of  Jack¬ 
sonville,  Inc.,  a  Florida  corporation. 

The  purchase  price  of  the  stock  was 
$10.4  million.  The  terms  of  the  pur¬ 
chase  were  approximately  70%  cash 
and  30%  five  and  ten  year  notes  with 
interest  ranging  from  6%  to  9%. 

At  a  stockholders  meeting  following 
the  closing  of  the  acquisition,  the  fol¬ 
lowing  slate  of  officers  and  directors 
were  elected:  .\lexander  Brest,  chair¬ 
man  emeritus  and  treasurer;  C.  Farris 
Bryant,  chairman  of  the  board;  Gert 
H.  W.  Schmidt,  president;  Judson  Free¬ 
man,  Bruce  B.  Meador  and  Houston  H. 
Harte,  vicepresidents;  Larry  D.  Frank¬ 
lin,  secretary  and  Thomas  R.  McGehee, 
Robert  G.  Marbut,  .Andrew  B.  Shelton 
and  Wayne  Kearl,  directors. 

George  Romano  of  Weston,  Connecti¬ 
cut,  and  Tucson,  Arizona,  served  as 
consultant  to  Harte-Hanks  Newspapers 
on  the  acquisition  of  TeLeVision  12. 
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Newspaper  management  will  evaluate 
new  equipment  and  supplies  at  the 
ANPA/Rr  Conference,  June  15-19, 
in  Houston,  Texas .... 
and  in  the  pages  of 

EDITOR  &  PUBLISHER 

nnPH/Ri 

CONFERENCE  ISSUES 

JUNE  14  JUNE  21 


June  14  E&P,  which  will  be  distributed  at  the  Confer¬ 
ence,  includes  advance  information  about  equipment  on 
exhibit,  special  features  on  new  products,  machinery, 
methods,  systems  and  techniques. 

The  June  21  issue  will  be  full  of  ANPA/RI  news:  Cover¬ 
age  of  sessions,  texts  of  speeches,  reports  of  the  latest 
production  developments  unveiled  at  the  Conference. 

E&P’s  solid  readership  by  decision-makers  in  newspaper 
management  and  production  makes  these  two  issues 
the  advertising  opportunity  of  the  year  for  manufac¬ 
turers  of  all  kinds  of  newspaper  machinery,  equipment 
systems  and  supplies. 


Advertising  Deadlines: 

JUNE  14 — Reservations,  June  2;  copy,  June  5. 
JUNE  21 — Reservations,  June  9;  copy  June  12. 


'American  Newspaper  Publishers  Association  Research  Institute 


EDITOR  &  PUBLISHER  •  850  Third  Avenue,  New  York,  N.  Y.  10022 

Telephone  212-752-7050 


Calif,  court 
invalidates 


drug  ad  ban 

A  California  law  that  has  prohibited 
prescription  druR  price  advertising  has 
been  declared  unconstitutional  by  a 
three- judge  Federal  Court  in  San 
Francisco. 

The  court  which  ruled  May  12  in  a 
23-page  opinion  found  that  the  law  vio¬ 
lated  the  right  of  free  speech  and  such 
a  ban  had  the  practical  effect  of  ban¬ 
ning  prescription  drug  discounts. 

Concluded  the  3-man  judge,  the  price 
of  drugs  “.  .  .  .  may  in  some  cases  even 
be  life-essential,  insofar  as  it  may  in¬ 
crease  availability  to  low  income  per¬ 
sons  of  medically  necessary  prescrip¬ 
tion  drugs.” 

The  decision  was  the  result  of  a 
class-action  suit  brought  by  Mrs.  Shir¬ 
ley  Terry  of  San  Jose,  a  public  assist¬ 
ance  recipient  whose  physician  had 
prescribed  certain  maintenance  drugs. 
She  sued  the  California  Board  of 
Pharmacy,  seeking  to  overturn  the  law 
that  banned  advertisement  of  prescrip¬ 
tion  drug  prices  in  newspapers,  maga¬ 
zines,  radio,  tv  and  other  media.  The 
suit  was  backed  by  the  California 
Newspapers  Publishers  Association  as 
well  as  a  number  of  other  organiza¬ 
tions,  all  of  whom  intervened  as  plain¬ 
tiffs  in  the  case. 


Transporting  prices 


The  court  further  ruled  that  “Many 
of  the  plaintiffs,  users  of  prescription 
drugs,  are  old  and  infirm,  unable  to 
travel  to  and  view  posted  price  posters 
at  a  number  of  pharmacies  sufficiently 
large  to  provide  them  with  an  accurate 
sample  of  the  prices.  Evidence  in  this 
case  indicates  that  telephone  contact  is 
also  very  time  consuming  and  costly 
and  not  a  feasible  means  of  making 
price  information  available  to  an  in¬ 
dividual  consumer.  This  court  finds 
that  by  prohibiting  media  advertising, 
the  most  effective  means  of  providing 
price  information  to  consumers,  the 
challenged  statutory  scheme  signifi¬ 
cantly  and  impennissibly  restricts  the 
distribution  of  the  information  plain¬ 
tiffs  seek,  thereby  establishing  a  prima 
facie  violation  of  the  First  Amend¬ 
ment.” 

Countering  pharmacists  arguments 
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that  such  a  ruling  would  cause  an  arti¬ 
ficial  demand  for  certain  prescription 
drugs,  the  court  observed,  “The  con¬ 
sumer  performs  only  one  function  in 
the  process,  that  of  purchasing  the 
product  selected  for  him  by  his  physi¬ 
cian  and  sold  to  him  by  his  pharma¬ 
cist.” 

“Since  no  one  w'ould  purchase  with¬ 
out  knowledge  of  the  discount,  the 
practical  effect  of  banning  representa¬ 
tion  of  a  discount  is  the  same  as  ban¬ 
ning  the  dscount  itself,”  the  court 
added. 

Plaintiffs  for  the  case  estimated  the 
ruling  would  save  Californians  some 
.$430  million  a  year. 

The  ruling,  however,  must  be  ap¬ 
pealed  within  20  days  othei-wise  it  goes 
into  effect. 

Three  member  judges  included  U.S. 
Circuit  Judge  James  R.  Browning, 
Senior  U.S.  District  Judge  William  G. 
East  of  Oregon  and  U.S.  District  Judge 
Roliert  F.  Peckham. 

• 

25%  preprint  increase 
attributed  to  retail 

An  increase  of  25  percent  was  regis¬ 
tered  by  newspapers  during  1974  in  the 
total  circulation  of  pre-printed  adver¬ 
tising  including  card,  multi-page  and 
roll-fed  inserts,  according  to  the  fifth 
annual  newspaper  preprint  census  con¬ 
ducted  by  the  Newspaper  Preprint 
Corp. 

According  to  the  study,  preprints  hit 
an  estimated  record  high  volume  of  16 
billion  during  last  year,  which  is  twice 
the  volume  reported  in  1970  during  the 
category’s  infancy. 

The  study  found  that  stuffed  pre¬ 
prints  accounted  for  almost  15.4  bil¬ 
lion  of  the  total  number,  w'hile  Specta- 
Color  preprints  continued  its  failing 
ways  due  to  a  lack  of  the  necessary 
roll-fed  paper.  SpectaColor  paper  has 
now  become  available  again,  according 
to  NPC  president  William  W.  Fitz- 
hugh  Jr.,  and  may  see  a  resurgence. 

The  survey  also  found  that  adver¬ 
tisers  are  breaking  aw'ay  from  the  Sun¬ 
day  only  insertion  for  multi-page  re¬ 
tail  sections.  According  to  the  sur%’ey 
little  more  than  a  quarter  of  multi¬ 
page  retail  inserts  are  now  run  on 
Sundays. 

The  local  rate  preprint  is  also  catch¬ 
ing  on  with  year-end  gains  over  na¬ 
tional  rate  preprints,  showing  an  in¬ 
creased  business  at  the  local  level. 

The  figures  of  the  study  were  based 
on  returns  from  newspapers  having  in 
total  68%  of  its  daily  and  84%  of  its 
Sunday  circulation  tabulated. 

Local  advertisers,  the  survey  showed, 
increased  by  30.4  percent  their  week¬ 
day  distributions  along  with  26  percent 
on  Sunday.  National  ad  usage  in¬ 
creased  only  10.7  percent  for  w’eek-day 
preprints  and  7.7  percent  on  Sunday. 

Last  year  82  percent  of  all  preprints 
were  run  by  local  advertisers  with  97 
percent  on  weekdays  and  71  percent  on 
Sunday  attributed  to  them. 
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57  minority  students 
receive  grants-in-aid 

The  American  Newspaper  Publishers 
Association  Foundation  announced  the 
award  of  grants-in-aid  totaling  $27,100 
to  57  minority  students  enrolled  in  29 
accredited  journalism  school  programs 
at  universities  across  the  nation. 

The  grants,  effective  with  the  Sep¬ 
tember  1975  term,  were  made  through 
the  Foundation’s  Scholarship  Program 
for  Minority  Journalism  Students.  This 
program  is  now  in  its  eighth  year. 

Recipients  this  year  w'ere  selected 
from  more  than  135  applications  from 
students  at  42  schools.  In  most  cases, 
they  are  journalism  majors  entering 
their  junior  or  senior  year.  Of  this 
year’s  awards  eighteen  w'ere  renewal 
grants  to  students  who  had  received  aid 
from  the  Foundation  this  past  year. 

“The  goal  of  the  scholarship  pro¬ 
gram  is  to  help  minority  journalism 
students  complete  their  journalism  edu¬ 
cation  and  to  encourage  them  to  enter 
the  daily  newspaper  field,”  explained 
Stewart  R.  Macdonald,  executive  direc¬ 
tor  of  ANPA  Foundation. 

The  original  program  was  established 
with  a  $100,000  contribution  from  the 
Robert  R.  McCk)rmick  Trust  of  Chicago. 
To  ensure  the  continuance  of  the  schol¬ 
arship  program  the  Board  of  Trustees 
have  voted  to  bring  the  program  funds 
within  the  Foundation’s  general  endow¬ 
ment  fund  which  has  now’  grown  to  over 
$6,000,000.  Newspapers  or  others  wish¬ 
ing  to  contribute  to  the  scholarship  pro¬ 
gram  may  earmark  contributions  to  the 
Foundation  endow’ment  for  this  pur¬ 
pose. 

In  early  spring  1976  the  Foundation 
w’ill  again  offer  to  help  grant  recipients 
locate  summer  or  permanent  job  oppor¬ 
tunities  at  daily  newspapers  by  acting 
as  a  clearinghouse  for  their  resumes. 

• 

Newsmen  visit 
Soviet  space  center 

Foreign  reporters  were  given  a  tour 
May  12  of  the  Soviet  Union’s  main 
space  flight  control  center  at  Kalinin¬ 
grad  on  the  outskirts  of  Moscow  as  part 
of  a  buildup  to  the  joint  Apollo-Soyuz 
space  mission,  to  start  on  July  15.  It 
was  the  first  time  any  Western  news¬ 
men  had  seen  the  facility. 

The  three  American  and  two  Soviet 
astronauts  recently  completed  their  last 
joint  working  session  at  Zvezdny  Goro- 
dok  (Star  City),  where  reporters  have 
been  taken  several  times  to  glimpse  the 
preparations.  Requests  to  visit  the 
Baikonur  launch  site  have  still  been 
turned  down. 

During  the  mission  itself,  there  will 
be  no  correspondents  at  the  Kaliningrad 
center.  Coverage  will  be  restricted  to  a 
press  room  at  the  Hotel  Intourist  in 
Downtown  Moscow,  w’here  contacts  be¬ 
tween  the  ground  and  space  ships  w’ill 
be  broadcast. 
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Advertising 


Cartoonists  ponder  reasons 
for  dearth  of  comic  ads 

By  Andrew  Radolf 


The  Sunday  comics  section’s  un¬ 
tapped  potential  as  an  advertising  me¬ 
dium  was  the  main  topic  discussed  at 
the  Newspaper  Comics  Council’s  May 
14  meeting  in  San  Francisco. 

Many  of  the  top  cartoonists  along 
with  representatives  of  the  leading  syn¬ 
dicates  attended  to  express  their  con¬ 
cern  over  the  reduction  of  the  comics 
section  by  publishers  to  cut  costs  and 
share  their  ideas  for  reversing  that 
trend. 

“Comics  should  be  the  goose  that  lays 
the  golden  egg,”  stated  Alfred  Andri- 
ola,  creator  of  Kerry  Drake  and  the 
Council’s  chairman.  “Comics  are  the 
Sunday  paper’s  big  drawing  card.  All 
ages,  both  sexes  read  them.  All  social, 
economic,  and  educational  strata.  Yet 
there  are  not  enough  ads  in  the  comic 
section  to  offset  the  cost.”  Andriola 
cited  poor  reproduction,  the  use  of 
cheap  paper,  and  an  old  fashioned  for¬ 
mat  as  the  major  reasons  for  the  com¬ 
ics’  failure  to  attract  advertisers. 

The  council  stressed  the  comics  sec¬ 
tion’s  ability  to  reach  the  youth  market. 
Quoting  a  magazine  survey  of  pur¬ 
chase  influence,  Charles  T.  Kline,  presi¬ 
dent  of  the  Council  and  of  Metropoli¬ 
tan  Sunday  Newspapers  Inc.,  stated 
that  “Virtually  all  young  people  read 
the  comics,”  as  well  as  two-thirds  of  all 
adults.  The  survey  also  found  that  on 
Sunday  morning,  the  prime  time  for 
reading  the  comics,  people  are  in  a 
mood  to  buy. 

To  attract  advertisers,  Andriola 
maintained  that  the  comic  section  must 
be  printed  with  quality  on  a  par  with 
the  Sunday  magazine  supplements. 

“Someone’s  got  to  have  the  guts  to  do 
it  with  good  ink  on  good  paper  with 
good  reproduction.  Publishers  have  no 
trouble  getting  Sunday  magazine  adver¬ 
tising.  Get  that  quality  into  the  comics 
strips,  and  the  advertisers  will  come.” 

Andriola  also  advocated  printing  the 
Sunday  comics  in  tabloid. 

“The  comics  look  better,”  he  said. 
“With  the  standard  page,  the  strips  run 
into  each  other.” 

Andriola  stated  one  of  the  benefits 
to  cartoonists  from  such  a  tabloid  sec¬ 
tion  w’ith  advei-tising  would  be  a  return 
to  running  six  panels  on  Sunday.  “The 
comics  lost  impact  by  being  reduced  to 
four  panels.  A  section  for  comics  with 
more  space  and  pages  wnll  show  the 
whole  product,  a  better  product.” 

In  addition  to  more  ads  in  the  comics 
section,  the  cartoonists  want  to  see 
more  use  of  their  talents  by  advertisers. 
Milton  Caniff  of  Steve  Canyon  fame, 
when  speaking  on  the  subject  of  car¬ 
toon  characters  endorsing  products, 
quoted  a  statement  made  by  Walt 
Kelly  in  the  January  25,  1955  issue  of 
Editor  &  Publisher. 

“  ‘Comic  characters  will  be  remem¬ 


Alfred  Andriola,  Morris  Turner,  crea- 
chairman  of  the  tor  of  Wee  Pals. 

Newspaper  Comics 
Council. 


Bill  Payette,  (left), 
president,  United 
Feature  Syndicate, 
and  Charles  Schultz, 
creator  of  Peanuts. 


James  Berry,  (left), 
creator  of  Berry's 
World  and  Benjy, 
and  Dik  Browne  crea¬ 
tor  of  Hagar  the 
Horrible. 


bered  long  after  today’s  tv  stars  are 
gone,’  ”  Caniff  read.  Kelly,  then,  had 
said  that  ads  could  share  in  the  hon¬ 
esty  of  the  comic  strips,  and  it  was 
Caniff’s  contention  at  the  meeting  that 
the  public  which  has  long  been  used  to 
top  actors  and  sports  figures  advertis¬ 
ing  goods,  would  be  equally  “attuned” 
to  seeing  comic  heroes  in  ads.  Cartoon 
characters  also  let  advertisers  capital¬ 
ize  on  large,  established  audiences  of 
twenty  years  or  more. 

• 

Wins  Tobenkin  award 

Mike  Masterson,  executive  editor  of 
the  Sentinel-Record,  Hot  Springs  Na¬ 
tional  Park,  Ark.,  has  won  Columbia 
University’s  1975  Paul  Tobenkin  Me¬ 
morial  Award  for  a  series  of  columns, 
editorials  and  articles  examining 
prejudice  in  his  region.  Special  Toben¬ 
kin  citations  were  awarded  to  Louis 
Heldman  of  the  Detroit  Free  Press  and 
to  Selwyn  Raab  of  the  New  York 
Times. 
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Newsprint  helps 
raise  earnings 
of  Tribune  Co. 

Net  income  in  the  first  quarter  of 
1975  rose  to  $4,975,000  from  $4,389,- 
000  in  the  first  quarter  of  1974,  Stanton 
R.  Cook,  president  and  chief  executive 
officer  of  Tribune  Company,  which  in¬ 
cludes  the  Chicago  Tribune  and  other 
subsidiaries,  reported  to  stockholders 
May  8. 

Cook  reported  at  the  company’s  an¬ 
nual  meeting  in  Chicago  that  the  first 
quarter  earnings  increase  was  due  pri¬ 
marily  to  the  company’s  newsprint/ 
forest  products  company.  He  warned 
that  softening  demand  for  newsprint 
and  difficult  labor  negotiations  in  the 
newsprint  industry  may  affect  earnings 
of  the  forest/newsprint  group  adversely 
in  the  months  ahead. 

Reiterating  a  previous  statement 
(E&P,  April  12)  that  there  are  no  im¬ 
mediate  plans  for  Tribune  Company  to 
become  a  publicly  held  corporation. 
Cook  expressed  optimism  that  earnings 
for  the  full  year  of  1975  would  com¬ 
pare  favorably  with  those  of  1974. 

Revenues  of  the  company  in  the  first 
quarter  period  (1975-74)  were  $165.- 
821,000  and  $153,481,000,  a  gain  of  8%. 
Net  income  for  the  quarter  jumped 
13%. 

Shareholders  ratified  amendments  to 
the  company’s  certificate  of  incorpora¬ 
tion  and  by-laws  which  were  first  ap¬ 
proved  in  April,  1974.  The  amendments 
increase  the  number  of  authorized 
shares  of  common  stock  from  8,000  to 
20  million,  reclassify  the  8,000  issued 
shares  as  series  A  common,  and  provide 
for  staggered  terms  for  directors. 

Cook  said  the  additional  shares  would 
give  the  company  greater  flexibility  for 
expansion  but  added  that  there  are  no 
present  plans  for  issuance  of  any  of 
them. 

The  already  approved  amendments 
were  resubmitted  to  shareholders  after 
termination  of  the  McCormick-Patter- 
son  Trust  on  April  1,  1975.  At  that 
time  the  beneficiaries  of  the  trust  be¬ 
came  direct  stockholders  of  Tribune 
Company. 

The  shareholders  elected  John  W. 
Madigan,  vicepresident  and  chief  finan¬ 
cial  officer,  to  a  vacancy  on  the  board 
created  by  the  retirement  of  Floyd 
Barger,  editor  of  the  New  York  News. 
Madigan  was  elected  for  a  3-year  term. 

Directors  reelected  were  James  J. 
Patterson,  vicepresident  of  the  New 
York  News  Inc.  (1-year  term),  and 
James  P.  Cowles,  Spokane,  Wash.;  Dr. 
John  B.  Lloyd,  Brookline,  Mass.,  and 
Garvin  E.  Tankersley,  Barnsville,  Md., 
husband  of  Bazie  McCormick  Tanker¬ 
sley,  niece  of  the  late  Col.  Robert  Mc¬ 
Cormick,  longtime  publisher  of  the 
Tribune. 

Following  the  shareholders’  meeting, 
directors  reelected  Cook  as  president 


and  chief  executive  officer  and  the  fol¬ 
lowing  vicepresidents: 

Robert  M.  Hunt,  president  of  tbe 
Chicago  Tribune;  W.  H.  James,  New 
York,  Madigan  and  R.  M.  Schmon.  Wil¬ 
liam  N.  Clark  was  reelected  secretary. 

Directors  also  elected  William  F. 
Caplice  treasurer  of  Tribune  Company, 
replacing  J.  J.  Lynch,  retired.  Caplice 
has  been  controller.  Those  duties  were 
turned  over  to  Gary  L.  Lowmiller,  for¬ 
merly  assistant  controller. 

T.  T.  Gore  was  elected  president  and 
chief  executive  officer  of  (jore  Newspa¬ 
pers  Company,  Fort  Lauderdale,  Fla., 
and  W.  G.  Conomos  was  elected  presi¬ 
dent  and  chief  executive  officer  of  Sen¬ 
tinel  Star  Company,  Orlando,  Fla.  Both 
Florida  groups  are  subsidiaries  of 
Tribune  Company. 

Gore  and  Conomos  succeed  Fred  A. 
Nichols,  who  retired  as  chief  executive 
officer  and  chairman.  Nichols  remains  a 
director  Tribune  Company.  The  posi¬ 
tion  of  chairman  was  not  filled. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


5/13 


Affiliated  Publications  (AMK)  . 


American  Financial  Corp.  (OTC) 

Booth  Newspapers  (OTC)  . 23'/] 

Capital  Cities  Comm.  (NYSE)  . 41'/] 

Com.  Corp.  (OTC)  .  2'/] 

Cowles  Comm.  (NYSE)  .  VU 

Dow  Jones  (OTC)  .  30'/i 

Downe  Comm.  (OTC)  .  2% 

Gannett  (NYSE)  .  3514 

Gray  Comm.  (OTC)  .  4% 

Harte  Hanks  (NYSE)  .  14 

Jetferson-Pilot  (NYSE)  .  31 

Knight-Ridder  (NYSE)  . 27% 

Lee  Enterprises  (AMEX)  .  18% 

Media  General  (AMEX)  . 28% 

Multimedia  (OT<j)  .  14 

New  York  Times  (AMK)  .  11% 

Panax  (OTC)  .  2 

Post  Corp.  (Wise.)  (OTC)  .  4% 

Quabecor  (AMEX)  .  4'/i 

Thomson  Newspapers  (CE)  .  12'/] 

Time  Inc.  (NYSE)  .  50 

Times  Mirror  (NYSE)  .  WU 

Toronto  Star  (CE)  .  12% 

Washington  Post  (AM^) . 28'/4 


5/20 
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24'/, 
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18 

30'/, 

2% 

35 
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17 
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2»% 

l9'/i 

30 

14'/, 
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2 

*% 

4 

17% 

13 
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IW. 

12 

28'/, 


SUPPLIERS 

AbitibI  (CE)  .  »% 

Addressograph  Multi.  (NYSE)  .  7'/, 

Altair  {drC)  .  2'/, 

Ball  Corp.  (NYSE)  .  14'/, 

8.  C.  Forest  (CE)  .  14 

Berkey  Photo  (NYSE)  .  3 

Boise  Cascade  (NYSE)  .  20*/, 

Compugraphic  (AMEX)  .  14'/, 

Compuscan  (OTC)  .  4'/, 

Crown  Zelierbach  (NYSE)  .  34% 

Cutler-Hammer  (NYSE) . 28% 

Dayco  (NYSE)  .  »% 

Digital  Equipment  (NYSE)  . 105% 

Domtar  (AMEX)  .  20'/, 

Dow  Chemical  (NYSE)  . 84% 

Dymo  (NYSE)  .  12 

Eastman  Kodak  (NYSE)  . 104% 

Ehrenreich  Photo  (AMEX)  .  S'/i 

Eltra  (NYSE)  .  25% 

General  Electric  (NYSE)  . 45% 

Georgia  Pacitic  (NYSE)  . 43% 

Grace,  W.  R.  (NYSE)  . 28 

Great  Lakes  Paper  (CE)  . 20'/, 

Great  No.  Nekoosa  (NYSE)  .  37% 

Harris  Corporation  (NYSE)  .  19% 

Inmont  (NYSE)  .  4'/, 

International  Paper  (NYSE)  .  52% 

Itek  Corp.  (NYSE)  .  II'/, 

Kimberly  Clark  (NYSE)  . SO'/, 

Log  Etronics  (OTC)  .  3 

Logicon  (OTC)  .  5% 

MacMillan,  Bloedal  (CE)  . 22% 

Milgo  Electronics  (aMEX)  .  14'/, 

Millmaster  Onyx  (AMEX)  ...^ .  18/, 


Minnesota  Min.  t  Mtg.  (NYSE)  . 43'/, 

Optronics  International  Inc.  (BSE)  _  4/] 


Richardson  (NYSE)  .  lO'A 

Rockwell  Inti.  (NYSE)  . 21% 

Singer  (NYSE)  .  14'/, 
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Southland  Paper  (OTC)  .  17% 

Southwest  ^rest  Ind.  (NYSE)  .  4% 

Sun  Chemical  (NYSE)  .  W'U 

Wheelabrator-Frye  (NYSE)  .  14% 

White  Consolidated  (NYSE)  .  17% 

Wood  Industries  (AMEX)  .  4 

ADVERTISING  AGENCIES 
Batten,  Barton  Durstine,  Osborn  (OTC)  IS'/, 

Doremus  (OTC)  .  4'/, 

Doyle,  Dane,  Bernbach  (OTC)  .  8% 

Foote,  Cone,  Belding  (NYSE)  .  8'/, 

Grey  Advertising  (OTC)  .  7'% 

Interpublic  Group  (NYSE)  . 15% 

Neeoham,  Harper  &  Steers  (OTC)  _  5% 

Ogiivy,  Mather  (OTC)  .  20'/, 

J.  W.  Thompson  (NYSE)  .  7 

Wells  Rich  Greene  (OTC)  .  10'/, 


Shop  Talk  at  30 

(Continued  from  page  44) 


likely  will  adversely  affect  newspapers. 

. . .  We  cannot  afford  to  give  up  any  more 
future  rights  for  newspapers  to  utilize 
whatever  medium  is  available  to  dis¬ 
seminate  information  to  the  public — 
whether  it  be  newsprint,  a  radio  signal, 
a  television  signal,  a  cable  signal  or  a 
satellite  signal.  We  must  collectively  act 
aggressively  and  intelligently  in  order 
to  stop  further  arbitrary  blanket  deci¬ 
sions  which  imply  that  cross-ownership 
of  broadcast  and  newspapers,  or  cable 
TV  and  newspapers,  are  of  themselves 
evil. 

“Recognizing  that  the  newspaper  also 
is  a  consumer  product  and  as  such  must 
satisfy  its  potential  customers  in  order 
to  survive,  there  is  an  urgent  need  for 
publishers  and  editors  to  become  more 
professional  in  determining  the  unique 
informational  needs  of  their  markets 
and  changing  the  product  to  more  effec¬ 
tively  satisfy  those  needs.  It  would  help 
if  every  one  of  us  could  answer  the  fol¬ 
lowing  questions: 

“What  are  the  characteristics  of  my 
market?  What  are  the  informational 
needs  of  the  market  that  my  product 
should  be  able  to  satisfy  better  than 
anyone  else?  What  are  the  strengths  and 
weaknesses  of  my  product  as  it  exists 
today  regarding  its  ability  to  satisfy  the 
needs  just  identified?  What  specifically 
should  our  goals  be  with  regard  to  read¬ 
ership  (not  just  total  numbers,  but  dem¬ 
ographics),  product  content,  pricing, 
number  and  publication  times  of  edi¬ 
tions,  distribution  patterns,  etc.? 

“Based  on  the  above,  how  must  we 
change  our  product  as  it  is  today,  its 
promotion,  and  its  distribution  system 
in  order  to  achieve  these  goals?  In  short, 
what  is  the  total  marketing  strategy 
that  should  be  implemented  if  we  are  to 
do  a  better  job  of  satisfying  the  public? 
How  do  we  decide  which  features  to  add 
or  drop?  Which  format  to  use?  How  much 
local  news?  How  much  wrestling  versus 
baseball  copy?  What  is  the  minimum 
newshole  to  have  on  Tuesdays?  Etc., 
etc.,  etc.  These  are  the  gut  questions 
that  every  publisher  and  editor  must 
answer  either  deliberately  or  by  default. 
If  they  are  answered  on  the  basis  of  a 
thoughtful  analysis  of  the  market  and 
its  unique  needs,  the  chances  are  much 
better  that  more  people  will  be  satisfied 
and  that  share  of  market  will  be  in¬ 
creased.” 
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Part  of  that  formerly  unreached  pub¬ 
lic,  is  beinf?  covered  by  a  group  of 
young  street  salesmen.  Since  January, 
1975,  when  the  project  was  begun,  daily 
sales  are  up  from  0  to  1,600  copies. 
Easter  predicts  a  daily  sales  average 
of  2,500  by  the  end  of  the  year. 

The  young  boys  and  girls,  dressed 
in  safety  orange  clothing,  are  placed 
at  key  traffic  routes  for  an  hour  and  a 
half  each  weekday  afternoon.  Thus  far, 
the  girls  are  outselling  the  boys. 

Easter  also  pointed  out  that  a  re¬ 
vamping  of  the  afternoon  paper’s  front 
page  format  has  also  helped  with  the 
street  sales.  Managing  Editor  Rowland 
Nethaway  said  the  editorial  department 
is  using  bigger  headlines,  more  human 


interest  stories  and  color  on  the  front 
page. 

Circulation  increases  since  January 
are  evident  in  all  editions  of  the  Ameri- 
can-Statesman.  The  afternoon  edition 
has  increased  3,773  papers  daily  to 
36,019  subscribers  a  day. 

The  morning  edition  has  increased 
by  1,703  subscribers  since  January  to 
70,782  a  day.  And,  the  Sunday  edition 
has  risen  by  2,804  subscribers  to  116,- 
337. 

“We’re  no  longer  only  the  newpaper 
downtown,’’  Easter  said.  “We’re  where 
our  subscribers  are,  and  they  like  it.” 

• 

Editions  combined 
in  Binghamton 

The  Binghamton  (N.Y.)  Press  (e) 
and  the  Sun-Bulletin  (m)  merged  their 
Saturday  morning  and  evening  editions 


into  a  morning  paper  on  May  10,  called 
Saturday,  and  changed  the  name  of  the 
Sunday  Press  to  Sunday. 

Saturday  is  home-delivered  to  sub¬ 
scribers  of  the  Press,  plus-Sun-Bulletin 
readers  who  do  not  get  the  Press. 

News  hole  expanded 

The  news  hole  in  both  papers  were 
e.xpanded,  and  the  staffs  of  the  nor- 
mally-competitive  news  staffs  were 
combined  to  produce  the  weekend 
papers. 

Laurence  Hall,  Press  editor,  is  the 
editor-in-charge.  Sun-Bulletin  manag¬ 
ing  editor  Richard  Thien  directs  hard- 
news  and  sports  coverage,  while  George 
R.  Venizelos,  managing  editor  of  the 
Press,  directs  planning  and  feature 
content. 

The  staffs  of  the  two  Gannett  papers 
are  separate  and  competitive  the  other 
five  days  of  the  week. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

BILINGUAL 

MOVIE  REVIEWS 

BILINGUAL— Bicultural  features  Span¬ 
ish  and  English.  Weekly.  Box  444, 
Editor  &  Publisher. 

MOVIE  REVIEWS— Two  per  week. 

Los  Angeles  cirtic  will  supply  timely, 
lively,  current  descriptions  of  the  lat¬ 
est  films.  $5  weekly.  Box  723,  Editor  & 

BLACK  COMMENTARY 

Publisher. 

COMMENTARY  on  current  national  Is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  1101 
Desiard,  Monroe,  La.  71201. 

NOSTALGIA 

SON  OF  THE  SOIL,  who  also  is  a 
daily  newspaper  editor,  reminisces 
about  humble  beginnings  in  Great  De- 

CHESS 

pression  Days.  Well-written  weekly  col¬ 
umn,  ideal  for  Sunday  supplement  or 

LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune,  Washington  Pgst, 
many  leading  papers.  Free  samples. 
Box  1 182.  Reno,  Nev.  89504. 

Op-Ed  page.  Non-political,  with  subtle 
suggestion  that  human  hardship  breeds 
sturdy  character.  Samples,  rates:  "Back 
Home,"  3724  Springbrook,  Odessa, 
Texas  79742. 

OP  ED 

FINANCIAL  ADVICE 

"MODEST  PROPOSALS,"  by  Paul  Dan¬ 
ish.  A  weekly  column  with  an  uncon¬ 
ventional  outlook.  Past  proposals  in¬ 
clude  lie  detectors  at  presidential  press 
conferences,  environmental  impact 
statements  for  marriages,  tax  deduc¬ 
tions  for  abortions,  a  lottery  for  space 

CONSUMER  READING  RACK  spots 
new  low-cost/ free  booklets  on  pocket- 
book  and  health  issues.  Use-free  sam¬ 
ple.  Reymont  Associates,  Rye,  N.Y. 
10580. 

GENERAL  INTEREST 

shuttle  rides,  a  return  to  the  spoils 
system.  750-1000  words.  For  samples 
write  Poverty  Flats  Co.,  Box  851,  Boul¬ 
der.  Colo.  80302. 

TRIVIA  TRIPS — Involving  trivia-loaded 
weekly  feature  about  people,  Pfe  and 
various  subjects.  It's  great!  Samples. 
Box  727,  Editor  &  Publisher. 

THE  WEST 

DRYGULCH.  A  Westerner's  view  of 
America  that  can  never  be  seen  from 
the  East.  The  opinion  column  with  a 
k'ck.  Western  Editorial  Services,  Box 
24434,  Denver,  Colo.  80224.  (303)  988- 
9447. 

"YOUR  WORLD"  400-word  general  in¬ 
terest  column  of  fascinating  world  wide 
facts  about  people,  places  customs, 
events,  personalities,  travel,  resorts, 
cities,  food,  space,  oceans,  history, 
archeology,  oddities,  many  other 
areas.  Lively,  informative  and  educa¬ 
tional  reading  for  all  age  groups, 
dailies  and  weeklies.  Samples. 

WEEKLY  FEATURES 

207  Gold  St.,  Park  Forest,  III.  40444 
(312)  748-7442 

SPORTS  FANS  LOVE  ELMER  STOON 
Cartoon  for  family  reading.  FREE 
SAMPLES.  SIERRA  FEATURES,  P.  O. 
Box  740,  Grass  Valley,  Calif.  95945. 

MEDICAL 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  paramedical 
topics — now  available  directly  from 
Doctor  Polk  300  Half  Mile  Rd.,  Red 
Bank  N.J.  07701. 

WHAT'S  RIGHT — and  wrong  with 
America.  Positive  approach  to  cur¬ 
rent  issues.  Samples.  By  Leo  K.  Thors- 
ness,  ex  POW  and  U.S.  Senate  can¬ 
didate  against  George  McGovern  in 
1974.  Box  424,  Alexandria.  Va.  22314. 

ANNOUNCEMENTS 
BUSiNESS^OPPORTVNITIES 


PARTNER/ INVESTOR  wanted  for  ma- 
ior  acquisition  in  Southeast.  $2  million 
cash  required.  The  Newsmedia  Co., 
P.  O.  Box  12195  Northside  Station  At¬ 
lanta,  Ga.  30305. 

THIRD  PARTNER,  gunq-ho  ad  sales 
manager  only.  Weekly.  Fast  growth 
area  on  California  coast.  P.  O.  Box 
747,  Aptos,  Calif.  95003. 

INVEST  $25,000.  Help  plan  new  TV 
guide  maqai'ne  New  York  area.  Fi¬ 
nance  and  marketing  important.  Box 
749,  Editor  &  Publisher. 

I  HAVE  A  VERY  PROFITABLE  hot  metal 
comnosition  plant  in  Westchester  Coun¬ 
ty,  N.Y.  I  could  expand  enormously  in 
metal  and  photocomposition  if  I  had 
right  parties.  What  have  you  to  offer? 
Box  745,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  part¬ 
nership  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel.  Box  88. 
Norton.  Kans.  47454.  or  Robert  N. 
Bolltho  Box  7133,  Shawnee  Mission, 
Kans.  44207. 

APPRAiSALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc..  P.  O.  Dr. 
12428.  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


Negotiations  for  sales  purchasing,  ap¬ 
praising  of  newspapers  eur  business. 

CLARENCE  W.  TABS  t  ASSOC., 
4414  Rutgers  Street 
Houston  Texas  77005 
Ph.  (711)  444-9414 

confidential  negotiations 

for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B  GRIMES  B  Co- 
National  Press  Building 
Washington  D  C.  2004S 
(202)  NAtional  B-IIll 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling 

LEN  FEIGHNER  AGENCY 
Box  IB9,  Mount  Pleasant,  Mich.  48BS8 


ANNOUNCEMENTS 

newspapefTbroi^s 

WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.  O.  Box  490.  Gadsden.  Ala.  35902 
Ph.  (205)  544-3354 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Salas,  Appraisals, 
Consultations 

(IVt  haniile  diffirtnt  pioptrlits,  all 
lypfS,  ffom  our  hi'O  officet.) 
MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice,"  P.  O.  Box  BB.  Norton.  Kans. 
47454.  Office  phone  (913)  927-3407. 
ROBERT  N.  80LITHO,  "Kansas  City 
Office,"  P.  O.  Box  7113  Shawnee 
Mission.  Kans.  44207.  Office  (913)  214- 
5280;  Res.  (911)  381-4815. 


SOMEONE'S  EAGER  TO  BUY 
YOUR  NEWSPAPER  .  .  . 

AT  TOP  DOLLAR 

Doubleday  Media  will  put  you  in 
touch  with  substantial  investors  anx¬ 
ious  to  buy  or  merge  with  respon¬ 
sible  groups  or  owners  of  newspa¬ 
per  properties  of  any  size.  Evalua¬ 
tions  and  appraisals.  Don  Malcolm, 
1224  Tranquilla  Dr.,  Dallas,  Texas 
75218— (214)  324-4231  or  (213)  233- 
4334.  Conway  Craig,  3114  Knight 
Robin,  San  Antonio,  Texas  78209 — 
(512)  824-5528. 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave.. 
Lindsay,  Cal.  93247  (209  )  542-2587 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5444  Government  Blvd. 
Mobile.  Ala.  (20S)  444-0B93 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (BI3)  444-0871  day¬ 
time;  (BI3)  711-BOSl  nights;  or  write 
Box  3344,  Clearwater  Baacn,  Florida 
31SIS.  No  obligation,  of  course. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 
(Pofokl*  with  urdtrl 

4-wmIii  . .  .$1.25  pir  lint,  per  Issue 
3-wttlit  .  ..$1.35  per  lint,  per  issue 
2-witkt  . .  .$1.45  per  lint,  per  issue 
1-wttk  ...  .$1.55  per  lint. 


Count  5  fvengt  words  per  line 
3  lints  minimum 

Add  504  per  Insertion  for  box  strrii 
your 


OTHER  CLASSIFICATIONS 

Ihumlttanca  $heuld  accompany 
copy  unloMB  crodit  hat  boon  •*- 
tabliihodl. 

4-wetks  . $1.80  per  line,  per  issue 

3-wetks  . $1.90  per  lint,  per  issue 

2-wttks  . $2.00  per  lint,  per  issue 

1-wttk . $2.10  per  lint. 

or  36  characters  and/or  spaces 
(no  abbreviations) 

:t  and  count  as  an  additional  line  in 
copy. 


Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $3.95  per  agate 
lint — $55.30  per  column  Inch  minimum  space. 

ClQielflod  Contract  Rotoi  Availablo  On  Roquoit 

WEEKLY  CLOSING  TIME 
Tuotday,  4:30  PM  Now  York  Tima 

Box  numbers,  mailed  each  day  as  they  art  received,  are  valid  for  1  year. 


Editor  &  Publisher 

850  Third  Avo.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Nome  I 

Address  ^ 

City  _  _  State  .  ^'P  .-  _ _  I 

Phone  ___  _ _ I 

Authorized  by  | 

Claoolficatlon  p 

Copy  _ p 


I  □  Assign  a  box  number  and  mail  my  replies  daily  | 
I  To  Run:  _  Weeks  Till  Forbidden  | 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear  | 

I  Mail  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022  | 

s  ^ 

^  "  aiiniiiiiiiiiiiaiiiiiiiiiiiiiiiiiiiiiiHiiiiiiiiiEiiiiH 
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ANNOUNCEMENTS 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 

COMPOSING  ROOM _ 

FOR  IMMEDIATE  SALE:  2  Connecticut 
shoreline  weeklies.  Gross  $200,000.  Box 
744,  Editor  &  Publisher. 


MUST  SELL  before  July  I.  Old  estab¬ 
lished  suburban  weekly,  plus  tabloid 
regional  farm  paper,  with  excellent 
central  plant.  SI75M  with  $50M  down. 
Send  proof  experience,  finances  to  Box 
724,  Editor  &  Publisher. 


ZONE  ?  WEEKLY,  choice  California 
coastal  area.  $48,000  gross  second 
year.  Rapid  growth  area.  Box  714, 
Editor  S  Publisher. 


STRONG  WEEKLY  NEWSPAPER, 
ISOLATED  IN  SOUTHWEST. 
BOX  7I».  EDITOR  &  PUBLISHER. 


CANADIAN  WEEKLY,  S2S0.000  class. 
Western,  takes  $75,000  cash  to  handle. 
Marion  R.  Krehbiel,  Box  88  Norton, 
Kans.  47454. 


CENTRAL  NEW  ENGLAND  controlled 
circulation  weekly,  no  equipment,  no 
real  estate,  ample  profit!  Gross:  $70,- 
000;  net  after  taxes;  $30  000.  Fast 
growth  area.  $115,000.  Box  422,  Editor 
i  Publisher. 


SEASONAL  DAILY.  Grossed  $43,500 
1974.  Great  potential  as  area  grows. 
In  Jackson  Hole,  Wyoming.  W'th  small 
job  printing,  also  with  terr'fic  poten¬ 
tial.  Box  750,  Editor  &  Publisher. 


ZONE  4  metro  area  weekly,  growth 
area,  definite  daily  potential.  Approxi¬ 
mate  gross  first  year:  $79,000.  Box  744, 
Editor  &  Publisher. 


EVENING  AND  SUNDAY  newspaper 
grossing  $9,000,000-1-.  Serious  principals 
only.  Box  774,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


LARGE  WEEKLY,  weekly  group  or  small 
daily  wanted  by  successful  pioneer 
newspaper  family.  Anywhere  in  south¬ 
ern  half  U.S.  Well  financed  father-son 
team  will  operate  personally.  Can  save 
you  over  50%  in  taxes;  or  we  can  pay 
I  all  cash.  Confidential  to  Publl'her,  414 
Jeffe'son,  Topeka,  Kans.  44407.  (913) 
j  233-4777. 


JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  man¬ 
ufacturer.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel,  N.J.  08057. 
(409)  235-7414. 


ONE  ECRM  MODEL  700.  For  further 
information  contact  Richard  Cunning¬ 
ham,  Dallas  Times  Herald,  P.  O.  Box 
5445,  Dallas.  Texas  75222.  (214)  744- 
4184. 


TWO  505  LINOTRONS— in  service  since 
August  1973  ;  72-point  option  cab¬ 
inets;  4  4-8  level  readers;  Type  faces; 
9  pt.  8  set  Corona  with  bold  #2;  5'A 
pt.  4  set  Spartan  Bold  (s.d.);  12  pt. 
Bodonl;  12  pt.  Bodoni  Bold;  12  pt. 
Poster  Bodoni;  12  pt.  Spartan  Medium; 
12  pt.  Spartan  Black;  12  pt.  Spartan  Ex¬ 
tra  Black;  12  pt.  Helvetica  with  Hel¬ 
vetica  Bold;  12  pt.  Helvetica  Black; 
Plus  4  pi  slides.  Will  sell  or  lease.  Box 
481,  Editor  ft  Publisher. 


SET  OF  JUSTOWRITERS.  Currently  be¬ 
ing  used  to  set  copy  for  20-page  week¬ 
ly.  Excellent  condition.  Contact  Richard 
Jones,  The  Valley  Observer,  P.  O.  Box 
5427,  Belleville.  Pa.  17004.  Ph:  (717) 
935-2413. 


ENGRAVING 


A-l  CONDITION — Tasope  Micro-Dyne 
System  with  Ball  Chemical  Plata  Proc¬ 
essor  and  Ball  Chemical  Anti-Pollution 
Unit.  Also  K-PREENE  18"  rolling  and 
curving  machine,  electric.  Contact 
Universal  Printing  Equipment  Co.  Inc., 
North  Arlington.  N.J.  (201)  438-3477. 


EQUIPMENT  TO  LEASE 


LEASE  OR  BUY?  Lease  and  you  con¬ 
serve  capital  and  credit.  Most  ^at 
a  tax  advantage.  Publishers  Leasing 
Inc.  is  owned  by  newspaper  execu¬ 
tives  who  offer  excellent  equipment 
advice.  Let's  discuss  leasino  Write  or 
call  PLI.  P.  O.  Drawer  I,  Tuscaloosa, 
Ala.  35401.  (205)  345-0433. 


MAILROOM 


MR.  PUBLISHER: 

I  Thinking  of  stepping  down? 

I  IF  YOURS  is  a  small  daily  or  quality 
weekly,  you  may  fi-d  advantage  in  talk- 
I  ing  with  an  experienced,  mature  edi- 
i  tor  and  manager  about  leasing  your 
I  property  pending  a  final  sale.  Box  735, 
]  Editor  ft  Publisher. 


,  If  you  went  TOP  DOLLAR  for  your 
newspaper,  confect  The  Nawsmadta 
i  Company,  newspaper  menegement 
I  consultant  and  media  brokers.  Jamas 
E.  Hickey  Jr.,  P.  O  Box  12195  North- 
'  side  Station,  Atlanta.  Ga.  3030S. 


READY  TO  RETIRE?  The  publisher  of 
:  a  group  of  quality  newspapers  is  seak- 
I  ing  to  purchase  I  or  2  additional 
!  exclusive  weeklies  with  ad-circulation 
!  revan  ies  between  $90,000  and  $400,000 
I  Replies  kept  strictly  confidential, 
i  Please  give  full  details  about  your 
I  newspaper.  Include  recent  editions 
I  Box  440.  Editor  ft  Publisher. 

I  WELL-FINANCED  former  publisher 
I  seeks  large  weekly.  Zones  I,  2  3.  No 
I  broker.  Box  744,  Editor  ft  Publisher. 


I  SMALL  GROUP  publishing  quality 
!  newspapers  has  cash,  ready  to  invest 
in  small  to  medium  sized  dailies  or 
large  weeklies.  Winsor  Newspapers, 

'  Box  548.  Canton.  III.  41520.  (309)  447- 
I  7411. 


EQUIPMENT  &  SUPPLIES 

composing^ookT^ 


ONE  FOTOTRONIC  TXT  5  disk  model 
with  14  typefaces  and  ONE  FOTO¬ 
TRONIC  1200  with  15  typefaces.  For 
further  information  contact  Richard 
Cunningham,  Dallas  Times  Herald, 
P.  O.  Box  5445,  Dallas.  Texas  75222. 
(214)  744-4184. 


ONE  SHERIDAN  4B-P  Stuffing  Ma- 
I  chine,  8  heads,  well  maintained,  Byears 
old.  For  further  information  contact 
Richard  Cunningham,  Dallas  Times 
:  Herald.  P.  O.  Box  5445,  Dallas.  Texas 
I  75222,  (214)  744-4184. 


ADDRESSOGRAPH  MACHINE  Model 
4000.  Six  years  old.  Excellent  condi¬ 
tion.  Contact  Circulation  Manager, 
The  Fayetteville  Observer,  Fayetteville, 
N.C.  28302.  Ph:  (919)  485-2121. 


,  LABELER-INSERTER— New  Bell  ft  How- 
I  ell  model  402  labeler  with  2  insert 
I  stations,  multi-form  computer  head  zip 
I  sorter  and  12  ft.  conveyor.  In  mint 
I  condition.  Original  cost  in  excess  of 
$37,000.  Must  sacrifice.  If  interested 
i  contact  Paul  Wagner  at  (714)  893-0075, 
I  or  P.  O.  Box  424,  Westminster,  Calif. 
I  92483. 


MISCELLANEOUS 


■  MASTER  ETCHER  serial  #922  model 
DMA48,  original  cost  1949,  $14,000,  and 
I  2  Intertypes  #17390-91,  I  Lini  ;ype 
j  model  #14,  synchronized  CAPCO  re¬ 
winder  complete  top  condition.  Offers; 
I  telephone  (404)  525-2313;  write  Sowa- 
I  core.  #12-774  Columbia  St..  New- 
I  Westminster  V3M  IBS  B.C.  Canada. 


NEWSPRINT 


ROLLS  ALL  SIZES-BEHRENS  Pulp 
ft  Paper  Corp.,  1894  Westwood  Blvd., 
Les  Angeles,  Cal.  90025.  (213)  474-4525. 

19  TONS,  31"  ROLLS— Switch  to  new 
printing  method  makes  available  this 
paper.  All  covered,  new,  just  delivered 
in  March.  Offers  to  J.  Hurd  (212) 
944-9400. 
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EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


NARROW  WIDTH  ROLL  USERS.  If  you 
usa  rolli  2i"  wide  or  lass,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  larqe  savings. 
Also  32  lb.  colored  news  trim  at  still 
larger  savings.  Box  SSO,  Editor  &  Pub¬ 
lisher. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  part  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  er  wrilr; 

PORTAGE  (2lt)  y29-445S 
Box  1500,  Akron,  Ohio  441 1 1 

^^pressesIHaachine^ 

4  UNITS  NEWS  KING,  1967,  Quarter 
folder.  Ready  for  immediate  delivery. 
Priced  right.  (214)  542-6671. 

IDEAL  PRESS 

For  Small  Daily  or  Weakly 
4-Unit  Thatcher 
Used  By  5-Day  Daily 
Contact  Charles  Moser 
Box  S85.  Branham  Texas 
(713)  836-3643 

CUTLER-HAMMER.  Mark  III,  counter 
stacker;  Cottrell  V-I5A  l-l  folder,  2 
years  old,  with  30hp  motor  and  con¬ 
trols.  Contact  Universal  Printing  Equip¬ 
ment  Co.  Inc.,  North  Arlington,  N.J. 
(201)  438-3477. 

GOSS  SUBURBAN  6  units,  1961 
Goss  Urbanite  S  unit  press.  1971 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units,  1961 
Cottrell  V-IS  presses  and  units 
Fairchild  Colorking  S  units,  1961 
Fairchild  Newsking  4  units.  1966 
MACHINERY  WANTED-We  will  pur¬ 
chase  used  Web  machinery  and  allied 
aguipmant  for  cash. 

IPEC  INC 

401  N.  LaavtH  Street 
Chicago,  Illinois  60612 
Phone:  (312)  731-1200 


MULLER-MARTINI  INSERTER  model 
260,  main  section  feeder,  sword  open¬ 
ing  station.  2  insert  feeders,  and  model 
225  conveyor  belt  delivery.  Used  only 
20  hours.  Make  offer.  Tycon  Enterprises, 
266  Lyell  Ave.,  Rochester,  N.Y.  14608. 
(716)  254-2060. 

GOSS  URBANITE,  6  UNITS.  5  FOLDERS 
5  black,  I  3-color  unit  Urbanite  folder 
with  quarter  and  upper  balloon  form¬ 
er,  SU  iaw  folder.  (Extra  units  avail¬ 
able.)  IPEC  Inc.,  401  N.  Leavitt,  Chi¬ 
cago,  III.  60612.  (312)  738-1200. 

OVER  6,000,000  IMPRESSIONS 
and  still  counting,  on  new  Cheekwood 
material  without  excessive  wear  or  a 
single  fracture.  No  more  downtime 
due  to  broken  cheekwoods  or  damage 
to  Tucker  blades.  Test  conducted  at 
major  metro  daily.  For  Goss  Mark  I 
Headliner  and  others.  Order  today  and 
save  downtime,  repairs,  the  high  cost 
of  repeatedly  replacing  Goss  Cheek- 
woods.  A  pair — $25;  knlfebox  set  (8), 
$92.50.  Order  today.  Parapeters  Ltd., 
2715  Spring,  Redwood  City.  Calif. 
94063. 


WANTED  TO  BUY 

SEEK  GOOD  used  high-lift  for  use  in 
stacking  newsprint.  Prefer  battery  op¬ 
erated  model.  Bob  Sykes.  The  Daily 
Post-Athenian,  Athens,  Tenii.  (615)  745- 
5664. 

TWO  CoRecTerm  100  Video  terminals, 
$4000  each  good  condition.  Yukon 
News,  211  Wood  Whitehorse  Yukon 
Canada  YlA  2E4.  (403  )  667-6285. 

USED  ECRM  1800.  Call  (804  )  446-2465 
or  write  with  price  quotation  to  Mr. 
C.  E.  Spink,  150  Brambleton  Ave.,  Nor¬ 
folk.  Va.  23501. 

2  AM  ELECTRO/ SET  perforating  key¬ 
boards.  models  430  or  432.  Box  790, 
Editor  &  Publisher. 


USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Running  condition.  Will  pay 
$500.  Mr.  Levous.  (305)  754-3233.  45  N.E. 
54  St.,  Miami.  Fla.  33137. 

INDUSTRY  SERVICES 

^FREEt^l^EASSIGNME^^ 

LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  CHARGE! 
For  FREE  copy,  write  FREELANCER'S 
NEWSLEHER,  399  Chestnut  Ave..  P.O. 
Box  1535,  S.  Hackensack,  N.J.  07606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging  en¬ 
gineering  modifications.  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En- 

?inearing  Rt.  2,  Box  2285,  McAllen, 
exas  78501.  (816)  358-1943. 


Help 

Wented... 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  invites  applications  for  a  faculty 
position  in  the  Department  of  Mass 
Communications  to  begin  August  I, 
1975.  Qualifications  include  an  earned 
doctorate  in  advertising  and  some  pro¬ 
fessional  experience.  Teaching  experi¬ 
ence  in  still  or  motion  photograpny  is 
also  desired.  Rank  and  salary  open. 
Applicants  are  asked  to  send  resumes 
to  Dr.  Edward  Kimbrell,  Chairman, 
D^artment  of  Mass  Communications, 
MTSU  Box  51.  Murfreesboro,  Tenn. 
37132.  MTSU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 

UNIVERSITY  OF  TEXAS  at  Austin  has 
;  one,  possibly  more,  openings  for  as- 
'  sistant  professor  to  teach  basic  skills 
and  graduate  courses.  Prefer  Doctor¬ 
ate,  media  and  teaching  experience. 

I  Equal  Opportunity/ Affirmative  Action 
i  Employer.  Send  resume,  salary  require- 
,  ments  to  Norris  Davis,  Department  of 
Journalism,  Austin.  Texas  78712. 

ADVERTISING  FACULTY  MEMBER 
starting  Fall  1975.  Layout^  production, 
copy.  Newspaper  advertising  experi- 
,  ence  desirable.  Graduate  teaching  po- 
j  tontial.  MA  or  PhD.  Salary  competitive. 

I  Contact  Neale  Copple,  Director, 

;  School  of  Journalism,  Univ.  of  Nebras. 
ka-Lincoln,  Lincoln,  Neb.  68508.  We 
are  an  Equal  Opportunity  Employer. 

j  ASSISTANT  PROFESSOR,  September 
15,  to  teach  reporting,  writing  and  ed- 
;  iting.  l-year  appointment,  salary  com¬ 
petitive.  Require  professional  experi¬ 
ence.  Preference  to  PhD.  Affirmative 
Action/Eqiial  Opportunity  Employer. 

!  Apply  by  May  30  to  Don  Wells,  Chair- 
I  man.  Dept,  of  Communications,  Wash- 
I  inqton  State  University,  Pullman,  Wash. 
99163. 

!  XrIZONA  state  UNIVERSITY'S  B^rd 
I  of  Student  Publications  is  seeking  a 
Manager  of  Student  Publications,  ASU, 
a  major  university  with  35,000  students, 
is  located  in  the  Phoenix  metropolitan 
area.  Minimum  of  5  years  media  ex¬ 
perience,  including  newspaper  experi- 
I  ence;  knowledge  of  production,  adver- 
j  tising  and  business  management.  A 
Bachelors  Degree,  preferably  in  Jour¬ 
nalism  or  Business  is  also  required.  A 
!  Masters  Degree  and  experience  on  a 
I  campus  in  an  editorial  position  or  as 
!  advisor  would  also  be  helpful.  Mini- 
!  mum  $15,000  for  the  fiscal  year,  de- 
;  pending  on  experience  and  other  qual- 
I  ifications.  Applications  due  June  25, 
i  1975.  Send  detailed  resume  including 
at  least  3  references  and  salary  his¬ 
tory  to:  Personnel  Office,  Arizona  State 
University,  Tempe,  Ariz.  85281.  An 
Equal  Opportunity/ Affirmative  Action 
Employer. 


WAYNE  STATE  UNIVERSITY  is  seeking 
an  assistant  professor  for  its  radio¬ 
television  sequence.  MA  desirable  but 
not  as  important  as  professional  ex¬ 
perience  in  radio-television  and  as  a 
fournallst,  preferably  for  a  metropoli¬ 
tan  market.  Candidate  should  be  flex¬ 
ible  enough  to  be  able  to  teach  news¬ 
paper  courses.  The  opening  is  effective 
in  September,  1975.  Salary  negotiable. 
Equal  Opportunity  Employer.  Send  res¬ 
ume  to  Jake  Hignton,  Journalism  De¬ 
partment,  Wayne  State  University.  De¬ 
troit.  Mich.  48202. 

GRADUATE  ASSISTANTSHIPS  avail¬ 
able  for  coming  year.  One  editorial 
assistantship  and  teaching  assistant- 
ships  in  photography,  reporting  and 
editing.  Half-time  with  $3000  stipends 
and  tuition  and  other  advantages. 
One-year  professional  program  leads 
to  Masters  in  Journalism.  Write:  Di¬ 
rector  of  Graduate  Studies  Dept,  of 
Journalism.  South  Dakota  State  Uni¬ 
versity.  Brookings,  S  D.  57006. 

GRAPHICS  INSTRUCTOR,  one-year  ap¬ 
pointment  at  assistant  pnofessor  level, 
to  teach  graphics  and  to  serve  as  mag¬ 
azine  adviser  at  West  Coast's  largest 
Department  of  Communications.  MA 
required,  with  teaching  and/or  media 
experience  preferred.  Contact  Dr.  J. 
William  Maxwell,  Search  Committee, 
Dept,  of  Communications.  California 
State  University.  Fullerton,  Calif.  92634. 
An  Equal  Opportunity  Employer. 


ADMINISTRATIVE 


DAILY  COURIER-NEWS,  Elgin.  III.,  has 
immediate  opening  for  accountant  with 
newspaper  background  and  knowledge 
of  computer  operations.  Must  be  de¬ 
greed.  Opportunity  for  advancement. 
Send  resume  to:  R.  C.  Propern'ck.  Asst, 
to  the  Publisher,  300  Lake  St..  Elgin, 
III.  60120. 

OUTSTANDING,  SELF-MOTIVATED  re¬ 
cent  college  graduate  needed  to  sell 
advertising,  write  news,  manage  small 
weekly  in  fine,  dynamic  suburban  area. 
Send  complete  resume — preferably  with 
college  transcripts— and  long  letter 
telling  about  yourself.  Small  starting 
salary,  but  big  percentage  of  success. 
Box  789,  Editor  &  Publisher. 


I  CIRCULATION 

I  CIRCULATION  SALES  MANAGER 
;  Major  Northern  California  metropoli- 
'  tan  newspaper  is  seeking  a  qualified 
:  Circulation  Sales  Manager  capable  of 
i  developing  and  implementing  carrier 
I  motivational  programs.  Experience  In 
j  developing  newspaper  circulation  pro- 
I  motional  programs  and  knowledge  of 
;  the  relationship  of  promotion  and  field 
operations  is  required.  Send  resume  to 
Box  788,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
We  are  a  progressive,  medium  sized 
Zone  I  daily  lookina  l|or  circulation 
growth.  The  salary  and  benefit  package 
will  be  there  for  the  person  who  can 
make  us  go.  The  potential  is  real.  Send 
complete  resume  with  an  outline  on 
how  you  promote  home  delivery  now. 
Box  755,  Editor  S  Publisher. 

CIRCULATION  MANAGER  for  87-year- 
old,  7300  southern  California  5-day 
offset  PM  in  expanding  growth  area, 
plus  2  paid  weeklies.  Looking  for  ag¬ 
gressive  — present  assistant — with  com¬ 
plete  circulation  background.  Salary 
plus  fine  incentive  plan.  Send  resume 
to  N.  A.  Hyman,  publisher.  Corona 
Daily  Independent,  P.  O.  Box  610, 
Corona,  Calif.  91720. 

FUTURE  LIMITED? 

Aggressive  sales  and  service  take- 
charge  person  for  complete  charge 
home  delivery  manager  on  6-day  morn¬ 
ing.  Field  operator  experience  essen¬ 
tial.  Future  excellent  if  you  can  pro¬ 
duce.  Resume  and  salary  requirements, 
please,  in  confidence  to  Box  783,  Editor 
&  Publisher. 


LET'S  TRADE 

You  trade  us  your  knowledge  and  ex¬ 
pertise  in  Classified  for  our  unique 
opportunity  to  grow  and  prosper  in  a 
young,  aggressive  organization.  Phone 
room  experience  essential.  100-thousand  . 
daily  in  ideal  Gulf  Coast  location. 
Send  background  to  Box  711,  Editor  ft 
Publisher. 


A  CHANCE  TO  PROVE  YOURSELFI 
We  need  a  salesperson  to  rebuild  a  ne¬ 
glected  classified  section  while  han¬ 
dling  a  few  display  accounts  (we  have 
3  times  more  display  contract  accounts 
than  classified).  The  faster  the  job  is 
done,  the  quicker  the  applicant  will 
become  our  classified  manager.  Excel¬ 
lent  salary,  liberal  commission  plan, 
usual  benefits.  Write:  Reid  Christensen, 
Daily  Gate  City,  1016  Main  St.,  Keo¬ 
kuk,  Iowa  52632. 


DISPLAY  ADVERTISING 


DISPLAY  ADVERTISING  MANAGER  for 
$400,000  gross  weekly  Central  Florida 
shopper.  Salary  $20,000.  Must  be  crea¬ 
tive,  sales  oriented  and  able  to  mo¬ 
tivate.  Send  resume  to  Box  780.  Editor 
ft  Publisher. 

ZONE  4.  Medium  sized  daily  and  Sun¬ 
day  newspaper  requires  an  experienced 
retail  advertising  manager.  Will  be 
responsible  for  all  phases  of  thirteen 
position  department  and  will  report 
to  advertising  director.  Good  growth 
opportunitv.  Salary  plus  liberal  bonus 
plan  and  fringe  benefits.  Sand  resume 
to  Box  716,  Editor  ft  Publisher.  All  re¬ 
plies  acknowledged. 

DISPLAY  SALESPERSON:  Sales  career 
stalled?  Want  additional  challenge 
and  responsibility?  Our  advertising  de¬ 
partment  Is  expanding  to  accommodate 
our  growing,  competitive  Florida  mar¬ 
ket,  and  we  need  display  sales  people 
to  grow  with  us.  We  are  afternoon  and 
part  of  a  large  publicly-held  news¬ 
paper  group.  Send  resume  to  Box  666, 
Editor  ft  Publisher. 

RETAIL  SALESPERSON 
Opening  for  career-minded  individual 
with  largest  suburban  bi-weekly  news¬ 
paper  in  the  state  of  Florida  and  a 
Knlght-RIdder  Inc.  property.  Must  have 
previous  suburban  newspaper  sales  ex- 

gerlence  with  a  suburban  operation. 

ase  salary,  commission,  non-contribu¬ 
tory  retirement  plan,  insurance  and 
hospital  benefits.  Send  detailed  res¬ 
ume  to  Box  725,  Editor  ft  Publisher. 

DISPLAY  ADVERTISING  MANAGER 
Ready  to  taka  the  big  step?  Florida 
PM  in  a  competitive  market  has  an  im¬ 
mediate  opening  for  an  aggressive, 
enthusiastic  display  advertising  man¬ 
ager.  If  you  can  motivate  people  to 
achieve  expected  results,  don't  miss 
this  opportunity.  We  are  part  of  a 
large  publicly-held  newspaper  group. 
Send  resume  to  Box  660,  Editor  ft 
Publisher. 

ALASKA  ADVERTISING  SALES.  News- 
!  paper  and  regional  magazine.  Needs 
sales  and  layout  professional.  Send 
resume  and  salary  requirements  to  Bill 
Elberson.  Ketchikan  Daily  News,  Box 
79,  Ketchikan,  Alaska  99901. 


WE  PAY  FOR  PERFORMANCE! 
That's  our  way  to  consistent  linage  gain 
In  spite  of  a  national  economic  slump. 
We  need  a  top-notch  salesperson  (2-3 
years  experience,  or  a  beginner  with 
drive)  to  add  to  our  team  of  profes¬ 
sionals.  Excellent  salary  plus  liberal  in¬ 
centive  plan.  Usual  benefits.  Write: 
Reid  L.  Christensen  Daily  Gate  City, 
1016  Main  St.,  Keokuk,  Iowa  52632. 

EXPERIENCED  AD  DIRECTOR  needed 
for  small  growing  Southwest  newspa¬ 
per.  Must  be  able  to  handle  small  staff 
and  some  major  accounts  in  fast  grow- 
I  Ing  area.  Excellent  salary  and  benefits. 

!  Resume  to  Box  785,  Editor  ft  Publisher. 

!  ADVERTISING  MANAGER  with  good 
I  track  record  in  all  facets  of  display 
I  and  classified  sales  management.  Ex- 
I  cellent  spot  with  growth  market  non¬ 
metro  weekly  group.  Zona  5.  Box  773, 
I  Editor  ft  Publisher. 
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HELP  WANTED 
^^DIS^AY  ADVERTISING 

ADVERTISING  SALESMAN— Consider 
recent  grad,  creative,  aggressive. 
Strong  on  layouts  and  sales.  Good 
starting  salary  plus  commission  based 
on  performance.  Weekly  at  Ocean 
Zone  2.  Box  752,  Editor  &  Publisher. 


SALES 

Recent  acquisition  has  created  several 
sales  and  sales  management  positions 
within  out  16-newspaper  group.  If  you 
are  willing  to  wo  k  hard  to  advance 
your  newspaper  career,  don't  pass  up 
this  opportunity.  Some  sales  experience 
essential  for  consideration.  Box  777, 
Editor  &  Publisher. 

DAILY  COURIER-NEWS.  Elgin,  HI., 
seeks  working  advertitina  sates  devel¬ 
opment  manager  in  multi-publication 
competitive  operation.  Excellent  oppor¬ 
tunity.  Also  accepting  resumes  for  ex¬ 
perienced  retail  advertising  sales  per¬ 
sons.  Write:  R  C.  Propernick.  Asst,  to 
the  Publisher,  300  Lake  St.,  Elgin,  III. 
60120. 

RETAIL  ADVERTISING  MANAGER  for 
group-owned  daily  in  Zone  I.  Fast 
growing  aggressive  market.  Tell  all  in 
first  letter,  including  salary  require¬ 
ments.  Box  759,  Editor  &  Publisher. 

3  SALES  MANAGERS 
Growing  30.000  circulation  daily  in 
Alabama  seeks  3  fast,  aggressive  ooers  ; 
who  enjoy  their  work.  Good  salary,  ex¬ 
cellent,  realistic  bonus,  full  benetits. 
RETAIL  AD  MANAGER — Experienced 
salesman,  ready  for  managerial  assign¬ 
ment.  Should  do  rough  layouts,  work 
with  sales  staff  in  field. 

CLASSIFIED  AD  MANAGER— Knowl¬ 
edge  of  scanners.  Promotionally  orient¬ 
ed,  able  to  train  phone  staff,  manage 
details. 

NATIONAL  AD  MANAGER— Can  lay-  ’ 
out  daily  newspaper,  process  national 
orders,  follow-up  details.  Fast  typist,  | 
steno  helpful.  ! 

Write  fully  in  confidence.  Box  756,  Edi-  1 
tor  &  Publisher.  | 

ED/TORML 

DESKMAN — Knowledge  of  headlines, 
copy  editing  and  layout.  At  least  I 
year  experience.  Contact  Carol  Talley, 
Managing  Editor,  Daily  Advance,  Dov-  ! 
er.  N.J.  07601. 

LARGE,  PREDOMINATELY  BLACK  uni¬ 
versity  in  Mid-Atlantic  region  is  look¬ 
ing  for  a  catalog  editor  who  would 
be  responsible  for  the  writing  and  ed-  | 
iting  of  university  catalogs.  College  i 
degree  and  some  professional  experi-  ' 
ence  In  catalogs  or  academic  PR  work  I 
is  required.  Salary  above  $15,000.  Box 
744,  Editor  &  Publisher.  | 

CITY  EDITOR-6-day.  37.000  PM  seeks  I 
city  editor  with  reporting  and  desk  I 
experience.  Premium  on  imagination,  j 
grasp  of  community  news  and  plan-  ! 
ning  abilities  to  run  talented  ll-person  ' 
city  side  staff  in  unique  competitive  i 
situation.  Send  resume  with  samples,  i 
references  to  H.  L.  Schwartz  III.  man-  i 
aging  editor.  The  Daily  Dispatch  Mo-  ! 
line.  III.  61265. 

COPY  READERS  ~  | 

Midwest  metropolitan  PM  daily  needs  1 
two  top-notch  journeyman  copy  readers  | 
with  several  years  experience  on  large 
or  medium  daily  newspaper  desks.  Must 
be  strong,  fast,  imaginative  head  writer 
and  editor  who  takes  pride  in  work. 
More  than  $20,000  to  start  ($22,000 
nights),  4  weeks  vacation  after  2  years, 
plus  other  generous  benefits.  No  be^ 
ginners.  An  Egual  Opportunity  Employ¬ 
er.  Send  resume  to  Box  740,  Editor  t 
Publisher. 

CITY  EDITOR 

Growing  30,000,  7-day  offset  AM,  latest 
in  electronics,  wants  person  with  strong 
planning,  motivating  and  editing  skills, 
high  energy  level  and  good  sense  for 
news,  to  direct  reporting  and  photog¬ 
raphy  staff.  Sand  resume  and  salary 
raguiremcnts  to  Managing  Editor, 
Massenger-Inguirar.  P.O.  Box  1480, 
Owensboro,  Ky.  42301. 


HELP  WANTED 


EDITORIAL 


REPORTER  SOUGHT  for  10,000  circu¬ 
lation  Zone  I  daily  with  bright  young 
staff  of  energetic  reporters.  Must  have 
at  least  year's  experience  in  daily  news¬ 
paper  writing.  Send  sample  of  work, 
resume  and  salary  requirements  to  Box 
736.  Editor  S  Publisher. 

PHOTO-ORIENTED  NEWSMAN.  Must 
produce  heavy  volume  of  news  and  fea¬ 
tures,  edit  crisply.  Non-metro  weekly. 
Include  resume,  clips,  references,  sal¬ 
ary  reauirements  first  letter.  Verde  In- 
depenoent  Box  517,  Cottonwood,  Arix. 
86326. 

SPORTS  EDITOR 

Need  highly  motivated  person  to  run 
sports  department.  Must  be  strong  in 
writing,  editing  and  d.rection  of  staff 
for  5-county  area.  We  are  a  29,000+ 
electronic  AM  daily  in  Zone  3.  Send 
resume,  salary  expectations  to  Box  757, 
Editor  &  Publisher. 

BUSINESS  EDITOR/REPORTER  tor  Zone 
2  city  weekly.  Lively  business  writer 
should  send  resume,  clips  and  compen- 
lation  requirement  to  Box  642,  Editor 
h  Publisher. 

FOR  WOULD  BE  REPORTERS 
WITH  LinLE  EXPERIENCE 
HERE  IS  AN  OPPORTUNITY 
The  Company  of  the  Cross,  an  Epis¬ 
copal  religious  order  which  publishes 
a  general  news  magaiine  in  western 
Canada,  is  recruiting  new  members, 
men  and  women,  to  train  as  reporters 
and  writers.  Company  members  re¬ 
ceive  as  income  $1  a  day  plus  all 
living  essentials.  For  a  person  of  de¬ 
cisive  religious  conviction  who  wants 
to  serve  in  the  media,  this  is  an  unusual 
opportunity  to  learn,  on  a  highly  ef¬ 
fective  and  tightly  edited  magazine. 
Write  the  Minister,  Company  of  the 
Cross,  11224  142  Street,  Edmonton, 
Canada,  T5M-IT9,  (403)  452-8442. 

ROCKY  MOUNTAIN  offset  semi-weekly 
needs  top  editor  to  manage  staff  of  5. 
We  want  the  best.  Box  751,  Editor  & 
Publisher. 

STRINGER — Major  business  publication 
needs^  part-time  correspondent  in  San 
Francisco  area.  Monthly  retainer  plus 
space  rate.  Box  767,  Editor  &  Publisher, 

GENERAL 

ASSIGNMENT 

REPORTER 

If  you  have  some  daily  newspaper  ex¬ 
perience  and  are  ready  to  meet  the 
'  challenge  only  a  competitive  market- 
I  offers,  you  may  qualify  for  an 

.  exciting  opportunity  now  available  on 
our  rapidly  growing  Zone  5  7-day  pub¬ 
lication.  We  seek  a  prolific,  hard-hit- 
ting  newsperson.  Send  complete  res¬ 
ume  including  salary  requirements  to 
I  Box  768,  Editor  &  Publisher. 

i  CITY^  EDITOR — Direct  a  staff  of  ag- 
1  gressive,  award-winning  reporters  on  a 
;  22M  PM  daily  in  the  heart  of  one  of 
j  the  Northwest’s  finest  recreational  and 
agricultural  areas.  Intelligence,  aggres- 
1  siveness,  fairness  and  hard  work  will  be 
needed  to  gain  the  respect  of  this 
I  young  and  upward-bound  staff.  The 
newspaper's  goal  is  to  be  one  of  the 
I  finest  small  dailies  in  the  nation.  We 
I  believe  we're  on  our  way.  Send  full 
resume  to  Publisher,  Times-News  Box 
548,  Twin  Falls,  Idaho  83301. 

I  EDITOR/ WRITER  for  young  twice- 
monthly  general  aviation  newspaper 
I  covering  the  Northeastern  states.  Avi¬ 
ation  enthusiasm  a  must.  Position  open 
1  early  Fall.  Write  in  confidence  giving 
experience  and  salary  requirements  to 
'  R.  S.  Dorr,  Box  186,  Brookfield  Conn. 
06804. 

I  'yHOTOJOURNAUSM^^ 

PHOTO  MANAGER  wanted  for  news¬ 
paper  of  36.000  daily  in  Zone  5  to 
manage  department  without  taking  on 
photo  assignments  personally;  includes 
directing  of  large  staff  of  photogra¬ 
phers  and  technicians,  ordering  sup¬ 
plies  and  keeping  inventory;  $I3,0()0. 
<  Write  Box  676,  Editor  &  Publisher. 


HELP  WANTED 


PRESSMAN,  Goss  Community,  must  be 
competent  on  fine  work.  Camera  ex¬ 
perience  or  willingness  to  learn  cam¬ 
era  essential.  Lindsay  Gazette,  P.  O. 
Box  308,  Lindsay.  Calif.  93247. 


PRODUCTION 


PRODUCTION  MANAGER  for  small 
Florida  offset  daily.  Print  several  sur¬ 
rounding  area  papers.  Qualifications 
required  include  organizational  abili¬ 
ties,  interpersonal  relationships,  inven¬ 
tory  control,  thorough  knowledge  of 
printing.  Experienced  only  need  apply. 
Box  786.  Editor  i  Publisher.  Replies 
confidential. 


PROMOTION 


PROMOTION  MANAGER:  Experienced 
in  executing  advertising  supplements. 
Must  have  both  creativity,  selling  abiU 
ity.  Excellent  ppportunity  to  take  over 
promotion  department  of  fast  growing 
weekly.  Santa  Fe  Reporter.  P.  O.  Box 
2306,  Santa  Fe.  N.M.  87501. 


PUBLIC  RELATIONS 

MANAGER-NEWS  SERVICES  for  major 
Chicago-based  company.  Will  develop 
publicity  programs  on  national  and 
regional  levels.  4-5  years  experience 
in  product  or  service  publicity  and 
news  media  relations  for  large  com¬ 
pany  essential.  Salary  commensurate 
with  experience.  An  Equal  Oppoitunity 
Employer,  M/F.  Box  772,  Editor  & 
Publisher. 


ADMINISTRATIVE 


DATA  PROCESSING— Young  dynamic 
internal  consultant,  28.  employed  by  a 
large  newspaper,  seeks  position  respon¬ 
sible  for  the  total  data  processing 
function.  Knowledgeable  in  the  use  of 
large  and  mini  computers  for  process¬ 
ing  business  and  typesetting  applica¬ 
tions.  Highly  experienced  in  designing 
and  installing  text  editing  systems.  Pre¬ 
fer  position  developing  new  or  young 
data  processing  department  in  the 
newspaper  publishing  industry.  Box  732, 
Editor  &  Puplishar. 

TREASURER-CONTROLLER  of  major 
metro-daily  seeks  top  financial-admin¬ 
istrative  spot  in  communications  indus¬ 
try.  Experienced  all  phases  of  financial 
management.  CPA,  MBA.  Box  722,  Edi¬ 
tor  S  Publisher. 

GENERAL  MANAGER  or  ad  director. 
17  years  experience  including  former 
publisher.  Age  35.  Relocate  any  Area. 
(515)  673-7485. 

AGGRESSIVE  EXECUTIVE,  36,  MBA, 
seeks  new  administrative  or  marketing 
responsibilities.  Broad  experience  in 
news,  advertising,  circulation,  market¬ 
ing,  promotion  and  finance.  Box  778, 
Editor  &  Publisher. 

WORKING  PUBLISHER.  Strong  on 
I  sales,  account  control  and  organizing. 
I  If  you  need  help  you  need  me.  B. 
Scales,  (415  )  447-7637. 


TECHNICAL  REPS 

SALES  REPRESENTATIVES  and  dealers 
to  handle  a  salesman's  dream  product 
— a  portable  video  terminal — field  or 
bureau  use.  Greatest  acceptance. 
ANPA/RI  sponsored.  Price  competi¬ 
tive.  Excellent  commissions.  Box  643, 
Editor  &  Publisher. 

HIGHEST  COMMISSIONS  paid  to 
composition  eguipment  sales  pros.  Ter¬ 
ritories  available  in  Zones  2.  3  and  5 
and  Canada  selling  competition-free 
peripheral  equipment.  Contact:  Com¬ 
mand  Graphics,  RD  #4,  Londonderry 
N.H.  (603)  43+5100  or  see  us  at  ANPA- 
Houston. 


SALES 

Representative 

TECHNICAL 
Representatives 

Leading  photopolymer  plate 
company  has  immediate  MR.  PUBLISHER/AD  DIRECTOR:  Do 

openings  for  sales  and  tech-  you  communicate  with  your  business 

nical  representatives.  Candi-  community  in  terms  of  available  and 

date  sitould  have  excellent  additional  advertising  dollars?  Do 

reputation  and  working  members  of  your  sales  staff  assist  pres- 

knowledge  in  newspaper/  ent  and  potential  accounts  to  increase 

graphic  arts  fields.  Sales  ap-  their  advertisin(j  capabilities  by  pro- 

plicant  should  be  located  in  viding  information  as  to  plus  ad  rev- 

the  Northeast,  technical  ap.  enue  sources?  Do  you  maintain  contact 

plicants  should  be  located  in  with  the  numerous  reps  locally,  re- 

the  Northeast  and  Central  gionally  and  nationwide  who  make  ad- 

regions.  Excellent  growth  po-  vertising  decisiesns  or  do  you  concede 

tential  in  the  letterpress  and  to  "other  media"  and  hope  business 

offset  fields.  Salary,  bonus  will  walk  in  the  door?  Are  you  aware 

and  expenses.  of  the  amount  of  unused  advertising 

In  the  Northeast  region  dollars  available  in  your  market  quar- 

send  resume  to:  f.'''"'ally?  Complacency  never 

advertising.  Ad  revenue 

NAPP  ^STEMS,  Inc.  gains  demands  continual  hard  work, 

advance  planning,  contacts  and  thor- 
Mornstown,  N.J.  07960  ough  knowledge  of  manufacturers'  ad- 

In  the  Central  region  send  vertising  and  market  application.  Taka 

resume  to:  positive  action.  Add  a  new  dimension 

NAPP  SYSTEMS,  Inc.  1  l.*-*^'* 

825  Sherwood  Dr.  1  Editor  >  Publisher. 

Richardson,  Texas  75080 

OVERQUALIFIED  working  ad  and  bus- 
iness  manager  unequaled  in  account 
sales  and  control.  Is  this  what  you 
Publisher  Cioss/tieds;  need?  Sober,  "happily  married"  fam- 

re  In  the  newspaper  1  “v  'V®,"  Prefer  Western  States  or  any 

coastal  area.  Consider  anywhere  with 
os  your  newspaper  s  moving  expenses  and  $15, 000-plus.  B. 

are  In  your  community.  I  Scales.  (415)  447-7637. 

EDITOR  &  PUBLISHER  for  May  24,  1975 


ARTISTS/CARTOONISTS 


ARTIST-CARTOONIST  seeking  staff  art¬ 
ist  position  with  Canadian  daily,  ex¬ 
perienced,  professional.  P.  O,  Box  7208, 
Ottawa,  KIL  8E3. 


CIRCULATION 


YOUNG,  aggressive,  sales-oriented 
individual  seeks  top  management  po¬ 
sition.  10  years  experience  with  large 
metro.  Familiar  with  all  phases  of  sales 
and  circulation.  2  years  college.  Box 
737,  Editor  &  Publisher. 

20  YEARS  varied  experience.  Special 
interest  in  promotion.  Family  man  look¬ 
ing  for  new  challenge  and  opportunity. 
Box  758.  Editor  S  Publisher. 


DISPLAY  ADVERTISING 


editor  &  Publisher  Classifieds; 

As  effective  In  the  newspaper 
community  os  your  newspaper's 
classiflads  are  In  your  community. 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


SOMEWHERE  there  must  be  a  nice 
desk  job  for  SO-ysar-old  woman  jour¬ 
nalist  who's  tired  of  writing.  Experi¬ 
enced  on  all  kinds  of  newspapers  from 
smallest  weekly  to  Top  Ten  daily.  Box 
787,  Editor  &  Publisher. 

WANT  SOMEONE  who  can  walk  in 
and  taka  over?  18  years  experience  in¬ 
cludes  everything  from  starting  week¬ 
lies  from  scratch  to  editor  and  general 
manager  plus  some  daily  experience. 
Prefer  community  journalism  to  big 
daily.  Florida  resident  over  IS  years. 
Employed  but  ready.  Box  782,  Editor  & 
Publisher. 

WRITER/ EDITOR,  38.  and  wife.  30, 
seek  creative  spots  on  medium  sited 
publ'cation.  Ha  nas  12  years  experience 
including  metro  daily,  prefers  column/ 
feature  writing.  She  has  many  state, 
national  reporting  awards,  magaiine 
axparianca.  Both  photographers.  Box 
717,  Editor  I  Publisher. 


EDITORIAL  WRITER;  Ultimata  aim 
editorship  daily  editorial  page;  recent¬ 
ly  editor  New  Jersey  weakly,  out  due 
to  racasslon;  2S  years  on  newspapers, 
magatfnas;  heavy  copy  experience. 
Will  sand  sample  editorials  on  request. 
Box  654,  Editor  t  Publisher. 


REPORTER,  I  year  weakly  experience, 
with  daily,  magaiine  and  freelance 
seasoning  wants  daily  or  weakly  spot 
In  Zona  7,  8  or  t.  Love  photo  work  and 
features.  Box  667,  Editor  ft  Publisher. 

MAJOR  METROPOLITAN  rewriteman, 
52,  degreed,  family  man,  sharp,  pro¬ 
fessional.  Seek  supervisory  spot  on 
medium  or  small-city  paper,  all  areas 
except  South.  Box  72T,  Editor  ft  Pub¬ 
lisher. 

EDITOR — Impeccable  credentials,  ref¬ 
erences.  Newsroom  management.  Zona 
2-3-4-y.  Box  673,  Editor  ft  Publisher. 


SEASONED  NEWS  PRO.  48.  solidly  ex¬ 
perienced  dallies,  wire  services,  foreign, 
seeks  editing,  rewrite  or  reporting  slot. 
Lively  writer,  can  direct  or  do  most 
of  it,  inside  or  out.  Box  708,  Editor 
ft  Publisher. 

ALL-AROUND  newsman,  54.  Midwest 
native  wants  to  join  Midwest  medium 
or  small  daily.  Knows  all  chores.  Ex- 
managing  editor.  AB,  family;  excellent 
health  and  references.  Box  675.  Editor 
ft  Publisher. _ 

WE  DON'T  BELIEVE  the  woman  reader 
has  died  and  ^one  to  hall — Prlza-win- 
nino  metro  adlting  wrltinq-ideating  duo 
looking  for  challenge.  Box  662,  Editor 
ft  Publisher. 

WIRE  EDITOR,  dependable  top  hand 
at  makeup  and  heads.  Digs  out  best 
stories  for  readers.  Prefer  East  PM. 
Box  679,  Editor  ft  Publisher. 

PUBLICATIONS  EDITOR.  II  years 
experience  in  corporate  and  non-profit 
publications,  excellent  writing  skills, 
photography,  layout,  design.  Skilled  in 
every  aspect  of  the  job.  Box  669.  Editor 
ft  Publisher. 

AWARD-WINNING  JOURNALIST^M, 
saaki  reporting  or  editing  slot  on 
medium  to  large  size  daily,  any  Zone. 
Experience  with  daily,  bi-weekly,  wire 
service,  Internships.  BA  Journalism. 
Box  691.  Editor  ft  Publisher. 

YOUNG.  ARTICULATE.  Black  woman/ 
Missouri  J-grad  (73)  desires  position 
with  newspaper,  magazine  or  radio- 
TV  organization.  2  years  varied  ex¬ 
perience  in  corporate  PR,  including 
editing  publications,  broadcast,  ex¬ 
hibit  and  display  work.  Zona  5.  Box 
703,  Editor  ft  Publisher. 


I  HAVE  a  brand  new  Journalism  de¬ 
gree  from  Missouri  University  but  just 
as  Important,  I  have  dedication,  indus¬ 
triousness  and  imagination.  Possess  a 
sound  background  in  news  layout  and 
reviewing,  but  sports  is  my  special  ex¬ 
pertise.  Will  consider  any  start— sin¬ 
gle — will  relocate.  Write  or  call;  Bruce 
Williams,  1660  Dante  Dr.,  St.  Louis, 
Mo.  63141.  (314)  434-2727. 


EDITORIAL 

EX-NEWSMAN,  effective  but  unfulfilled 
as  major  company  publicist,  seeks  re¬ 
turn  to  newsroom  and  lively  writing/ 
editing  slot.  Sports,  broad  business 
background  in  daily,  weekly,  associa¬ 
tion,  PR  environments.  At  home  on 
desk  but  free  to  travel  Box  738,  Editor 
ft  Publisher  or  (315)  394-8551. 


FINELY-HONED  film/drama  critic, 
feature  writer,  seeks  position  with  any 
publication.  PhD,  experienced.  Box 
748,  Editor  ft  Publisher. 

HARD-WORKING  FEMALE,  police  and 
general  assignment  reporter.  J-Degree, 
small  market  experience.  Will  relocate 
anywhere.  Box  668,  Editor  ft  Publisher. 

EXPERIENCED  EDITOR -reporter -pho¬ 
tographer  seeks  opportunity  with  small, 
medium  daily.  Young  (25),  but  experi¬ 
enced  in  developing  outstanding  local 
report.  5  years  in  news.  3  as  managing 
editor  of  quality  suburban  weekly 
group.  Direct  stan  of  5.  Layout,  page 
makeup  knowledge.  Box  683,  Editor  ft 
Publisher. 


FRUSTRATED  REPORTER,  with  15,000 
Midwest  daily  looking  for  newsroom 
spot  on  good  paper  anywhere.  Pay  Is 
secondary  to  opportunity  to  contribute 
to  quality  news  coverage.  1973  J-grad, 
26.  All-around  reporting  experience. 
Box  652,  Editor  ft  Publisher. 


YOUNG  former  state  house  correspon¬ 
dent  and  political  reporter  with  experi¬ 
ence  covering  city  hall  and  suburban 
governments  and  indictments  to  prove 
it  seeks  challenging  position  as  report¬ 
er  or  editor.  Box  720,  Editor  ft  Pub¬ 
lisher. 

TOP-NOTCH  backup  man  seeks  to  turn 
hard  work,  experience^  leadership  abil¬ 
ity  into  managing  editor  position.  Box 
742,  Editor  ft  Publisher. 


GIVE  ME  A  BREAKI 
MA  in  Journalism;  male;  26;  ex-govern¬ 
ment  employee  (HUD  and  OEP);  2 
years  as  social  worker;  experienced 
photographer  and  freelance;  handbook 
writer  for  public  TV;  interested  in  copy 
desk,  reporting,  column-  will  consider 
anything,  in  any  Zone.  Box  718,  Editor 
ft  Publisher. 


SPORTS  WRITER,  25,  with  2  years  ex- 
:  perience  seeking  new  position.  Strong 
<  feature  writer,  hard  worker,  excellent 
references.  Box  754,  Editor  ft  Publisher. 

'  WRITERS  SAY  IT,  BUT  WITHOUT  A 
!  GOOD  LAYOUT  MAN  NO  ONE 
j  WOULD  EVER  SEE  IT.  Will  do  either 
or  both  for  right  smallish  to  medium- 
large  daily.  Prefer  Zones  2,  3,  4,  5,  but 
will  consider  others.  Clips  layouts  on 
request.  Box  753,  Editor  ft  Publisher. 

NEWS  EDITING  OR  COPY  EDITING 
I  job  wanted.  Experience:  editor,  news 
editor,  small  dailies;  wire  editor,  copy- 
I  editor,  metros.  31,  BJ,  hard  working, 

I  creative.  Prefer  Zones  3,  2,  S  or  Cali- 
1  fornia.  Box  762,  Editor  ft  Publisher. 

!  REPORTER  WITH  MOXI E-Editor,  24, 
of  small  metro  weekly  in  Zone  2  seeks 
reporter's  beat  on  dally  or  large  week¬ 
ly.  any  Zone.  3  years  experience  with 
all  types  news  plus  photos,  layout, 
heads  and  cold  type  equipment.  Cre¬ 
ative  flair.  Box  763,  Editor  ft  Publisher. 

SOMEWHERE  OUT  THERE  Is  a  small 
town  publisher  in  search  of  a  young 
couple  to  take  over  his  daily  or  weekly. 
We  offer  15  year  experience  all  phases 
dailies,  weeklies,  shoppers;  top  refer¬ 
ences.  In  exchange  we  want  to  trade 
hustle  for  unhurried  atmosphere  and 
comfortable  living  In  pleasant  commu¬ 
nity.  Prefer  Zone  I  or  5.  Box  779,  Edi¬ 
tor  ft  Publisher, 


ASSISTANT  SPORTS  EDITOR  with  large 
weekly;  Journalism  degree  and  pho¬ 
tography,  seeks  move  to  a  daily  pa¬ 
per.  Will  work  all  Zones.  Contact  Jim 
Kaye.  1616  12th  St..  Peru.  III.  61354. 
(815)  223-8059. 


EDITOR  8C  PUBLISHER  for  May  24,  1975 


EDITORIAL 

REPORTER,  age  26,  male;  10  months 
experience  on  Florida  weekly.  Seek  po¬ 
sition  with  daily  or  progressive  weekly, 
any  Zone.  Present  beat:  County  and 
city  government,  schools;  also  fea¬ 
tures  and  photography.  Want  to  do  in¬ 
vestigative  reporting.  English  degree 
hard  worker,  self-starter.  Ready  to  gol 
Box  761,  Editor  ft  Publisher. 


EXPERIENCED  (3.S  years),  aggressive 
state  house  reporter  with  general  as¬ 
signment.  wire  service  and  J^esk  experi¬ 
ence  as  well.  Good  references  and 
clips  available.  Will  relocate.  Box  760, 
Editor  ft  Publisher. 


STALLED  on  major  metro  rim.  Editor- 
writer  wants  challenge,  more  respon¬ 
sibility  away  from  crowding,  pollution. 
Former  business  writer  at  McGraw- 
Hill,  Conover-Mast,  knows  cold  type 
makeup.  Box  781,  Editor  ft  Publisher. 

EDITOR,  now  responsible  for  news¬ 
room  and  editorial  pages  of  a  me¬ 
dium  sized  daily.  25  years  experience. 
Can  lead,  develop  and  train  a  staff. 
National  award  winner.  Top  references. 
Seek  opportunity  where  quality  and 
economy  in  operations  are  appreci¬ 
ated.  Box  775,  Editor  ft  Publisher. 

EXPERIENCED.  Wire  news,  sports 
desks.  Desire  spot  with  medium  Penn¬ 
sylvania,  Ohio  or  Maryland  daily.  Box 
774.  Editor  ft  Publisher. 

EDITOR.  Available  for  freelance  edit¬ 
ing,  advising,  writing,  proofreading. 
Experienced  as  editor  of  leading  wom¬ 
en's  magazines.  New  York  based.  Box 
641,  Editor  ft  Publisher  or  (212)  289- 
6710. 

SPAIN-BASED  reporter/ photographer 
seeks  research  or  freelance  assignments. 
Creative,  aggressive,  experienced.  Box 
728,  Editor  ft  Publisher. 


MEXICO-BASED  expert  U.S.  Latin 
America  reporter.  Experienced,  accu¬ 
rate.  Coup  coverage  isn't  enough. 
Readers  deserve  issue-oriented  report¬ 
ing.  Backgrounders,  in-depth  events  and 
personalities^  features,  travel;  conven¬ 
tions  on  assignment;  weekly,  monthly 
column.  Pre- nflatlon  rates.  Box  721, 
Editor  ft  Publisher. 


WRITER-JOURNALIST,  degreed,  seeks 
to  become  correspondent  (or  free¬ 
lance)  with  newspaper,  magazine  or 
radio-TV  organization.  14  years  ex¬ 
perience  and  much  travel  in  different 
continents.  Special  expert  se:  political- 
economic  life  of  all  Europe  (princi¬ 
pally  Common  Market  countries).  Res¬ 
idence  in  Rome,  but  free  to  travel. 
Multi-lingual.  Please  answer  (regis¬ 
tered)  to  Raphael  Lop-Jordan,  Casella 
Postale  710,  S.  Silvestro,  Rome,  Italy. 


FREELANCE 

"LAST  HURRAH"  campaign  color. 
Give  readers  flavor  of  presidential 
races.  D.C.  writer  for  sidebars  on  cam¬ 
paign  characters,  pros,  candidates. 
More  angles  than  Euclid.  Sports,  poli¬ 
tics,  combat  experience.  Box  739,  Edi¬ 
tor  ft  Publisher. 

^'^^HOVOJOURNAU^^ 


AMBITIOUS  PHOTOGRAPHER;  BA.  3 
years  doing  sports,  news,  darkroom. 
Willing  to  live  in  any  Zone.  Resume, 
portfolio,  references  on  request.  Rich 
!  Dunoff,  407  Bowman  Ave.,  Marion,  Pa. 
j  19066.  (215)  MO  7-I27B. 

I  PRODUCTION 

I  composing^'roo^Pforeman^ 

years  offset  experience,  seeks  advance- 
.  ment  from  small  paper.  Hard  worker, 
like  challenge.  Know  some  camera,  can 
help  on  press.  $9000.  Prefer  Midwest, 
but  will  consider  other  offers.  Box  731, 
Editor  ft  Publisher. 


NEED  EXPERIENCE?  20  years  in  pro¬ 
duction.  Hot  metal,  cold  type  conver¬ 
sion,  OCR,  editing  terminals,  direct 
;  printing,  soma  offset.  Good  trainer  and 
I  problem  solver.  Interested  in  first  or 
strong  second  spot.  Metro  to  medium. 
June  15  Houston  interviews.  Box  734, 
I  Editor  ft  Publisher. 


i  20  YEARS  PRODUCTION  experience  in 
hot  and  cold  type  change-over  super- 
i  vision  and  management.  Also  familiar 
!  with  job  shop  and  other  newspaper 
departments.  Ed  Richardson  925  Gar- 
!  field.  Carpentersville,  III.  60110.  (312) 
426-5723. 

FORMER  PRODUCTION  MANAGER, 
hot  or  cold  type,  conversions,  new  pub¬ 
lications.  Also  experienced  in  sales, 

I  circulation,  editorial.  Aggressive,  in¬ 
novative,  cost  conscious.  Seek  perma- 
I  nent  position  only.  Box  655,  Eoitor  ft 
'  Publisher. 


I  PRODUCTION  MANAGER— Knowledge 
i  from  composing  room  to  transporta¬ 
tion;  hot  to  cold  type;  stereo  to  thin 
relief;  programming  and  data  proces¬ 
sing  background.  Box  784,  Editor  ft 
Publisher. 

^^^Tubuc^elations^^ 

SOMEONE  GAVE  YOU  A  FIRST  JOB 
— and  he  wasn't  sorry.  Give  me  a  job 
and  you  won't  be  sorry.  You  were  qual¬ 
ified,  I  am  qualified.  I  have  experience 
i  In  TV,  radio,  magazines,  non-profit.  In¬ 
dustrial  and  consumer  public  relations. 
I  have  completed  my  Masters  Degree 
In  PR  and  can  start  work  August  I. 
Please  contact  for  resume  and  refer¬ 
ences:  Mark  Shain,  1333  N.  Franklin 
PI..  Milwaukee,  Wise.  53202.  (414)  224- 
9396. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Satisfying  the  reader 

Threats  to  press  freedom  (“being 
chipped  away  at  local  and  state  levels  in 
various  legislative  and  court  actions 
whose  ominous  implications  get  far  too 
little  attention  by  our  own  industry”), 
the  lack  of  credibility  with  the  public  (“if 
the  level  of  distrust  increases,  it  will  be¬ 
come  more  difficult  to  make  the  public 
understand  the  significance  of  main¬ 
taining  basic  press  freedoms,  and  it  will 
be  equally  difficult  to  marshall  public 
support  against  further  erosion  of  these 
freedoms”),  and  the  increasingly  dif¬ 
ficult  job  that  daily  newspapers  have  of 
satisfying  readers  suggests  “that  we  are 
not  doing  the  job  as  well  as  we  should.” 

That  was  the  conclusion  of  Robert  G. 
Marbut,  president,  Harte-Hanks  News¬ 
papers,  Inc.,  in  his  keynote  address  to 
the  annual  meeting  of  the  Allied  Daily 
Newspapers  in  Seattle,  Wash.,  last  week. 

Newspaper  circulation  is  down — the 
number  of  newspapers  per  household  is 
down — and  yet,  with  the  higher  level  of 
education  the  opposite  should  be  true, 
Marbut  contends.  Newspapers — even  at 
20  cents — are  still  a  bargain.  There  are 
still  “discretionary  dollars”  to  spend  on 
things  that  people  believe  important. 
“In  short,  if  the  paper  were  important 
enough  to  the  average  individual,  then 
he  would  buy  it.” 

But  there  is  ample  evidence,  Marbut 
says,  that  newspapers  should  be  more 
attuned  to  what  the  public  needs  and 
wants. 

“The  way  to  improve  reader  satisfac¬ 
tion  is  to  make  sure  that  our  product  is 
important  to  him.  This  is  true  because 
our  product  is  in  reality  a  consumer 
product — subject  to  all  the  economic 
laws  of  any  other  consumer  product.  If 
the  product  meets  an  important  need  it 
will  be  purchased.  The  more  we  can 
define — and  satisfy — the  informational 
needs  of  the  people  in  our  markets,  the 
more  our  products  will  sell,  the  more  lin¬ 
age  our  advertisers  will  buy,  and  the 
more  secure  will  be  our  franchise.  And, 
circulation  per  household  will  begin  to 
rise. 

“Yet,  how  often  do  we  really  try  to 
determine  the  unique  informational 
needs  of  our  markets  and  then  tailor  our 
products  to  satisfy  these  needs?  If  we 
were  making  a  new  breakfast  cereal 
(which  also  is  a  consumer  product), 
would  we  leave  it  entirely  to  whim  or  gut 
feel?  Absolutely  not.  We  would  conduct 
comprehensive  market  surveys  to  iden¬ 
tify  opportunities.  We  would  spend  time 
and  dollars  on  every  aspect  of  the  prod¬ 
uct,  its  content,  packaging,  pricing, 
promotion  and  distribution.  We  would 
develop  an  integrated  marketing 
strategy,  including  test  marketing.  We 
would  leave  little  to  chance. 

“Before  we  had  finished  we  would 
have  analyzed  the  market  so  thoroughly 
that  we  would  have  before  us  a  complete 
profile  of  our  targeted  customer  (both 
psychologically  and  demographically). 
We  would  also  have  clearly  defined  the 
niche — the  franchise — that  we  are 
shooting  for.  But,  that’s  breakfast 


cereal — no  relation  to  a  newspaper.  Or  is 
there? 

“Coming  closer  to  home,  let’s  look  at 
our  brethren  in  the  broadcast  business. 
You  won’t  find  a  television  staff  worth 
its  salt  that  has  not  clearly  identified  its 
market,  defined  its  product  and  de¬ 
veloped  a  comprehensive  and  sensitive 
mechanism  to  give  quick  feedback  on 
how  well  it  is  achieving  its  clearly  de¬ 
fined  marketing  goals.  And  you  will  find 
a  willingness  to  continually  make  prod¬ 
uct  changes  in  order  to  better  satisfy 
customer  desires  as  they  are  identified. 

“Be  honest,  now.  How  many  newspap¬ 
ers  do  you  know  that  are  doing  this?  Yet, 
how  can  we  afford  not  to  do  this?  What 
makes  us  think  that  newspapers  are  so 
unique  as  to  be  able  to  defy  the  basic 
laws  of  the  marketplace  which  say  that 
to  be  successful  your  product  must 
satisfy  the  customer’s  needs  and  desires. 

“I  think  that  we  make  a  mistake  when 
we  assume  that  a  formula  can  be  set  up 
on  a  national  basis  for  the  creation  of  a 
newspaper  that  will  equally  satisfy  the 
Buffalo,  Atlanta,  Olympia  and  Phoenix 
markets.  Each  newspaper  must  be  a 
unique  product  responding  to  a  unique 
market.  Yet,  how  often  do  we  just  look 
out  the  window  to  see  what  other  news¬ 
papers  are  doing  in  totally  contrasting 
markets  and  then  blindly  copy  what 
they  have  done  and  call  that  product  de¬ 
velopment. 

“If  we  have  the  right  product — that 
unique  package  of  news,  opinion  and 
other  information  designed  for  the 
specific  needs  of  a  particular  market — 
we  can  charge  20c  and  at  the  same  time 
improve  market  share  over  the  long  run. 

“And,  if  we  don’t  do  this  someone  else 
will . . .  for  the  need  is  there.  Just  look  at 
the  number  of  other  media  chipping 
away  at  what  newspapers  used  to  con¬ 
sider  safely  within  their  franchise. 
Whether  it  be  the  television  sales  staff 
going  after  local  advertisers  like  never 
before,  or  the  blanket  coverage  shopper, 
or  the  direct  mail  pennysaver,  or  the 
preprint  being  delivered  by  a  private  de¬ 
livery  service,  or  the  Government’s  set¬ 
ting  up  regional  computerized  job  data 
banks,  or  in  the  future  a  computerized 


data  bank  connected  to  the  home  by  bi¬ 
directional  cable — all  of  these  vehicles 
are  supplying  information  to  our 
markets — in  what  used  to  be  our  do¬ 
main. 

“They  are  usurping  the  newspaper’s 
franchise  because  each  of  these  products 
is  satisfying  a  particular  informational 
need  better  than  the  newspaper  has 
been  able  to  do  this  far.  If  this  were  not 
the  case,  these  competing  efforts  would 
not  be  successful.  This  is  the  law  of  that 
jungle  called  the  marketplace.” 

Marbut  gave  these  specific  recom¬ 
mendations  for  improving  the  situation; 
for  turning  problems  into  opportunities: 

“Before  we  can  effectively  win  the 
battles  for  press  freedom  or  convince  the 
public  of  its  necessity,  we  must  first  look 
inward  and  realize  the  very  heavy  re¬ 
sponsibility  that  this  places  on  the 
shoulders  of  publishers  and  editors — a 
responsibility  to  exercise  a  healthy 
amount  of  self-restraint;  a  responsibility 
to  recognize  that  there  are  other  con¬ 
stitutional  rights  that  also  must  be  pro¬ 
tected;  a  responsibility  to  be  fair  and  ac¬ 
curate;  a  responsibility  to  retract  errors 
quickly;  a  responsibility  to  insure  that 
the  public  gets  both  sides  of  key  issues;  a 
responsibility  to  see  that  public  and  pri¬ 
vate  institutions  can  make  their  cases  to 
the  public;  and  to  be  so  fair  in  our  cover¬ 
age  of  these  institutions  that  they,  too, 
have  trust  in  the  credibility  of  the  press. 

“Once  we  have  put  our  own  house  in 
order,  we  will  then  be  in  a  position  to 
look  to  the  outside  and  act  with  convic¬ 
tion  and  vigor.  This  involves  a  host  of 
measures,  including  the  following: 

“We  should  take  active  steps  to  edu¬ 
cate  the  public  and  government  officials 
at  all  levels  as  to  the  vital  importance  to 
retain  a  free  press:  we  must  make  them 
realize  that  it  is  in  the  best  interest  of 
the  public  that  we  have  a  free  press. . . . 
We  must  be  alert  to  all  moves  (partic¬ 
ularly  at  local  and  state  levels)  that  would 
inhibit  press  freedoms — from  gag  orders, 
to  unwarranted  litigation  to  anti-press 
legislation — and  be  willing  to  devote  the 
talent,  the  time  and  the  funds  to  fight 
each  battle  recognizing  its  significance 
to  the  overall  cause. 

“We  should  be  sympathetic  to  the  ef¬ 
forts  of  other  media  which  seek  to  retain 
their  freedom  of  access  and  expression, 
recognizing  that  erosion  there  most 
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The  data  from  the  new  advertising  research 
project  “Shoppers  on  the  Move”  are  in.  The  facts 
are  so  compelling,  so  revealing  of  changes  in  retail¬ 
ing  today,  that  newspaper  space  sales  staffs  can  do 
some  powerful  selling. 

This  new  research  shows  your  best  customers 
where  their  best  customers  come  from 
these  days,  how  they  arrive,  how  much  money 
they  bring,  how  the  newspaper  pulls  them, 
and  why  this  is  so. 


This  research  was  financed  by  the  13  Canadian 
newsprint  producers  of  the  Newsprint  Information 
Committee.  It’s  the  eighth  of  a  series.  Jack 
Kauffman  calls  the  findings  the  best  sales  tools 
newspapers  ever  had.  As  president  of  the  News¬ 
paper  Advertising  Bureau,  he’s  stressing  the  new 
data  in  his  current  national  sales  drive. 

All  newspapers  can  profit  from  this  project. 

That’s  why  we  sponsor  it.  Because  what  helps 
newspapers  helps  us. 


The  Newsprint  that  gives  your  ad  sales  staff 
m  more  muscle 


633  Third  Avenue,  New  York.  NY  10017 '  " 


Newsprint  Information  Committee. 
Member  companies; 

Abitibi  Paper  Company,  Ltd. 
Bowater  Canadian  Limited 
British  Columbia  Forest 
Products,  Ltd. 

Consolidated-Bathurst  Limited 


Domtar  Newsprint  Ltd. 

The  Great  Lakes  Paper 
Company,  Limited 
James  Maclaren  Company,  Ltd. 
MacMillan  Bloedel  Limited 


MacMillan  Rothesay  Limited 
Ontario  Paper  Company  Limited 
The  Price  Company  Limited 
Q.N.S.  Paper  Company  Limited 
Reed  Paper  Limited 


of  the  BIGGEST  Booh  and  Bother 
liuncheon  in  Cleveland  history 

The  fanu)us  lonieclian  returned  to  liis  hometown  to  speak 
at  adleveland  I’ress-sponsored  Book  and  Author  luncheon 
and  drew  tlie  l)i}'f>est  crowd  in  the  20 -year  history  of  the 
author  programs. 

More  than  I  100  turned  out  for  Hope's  appearance,  his 
only  Book  ami  .\uthor  engagement  in  the  entire  country. 

The  hig-name,  hest-seller-list  authois  are  always  a  part 
of  I'he  C.ieveland  Press  series.  They  want  to  be.  It’s  the 
biggest,  most  successful  program  of  its  kind  in  the  nation. 

[list  one  of  the  reasons  why  book-buying,  book-loving 
C.levelaiulers  tin  n  to  the  j)ages  of  The  Press  for  news  about 
books  and  authors. 

New  York  publishers  like  to  refer  to  (develand  as  “a 
good  book  town  ",  partly  because  of  Cleveland’s  g(H)d  book 
newspaper— The  (develand  l*ress. 


The  CletFeland  Press 

a  Scripps-Howard  newspaper 


